Pabst Hails New Quart-Size Container 


as First New Beer 


Cuicaco, Nov. 15—Pabst Brew- 
ing Co. today whisked the wraps 
off its new quart-size beer can, 
which it calls “the first new beer 
can” since Pabst introduced the 
beer can itself in 1935. 

The new-size Blue Ribbon beer 
can will be launched Thursday in 
Milwaukee with full-page b&w 
newspaper ads plus radio and tv 
advertising. Next week Chicago 
will be added to the newspaper list, 
followed later by Atlanta. Order 
of distribution after that has not 
been decided as yet. 

The can features the Snap-Cap, 
which can be easily pried off with 
the rim of another can, the back 
of a penknife or a bottle opener. 
This, Pabst points out, is a con- 
venience for the drinker who finds 
himself without an opener. Also, 
the cap has a plastic lining and can 
be easily snapped back on to pre- 
serve any remaining beer in the 
can. 


® The can has a concave bottom, 
making it possible to stack large 
quantities easily for display. 
Pabst’s president, Harris Perl- 
stein, pointed out that a quart can 


Can’ in 20 Years 


chanically impossible. since pres- 
sures used in pasteurizing beer in 
the cans would demand a top with 
metal too thick for opening by 
conventional methods. 

Other brewers have experiment- 
ed with cone-shaped cans in the 
past, he said, but these proved 
impracticable because of difficul-| 
ties in handling and storing. 

The can has several other con- 
venience features, he added. From 
the consumer’s point of view, it 
chills quicker in the refrigerator 
than the bottle, and fits conven- 
iently on refrigerator shelves. 


® Chain stores, which have shied 
away from stocking quarts of beer 
because of difficulties in display- 
ing and storing and because of 
breakage dangers in display aisles, 


JUST IN TIME FOR THE HOLIDAYS! 
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SNAP-CAP—Full-page b&w ads like 
this are running in newspapers in 
Milwaukee this week and in Chi- 


will find the can made to order, 
(Continued on Page 96) 


cago next week to introduce 
Pabst’s new quart-size beer can. 


Revlon Reveals Sales, 
in Move to Distribute 


New York, Nov. 17—Revlon Inc. 
this week ripped the cover off its 
closely guarded 23-year old cos- 


with a flat top and bottom is me- 


metics business history and re- 


Market-Minded Manufacturers Must Use PR 
to Get Their Story Across to People: Chase 


Los ANGELES, Nov. 15—“We are 
in the midst of a marketing revolu- 
tion which has produced two dis- 
tinct results,’ W. Howard Chase, 
v.p. of McCann-Erickson, told 
members of the Public Relations 
Society of America here today. 
The PRSA is holding its eighth— 
and largest—national conference 
this week. Mr. Chase was named 
president of the society at the 
meeting. 


The first result, Mr. Chase said, | 


is the profound shift taking place 
in the manufacturer’s own function 
in the market place. The manufac- 
turer is changing from being 
maker-minded to being market- 


Mogul Absorbs 
Storm & Klein 


New York, Nov. 17—Confirming 
a report published in AA Oct. 24 
that it was seeking a merger, 


minded, because if he doesn’t, 
competition will move ahead of 
him, he said. 

The second part of the market- 
ing revolution springs from the 
fact that a market-minded econ- 
|omy must deal with people, he 
said. Public relations becomes im- 
portant here in that managers 
cannot deal with people individu- 
ally and must use the science of 
communications and the functions 
and techniques of public relations 
to meet the challenge. 


a “To the degree that our system 
of democratic capitalism survives 
and extends its blessings of indi- 
vidual human liberty,” Mr. Chase 
said, “that survival and expansion 
will depend on sympathy, compre- 
-hension and understanding of 
|human beings.” He credited the 
public relations profession with 
'the continuing development of 
| skills of communication, “without 
| which this society would disinte- 
| grate.” 

A packed meeting room marked 


Advertising Data 
Stock to Public 


| leased figures showing net sales in 
'the last five years of $155,356,879, 
advertising and promotion expend- 
itures of $24,170,595 and total net 
income during that period of 
$7,249,838. 

The company filed a registration 
statement with the Securities & 
Exchange Commission Nov. 14, 
preparatory to its first public dis- 
tribution of stock, including a pre- 
liminary prospectus giving details 
of the cosmetic company’s sales, 
operating expenses and profits. 

Revlon hopes to get more than 
$3,000,000 from the sale of 373,900 
shares of common stock, to be used 
for completing payment on its 
Metuchen, N. J., plant and equip- 
ment, recently acquired from 
Johnson & Johnson. 


@ The prospectus shows three ma- 
jor officers with earnings of more 


(Continued on Page 8) 
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Sullivan Attrition Too Much; Colgate 


Tosses in Sponge, 


Agency Group Hits 
15%, but Disagrees 
With ANA’s Reasons 


New York, Nov. 15—James B. 
Zabin, president of the League of 
Advertising Agencies, joins with 
the Assn. of National Advertisers 
in calling for an end to the 15% 
commission system as a basis of 
compensation for agencies. 

However, there’s one important 
difference: Mr. Zabin says the big 
reason is that 15% of gross media 
rates just isn’t enough any more. 
ANA visualizes circumstances un- 
der which 15% is too much. 

In a statement issued here, Mr. 
Zabin predicted that “in a few 
years the advertising agency as we 
know it today will be as obsolete 
as the dodo bird.” 


@ He added: “Modern merchan- 
dising requires services above and 
beyond those offered by the pres- 
ent-day agency. It means that the 
old-fashioned agency, working on 
15% commission, will no longer be 
able to subsist. The work of the 
advertising agency of the future 
will entail not only the buying of 
space, but also extensive market- 
ing and nationwide promotion. 

“This means that the agency of 
the future will not be able to op- 
erate on the current 15% commis- 
sion. Already the trend of the fu- 
ture has begun to show itself, and 
more and more agencies are get- 
ting a fee above and beyond their 
commissions.” 

Mr. Zabin, a partner in Posner- 
Zabin Advertising, New York, said 
his predictions are based on re- 
search done by the agency group 
he heads. The league is composed 
predominantly of small advertis- 
ing agencies in New York. 


dustrial fabrics. 


New York, Nov. 18—Meredith 


Last Minute News Flashes 


F&S&R Gets Kenwood Mills Account 


New York, Nov. 18—F. C. Huyck & Sons, Renssalaer, N. Y., has 
moved the Kenwood Mills account from J. M. Mathes Inc. to Fuller 
& Smith & Ross, New York, following Mathes’ resignation of the ac- 
count earlier this week. Kenwood makes papermakers’ felt and in- 


‘Collier's’, ‘Better Homes’ Leave Kudner 


Publishing Co., Des Moines, has 


Storm & Klein on Jan. 2 will a session devoted to “Rising Levels 
merge with Emil Mogul Co. of Education of the Public,” which 
S&K will cease functioning as a developed some provocative state- 
separate agency Dec. 31. Its major ments for advertising men as well 
executives and all of its accounts as public relations people to reflect 
will transfer to the Mogul agency. | upon. 
In the new setup, Edward Klein, Semanticist S. I. Hayakawa, San 
exec. v.p. and treasurer of S&K,/|Francisco State College, strongly 
will become senior v.p. and group | questioned the validity of the as- 
head in the Mogul organization. | sumption “that we as a class of 
Charles M. Storm, chairman of writers, producers, technicians, ed- 
S&K’s exec. committee, becomes itors, etc., in the mass media think 


an account supervisor; George 
Balterman and Harry Chapperon, 
v.p.s, become, respectively, v.p. 
and account executive, and direc- 
tor of public relations. Arthur 
Klein, radio and tv director, be- 
comes an assistant account execu- 
tive. Allston E. Storm, S&K presi- 


(Continued on Page 96) 


differently and are smarter than 
the general public to whom our 
messages are addressed.” 

He decried the “basic discipline 
of symbol-manipulators in the 
mass communications industries 
... accustomed to deciding what 
to say in an ad campaign, what 


(Continued on Page 93) 


named J. Walter Thompson Co., Chicago, to handle advertising for 
Better Homes & Gardens, and Crowell-Collier Publishing Co. is in the 
process of choosing a new agency for Collier’s. Both accounts were 
previously handled by Kudner Agency, New York. 


Biow-Beirn-Toigo Gets Weston Biscuit Co. 


Passaic, N. J., Nov. 18—Weston Biscuit Co., maker of Weston bis- 
cuits and cookies, has moved its account from Geyer Advertising to 
Biow-Beirn-Toigo. The company is a subsidiary of the Weston Baking 
Co. of England. William Van Emburgh, sales manager, said B-B-T 


won out over six other agencies remaining after an initial screening 
of 25 agencies. 


S. C. Johnson Sets Drive for Stride 


RACINE, Wis., Nov. 18—Stride, a new kind of self-polishing wax 
which reportedly protects like paste wax, will be marketed nationally 
starting Dec. 1 by S. C. Johnson & Son. Stride is now being tested in 
Indianapolis and Rochester, N. Y. It will be promoted in newspapers 
and on Johnson’s three network tv shows. Needham, Louis & Brorby, 
Chicago, is the agency. 


(Additional News Flashes on Page 97) 


NBC Is Silent 


New York, Nov. 18—Colgate- 
Palmolive Co., which has battled 
Ed Sullivan’s rating prowess for 
years, has had it. 

The soap maker has asked NBC- 
TV for permission to cancel the 
“Colgate Variety Hour” at the end 
of the year—or nearly six months 
before the contract expires June 
3, 1956. 

NBC-TYV said selling the 8 to 9 
p.m., EST, Sunday spot would be 
no problem—CBS’ Mr. Sullivan 
notwithstanding. Several advertis- 
ers have evidenced an interest in 
the time. However, a. network 
spokesman said NBC had not an- 
swered Colgate’s letter and had 
not decided whether or not the re- 
quest would be granted. He would 
not say what was holding up the 
decision or why NBC would even 
consider forcing an unwilling 
sponsor to stay when willing re- 
placements were waiting in line. 
Other sources theorized that the 
network was concerned about the 
legal precedent ramifications of 
such an early contract release. 


® When the old star-studded “Col- 
gate Comedy Hour” made its bow 
in September, 1950, most people 
thought it was just a matter of 
time until Eddie Cantor, Fred Al- 
len and Martin & Lewis would 
have “Smilin’ Ed” on the ropes. 
For the first couple of years or so 
it looked as though they might be 
right (see Trendex rating box). 
Then the Sullivan-headed vari- 
ety show began to pick up steam 
and forged ahead. He has held the 
lead pretty consistently during the 
last couple of years. Major excep- 


(Continued on Page 97) 


Newsprint Lack 


Puts Pressure on 
Ad Columns 


New YorK, Nov. 17—Shortage 
of newsprint is becoming more 
acute. Some publishers fear it may 
curb holiday advertising. Some pa- 
pers have raised ad rates, others 
are asking advertisers for permis- 
sion to reschedule ads, and all are 
trying to effect economies. At the 
same time, mill prices continue to 
go up. 

Southland Paper Mills, Lufkin, 
Tex., is the first U.S. newsprint 
mill to announce a price increase 
since Canadian mills hiked prices 
$3 to $5 a ton in the past few 
weeks. Southland this week upped 
its price $5 a ton, effective Dec. 1. 
(Bowater Paper Co.’s recent price 
increase of $4 a ton affects news- 
print from both its Canadian and 
Tennessee mills.) 

Thus nine major mills now have 
increased newsprint prices. Con- 
tract prices here range from $126 
to $131 a ton. Mills that have raised 
prices include Abitibi Power & Pa- 
per Co. ($5), Anglo Canadian Pulp 
& Paper Mills ($3), Bowater Paper 
Co. ($4), Canadian International 


(Continued on Page 8) 
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Meat Group Sets 
$700,000 Extra 


Drive for Pork 


Cuicaco, Nov. 15—The board of 
directors of the American Meat In 
stitute yesterday approved an ad- 
ditional advertising appropriation 
of $700,000 to promote pork sales. 
The action was taken at the close 
of the institute’s annual meeting 
here. 

Shortly after the action was tak- 
en the most severe price break in 
more than a year occurred in the 
stockyards here. Hog prices fell 
to the lowest average level since 
January, 1942, at $12 per 100 lbs. 
Losses ranged mostly from 75¢ to 
$1.25 for the day. 

The expanded AMI pork drive, 
which will be handled by Lennen 
& Newell, New York, will use 
network radio spots (probably on 
NBC), and network television 
spots (also probably on NBC, ac- 
cording to the institute). In addi- 
tion, AMI will distribute 60,000 
merchandising kits to most of the 
large grocery chains in the U.S. 

The theme of the “buy pork” 
drive will be that pork is the big- 


gest bargain in years and is rich | 


in vitamins and proteins. The cam- 
paign will continue until Easter. 


® Earlier this year, AMI appropri- 
ated about $300,000 of its $500,000 
ad budget to advertise pork prod- 
ucts. Several months ago, faced 
with falling hog prices and a near- 
record year in hog production, 
(Continued on Page 70) 


Burnett's Marlboro 
Cowboy Is Only ‘55 


Ad Cone Calls Tops 


Cuicaco, Nov. 15—The old ads 
are the best ones. At least that is 
the impression one would get from 
Fairfax Cone, president of Foote, | 
Cone & Belding, who annually) 
picks the 10 outstanding ads he 
“would like to have created.” 

Mr. Cone made his selections last 
night at the final session of the. 
copy clinic conducted by the Chi-. 


cago Federated Advertising Club. 
|Of his 10 picks, only one, a Leo 
|Burnett Co. ad for Marlboro cig- 
|arets showing a rugged looking 
|cowboy with a tattoo on his hand, 
was created this year. The other 
ads have been running for as long 
as seven years. 
| “The Marlboro campaign is a 
|great one,’ Mr. Cone said. “The 
ads are striking. The campaign 
slogan, ‘The filter doesn’t get be- 
tween you and the flavor,’ gives 
you a reason why you should 
smoke the brand.” 

Mr. Cone’s other prize ad cam- 
paigns, as recorded in past years, 
were for Lifesavers, Jell-O, Ladies’ 
Home Journal, Cream of Wheat, 
New York Life Insurance Co., 
Pillsbury cake mixes, Hathaway 
\shirts, Ford and Birds Eye prod- 
ucts. 
| “The creative part of advertising 
‘is an endless adventure,” Mr. Cone 
said. “It is like building a home. 
There are many designs and many 
approaches that may be used,” he! 
concluded. 


® The best way to get a job in ad- 
vertising is to write a letter that 
(Continued on Page 99) 


Christians, Jews Group Says It Believes in 
Advertising: Symposium Views Not Its Own 


New York, Nov. 15—The Na- 
tional Conference of Christians 
and Jews wants it understood that 
it definitely believes in the use of 
mass communications, including 
advertising, to promote the con- 
cept of brotherhood. 

NCCJ was at pains this week to 


Pillsbury Realigns 
Agency Assignments 


on Flour and Mixes 


MINNEAPOLIS, Nov. 16—With five 
new home baking mixes “going 
national” this month, Pillsbury 
Mills has announced a new divi- 
sion of its products between its two 
advertising agencies, Campbell- 
Mithun and Leo Burnett Co. 

All of its mix products will be 
concentrated with Burnett, accord- 
ing to Earl A. Clasen, Pillsbury 
director of marketing for consumer 
products. 

These include the new caramel 
cake, new chocolate angel food 
mix and three new “kit” cakes, as 
well as brownie mix and cookie 
mixes. The kit cakes include an 
aluminum foil baking pan and all 
ingredients, except liquid, for both 
cake and frosting. Pillsbury has 
three flavors, chocolate, yellow and 

*spice. Earlier this year, Pillsbury 
switched its new frosting mixes 
from Campbell-Mithun to Burnett. 


® On March 1, Campbell-Mithun 
will get the company’s family flour 
account (Pillsbury’s Best), which 
has been handled by Burnett. 
Pillsbury said the flour is regarded 
as competitive to the mixes. 
Campbell-Mithun also will con- 
tinue to handle Pillsbury’s refrig- 
erated products and the brands 


sold under the Ballard & Ballard 


label. 


Mr. Clasen said that in terms of | 


billing, both Burnett and Camp- 
bell-Mithun will receive the largest 
either ever has had from Pillsbury. 


make this point because of the 
rough treatment accorded to Mad- 
ison Ave. last week at a symposi- 
um sponsored by the conference. 

At this symposium, which was 
devoted to the subject of 
propaganda, various academicians 
turned thumbs down on what was 
called the “huckster approach” in 
promoting brotherhood. 


a It was the consensus of the 
panel that “there is a contradiction 
in promoting democratic values 
through the huckster’s approach.” 
As Prof. Marie Jahoda, chairman 
of the panel, expressed it, “The 
very nature of our organization 
means we are no sellers of soap.” 

A summary of the views ex- 
pounded at the symposium ex- 
plained: “Both as a strategy and 
a philosophy, there are two signif- 
icant approaches to propaganda. 
One appeals to the emotions of 


(Continued on Page 6) 
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BACK AGAIN—This is the draftboard version of the new Tucker car, 

with air-cooled engine in the rear. Mr. Tucker says it will do bet- 

ter than 100 miles per hour, giving better than 30 miles per gallon 
of gas. 


Preston Tucker Returns with 
A New Car and Old Ambitions 


New York, Nov. 15—Preston 
Tucker ... remember that name? 
The Ypsilanti, Mich., racing car 
designer who came out of World 
War II with plans for a revolution- 
ary new automobile? 

Mr. Tucker was head of the ill- 


No Co-op Ads for 
Off-List Dealers, 
Westinghouse Says 


MANSFIELD, O., Nov. 15—West- 
inghouse announced yesterday that 
effective Dec. 1 it will not share ad 
expenses with dealers advertising 
its portable appliances at below 
list price. 

The announcement was made in 
a letter sent to distributors of its 
portable appliances. 

“A few retailers have recently 
advertised Westinghouse portable 
appliances at extremely low 
prices,” the letter noted. “We be- 
lieve that condoning this advertis- 
ing by participating in a share of 
its cost will have an adverse effect 
on your business, upon the busi- 
ness of a great mass of dealers 
upon whom you and we must de- 
pend for volume, and upon the vast 
majority of consumers.” 


s “By establishing this policy of 
Westinghouse participation in only 
that co-op advertising which 
quotes factory suggested list prices 
on our items,” the letter continued, 
“we hope to discourage those who 


might be inclined to use Westing- 
house portable appliances as ‘loss 
leaders’—a practice that is con-| 
trary to the laws of a number of) 
states and is generally regarded as | 
an unfair trade practice that vio- 
lates both law 
ethics.” 


fated Tucker Corp. He raised $15,- 
000,000 from 50,000 stockholders, 
bought the old Dodge war plant in 
Chicago and then produced only 
a handful of cars before the whole 
enterprise collapsed in a tangled 
mass of court suits. 

Well, Mr. Tucker is back. With 
a new car. And with plans to form 
a new company to make and mar- 
ket the car. 


® Mr. Tucker announces his come- 
back in a signed, copyrighted ar- 
ticle in the December Car Life en- 
titled, “I Never Gave Up.” He held 
forth on the same theme yesterday 
at a Waldorf-Astoria press con- 
ference hosted by Car Life. 

Looking a little older, but sound- 
ing as determined as ever, Mr. 
Tucker told reporters that after he 
was acquitted of criminal conspir- 
acy charges in 1949 he returned to 
Ypsilanti “broke.” But he was able 
to continue work on his car 
through the profits made by Ypsi- 
lanti Machine & Tool Co., which is 
owned by his mother. 


® The new Tucker car resembles 
the 1948 Tucker in many respects. 
The engine is still mounted in the 
rear, only this time it is an air- 
cooled engine, which “will mean 
far less weight, getting away from 
all the complicated plumbing, wa- 
ter pump and radiator. There will 
be no cracked heads or blocks 
when you forget to put in anti- 
freeze.” 

Mr. Tucker’s two by-words are 
still “safety” and “simplicity.” The 
design model of the new Tucker 
calls for an extremely lightweight 
car, with a four-cylinder engine, 
independent, four-wheel suspen- 
sion (such as now used by Pack- 


and business| ard), disk brakes and only a sin- 


(Continued on Page 99) 


NBP Members Advised to Make Full Use of 
Data Gained from Readership Surveys 


ARF APPROVAL—Here Fred B. Manchee, right, chairman of the Ad- 

| vertising Research Foundation board and exec. v.p. of Batten, 

Barton, Durstine & Osborn, gives Edgar Kobak, retiring president 

of ARF, a silver cigar box inscribed with ARF directors’ signa- 

tures, as a token of their appreciation for Mr. Kobak’s leadership 
for four years. 


| CuHicaco, Nov. 16—Business pub- 
lications are losing some of the 
'benefits of readership studies by 
‘not analyzing the raw figures in 
‘the studies and presenting inter- 
'pretations of them to agencies and 
advertisers. 

| That was the consensus of a 
‘panel that discussed readership 
measurements at a regional con- 
‘ference of National Business Pub- 
lications here today. Panel mem- 
‘bers were Robert L. Hartford, 
chairman, business manager of 
|Machine Design; J. Wesley Ros- 
_ berg, director of research, the 
Buchen Co.; Clinton Abbott, sales 


‘manager, Packaging Parade; Ar-| 


'thur H. Dix, v.p., Conover-Mast 
‘Publications, and Carl A. Zehner, 
|advertising director, Watson Pub- 
lications. 


Mr. Rosberg told the audience | 


that agencies do not have the time 
or personnel to interpret the nu- 
merous readership reports for 
| business publications that are con- 
ducted by such readership services 
as Starch, Readex, Mills Shepard 
(Continued on Page 31) 


MBS’ O'Neil Hits 
‘Drop-in’ Plan as 
Network-Oriented 


Mutual’s Hoard of RKO 
Films Is Destined for 
TV, Pending Outlet Plan 


DALLAS, Nov. 15—Tom O'Neil, 
head of General Teleradio and 
Mutual Broadcasting System, yes- 
terday indicated distaste for any 
action by the Federal Communica- 
tions Commission which would 
have a restrictive effect on the 
number of U.S. tv stations. 

The electronics magnate took 
strong exception to current FCC 
policy as expressed in recent 
votes toward v.h.f. and away from 
u.h.f. operation (AA, Nov. 14). 

“The proposals to the commis- 
sion to greatly reduce the allocated 
channels and television communi- 
ties can have a serious conse- 
quence,” he warned. “If the FCC 
reduces stations and markets to the 
mere needs of the networks... 
then the hopes of film syndication 
are lessened.” 

Mr. O’Neil also gave some hints 
as to the future of his new proper- 
ty, RKO, and its big library of 
full-length movies. 

On one point he was definite: 
The feature films will be released 
for showing by television stations. 

On how this will be done Mr. 
O’Neil was more vague, but the 
idea seemed to be for a film syndi- 
cation network which would pro- 
vide “high-quality” films for sale 
to local sponsors (by the stations) 
and to national spot buyers (by 
the film network). 


® Independent stations would be 
the major support for Mr. O’Neil’s 
new network, and the goal would 
be to build up local and spot sales 
in the time now dominated by the 


(Continued on Page 30) 


Deals Weaken 
Brand Loyalty, 
Says Safeway V.P 


New York, Nov. 15—Any lin- 
gering suspicion that Safeway 
Stores might alter its anti-coupon 
policies under its new management 
|was emphatically dispelled today 
by Dwight M. Cochran, v.p. in 
charge of procurement. 

Mr. Cochran talked to the Mer- 
_chandising Executives Club here 
and reiterated with force Safe- 
| way’s longtime opposition to vari- 
}ous manufacturer deals. 

When Lingan Warren stepped 
,down recently as president of 
Safeway, it was felt in some quar- 
ters that the giant food chain 
might be changing its policies (AA, 
Sept. 5). 


a. If so, there was no indication of 
it in Mr. Cochran’s talk. Safeway 
‘still has no love for coupons, 
“cents-off” deals, retailer premi- 
ums, loading deals and other mer- 
‘chandising gimmicks used by 
brand sellers. 

Mr. Cochran charged that these 
‘promotional devices contribute 
“little or nothing to the building 
of brand loyalty,” because “they do 
not seek to convince the consumer 
of the merits of a product.” 

The Safeway v.p. said coupons 
are objectionable because they (1) 
_“force an unwilling retailer to per- 
form a redemption service solely 
for the benefit of the issuer,” (2) 
slow service at the checkout coun- 

(Continued on Page 34) 
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BBDO ‘Brainstorm’ 
Gives Industrial 
Admen a Workout 


PHILADELPHIA, Nov. 16—Mem- 
bers of the Eastern Industrial Ad- 
vertisers went through an all-day 
practice session in the “brain- 
storm” technique here last week. 

The session was described as a 
seminar on how to create and de- 
velop ideas in advertising. It was 
conducted in two groups, each 
headed by a leader who selected 
problems and then helped seminar 
members develop creative ideas 
for solving them. 

Group leaders were Willard A. 
Pleuthner, v.p., and Dickran P. 
Donchian, account executive, both 
with Batten, Barton, Durstine & 
Osborn, New York. Both have 
participated extensively in the 
movement spearheaded by Alex 
Osborn for developing creative 

(Continued on Page 34) 


Manufacturers Use 
Fair Trade Against 
Own Interest: Critic 


Cuicaco, Nov. 15—Manufactur- 
ers who support fair trade are 
motivated by the necessity of 
keeping dealers who will give nec- | 
essary services for their product, 
Professor Ward S. Bowman Jr. of 
the University of Chicago told the 
Chicago chapter of the American 
Marketing Assn. today. 

He said that in most instances, 


tenance. 
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Donchian 


BRAINSTORMING—Willard A. Pleuthner, of Batten, Barton, Durstine & 
Osborn, apostle of the “brainstorming” technique to stimulate cre- 
ative solutions to ad problems, points out rules to William Scott, 
Atlas Powder Co., and Dickran P. Donchian, also of BBDO, at an 


all-day brainstorming session in 


Philadelphia held by the Eastern 


Industrial Advertisers. 


Ivy Leaguers, Too, Gradually Learn About 


Commas, Fertig Replies to ‘Holiday’ Piece 


New York, Nov. 16—Looks like! nected with chain store manage- 
manufacturers would be better off all Madison Ave. may shortly be | ment, ethical embalming and other 
without fair trade, or what he divided into two parts—Ivy League 
preferred to call resale price main- and “outer mediocrity.” 


It all started with a Henry Mor- 


“Dealer price competition is use- | ton Robinson piece in the Novem- 
ful to manufacturers,” he said. “It ber Holiday with the charming/ re- 


makes for efficient merchandising | volting (select one) title, 


methods, lower retail prices and | Natural Superiority of Ivy League 
greater sales without reducing per | Men.” 


unit return to manufacturers.” 


® Another factor, but a minor one, 
in keeping manufacturers on the 


The Robinson thesis—hailed by 
Holiday (who else?) as the year’s 


ture’”—annoyed the hell out of 


pro side of the fair trade question, | Lawrence Fertig, an advertising 
is dealer pressure, which the man- man (Lawrence Fertig & Co.) and 
ufacturers find hard to resist in|a distinguished alumnus of New 
the absence of practical alterna- | York University, where ivy is con- 


tives, he said. 

The service is only important in 
this case “if the provision of this 
service gains more sales than the 
absence of dealer price competi- 
tion loses,” he added. 


Primarily, this involves prod- 


sidered a weed, or maybe some- 
thing found in an elephant’s tusk. 
Mr. Fertig, a champion of what 
FDR once so aptly described as the 
“common man, at the bottom of 
the economic pyramid,” denounces 
Mr. Robinson (Columbia, ’23) as 


“The | 


most infuriating magazine fea-| 


disciplines much revered by the 
American demos.” 


® The fact is, says Mr. Fertig, his 
patience ebbing away, Columbia 
turns out dentists, lawyers, engi- 
neers, personnel managers and 
others who, he implies, can as 
quickly learn the use of commas. 
And this must be a blot on the 
Ivy League escutcheon. 

And anyway, adds Mr. Fertig, 
“Ivy League” just doesn’t exist; 
Mr. Robinson “lumped together 
universities and colleges, private 
institutions and semi-state institu- 
tions, and put them under the tent 
of the Ivy League. He is defending 
/a concept that exists only in his 
| mind.” 
| P. S. for liberal arts graduates 
who therefore could not be ex- 


“pected to pony up half a buck for 


ucts, often new products, the use a “poppycock” spouter who is con-| the November Holiday: Mr. Rob- 


of which must be taught before temptuous of 


state universities 


inson’s definitive list of IL schools 


sales can be made, he pointed out. where, as the Holiday piece says, follows: Harvard, Yale, Pennsyl- 


He gave photographic equipment | 
as an example. 

Professor Bowman also touched 
on the question of whether fair 
trade raised or lowered prices. He 
did not venture his own opinion, 
however, but cited a study of tooth- | 
paste sales by Market Research 
Corp. of America, which showed 
that prices tended to be lower in 
non-fair trade states than in states 
with fair trade laws. 


JAMES D. CALLAGHAN has been 

named advertising and sales man- 

ager of Stitzel-Weller Distillery, 

Louisville. Mr. Callaghan, with the 

company two years, has been in 

charge of sales in Michigan and 
part of Ohio. 


people “gradually learn the use of 
commas and can be trained to per- 
form simple feats of logic con- 


/vania, Princeton, Columbia, Dart- 
mouth, Brown and “perhaps Cor- 
nell.” 


American Gas Assn. Reveals How It 
Chose Lennen & Newell as Its Agency 


By Charles Downes 


New York, Nov. 15—How does 
an advertiser go about selecting 
a new agency to handle its $750,- 
000 account? 

The thinking behind such a deci- 
sion is not often revealed, but in 
the story that follows, the experi- 
ences of one such advertiser—the 
|American Gas Assn.—are present- 
‘ed in detail. 
| The story of how AGA switched 
its $750,000 account from McCann- 


. - ’ 
Indicted ‘Rifleman 
Calls Conspiracy 
Action ‘Unjustified’ 

WasHINGTON, Nov. 17—The Na- 
tional Rifle Assn. said that it re- 
gards the government’s action as 
an attempt to control its indepen- 
dence of judgment in selecting 
advertising for American Rifleman. 

“Though the actual amount in- 
volved is trivial—only a few hun- 
dred dollars in rejected advertising 
—we have nevertheless retained 
counsel and will resist this unjusti- 
fied attack,” said the association’s 
president, Rear Adm. Morton C. 
Mumma (USN, Ret.). 

The association ovrotested it 
could not possibly have any reason 
for fixing prices or controlling 
markets. It contended, “We have 
pursued our own independent pol- 
icy in the acceptance of advertis- 
ing, a right which is basic in the 
publishing field, and we expect to 
continue to do so.” 


® American Rifleman was one of 
three publishers of major outdoor 
magazines indicted by a federal 
grand jury Tuesday for allegedly 
joining in a conspiracy with four 
manufacturers to prevent advertis- 
ing and sale of optical rifle scopes 
by dealers wishing to offer them 
below list price. 

The indictment, under section 
one of the Sherman Act, was di- 
rected at National Rifle Assn., 
Washington, publisher of American 
Rifleman; Popular Science Pub- 
lishing Co., New York, publisher 
of Outdoor Life, and Henry Holt 
& Co., New York, publisher of 
Field & Stream. The four industry 
defendants are Lyman Gun Sight 
Corp., Middlefield, Conn.; W. R. 
Weaver, El Paso, and John Unertl, 
Pittsburgh, manufacturers, and M. 


(Continued on Page 96) 


Highlights of This Week's Issue 


Pajama game on tv. Chicago auto 
dealer gives $1,000 to pj-wear- 
ing participants ........ Page 18 

Trading stamp plans’ outlook is 
good, publisher tells premium 
ST x oni gah s oer at sed Page 22 

Edwin Ebel, new ANA chairman, 
always wanted to be an ad- 
man 

Too many tin whistle premiums 
around, Van Brode sales man- 
de a ce Page 25 

Weight watchers have new friend 
in General Foods’ new low- 
calorie D-Zerta ........ Page 25 

FTC says four cosmetics makers 
are violating trade _ practices 
COE diavis ae aw wtiinseess Page 26 

Call collect ad snows under Dant 
Distillers Co. president .Page 36 

Promotional use of readership re- 
ports is “false,” Chicago publish- 
a a sae ee Page 39 

Canadian distillers pocket $10,000,- 
000 a year in tariff cuts, U. S. 
distiller charges ........ Page 46 


Rating services flunk Blair exec’s 
examination ........... Page 47 
Low-cost tv station makes possible 
time charges as low as ra- 
GOD. 66 604 dates heeias Page 48 
Roto-Glo light switch sales glow 
after promotional shot . . Page 52 
TV viewers not as critical of com- 
mercials as is thought, ABC v.p. 
ty ee 2 ee Page 54 
Women growing as liquor buyers, 
Vogue study reveals ...Page 58 
Foster & Kleiser kept on toes by 
cow’s straying head ....Page 60 
Quaker Oats premium will lure 
kids (free) to science-fiction 
a ee ae Page 61 
Hollywood baseball club bans tele- 
casts because of low gate re- 
ee 2 ree Page 61 


Industrial ads show more color, 
action, people, artist re- 
GE Sud on 48 Cate eeesin Page 75 


NBC finds dealers like to 
push brands that advertise on 
ON. FER ANGUAS soc ac ccctude Page 78 


E. B. Weiss notes (in anticipation) 
that economic forecasts usually 
Gre Oe bi cbs cade Gabe Page 82 


Ads that show “a little imagi- 
nation” please the Creative 
ML. Serb decks s ane eee Page 82 


REGULAR FEATURES 


Advertising Market Place 2........ccccccceoes 98 
| Coming Conventions ........ 
Creative Man’s Corner 
| GM Orials ..n..cececeseeeseseesesesenss 
Employe Communication 
Getting Personal ................ 
Looking at Radio & TV . 


| 


make Sot ; Voice of the Advertiser 0.00... TB 
own advertising deci What They're Sayitng ..........-....-.c:cccccccceeseee Mu 
SRD, pea cnivaed abet Page 72 | you Ought to Kmow .ccccccccssccsssevvsssssenseeseeen 24 


| Erickson to Lennen & Newell was 


told to AA by Norval D. Jennings, 
| advertising manager of the associ- 
| ation. 

| 

_® As long ago as last June, the as- 
sociation’s PAR committee (which 
means promotion, advertising and 
research) recommended that AGA 
terminate its relations with Mc- 
/|Cann-Erickson. It also recom- 
mended selection of another qual- 
ified agency by the general pro- 
|/motional planning committee and 
the AGA staff but reserved the 
right of final approval. 

| The reason for this action was 
| that McCann-Erickson, which had 
handled AGA’s domestic advertis- 
‘ing for 20 years, in March took 
on Westinghouse Electric Corp.'s 
consumer products advertising. 
formerly handled by Fuller & 
Smith & Ross (AA, March 21). 
AGA considered Westinghouse a 
competitive account. 


® In July, AGA’s directors ap- 
proved the committee action. The 
domestic advertising committee 
was named to screen prospective 
agencies. From an original list 
of 60, the committee finally se- 
lected nine agencies to make for- 
mal presentations. The nine were: 

Benton & Bowles; Bozell & 
Jacobs; Cunningham & Walsh; 
D’Arcy Advertising Co.; Doherty, 
Clifford, Steers & Shenfield; Ken- 
yon & Eckhardt; Ketchum, Mac- 
Leod & Grove; Ogilvy, Benson & 
Mather and J. Walter Thompson 
Co. 

Subsequently, Benton, & Bowles 
and J. Walter Thompson Co. de- 
clined the committee’s invitation. 
Two other agencies were substi- 
tuted: Lennen & Newell and J. M. 
Mathes Inc. 

In addition, Fuller & Smith & 
Ross was invited to make a presen- 
tation because of previous asso- 
ciation with AGA, thus bringing 
the total to ten. 

In making these selections the 
committee used approved criteria. 
In brief, these standards required 


(Continued on Page 94) 


Rhoades & Davis, 
Honig-Cooper to 
Merge on Jan. 1 


San FrRAncisco, Nov. 16—A new 
agency will begin operating in San 
Francisco on Jan. 1 when 14-year- 
old Rhoades & Davis Advertising 
merges with Honig-Cooper Co., 
which was established in 1908. 

The merger, announced by Sam- 
uel R. Hutton, president of Honig- 
Cooper, will re- 
sult in Rhoades 
& Davis person- 
nel and accounts 
moving bodily by 
Dec. 1 to the 
Honig - Cooper 
headquarters at 
1275 Columbus 
Ave. 

The Rhoades & 
Davis group, con- 


sisting of seven 
employes in the 


Samuel R. Hutton 


M : , ; 
4 San Francisco office and two in the 
.18| Los Angeles office, will operate as 


6 . . . . . 
‘a special div ¥ 
Kooking at Metall Ge cccicccce.ccsscccccsossnccsosed 36| 2 Special division of Honig-Cooper 


throughout the necessary integra- 
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iliti NE TET TT “4 
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old will become v.p.s of Honig- 
Cooper. Mr. Davis will direct the 


(Continued on Page 74) 
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Publisher Boosts Blanding 


Traffic Service Corp., Washing- 
ton, publisher of Daily Traffic 
World, Traffic World, Traffic Bul- 
letin and texts and technical books 
in the field of freight transporta- 
tion, has appointed Warren Bland- 
ing promotion and research man- 
ager, a new position. With the 


company since 1953, Mr. Blanding 
formerly was production manager. 


Frankel to Ehrlich, Neuwirth 
Mrs. Harriet Lippman Frankel, 
formerly with Alfred J. Silber- 
stein-Bert Goldsmith, has been 
appointed media director for Ehr- 
lich, Neuwirth & Sobo, New York. 


NATION'S LARGEST TRADE TERRITORY 


TWO Separate Newspapers « 30° Line BUYS BOTH! 


COTTON 
$100,000, 000 Annually 


4 times the national average 
yield per acre makes 
Cotton big business 
in this market. 


The Zl Paso Fimes 


AN NOEPENOENT NEWSPAPER 
MORNING AND SUNDAY 


El Paso Herald -Post. 


A SCRIPS-HOWARD NEWSPAPER 
EVENING 


Agencies Wrangle, 
Fail to Arrive at 
‘$64,000 Answer’ 


New York, Nov. 18—The advent 
of the “$64,000 Panel,” expected 
next month, has been delayed by 
an argument over program control. 

Produced by Louis G. Cowan 
Inc., the show was to have been 
co-sponsored by Revion (Norman, 
Craig & Kummel) and Kent ciga- 
rets (Young & Rubicam). Kent got 
in as co-sponsor of the sequel to 
Revion’s “$64,000 Question” by 
giving up alternate weeks on the 
Sunday 10 p.m., EST, time on 
CBS-TV. The cosmetics company 
recently took over the sponsor 
credits for alternate weeks on “Ap- 
pointment with Adventure,” which 
currently fills that period. 

When a roomful of lawyers set- 
tled down to specifics on “Panel,” 
Y&R and Norman, Craig & Kum- 
mel were unable to agree. As Nor- 
man B. Norman, exec. v.p. of the 
latter agency, sees it, the question 


| 


They‘re even more kissable...in lowa! 


THE DES MOINES 
REGISTER anv [RIBUNE 


An“‘A”’ schedule newspaper in an ‘‘A-1"’ market! 
Gardner Cowles, President 


REPRESENTED BY 


Scolaro, Meeker & Scott—New York, Chicago, Detroit, Philadelphia 
Doyle & Hawley—Los Angeles and San Francisco 


And the smart use of modern cosmetics is some- 
thing no Iowa Miss or Mrs. overlooks. Take lip- 
stick for instance. It makes no difference whether 
she lives on the farm or in the village, in a town 


or in one of Iowa’s busy cities . . 


. our Brand 


Inventory* shows she’s a regular user. 


One brand in particular seems to have caught 
her fancy—going from 16.6% use in 1953 to 
23.9% use in 1954—but there’s always new op- 
portunity in this better-than-average-educated, 
better-than-average-income, state-wide market. 

You can leave it to the girls, but it’s a whole lot 


smarter to tell "em your sales story. And the 


of Iowa! 


surest way, is through the more-than-500,000- 
circulation DES MOINES SUNDAY REGISTER 
... the one media that gives you the entire state 


*Cosmetics are thoroughly covered in our latest 
BRAND INVENTORY IN THE HOMES OF IOWA SUB- 


SCRIBERS to The Des Moines Sunday Register. For your 
copy, simply write us on your company letterhead. 


me 


Advertising Age, November 21, 1955 


of control of the show should 
never have come up at all. NC&K 
representatives, who had agreed 
to let another advertiser in on 
some of the promotional pluses of 
the magic “$64,000” to get a time 
spot, were clearly resentful of the 
Y&R men, who wanted to come in 
and tell them how to put on the 
show. 


a A Y&R executive said program 
control was not the only stum- 
bling block. He said the many peo- 
ple involved also could not agree 
on price. 

“They even had a $1,500 a week 
royalty for Milton Biow in the 
contract,” he said. Mr. Biow owned 
the old “Take It or Leave It” on 
which “$64,000 Question” is based. 
Y&R called the co-sponsorship 
plan dormant, not dead. 

Mr. Norman reported, however, 
that negotiations are in progress 
with CBS for another time spot for 
“Panel,” starting late in December 
or early in January. He said Rev- 
lon would like to continue alter- 
nating with Kent on Sunday night, 
but thinks “Appointment with Ad- 
venture” needs to be strengthened 
by additional money and talent or 
to be replaced by a livelier, non- 
dramatic show. 


Menne Co. Names Zunich 


Robert Zunich has been named 
San Francisco manager of Menne 
Co., advertising representative. 
Formerly with Hunter-Tewksbury 
Co., he also has been with Capper 
Publications Inc. 


Hull Joins Amos Parrish 


Robert M. Hull, who formerly 
handled special promotions for 
Seventeen, has joined Amos Par- 
rish & Co., New York agency, as 
an account executive. 


Wise & Co. Totters 


on Financial Brink 


New York, Nov. 17—The tot- 
tering book publishing empire of 
William H. Wise & Co. appears 
headed back to bankruptcy court 
where attempts may be made to 
effect another reorganization or 
else dissolve the business. 

While most of the company’s 
executives and creditors remain 
chary of discussing the problem, 
it seems evident that the creditors 
committee—which played a major 
role in guiding the business un- 
til it was released from court 
jurisdiction Dec. 31, 1953—is just 
about ready to throw up its hands. 


a When Wise first filed a petition 
in December, 1952, it proposed 
eventual 100% settlement with its 
creditors, to whom it owed a re- 
ported $2,277,786. The company 
proposed paying 5% on Aug. 15, 
1953, 20% in the following Jan- 
uary and 25% annually in the en- 
suing three years. Under that plan, 
by now creditors would have been 
paid half of their debt. 

Under the original reorganiza- 
tion plan, all creditors for less than 
$500 were paid in full. All major 
creditors, however (Hearst Pub- 
lishing Corp. and Thwing & Alt- 
man, ad agency, are among the 
largest), have received but one 
payment of approximately 3%. 
Wise has also incurred additional 
obligations with certain creditors 
since the original petition, and the 
status of these debts is not known. 

In the view of some creditors, 
Wise’s operations are leaving no 
money available for their recovery 
and they are prepared to return 
the company’s administration to 
bankruptcy court for the referee’s 
action. 


“This is the size we sell in the 
Growing Greensboro Market!” 


BIG, WELL-STOCKED freezers and refrigerators in the 
Growing Greensboro Market mean more than the presence of 
hefty appetities in the Carolinas’ top sales spot! It also signi- 
fies that sales come easier in the Growing Greensboro Market 
—where 1/5 of North Carolina’s $3-billion total retail sales 
are made!... If you are selling food, drugs, home furnishings, 
appliances, automotive lines or apparel—you can count on the 

rowing Greensboro Market to produce 1/5 of the state’s total 
sales in these categories. ... Biggest and best salesman in this 
major market is the 105,000 daily circulation of the GREENS- 
BORO NEWS and RECORD.... 


Only medium with dominant coverage in the Growing Greensboro 
Market and with selling influence in over half of North Carolina! 


Sales Management Figures 


News and Record 


* GREENSBORO, NORTH CAROLINA 
© Represented by Jann & Kelley, Inc. 
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nail! The Teen -agdts Soeak Our / : 


“THE YOUTH OF A NATION ARE 


If you plan to be doing business in 1956 — and who 
doesn’t? — it isn’t too soon to start impressing your 
brand name on Young America. Today’s teen-agers are 
tomorrow’s customers. They’ll build the homes... 
drive the cars ...stock the refrigerators... have the 
babies... buy the appliances... buy the clothing...and 
pay the taxes. 


Look how the 10-to-19-year-old population is growing! 
Ten years ago, they numbered 22,500,000. Today, the 
figure is 24,500,000 and by 1960, it will be 30,600,000! 


Why not cash in on this great youth market right now? 
It’s estimated that the food industry alone will benefit 
to the tune of $2 billion worth of extra business yearly 
just satisfying those enormous teen-age appetites. 


Who’ll pay most of the bill for feeding, clothing and 
housing these youngsters? Who else, but the $4,000 to 
$7,500 middle income group—The Motivating Millions! 


Start this absorbing 4-part series on how 
young people actually feel about themselves. 
They speak out on juvenile delinquency, 
parents and teachers, ethics and morals, and 
their future in THIS WEEK Magazine, 
starting next Sunday, November 27. The 
series is based on a comprehensive survey of 
over 5,000 youngsters made for THIS WEEK 
by the Gilbert Youth Research Company. It is 
indicative of THIS WEEK’s positive 
approach to the problems of teen-age life. 


Pe el Loe es 


* 
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THE TRUSTEES OF POSTERITY”’ 


— BENJAMIN DISRAELI 


They’re the families with the most children in all age 
brackets — from crib to college. 


THIS WEEK Magazine is 7he magazine that reaches 
most of the Motivating Millions. With its 11,000,000 
plus circulation—largest in America—it not only reaches 
the lion’s share of the families who want more, need 
more, use more and buy more — it also has powerful 
appeal for the teen-agers themselves. THIS WEEK 
reaches over 3,000,000 youth readers — more, by far, 
than any other magazine. 


There’s no mystery about THIS WEEK’s powerful 
appeal for all income groups—all age brackets. It offers 
wholesome, top-flight family-style editorial vitality on 
Sunday—the best selling day of the week. That appeal, 
plus its broad and deep penetration of America’s most 
important markets with the nation’s leading Sunday 
newspapers, combine to produce one of the most power- 
ful editorial and advertising influences of our time. 


AMERICA’S LARGEST FAMILY MAGAZINE 


Reap By 11,000,000 Famities Every SUNDAY 


SHARES THE POWER AND PRESTIGE OF THESE 
35 GREAT NEWSPAPERS WHICH DISTRIBUTE IT 


New Orleans Times-Picayune-States 
New York Herald Tribune 
Norfotk Virginian-Pilot 

and Portsmouth Star 
The Philadelphia Sunday Bulletin 
The Phoenix Arizona Republic 
The Pittsburgh Press 
Portland Oregon Sunday Journal 
Providence Sunday Journal 
Richmond Times-Dispatch 
Rochester Democrat and Chronicle 
St. Louis Globe-Democrat 
The Salt Lake Tribune 
San Antonio Express and Sunday News 
San Francisco Chronicle 
The Spokane Spokesman-Review 
The Washington Sunday Star 
The Wichita Sunday Eagle 


The Baltimore Sunday Sun 

The Birmingham News 

Boston Sunday Herald 

The Charlotte Observer 

Chicago Daily News 

The Cincinnati Enquirer 
Cleveland Plain Dealer 

The Dallas Morning News 

Des Moines Sunday Register 
The Detroit News 

The Houston Post 

The Indianapolis Star 

The Jacksonville Florida Times-Union 
Los Angeles Times 

The Memphis Commercial Appeal 
Miami Daily News 

The Milwaukee Journal 
Minneapolis Sunday Tribune 


Th iS Week 


MAGAZINE 
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D'Arcy Gets Banquet account was formerly with Ruth- 

Banquet Canning Co., division of |"@uff & Ryan. Banquet, which has 
F. M. Stamper Co., St. Louis, has | 2dded a line of frozen fruit pies to 
named D’Arcy Advertising Co. to|!ts meat pies and turkey dinners, 
handle “a sharply accelerated ad- | Sapo to widen its national dis- 
vertising program” next year. The | tTibution. 


Charles Antell Adds TV 


Charles Antell Inc., Baltimore, is 
sponsoring 30 minutes of the 
“Ozark Jubilee” each Saturday 
night over ABC-TV. The cosmetics 
company carries alternate time pe- 
ices | on the show. Product Serv- 


BACK * DATE * MAGAZINES 
More than 2,000,000 in stock 

MAIL AND PHONE ORDERS FILLED 
MIDTOWN MAGAZINE SHOP 


1105-6th Ave. (bet. 42 & 43 Sts.) 


Now Vork 36, W. Y. » 68 9-2097 ices handles the account. 


KANSAS CITY IS SOLD on 


2 a POSTERS 
BULLETINS 


€; VL A l LUP ) SPECTACULARS 


NOW AVAILABLE... New Rotary Bulletin 


ee | 


TALLUP 


| The springboard for the panel 


Advertising Age, November 21, 1955 


Christians, Jews Group Says It Believesin | 
Advertising: Symposium Views Not Its Own | 


(Continued from Page 2) | 
man, the other relies upon his | 
reason. The first involves the pro- | 
fessional propagandist, the ‘huck- 
ster,’ and seeks powerful stimuli 
to bring immediate results. The 
second presumes that techniques 
are less important than -under- 
standing. Rather, this view in- 
volves the ideologist who is com- 
mitted to the long range 
reconstruction, as a result of the 
progressively cumulative experi- 
'ence in learning, of individuals. 


discussion was a paper on “The| 
Strategy of Propaganda” by Dan-| 
iel Katz, department of psychol-| 
ogy, University of Michigan. 
It was Dr. Katz who delineated 
these “two basically different 
strategies of propaganda,” pointing | 
out that the huckster approach | 
“assumes a model of man who has | 
little or no memory, very limited | 
powers of reason and reflection, 
only the most primitive self-in- | 
sight, weak capacity to discrimi-| 
nate, and finally it assumes that) 
whatever the mental capacities 
they are easily overwhelmed by 
emotional forces and appeals to 
self-interest and vanity.” 


e “There are those who would 
pose such distinctions as those 
marking trickery versus the aim 
to ‘know thyself.’ In any case, the 
establishment of these strategies 
and philosophies as distinctive, and 
incompatible, is essential in arriv- 
‘ing at policies and practices for 
influencing people.” 


a Dr. Katz added that the second 
approach—that of the ideologist— 
is concerned with long range goals 
and “assumes a model of man with 
cerebral cortex, with reasoning 
and discriminatory powers, and 
with memory. It assumes some 


The Omaha World-Herald 
is the only medium 


basic rational components in hu- 
man nature which will assert 
themselves over time.” 

Dr. Katz and others at the 
symposium did not reject outright 
the huckster approach. They said 
that at times it could prove use- 


that effectively covers 


both parts 


of the big Nebraska and Western Iowa market 


NEBRASKA 


1—OUTSTATE MARKET 


2—OMAHA 


METROPOLITAN DOUGLAS 


AREA 


ful, but they emphasized that the 
over-all strategy of a group such 
as NCCJ must be bound by the 
ideological approach, emphasizing 
understanding through self-insight. 

However, some members of the 
symposium were highly critical of 
slick advertising methods. One 
charged that admen often lose 
.|sight of their goals, concentrating 
on means instead of ends. Another 
commented: “The Madison Ave. 
boys would be busy catching flies 
with sugar, when we may not want 
to catch flies at all.” 


a There was also discussion on 
the ability of mass media to 
change the views of prejudiced 
people. The summary report on the 
symposium said: “It must be con- 
sidered strongly that mass media 
in America do not convert the 
prejudiced, who may be confirmed 
in their views by finding there 
what they seek. Although some 
agencies are not convinced of this, 
this indication should be noted by 
all.” 

Prof. Jahoda, who chaired the 


ROBERT M. SABLOFF has been ap- 
pointed advertising manager for 
Canada and international markets, 
except the U.S., for House of Sea- 
gram, sales organization of Joseph 
E. Seagram & Sons. Mr. Sabloff 
joined Seagram’s advertising de- 
partment in 1949. 


panel, is with the human relations 
research center of New York Uni- 
versity. Other members, in addi- 
tion to Dr. Katz, were: Stanley 
Applegate, curriculum director, 
Manhasset Public Schools (L. L.); 
Isador Chein, department of psy- 
chology, New York University; 
Morris L. Ernst, attorney; Frank- 
lin Fearing, department of psy- 
chology, University of California 
at Los Angeles; Nathan Maccoby, 
department of psychology, Boston 
University; John W. Riley, depart- 
ment of sociology, Rutgers Uni- 
versity; and Philip J. Scharper, 
associate editor, Commonweal. 


a The symposium’s views on ad- 
vertising were reported here in the 
daily press and promoted an ex- 
planatory statement from Everett 
R. Clinchy, president of NCCJ. He 
pointed out that the NCCJ be- 
lieves in “free speech” and spon- 
sors these symposia to provide a 
forum for ideas. The views ex- 
pressed at these symposia do not 
reflect NCCJ policy, he added. 
NCCJ does, in fact, use the bul- 
letin service of the Advertising 
Council to promote Brotherhood 
Week, which it sponsors, and also 
maintains an advisory committee 
of 50 communications executives, 
headed by Harold E. Fellows, pres- 
ident of the National Assn. of Ra- 
dio and Television Broadcasters. 
The committee includes a num- 


‘ber of admen. 
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Omaha 


© Council Bluffs : 


Advertisers who are on the alert to get the best 
mileage from their media expenditures find it 
easy to make their selections for the big Nebraska 
and Western Iowa market. 


The World-Herald delivers 100% coverage of the Omaha Metro- 
politan Area. In the entire 103-county market of Nebraska and 
Western Iowa, 3 out of 5 families are World-Herald readers. 


What’s more, The World-Herald 103 Plan gives you a complete 


package of local level sales and advertising supp 
tailers in this big market area. 


Get full details on how The World-Herald 103 Plan can increase 
the effectiveness of your advertising dollars. Contact the nearest 
O’Mara & Ormsbee office or write direct to our National Advertising 
Department. 


254,467 Daily 


New York * Chicago * Detroit * 


SARPY 


ort from key re- 2 billion dollars totalled more 


the Sunday Courier-Express, 
outside of Manhattan. 


FOR THE COMPLETE STORY 


THE BUFFALO MARKET — 


ay 


MORE IMPORTANT | 


THAN 


MANY WHOLE STATES! 


The 8-County Buffalo Market’s 1,536,000 population is 
greater than that of 16entire states. 1953 retail sales of almost 


than those in 20 whole states! 


To sell this market most economically, use the Morning 
Courier Express, reaching nearly 1/3 of the 463,400 families 
throughout the 8 counties. To reach nearly all of them, use 


the State’s largest newspaper 


Omaha 
World-Herald 


266,475 Sunday 


Publisher's Statement for March 31, 1955 
O'Mara & Ormsbee, National Representatives 


los Angeles * San Francisco 


— all the facts and figures — of 
Western New York’s 8-county market, 
write for the Market Data Book of 
the Courier-Express. 


ROP COLOR 


available both daily and Sunday. 


BUFFALO COURIER-EXPRESS 
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What newsstand sales 


tell you about readership 


A newsstand is a typical self-service store. Its products 
have to sell themselves—and for cash. First choice is 
bought. Second choice is left on the shelf. 

That’s why advertisers consider newsstand sales so sig- 
nificant. They measure, in terms of cash and copies, what 
people really want to read. 

The latest ABC newsstand figures show the Post is 
ahead by a 50% margin. And, as you would expect, its 
lead in impact is every bit as decisive. Readers pay more 
attention to the Post. They spend more time with it. 
They return to it more often. 


As a result, advertising that appears in the Postvis read, 
remembered and responded to. It gets to the heart of America. 


NEWSSTAND SALES 


Audit Bureau of Circulations 
January 1—June 30, 1955 
1,500,000 


POST 


LIFE = LOOK COLLIER’S 


“Perpetual motion impossible? 
There’s a machine in Chicago...’ 


JAMES L. ISHAM, Acct. Supervisor, Needham, Louis & Brorby, Chicago, 
previews “Who Really Runs Chicago?” from this week's Post. 


“Chicago politics have been the 8th I have to admit I didn’t have a real- 
wonder of the world for a century. istic idea of just how it operated till 
But the present machine makes its I read this piece.” 

predecessors look obsolete! It’s been “his Sa 

in power for 24 years. It has 8000 
patronage jobs sewetl up,and no reform 
movement has been able to lick it . . . 


In all, 10 articles, 4 short stories, 2 serials, 
and many special features in the Nov. 
19 issue of The Saturday Evening Post. 
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Newsprint Lack 


Puts Pressure on 
Ad Columns 


(Continued from Page 1) 
Paper Co. ($4), Minnesota & On- 
tario Paper Co. ($3), Montmorency 
Paper Co. ($3), Powell River Co. 
($4), St. Lawrence Corp. ($5), 
and Southland Paper Mills ($5). 


® Finnish newsprint sold here by 
the Madden Corp. has been in- 
creased $3 a ton to East Coast cus- 
tomers, effective Nov. 1, and $2 
a ton to West Coast customers, ef- 
fective Nov. 15. These hikes have 
been made in accordance with tie- 
in clauses in existing contracts 
based on an average charged by 
Abitibi, Consolidated and Interna- 
tional on the East Coast, and 
Crown Zellerbach and Powell 
River on the West Coast. 

In Canada, newsprint mills have 
notified Alberta publishers that 
newsprint prices will be increased 
$4 a ton Nov. 15. The price in Ed- 
monton is now $143.61 a ton, said 
to be the highest contract price in 
North America. 

American Newspaper Publishers 
Assn. reports that for the first ten 
months of 1955 total estimated U.S. 
newsprint consumption was 5,478,- 
853 tons, compared with 5,072,758 
tons for the same period of ’54. 
Stocks of newsprint on hand and 
in transit at the end of October 
were 27 days’ supply for the aver- 
age of all daily newspapers report- 
ing to ANPA. This is the lowest 
level since June, 1933. 


= Newsprint production during the 
first ten months of °55, according 
to Newsprint Service Bureau, has 
been 7.3% greater than for the 
corresponding period of ’54 and 
12.6% greater than in the first ten 
months of '53. But North Ameri- 
can manufacturers’ stocks on Oct. 
31 totaled 126,391 tons, compared 
with 161,697 tons at the end of 
October, °54. 

Publishers report late deliveries 
from Canadian mills, to the extent 
of two months in some instances. 
Certain mills are also reported to 
have notified customers that they 
should expect cutbacks in deliver- 
ies in the early months of ’56. 

Gray market operators are sell- 
ing American, Canadian and Eu- 
ropean newsprint at premium pric- 
es but can’t get sufficient supplies 
to meet the demand. Prices range 
from $180 to $200 a ton. 


= Two Boston newspapers, the 
Herald-Traveler and the Globe, 
have raised advertising rates be- 
tween 5% and 6%, effective Jan. 1. 

The Los Angeles Mirror-News 
has asked advertisers for permis- 
sion to reschedule ads from day to 
day to avoid the addition of extra 
pages. 

None of the New York metropol- 
itan dailies so far has raised ad- 
vertising rates or newsstand prices, 
but as previously reported, in- 
creases are under consideration as 
a matter of necessity. 


Kenyon & Eckhardt Hires 4 


John W. Crawford, former copy 
supervisor at Leo Burnett Co., has 
joined Kenyon & Eckhardt’s Chi- 
cago office, where he will be in 
charge of all copy. David Wylie, 
former art supervisor at Leo Bur- 
nett Co., and William Gunn, for- 
merly an artist with the Toni Co., 
also have joined K&E in the Chi- 
cago office. 

Dorothy Demmy, a copywriter 
at Leo Burnett Co., is slated to 
move to K&E in the near future. 
Walter Lawrence, v.p. in charge 
of the K&E office, also announced 
that Warren Fronrath, account 
executive for Ansul Chemical Co., 
has been transferred to Chicago 
from Detroit. 


Lachman 


Charles 


Martin Joseph 


BIGWIGS—Seated around a table and discussing Revlon Inc. business 
are the three Revson brothers: Joseph, a director, who retired this 


year as chairman of the board; Charles, president; Martin, exec. cated that NIAA’s experiment in| 


v.p., and Charles Lachman, senior v.p. 


Revlon Reveals Sales, 


Advertising Data 


in Move to Distribute Stock to Public 


(Continued from Page 1) 


than $100,000 last year: Charles 
Revson, president; Charles R. 
Lachman, senior v.p., and Joseph 
Revson, secretary-treasurer, each 
with $105,204, of which $15,000 
apiece were bonus payments. 

Martin Revson, v.p. in charge of 
sales and advertising, received a 
salary of $67,252 in 1954, plus a 
bonus of $30,000. 

Revion Inc., whose name was 
changed from Revlon Products 
Corp. early this month, claims to 
be the largest cosmetics manufac- 
turer in the country with the ex- 
ception of “a company that sells 
its products direct to consumers on 
a house-to-house basis.” (Avon 
Products reportedly is the largest 
house-to-house cosmetics opefa- 
tion.) 


s Net sales for Revlon in the last 
five years are reported as follows: 


BOSD cces ccdvy eet $19,147,286 
| ee eee $22,392,062 
Be $25,490,613 
Fae. $28,306,898 
CD - 9.<sbSeopessen $33,604,037 
1955 (first eight 

months) ........ $26,415,983 


Net income dipped below the 
$1,000,000 mark twice in this pe- 
riod. In 1951 it was $987,273 and in 
1953, $983,330. Last year net in- 
come was $1,297,826 and for the 
first eight months of 1955 it’s re- 
ported at $1,375,609. 


e Advertising and promotion ex- 
penditure during the last five years 
has shown a steady rise: 


MNKs Oot és'e00's odie $1,793,320 
eee $2,614,585 
ns. + space abuowt $3,172,230 
<0. ohiwenadauk $4,689,190 
sh bd bt bee $6,145,374 
1955 (first eight 

EE o's had s 6-a $5,755,896 


Organized in 1932 as a partner- 
ship to sell nail enamel, Revlon 
achieved initial success by market- 
ing a wide variety of shades. The 
company started manufacturing 
lipstick in 1939, again playing up 
the color angle by introducing 
matching lipstick and nail polish 
shades. 

Other important new products 
in the past five years have been 
Touch and Glow liquid makeup 
(1950), Love Pat compact makeup, 
Silken Net hair spray (both 1953), 


‘and this year, Living lipstick, “a 


24-hour tube lipstick,” Futurama 
lipstick cases, Satin Set pin curl 
hair spray and Silicare medicated 
skin lotion. 


@ In 1954, sales of lipsticks and 
rouges accounted for 28% of Rev- 
lon business. Other product sales 
were as follows: 

Makeups (foundations and pow- 
ders), 15.2%; manicure prepara- 
tions, 13.7%; hair preparations, 
shampoos, hair sprays, 10.24%. For 
the first eight months of 1955, the 
sigures are, approximately, lip- 
sticks and rouges, 25.5%; hair 
preparations, shampoos and hair 
sprays, 17.9%; make-ups, 15.5%; 
manicure preparations, 15%. 

Foreign operations averaged 
around 10% of Revlon’s sales from 
1950 to 1954, went up to 11.8% 
last year and are reported at the 
same mark currently. The three 


largest single foreign markets are 
the United Kingdom, Mexico and 
Cuba. Last year they contributed 
about 7.5% of Revlon’s total con- 
solidated sales and so far this year 
they account for nearly 9%. 


@ Revion’s salon sales division, 
distinguished from its retail sales 
division, was responsible for 
about 18% of domestic sales last 
year, and in the first eight months 
of 1955 accounted for approxi- 
mately 16%. 

Employment contracts dated 
Oct. 31 are in effect between the 
company—and the Revson broth- 
ers and Mr. Lachman—until 1965. 
By their provisions, Charles Rev- 
son receives $100,000 salary ana 
$25,000 expenses annually; Martin 
Revson, exec. v.p., receives $75,- 
000 annually and a $12,500 ex- 
pense account, and Mr. Lachman, 
senior v.p., gets $75,000 annually, 
of which $25,000 may be for part- 
time consulting services. 


e Of the 373,900 shares of stock 
which will be offered, 272,067 are 
being sold by the company and 
101,833 shares by the Revsons 
and Mr. Lachman. But there is 
every indication that the Revsons 
|and Mr. Lachman will continue to 
control the company they built 
from a shoestring into the No. 2 
cosmetics maker. A voting trust 
has been set up with 825,000 
shares of Class B common stock, 
which after the sale to the public 
will represent 61.1% of the aggre- 
gate shares of stock outstanding. 

This trust has Charles Revson as 
voting trustee and Martin Revson 
(or someone Charles Revson and 
Charles R. Lachman both desig- 
nate) as successor trustee. The 
voting trust will terminate in 
1965. 


Peterman Heads Buchen’s 
Psychological Research 


Buchen Co., Chicago, has ap- 
pointed Dr. J. N. Peterman to su- 
pervise its psychological research 
activities. Dr. Peterman, formerly 
chief of section 
with the U.S. Air 
Force personnel 
training research 
center, also has 
directed studies 
in many business 
fields, including 
audience reaction 
testing for mo- 
tion pictures, tel- 
evision and mag- 
azines. 

Buchen also 
has appointed John Schorger, for- 
merly with Brady Co., Appleton, 
Wis., to its copy staff. 


J. N. Peterman 


Schenley Forms New Division 

Schenley Distillers Co., New 
York, has established a separate 
division in the home office to han- 
dle sales, advertising and mer- 
chandising for I. W. Harper and 
Ancient Age whiskies. It will be 
headed by Sidney G. Stricker Jr., 
who has been with the company 
since 1948. Frank Flagg has been 
named advertising manager for the 
two brands under the new organ- 
ization. 


Advertising Age, November 21, 1955 


NIAA Launches New 
Type of Conference 
to Stimulate Ideas 


PHILADELPHIA, Nov. 16—One | = 
hundred industrial advertising men| © 
sat in today at the birth of a new|@ 


kind of advertising conference. 


And when the National Indus- : 


trial Advertisers Assn.’s full-day 
“Tdearama” had come to its close, 
their enthusiastic comments indi- 


intellectual stimulation had proved 
a resounding success. In the words 
of program chairman Willis T. 
Jensen, v.p., Charles L. Rumrill & 
Co., Rochester, the session was de- 
signed not to be “the customary 
and hackneyed how-to-do-it pro- 
gram, but a well planned, fully in- 
tegrated and coordinated session 
designed to help people think.” 


® The day’s activities, he con- 
tinued, helped “those in the ad- 
vertising profession to do a more 
effective job for their company 
or agency, but most especially for 
themselves.” 

The program was built around 
eight speakers, each of whom 
stressed the value of a free inter- 
change of ideas in such varied 
phases of promotional activity as 
copy, production, publicity, re- 
search and direct mail. Running 
throughout the day’s talks was a 
constant repetition of the theme 
that associates and subordinates 
must always be permitted to feel 
completely free to offer ideas with- 
out fear of rejection or ridicule. 
As Gary Gariepy, director of Sales 
Training International, Barre, 
Mass., put it, “Remember that 
those who never make mistakes 
usually find themselves working 
for those who do make mistakes.” 


® Highlight of the day’s program, 
judging by audience reaction, was 
the presentation made by John El- 
liott Jr., account executive, BBDO, 
on “Ideas in Copy.” Accompanying 
his comments with a specially built 
film that made use of news and 
feature clips, shots of advertising 
campaigns and tv kinescopes, Mr. 
Elliott told his listeners that “there 
are no great advertising ideas, 
there are only great ideas—the 
world’s great truths—as they find 
expression in advertising. It 
seems to me,” he continued, “that 
good advertising derives from 
three sources. It derives from na- 
ture. It derives from the arts. And 
it derives from the spirit. Adver- 
tising is the great borrower. And 
that’s a good thing for advertising 
people, because it means we don’t 
have to be so darn smart. All we 
have to do is open our minds to 
the ideas that already exist—and 
put them to our own use.” 


® Citing some outstandingly suc- 
cessful advertising campaigns of 
recent years, Mr. Elliott said, “One 
reason why I think these are good 
advertisements is that they deal 
with the experiences and drives 
that the reader knows in his own 
life. All of these things can hap- 
pen within the four walls of his 
own existence.” The BBDO ac- 
count executive supported this 
point by quoting results of month- 
ly tests of the popularity of arti- 
cles published by Reader’s Digest. 
In each case cited, the top rated 
article was concerned with some 
subject intimately concerned with 
the personal experiences or prob- 
lems of most individuals. 


s “Purchasing is predictable” was 
the theme of a discussion led by 
Lawrence G. Chait, v.p., R. L. Polk 
& Co., and a past president of the 
Direct Mail Advertising Assn. 
Listing and enlarging upon what 


he called the 10 laws of consumer | 


purchasing in the distribution 
process, Mr. Chait concluded that 
“it has become very necessary for 


‘advertising and marketing execu- 


CHARLES E. CLAGGETT has been elect- 
ed president of Gardner Adver- 
tising Co., St. Louis, succeeding 
Elmer G. Marshutz, who moves to 
chairman of the board. Mr. Clag- 
gett joined the agency in 1931 and 
was named senior v.p. and gen- 
eral manager in 1954 (AA, Nov. 
8, 1954). 


tives to carefully re-examine the 
basis of our work and the basis 
upon which we claim title to ad- 
vertising professionalism.” 

He noted that “advertisers are 
scrutinizing the effectiveness of all 
advertising expenditures,” and 
that “most particularly are they 
concerned with the impact of ad- 
vertising upon the ultimate con- 
sumer, for many major advertisers 
are less than satisfied with the 
situation as it exists.” 


FOUR NIAA CHAPTERS 
VOTE NAME CHANGE 


New York, Nov. 15—Four 
NIAA chapters have voted to drop 
their distinctive names and to 
change their titles to ally. them- 
selves more closely with the na- 
tional association. The local groups 
in Pittsburgh, New Jersey, Boston 
and Rockford, lIl., have agreed 
that henceforth they will be known 
as National Industrial Advertisers 
Assn., followed by a locality desig- 
nation, replacing their previous 
titles, such as Industrial Marketers 
of New Jersey or Technical Ad- 
vertising Assn. 


Mactadden Seeks 
Injunction Against 
’Sports Illustrated’ 


New York, Nov. 17—Macfadden 
Publications, which publishes a 
monthly magazine, Sport, has 
filed suit here against Time Inc., 
which publishes Sports Illustrated. 
In a supreme court complaint, 
Macfadden wants Time Inc. en- 
joined from using the title Sports 
or Sports Illustrated. It also wants 
an accounting. 

Macfadden complains that the 
Time Inc. entry in the sports mag- 
azine field “simulated many of the 
distinguishing characteristics of 
plaintiff’s publication” and that 
articles and stories in the two 
books have been similar in nature 
and type. 

Besides, says Macfadden, since 
last Aug. 29 the word “sports” has 
been emphasized in the defendant’s 
magazine, and this probably means 
that Time Inc. intends ultimately 
to eliminate the word “illustrated” 
from the title. 

The Macfadden brief holds that 
its magazine, Sport, has sold 53,- 
000,000 copies since September, 
1946, and has carried about $10,- 
000,000 in advertising. It added 
that it sells 6,000,000 copies of the 
magazine a year. 

Time Inc. has not yet filed its 
reply to the complaint. 

Meanwhile, William W. Holman, 
advertising director of Sports II- 
lustrated, reported the Nov. 21 is- 
sue closed with 37 pages of adver- 
tising, the highest total to date. In 
its first year of publication, ended 
in August, SI carried 744 pages of 
advertising. 
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They all look full when they're stand- 
tng up. Better check the package of 
Kellogg's Corn Flakes on your pantry 
hell right now. 


“Don't run out- 
better get a 
spare !” 


Meet little Red—big as life and twice as helpful. Norman 
Rockwell just painted him for us.'To remind you that every- 
body's always running out of Kellogg's Corn Flakes—and it 
shouldn't happen to your favorite family. 

You'll see him at your grocer's now, on packages of the 
cereal with the flavor no one has ever been able to copy. (The 
big crisp flakes that taste best to more people—always have, 
stilldo.) When he waves, you'll remember your spare, won't you? 
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Now at your store in the new “Happy Reminder’ : 
Packages by Norman Rockwell 


i i f the many 
This is a reproduction of one o 
akeiter ads which appear in The Denver Post. 


ADVERTISER Kellogg Company 
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wrt g AGENCY Leo Burnett Company, Inc. 
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They buy 54,000,000 newspapers each and every, 
day ... for which they pay the huge sum of 
$3,500,000 daily. 
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Curtis Earnings in 
Third Quarter Top 
‘54's by $68,926 


PHILADELPHIA, Nov. 15—Cur- 
tis Publishing Co. last week re- 
ported higher sales, but lower 
earnings, for the first nine 
months of this year. For the 
third quarter, however, the 


Advertising Age, November 21, 1955 


Brisacher, Wheeler Adds 1 


Brisacher, Wheeler & Staff, San 
Francisco, has been appointed to 
direct advertising for Hygrade 
Food Products Corp. in Southern 
California. Hygrade, which mar- 
kets Kingan hams and bacon and 
Hygrade frankfurters and meat 
specialties, headquarters in Detroit. 
Brisacher, Wheeler has been han- 
dling the company’s advertising in 
northern California since the first 


of the year. The agency has ap- 
pointed Calvin Anderson, formerly 
an art director with N. W. Ayer & 
Son and with CBS, an art director. 


Alexander Smith to Ellington 

Alexander Smith Inc., White 
Plains, N.Y., has appointed Elling- 
ton & Co., New York, to handle its 
floor coverings advertising, effec- 
tive Jan. 1. J. Walter Thompson 
Co. is the present agency. 
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STALLUP 


KANSAS CITY IS SOLD on 


POSTERS 
BULLETINS 
SPECTACULARS 


NOW AVAILABLE... New Rotary Bulletin 


11 


company reported earnings of 
$585,813, an increase over 1954’s 
third quarter figure of $516,- 
887. 
Net income for the first 
three quarters dipped to $3,- 
090,494 from $4,245,128 in the 
} comparative period in  ’54. 
Gross operating revenue rose 
to $129,062,281 from $126,493,- 
i 218 a year ago. 
Walter D. Fuller,’ board 
chairman, and Robert E. Mac- 
Neal, president, reported to 
stockholders that the outlook is 
bright. 

“Present indications are that 
earnings for the fourth quarter 
will be _ substantially higher 
than those of the fourth quarter 
last year,” they said. 


DALLAS 


consumer markets says... 


DALLAS’ 

HOME FURNISHINGS 
SALES ARE BIGGER 

THAN DALLAS 


72-county Dallas Market Sales: 


we They also explained that in 
\ their reports for the first two 
quarters of 1955 they had 
: stressed the heavy increases in 
combination and volume dis- 
j counts and in advertising and 
promotion expenditures arising 
4 from their program to increase 
advertising income. These cost 
items in the first three quarters 
of this year were more than 
$5,600,000 higher than a year 
ago. 

“We believe, however, that 
data currently available are 
very encouraging evidence that 
the benefits of this program 
are now becoming more read- 
ily apparent,” the Curtis offi- 


0 
Dallas County 
OF Dallas’ 

C & RIZ 


38.4% of Dallas’ $51,543,000 home 


gars declared. “War. enamle. furnishings sales are accountable in the TOTAL RETAIL SALES . . $3,289,207,000 
s. comparisons of this year’s quar- purchases of North Texans who come to oD oe 744,950,000 ; 
el ee hier oo Dallas from throughout the 72-county Dal- GENERAL MERCHANDISE 496,526,000 
year show that first quarter las Market for the advantages only a big, HOME FURNISHINGS . . 170,627,000 
cede tea: toond  Gaior metropolitan city offers. AUTOMOTIVE SALES . . 827,403,000 
dropped only about $300,000." What they buy and where is no acci- BRUG SALES... . . « 110,048,000 


dent. Dallas-interested North Texans read 
The Dallas News to keep up with their 
Dallas interests; naturally they buy what 
The News’ advertising presells them. 


a Earnings in the third quarter, SRDS: 1955 CM 


they added, are more than $60,- 
000 higher than those of the 
third quarter of 1954. The 
trend, they concluded, is one 
of continuous improvement in 
earnings, with profits climbing 
up toward those of °54. 

“We believe that if general 
business prosperity continues 
undiminished in 1956, company 
earnings for ’56 should be bet- 


According to Consumer Markets’ Editor, Edwin 
Goldstein, the buying of non-residents affected 
Dallas’ 1954 sales volume as follows: 


With The News’ larger circulation, 
more ‘selective coverage and greater 
influence over the larger, richer 72-county 
Dallas Market, you may well expect your 
Dallas business to be bigger when your 


% of Dallas City Sales* 
to Non-Residents 


Store Group Dallas City Sales* 


ter than for either ’55 or °54,” Pere . Total Retail Sales . . $980,834,000 38.1% | 
ene sinted, advertising is in The Dallas Morning News! SaadGcles ls 159.065.000 14.3% 4 
Motcesta: Aégeinis Twe ‘ F or : a comets 2 of North General Mdse. . . 184,108,000 61.4% id 

: cai tie. Cilinain - bas exans’ behavior, consult our nearest rep- Home Furn. 51,543,000 38.4% 

' appointed Robert R. Saichek resentative —or address your specific Automotive Sales . 221,410,000 35.9% 

{ Seiten ecka ie ME anane question to The News’ research department Drug Sales . 29,599,000 33.4% 


promotion for all consumer through the Advertising Director. 
products, formerly was adver- 

tising and sales promotion man- 

ager of Ampro Corp. and also 
director of advertising and pub- 

lic relations of Eicor Corp. 
Motorola also has named Emil 

° F. Hubka Jr. public relations 
assistant for news services. Mr. 

: Hubka previously was manager 
of public relations of the Uni- 

Re versity of Illinois professional 
' colleges. 


*Includes both direct and mail order sales 


ONLY THE DALLAS NEWS COVERS THE BIGGER DALLAS MARKET 


Ghe Hallas Morning News 


DALLAS’ LARGEST NEWSPAPER © More people BUY The News . . . more people READ The News... 
more people are INFLUENCED by The News than any other North Texas Newspaper. 


| 
Packard Adds Sales Unit | 
Studebaker-Packard Corp. | 
has formed a Packaré-Clipper | 
division fleet sales department. | 
The new department, which 
will be headed by W. E. White, | 
will concentrate on marketing | 
the division’s luxury line of 
2 Packard models to industrial 
organizations, for-hire limou- 
sine operators, state highway 
patrols and turnpike authorities. | 


CRESMER & WOODWARD, INC., National Representative New York e Chicago e Detroit e Los Angeles © San Francisco e Atlanta 
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y n “erry oe ee a US tie ee a ae 
POG IRS Oo I A I RT SE 


What America’s important people have to know about ... PRICES... 
DIVIDENDS...LABOR.. THE PRESIDENT... POLIFICS 


NATIONAL DEFENSE...WORLD BUSINESS... DRAFT. 


COMMUNICATIONS...TRANSPORTATION...HEALTH 


Simply put, essential news is the truly important 

information about those events on the national and international 
scene which most directly affect business and personal 

plans and decisions. But it takes an experienced staff of writers 
and editors to dig it out, analyze it, and put it in perspective. 
The staff of “‘u.s.NEWS & WORLD REPORT’ has been perfecting 
this technique for years. 


Demand for this essential news is steadily on the increase. 

In an expanding and changing economy, essential news has 
greater significance and day-to-day value to more and more 
“decision-makers.”’ This fact helps explain the doubling 

of ““U.S.NEWS & WORLD REPORT’ circulation in six years. It tells 
why group after group of key managerial men in business, 
industry, government and the professions continue to find this 
magazine “most useful’’ to them in their work, and the 

one in which they place ‘‘most confidence.” 


Usefulness and confidence in a magazine make for intensive 


readership, of course. More and more of America’s most important 


companies are discovering that these two qualities 


help make “‘U.s.NEWS & WORLD REPORT”’ essential to their own selling 


plans. You can make this same discovery yourself. Do it now. 


Amerteas Class News Magazine | 
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Worse Than Useless Advertising 


During the latter part of October and the first part of November, 
Seeman Brothers ran a considerable volume of advertising in Chi- 
cago papers to make a special offer of 15¢ off the regular price on 
“new improved Air-wick mist.” 

The offer was “limited to Chicago area” and presumably covered 
a spray-can with the 15¢-off offer incorporated in the label. 

It happens that our wife is the second largest purchaser of Air- 
wick (in the conventional bottle) in the Chicago area, believing 
either that the editorial fumes are particularly annoying, or that no 
housewife has done her duty unless at least one Airwick boitle is 
hard at work in each room. 

So she was a built-in sucker for the “new improved Air-wick 
mist” and the 15¢-off offer, and went charging around to the neigh- 
borhood shops as soon as she saw the advertising. 

With more than a bit of asperity (for which we found it difficult 
indeed to censor her), she reported the other day that inquiries at 
four supermarkets in the neighborhood hed disclosed no cans of 
“new improved Air-wick mist” with a special offer of 15¢ off, and 
no visible knowledge, on the part of any available supermarket per- 
sonnel, of any such offer or advertising on the part of Seeman 
Brothers. 

No doubt Seeman Brothers has an explanation for all this. Some- 
one’s timing went off, or wick packers went on strike, or our little 
gal just happened to be shopping along the one shopping street in 
town which wasn’t loaded to the eaves with new improved Air- 
wick mist. 

The fact remains, however, that one good customer is annoyed and 
that the advertising involved, having performed the ultimate adver- 
tising function of driving the customer to the product, is completely 
wasted because the eager buyer, ready and willing to part with her 
good money, can’t find the product she wants to buy. 

If this situation doesn’t change quickly, we’re either going to kill 
odors by opening the doors and windows, or we’re going to get so 
pleasantly used to our odors that we won’t want to displace them. 


Opinions Without Meaning 


On another page of this issue, there is a news story about a viewer 
study recently made by the American Broadcasting Co. in Hollywood. 

Much of the data seemed interesting, and is probably useful. But 
a good deal of it reports opinions that have no meaning and no 
value. For example: Women were apparently asked what makes a 
good commercial, and they listed such qualities as “short,” “comedy,” 
“sincerity,” “cartoon-type,” in that order. Men preferred “short” 
commercials, along with “sincerity,” “comedy,” and “cartoon.” 

As AA’s news story reports it: “Asked what commercials were 
considered uninteresting and unimpressive, both men and women 
agreed that they were the ones in which false statements were made, 
high pressure tactics were used, and the presentation was too long, 
repetitious and exceptionally loud.” 

Now we submit that no one needs a survey to tell him that ad- 
vertising which is recognized as containing false statements, or using 
high pressure tactics, or making a presentation which is too long, 
repetitious or exceptionally loud, is not likely to be good advertising. 

Long before motivation research blossomed into full flower, a 
good many people in advertising recognized that there was no point 
in asking people opinions about advertising which supplied this kind 
of meaningless answer. The same people who are against sin and in 
favor of morality are always in favor of short (or no) advertising, 
“sincerity,” “low pressure selling,” etc. 

The problem is to determine whether the things they are “for” 
intellectually are the things that induce favorable action. 
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—Richard Hazlett, Sidney Clayton & Associates, Chicago. 


“One tomato juice...black coffee...ice bag... Did we get the account?” 


What They’re Saying 


Cart Before the Woman 

This column, noting the new 
models in all vehicles, anticipates 
the 1956 Supermarket De Luxe 
Wire Carriage behind which mil- 
lions of housewives operate daily. 

We look for a longer and lower 
model giving a racier note to the 
shopper searching for canned sal- 
mon and imparting the forward 
look to the wife and mother en 
route from the breakfast foods and 
washing powder to the frozen meats 
counter. 

The 1955 “casual type” super- 
market carriage of food perambu- 
lator will be smartened up. It has 
served a utilitarian purpose, but 
lacked modern engineering fea- 
tures, and had no distinction as 
it took on its load of groceries. 

A housewife lost glamor on the 
journey from the food supplies to 
the checker or “journey’s end.” 

We hear that the 1956 model 
supermarket carts will come in a 
choice of three colors and that the 
wire-mesh will be closer, making it 
impossible for green peas to roll 
out and also giving a greater feel- 
ing of security to mothers who 
ride their small fry around with 
the groceries. .. 

A red light will flash on the rear 


will not be crashed into by a wom- 
an pushing an overload, or entire 
week’s provisions. . . 

They can be fastened to the milk, 
ammonia, cider and detergent bot- 
tles—also the eggs—when coming 
in for a landing in front of the 
cashier’s desk. There has been a lot 
of breakage up to now. 


—H. I. Phillips’ column in the Chicago 
Daily News. 


This Listener's Tired 
Of Having Ears Bent 

There are several things about 
advertising, particularly on televi- 
sion, which are most irritating to 
me, and I hope to a lot of other 
people. Do advertisers think we 
are a bunch of morons? Following 
are the chief offenses: 

1. Pricing items a few cents be- 


low a round figure such as a tele- 
vision set for $299.95, a freezer for | 


$399.88 or a car for $2,198.55 or 
something like that. Who do they 
think they’re kidding? By the time 
you add sales tax you’re way over 
what they’re trying to avoid say- 
ing. Very childish. 

2. Offering to return your mon- 
ey if you’re not satisfied. Nobody 
ever bothers to do this, and they 
know it. 

3. Asking you to send in right 
away for something because the 
supply is limited. I have heard 
this go for years in some cases. 
Ridiculous. 

All this is very tiresome and 
along with singing commercials, 
makes you want to buy anything 
but what is being advertised. 

R. F. Davis, 
Palatine, Ill. 


—Letters to the Editor column of the 
Chicago Daily News. 


Cost of Selling 

The cost of personal salesman- 
ship is, in most businesses, the 
largest single item of sales expense. 
Salesmanship through advertising 
is more economical in accomplish- 
ing certain steps than personal 
salesmanship. The more advertis- 
ing is used to accomplish those 
steps, the easier it will be for the 
salesman, and the less will be the 
total cost of marketing the prod- 
uct. 

I know of concerns who spend 
from 30% to 40% to market prod- 
ucts through personal salesman- 
ship, and spend only 2% or 3% on 
salesmanship through advertising. 
Through increased use of effective 
advertising they could enable their 
salesmen to make more sales with 
less time and effort—thus shorten- 
ing the path to orders—and great- 
ly reducing the total cost of mar- 
keting their product. 


—G. W. Head, president, Dayton Ad- 
vertising Club, in DAC Ad-viser, club 
bulletin. 


Face It 
The term capitalism will not and 
cannot go away, and the sooner we 
face that fact the faster we will 
get on top in the propaganda fight. 
—From a speech by Theodore S. 
Repplier, president, The Advertising 
Council, at the National Conference of 
Business Paper Editors, Washington, 
D.C., Oct. 27. 


Rough Proofs 


Walter Reuther told the Adcraft 
Club that the consumer is on the 
short end of today’s prosperity. 

Of course the statement came 
after, and not before, UAW’s suc- 
cessful wage negotiation. 

. 


Racetrack betting may be mov- 
ing up to the respectable area of 
informed speculation, now that 
the Wall Street Journal is carrying 
the advertising of Tanforan in its 
San Francisco edition. 
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Pierre Martineau suggests that 
womenfolk will have to create 
style consciousness among males. 

But maybe the gals are perfect- 
ly satisfied with the current al- 
location of the family apparel 
budget. 


The wardrobe of the average 
man consists of his suit and his 
other suit, with his Christmas ties 
counted on to supply the deco- 
rative note. 


“For all the fears of its critics, 
commercial television is showing 
itself even in infancy to be a me- 
dium of good taste,” says London’s 
Advertiser’s Weekly. 

Hear, hear! 

e 


The Journal and Constitution 
suggest, “Look at Atlanta,” and 
call special attention to Colonial 
Stores, biggest food. chain in the 
South. 

Just for a change, how about 
looking at some of those Georgia 
peaches on Peachtree street? 


The Rev. Mr. Kershaw, of Ox- 
ford, O., made famous by “The 
$64,000 Question,” has been nom- 
inated by the University of Louis- 
ville as its alumnus of the year. 

That’s really jazzing it up. 


Philadelphia voters seem to have 
decided that W. Thatcher Long- 
streth is a name better suited to 
advertising than politics. 

Even T. Woodrow Wilson had to 
sacrifice an initial to get to the top. 


“You should be in Michigan!” 
exclaims Booth Newspapers. 

Right; with both Michigan and 
Michigan State going for you, how 
could you miss? 


Petroleum Week has come up 
with a new editorial promotion 
idea, discussing with becoming 
modesty the significance of “the 
pros behind the prose.” 


“Debunking is usually a mani- 
festation of guilt feelings or a 
sense of inadequacy, rather thana 
symptom of intelligence,” says 
Alvin Achenbaum re E. B. Weiss. 

Free translation: “Go on, bud, 
and get lost.” 


If the Fund for the Republic, 
which sent $5,700 to the American 
Legion Magazine for a page ad in 
which to reply to Legion criticism 
of its stand on communism, adver- 
tises in all the publications which 
have criticized it, it may shortly 
find itself out of funds. 

Copy Cus. 
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Women’s clothes! Action’s a must or your season’s a bust. THE 
INQUIRER has been FIRST in women’s specialty shop adver- 
tising for 15 consecutive years. These are the women who buy 
the very goods you sell. So the point is plain: Put your advertising 
in the newspaper that’s FIRST FOR ACTION in Delaware 
Valley, U.S. A. 
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Giant Industries Build in 
DELAWARE VALLEY, U.S.A. 


19 branches of Philadelphia 
department stores now operat- 
ing, or nearing completion, 
throughout booming Delaware 
Valley—where nearly 5,000,000 
people have a buying income 
of over $8 billion annually! 


The Philadelphia Mnguirer 


Constructively Serving Delaware Valley, U.S. A. 


Exclusive Advertising Representatives: West Coast Representatives: 
NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bldg. 155 Montgomery St. 3460 Wilshire Boulevard 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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Another true-to-life story about some make-believe characters 


Why does bread 


take longer to rise 


in Chicago? 


am was nothing slow about Sam Speed. 


He finished off Davy Crockett when he was only 2, told his father about the birds 


and bees when he was 12, and at 32 was a junior-sized (1 star) General in the Air Force. 


At 42 Sam was a bright and shining business tycoon with 2 secretaries, 


3 telephones and 4 assistants. 


But one day Sam caught himself slowing down. 


As Sales Manager of the Upper Crust Bread & Biscuit Co., Sam found his slice of Chicago’s 


=r 


housewives with everything at his advertising manager’s command. 
: Six months later, sales had stopped falling but Upper Crust still wasn’t in the big dough. 


So Sam demanded an explanation from a joe who made his bread and 


butter selling advertising for the Chicago Tribune. Joe wasn’t one to loaf around, so he 


hot-footed vad it back to see three marketeers in the Tribune’s Research 
&WGimrwe 


Department. And together they rolled up the answers, 
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Brand loyalty on bread products in Chicago is very, very high. Around 75% of all Chicago 
housewives buy the same kind of bread week after week; while only 35-40% of them buy 


the same brand of other food items with any regularity. Because of this feminine oo 


bread loyalty, it takes more time and advertising pressure for bread to rise ( 
95 


to the top in Chicago. AW 


Through Joe, Sam learned this important lesson: To be a breadwinner in Chicago, 


you have to know when and where to apply the heat, how long to keep it on—and how 
~ 


CZ 
‘gee the results. And that’s just the kind of information 
—_j 
a cams, 


that the Tribune can give you to help you solve your Chicago market problems. 


Nobody knows Chicago like the Tribune. 


The Tribune has spent several million dollars to find out facts that vitally 


affect your Chicago sales. It knows who your best customers are, Px 56 
FILES 


where they live and shop, why they buy. This valuable information is yours for the asking. 


Nothing sells the Chicago market like the Tribune. 
Retail sales in Chicago and the 206 Chicagoland counties are big—valued at 
$17 billion. And the best way to sell this market is through the Tribune. Does advertising 
in the Tribune pay? Just ask advertisers like Whirlpool Washing Machines, Armour, 
Goodyear, Sara Lee and American Airlines. 


oH 


People may praise the Tribune, fuss about it or blast it—but reading the Tribune 


in Chicago is just like eating turkey at Thanksgiving. Almost everybody 
does it. Everybody feels its impact. Practically 3 out of 4 families ie the Chicago 
metropolitan area read the Tribune—almost half of all the families in 839 midwest towns 
read it. (Only 12% of metropolitan Chicago gets the largest national magazine—and 

less than 1 out of 10 tunes in on an average evening T'V show.) 


So if you want to know something about Chicago, call in a 


joe from the Chicago Tribune and put him to work finding out. 


P. S. Always remember .. . If you want to SELL Chicago 


TELL Chicago in the Chicago Crib une 


THE WORLD’S GREATEST NEWSPAPER 
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Basford Promotes Two to the president, has been named Sy . 
William G. Greene, who ‘i ael agama Mr. Greene had been Cole Finder Gives 
G. M. Basford Co., New York, in | office manager, secretary, treas- $1 000 Nightly— 


1922, has been named V.p. and|urer and director. Mr. Muscarell 
treasurer of the agency, and Ray-| joined the Basford media depart- to P] Wearers Only 


Getting Personal 


mond Muscarell, formerly assistant | ment in 1935. 
What's his number? 


“Why don’ 't Directory Publishers wake up?” a friend 
asked me. ‘’At least one-third of my time on every long 
distance call is spent in finding the phone number.” 


That was enough for IRE. Two years ago we started 
compiling phone numbers. In the 1955 IRE DIREC- 


Cuicaco, Nov. 15—A local auto 
dealer has added another twist to 
the staggering problem of how to 
give away money and still be 
original. This time, contest win- 
ners get their money only if they 
appear on-camera at the tv studio 
before the end of the show—clad 
in pajamas. 

Cole-Finder Inc., Mercury deal- 
er, reportedly one of the largest 
radio-tv advertisers among auto 
dealers, kicked off its new “Pa- 
jama Roundup” on WNBQ, NBC’s 
local tv outlet, last night. 

This week, listeners are being 
asked to submit their names; next 


First the Texas State Fair voted Oveta Culp Hobby, president of 
the Houston Post, “First Woman of the Year,” for her contribution 
to the growth of “America’s largest annual exposition.” And then 
two days later the Texas Heritage Foundation proclaimed her 
“Texan Woman of the Year”. 

Syracuse University’s school ‘of sesinintiaiie has awarded its 1955 
Distinguished Service Medal for service in advertising to Wesley I. 
Nunn, ad manager of Standard Oil Co. (Indiana) and chairman of 
the board of the Advertising Federation of America... DeWitt 
and Lila Acheson Wallace, founders and editors of Reader’s Digest, 
took home the medal for distinguished service in journalism... 

Orvil Dryfoos, assistant to the publisher of the New York Times, is 
new member of Dartmouth College alumni council ... S. I. Abelow, 
a senior copy group head at Grey Advertising, New York, is the 
author of “The Small Servant,” tv drama presented Oct. 30 on the 
“Alcoa Hour”... 


Monday, the giveaway will start. 
Every night, a name will be se- 
lected from a hat, and the p.,j.- 
clad winner will be called and told 
to pick up his money by 1:30 a.m. 

If the winner of the $1,000 
doesn’t show up, the money is 
added to the following night’s 
award. 

And if the pajama-clad winner 
happens to have bought a car 
from Cole-Finder since the first 
of the year, the award doubles. 

Rockland, Irving & Associates, 
Chicago, is the agency. 


TORY more than 4000 firms listed theirs and the tempo 
of an industry is up paced! 


45,000 copies of the IRE DIRECTORY serve as “The 
Telephone Book of the Radio Electronic Industry"— 
a service which pays off to every one of its 504 adver- 
tisers in increased usefulness and reference. 


Engineers are educated 
to specify and buy! 


INSTITUTE OF RADIO ENGINEERS 
THE IRE pirecTorY 


Advertising Department 
1475 Broadway, New York 36, N. Y. 


Hixson & Jorgensen Adds 2 
Hixson & Jorgensen, Los An- 
geles, has been appointed to han- 
dle advertising for Earle M. 
Jorgensen Co., Los Angeles dis- 
tributor of steel and aluminum 
products, and Arrowhead & Puri- 
tas Waters, Los Angeles. The lat- 
ter appointment is effective Dec. 1. 


BIRTHDAY CAKE—Eugene Meyer (right), chairman of the Washington 

Post and Times Herald, chats with Bernard Baruch at a luncheon 

on the occasion of Mr. Meyer’s 80th birthday. Chief Justice Earl 
Warren (seated) spoke at the luncheon. 


Lee Tracy, publisher of Briefed for the Busy Executive, New 
York, has received the go-ahead from McGraw-Hill Publishing Co. 
for a book on the subject, “How to sell more at more profit.” Fol- 
lowing the Briefed format, it will include some 12,000 selling and 
promotion ideas gleaned from trade and business publications 
during the past six years. 


i ALF-COVERED Richard P. Holland, head ‘of the Boston agency bearing his name, 
| has returned from New Orleans and the annual meeting of the 


_ American Heart Assn. Working on a voluntary basis as a director, 
he is a member of the nominating, budget and fund-raising policy 
committees... 

Charles Shaw, news director of WCAU radio and tv, Philadel- 
phia, won the annual Better Understanding Award of the English- 
Speaking Union. He received the award on Nov. 1... 

The radio-tv industry this year will join the advertising and 
publishing fields in support of the annual Federation of Jewish 
Philanthropies dinner. Co-chairmen of the affair, scheduled for 
Dec. 7 at the Waldorf-Astoria, are Louis G. Cowan, CBS; Monroe 
| W. Greenthal, of Monroe Greenthal Co.; Ned Pines of Pines Publi- i 
cations, and Emanuel Sacks, RCA-NBC... 
| One of the most candid biographies of the year, “The Happiest 
Man in the World,” has hit the newsstands. Author “Big Joe” 
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IN 
NEBRASKA’S OTHER BIG MARKET? 


THIS 
a 


LINCOLN. 
LAND 


Rosenfield Jr. tells how he surmounted alcoholism and achieved 
his current success on his “Happiness Exchange” broadcast nightly 
over WMGM... 
Michael Cerra, director of marketing and merchandising re- 
; search at Lennen & Newell, has won a $100 second prize for his 
h thesis, “The Negro Market,” in a contest sponsored by the New 
York Sales Executives Club... 

Door prize at the November meeting of the Industrial Advertisers 
Assn. of New York was won by Gil Hodges of the Wall St. Journal. , 
The prize: a subscription to the Wall St. Journal... 

On his 25th year in the motion picture industry, Mickey Schwarz 
of ATV Film Productions, New York, has been chosen a member of 
the Motion Picture Pioneers . 


Reece a pompemoonees ed KOLN-TV delivers Lincoln-Land —42 counties with | 
9 ee ee . nate ; 
LINCOLN-LAND AREA TELEPULSE | 200,000 families, 125,000 of them unduplicated by any other | 
i Shore of Audience — September, 1955 TV station. 


Ar tlle . | An adman who likes to cook, Marvin Small, merchandising con- 
_ KOLN-TV “3 | “e" | “p” | 95.5% OF LINCOLN-LAND IS OUTSIDE THE GRADE __ sultant to Carter Products, New York, has compiled “the best recipes 
(STE, CEPT TE ee = a, aay pasa “B” AREA OF OMAHA! This important market is as | from the best cookbooks” into an anthology, “The World’s Best 
| MONDAY THU FRIDAY, “on 21 13 | 11° independent of Omaha as South Bend is of Fort Wayne... | Recipes,” published by Hawthorn Books Nov. 18. He’s also written 
600—11:,00pm. | 53 | 18 | 14 | ie! Syracuse of Rochester . . . or Hartford of Providence. “The Special Diet Cookbook,” and “How to Attain Financial Se- 
| SATURDAY: | oe ere ' 5 a ais curity” 
| 1:00— 6:00 p.m Fk Se » New Pulse figures prove that KOLN-TV gets 194.4% more Joe Hildreth, chairman of the board of the Chilton Co., Philadel- 
| waders oj, wa) us|] night-time Lincoln-Land viewers than the next station — phia, is accompanying his annual distribution of Philadelphia scrap- 
* i aie | git gs | os | 16e | 138.1% more afternoon viewers. ple to his friends with a booklet, “Such Friendlich People,” which 
: 600—11:00pm | 35 | 22 14 | 23 Averv-Knodel has all the facts on KOLN-TV—the official describes the Pennsylvania Dutch and is well illustrated with photo- 
F an aaa CBS-ABC let for South Central Nebraska and Northern gregns of their activities ... 
es a & nae oe ond the shore DS-ADL outlet for - : = ; Stanley J. Soltoski, production manager of Albert Woodley Co., 
: va - . Kansas. New York agency, is engaged to Priscilla Lynch, of East Hartford, 
rw - ~ ~ ’ CHANNEL © 316 WATTS © 1000-FT. TOWER Conn.... 
<< y: She A elyer Hations oo Robert E. Celander, art director of Fuchs, Zemp & Celander, St. 
WKZO-TV — GRAND RAPIDS KALAMAZOO Petersburg, Fla., agency, won first place in the recent members’ 
| WiEF RADIO GRAND RAMOS show at the Tampa Art Institute, for an abstract titled “Composi- 
b KOUN TV LINCOLN, NEBRASKA Py tion in the Rain.” The agency is currently exhibiting at the institute 
¥- WMED RADIO PEORIA, ILLINOIS in the first annual exhibition of advertising art to be held in the 
= 


Tampa Bay area... 

One of the three picked by the Chicago Junior Chamber of Com- 
merce as 1955’s outstanding young men is Peter G. Peterson, v.p. 
| of McCann-Erickson ... 


Avery-Knodel, Ine. 
Exclusive National Representatives 


COVERS LINCOLN-LAND —NEBRASKA’S OTHER BIG MARKET 
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nother new record! 


Daily average circulation of 


the Chicago Daily News for 


THE BIGGEST MONTI 


IN DAILY NEWS HISTO! 


... UP 20,980 OVER OCTOBER, 1954 


. . . Saturday circulation set an October 
record, too, reaching 612,297, up 24, 


640 over October, 1954. 


. . . Figures like these show why the Daily News 
is Chicago's growing newspaper .. . growing 
in every way ... in circulation, in community 
stature, in selling power for advertisers. 
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IN TODAYS COMPETITION 


USE OUTDOOR 
FOR MORE 


le te 
If you want to sell, your customers must SEE your 


message. OUTDOOR delivers more customers at lower 
cost than any other major medium (l5c per 1000 for 
the average national campaign). 


T.A.B.* STUDIES point out that the average 
person sees OUTDOOR 22 times per month. 
In a typical market area 93% of the people bi 
see OUTDOOR. ' 


And a recent POLITZ research project shows the 
average exposure time is a solid 32 seconds. 


Ask your advertising agency, or nearest OAI repre- 
sentative to show you how OUTDOOR can put more 
‘“‘SEE-POWER” in your advertising. Plus greater fre- 
quency, coverage and flexibility—at lowest cost. 
*Traffic Audit Bureau 


OUTDOOR ADVERTISING INCORPORATED 


NATIONAL SALES REPRESENTATIVE OF THE OUTDOOR MEDIUM 
60 EAST 42nd STREET, NEW YORK 17, N.Y. 


ATLANTA « BOSTON * CHICAGO «+ CLEVELAND «+ DETROIT «+ HOUSTON 
LOS ANGELES + PHILADELPHIA + ST. LOUIS + SAN FRANCISCO «+ SEATTLE 


: Put Your Advertising Outdoors And Watch America Go Buy ! 


Copyright 1955 Outdoor Advertising Inc. 
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Write for sample 
copies, rates, new 
market-data book, 
“Timely Facts.” 


* Air France 

¢ Colonial Airlines 
* KLM Airlines 

* Northwest Airline 


* American Export 
Lines 

* Holland- 
American 
Steamship Line 

* Sabina Air 


ARMY TIMES PUBLISHING CO. 2020 M. St., N.W., Washington 7, D.C. 
U.S. OFFICES: Chicago, Detroit, Los Angeles, New York, Philadelphia, San Francisco 
FOREIGN OFFICES: Frankfurt, Honolulu, London, Paris, Rome, Tokyo 


Army Times « Air Force Times « Navy Times 


(MEMBERS: AUDIT BUREAU OF CIRCULATIONS) 


© Pan American 
Airlines 


¢ Santa Fe Rwy. 

¢ SAS Airlines 

¢ Southern Pacific 
Rwy. 

¢ Trans-World Air 

¢ United Airlines 


© Pacific Northern 
Airlines 
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Food Stamp Plan 
Outlook Is Good, 


Zimmerman Says 


New York, Nov. 15—Despite the 
fact that a number of states have 
legislation pending to curb the use 
of trading stamps, the outlook for 
stamp plans is good. 

Since 1953, stamp plans and 
stamp companies have increased. 
Today practically every locality 
has at least one stamp plan in op- 
eration, and they are likely to in- 
crease. 

These predictions were made last 
week by Max M. Zimmerman, pub- 
lisher of Super Market Merchan- 
dising, before the New York 
Premium Club. 

Citing an example of how a big 
chain is trying to circumvent 
trading stamps, but is still using 
premiums, Mr. Zimmerman de- 
scribed the food fair plan recently 
introduced. A colorful promotion, 
he said, was staged by Food Fair 


“Because Business Publications bring us 


vital news of people and products...” 


says ALFRED E. PERLMAN, President, New York Central Railroad 


“... we read the business magazines of our field 


widely and regularly.” 


Consider the number of fields that affect railroad 
operations, and you can see why dozens of Business 
Publications are “never missed” by Mr. Perlman 


and his associates. 


The national association of publishers of 173 technical, 
professional, scientific, industrial, merchandising and 
marketing magazines, having a combined circulation 
of 4,098,937 .. . audited by either the Audit Bureau of 
Circulations or Business Publications Audit of Circula- 
tion, Inc. . . . serving and promoting the Business Press 
of America . . . bringing thousands of pages of special- 
ized know-how and advertising to the men who make 


Top men in every business feel this same way 


about the Business Publications they read regularly. 


They like the timely, pertinent information they get 
from alert reporters and businessmen writers... 
and they like the new ideas and product information 


they get from the advertisers. These advertisers - 
know that the best way to get their products read 
about by the men they want to reach is to advertise 
in Business Publications—the magazines their pros- 
pects “never miss”’, 


NATIONAL BUSINESS PUBLICATIONS, INC. tats x sircer, n. w., washington 5, D.C. © STerling 3-7535 


decisions in the businesses, industries, sciences and 
professions...pin-pointing the market of your choice. 


Write for a list of the NPB publications and the 
“Here’s How” booklet, “How Well Will We Have to 
Sell Tomorrow?”, written by Ralston B. Reid, Advertis- 
ing & Sales Promotion Manager of the Apparatus Sales 


Division, General Electric Company, 


of Philadelphia to inaugurate a 
green tape gift plan in all its stores 
in that city. 


® Eight professional models were 
togged out in green, complete to 
green hair and fingernails. In 
groups of two, they paraded 
around the heavy traffic sections 
of the city. They also visited de- 
partment stores, attended football 
games and made radio and tv ap- 
pearances. 

Whenever possible, Mr. Zimmer- 
man said, the company’s newspa- 
per ads were printed in green ink. 
Food Fair also used green store- 
window signs, green outdoor signs, 
and slogans stenciled in green on 
sidewalks in front of its stores to 
make Quaker City residents “green 
tape conscious.” 


® This green tape plan, he said, is 
a premium plan. Food Fair cus- 
tomers merely save green register 
tapes in specific amounts for a 
variety of useful household gifts. 
The premiums are all displayed in 
the company’s supermarkets. 

Mr. Zimmerman quoted H. V. 
McNamara, president of National 
Tea Co., that “trading stamps 
build increased sales from 5% to 
20% depending on whether or not 
a competitor also uses trading 
stamps.” 

National Tea Co., Mr. Zimmer- 
man said, charges trading stamps 
as an expense of doing business, 
rather than as an advertising cost. 


George Hartman Advances 
Laughlin, Two Others 


George H. Hartman Co., Chica- 
go agency, has advanced three 
men to new executive positions. 
Rowland Laughlin, v.p. and direc- 
tor of the compa- 
ny. has been ap- 
pointed exec. v.p. 
John T. Hollo- 
way, v.p., has 
been named v.p. 
and general man- 
acer, and David 
R. Coev. account 
executive, has 
been promoted iv 

‘ V.p. 
Rowland Laughlin ‘All teaiik autho 
utives have been with the agency 
for 10 or more years. 


Ken Seitz Names Three 

Ken Seitz & Associates, Milwau- 
kee agency, has appointed Ronald 
M. Fiandt v.p. and general man- 
ager and Loriena Warren director 
of research and marketing. Mr. 
Fiandt, who at one time operated 
his own manufacturing company 
in Elkhart, Ind., most recently was 
manager of Milwaukee Industrial 
Designers. Miss Warren formerly 
was assistant sales manager of 
Milway Inc. The agency also has 
named Gilbert Arnold, formerly 
with Jack Crowe Art Studio, as- 
sistant production manager. 


San Diego PR Club Elects 

Tom Ables, account executive of 
Phillips-Ramsey Co., San Diego, 
has been elected president of the 
San Diego Public Relations Club. 
Other new officers include James 
T. Eigo, public relations director 
of Land Title Insurance Co., v.p., 
and Andrew Mace, public relations 
department of Pacific Telephone & 
Telegraph Co., secretary-treasurer. 


reach 5553 
POLICE CHIEFS 


via this all-selective 
mediuml They buy uni- 
forms, communications, 
weapons, traffic sys- 
tems, parking meters, 
conveyances! Get the 
full story. ..TODAY! 


NATIONAL REPRESENTATIVE 
Wm. 6. EOQOPP «associates 
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IOWA produces about one-tenth of the 
nation’s food supply. It plants more corn 
than any other state. Its soil produces more 
wealth each year than all of the world’s gold 
mines. Who’s responsible? The world’s big- 
gest farmers. Men like Lloyd W. Klotz of 
Chickasaw County, Iowa. 


Wallaces’ Farmer and Iowa Homestead 
carries more influence with farmers like Mr. 
Klotz than any other farm publication. Prac- 
tically all of them read it, and prefer it (see 
chart) for all types of farm and home infor- 
mation. Their incomes average three times 
the U. S. farm average. 


MAGAZINES DEPENDED ON MOST BY 
1OWA FARM OPERATORS FOR INFOR- 
MATION ON “FERTILIZERS AND RO- 
TATIONS.” 


Farm Farm 
Mag. B Mag. C 


*From “inFarmation Please No. 2°’, area sampling survey 
conducted by Statistical Laboratory of lowa State College. 


SHAKE HANDS WITH 
IOWA..+ THROUGH 


ESBRMR | WALLACES’ FARMER ad IOWA HOMESTEAD 
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RICHARD S&S, PIERCE, PUBLISHER * DES MOINES, IOWA 
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You Owtght toKnow . . . Edwin Ebel 


In selecting Edwin W. Ebel, v.p. 
and marketing director of General 
Foods Corp., as its chairman for 
the ensuing year the Assn. of Na- 
tional Advertisers tapped one of 
its most experienced and versatile 
members. 

The new ANA chairman always 
wanted to be an advertising man. 
He has worked at it since school 
days. Now responsible for the ad- 
vertising and marketing research 
of one of the largest national ad- 
vertisers in the country, Mr. Ebel 
has had practical experience in the 
business paper, Sunday newspaper 
section and agency fields. In ad- 
dition, he is one of the pioneers in 
modern marketing research. 

Born in New York, Sept. 28, 
1901, he moved with his parents 
at an early age to Madison, N.J., 
where his father had an insecticide 
factory and also a business paper, 
The Gardeners’ Chronicle, a tech- 
nical publication for professional 
gardeners. 


® During vacations, young Ebel 
worked on both the local newspa- 
per and on his father’s business 
paper and gained a lot of funda- 
mental knowledge of type, imposi- 
tion, makeup, advertising and rate 
structures. In school, he was in- 
terested in dramatics, and was also 
an avid wireless bug. He built one 
of the first crystal sets in Madison. 

In 1917, when the U.S. entered 
World War I, young Ebel left 
school to enlist in the Army but, 
being only 16, he was turned down 
and reluctantly returned to Madi- 
son High. — 

By 1919 he felt he had had 
enough of school. He knew he 
wanted to be an advertising man 
so he came to New York and 
looked for a job. At the old George 
Batten Co., Taylor Adams listened 
to his story but declined the young 
man’s services. Young Ebel’s sec- 
ond call was at Calkins & Holden, 
where Fred Fitzgerald hired him 
as an office boy. 


® The young man’s knowledge of 
typography and makeup, acquired 
on his father’s paper, soon enabled 
him to take a position in the pro- 
duction department. In course of 
time, he was given an opportunity 
to do some contact work with 
clients. 


Groceries, eats, foodstuffs, 
chow—however you name 
it, you'll sell more of it 
by following the lead of 
national food marketers. 


By advertising in The 
Canton (Ohio) Reposi- 
tory, they interest, con- 
vince and sell the more 
than 302,000 people in 
Canton’s trading zone. 
The Repository carried 
2,998,863 lines of 
food advertising in "54. 
You'll find the reason 
in one word: results! 
67,179 evenings 
(publisher’s statement) 


THE CANTON 
REPOSITORY 


A Brush-Moore newspaper 
represented nationally by i( } 
AS 


Story, Brooks & Finley 


In those days, this entailed both 
planning and copywriting. What 
Mr. Ebel calls “a couple of lucky 
breaks” brought him under the eye 
of the late Ernest Elmo Calkins, 
one of the great personalities in 
the business. This led to many 
challenging opportunities for the 
young man. 

Over Mr. Ebel’s desk at GF there 
is a framed photograph of Mr. 
Calkins with the following inscrip- 
tion. “To E. W. Ebel, a graduate 
of my old shop of whom I am jus- 
tifiably proud. With sincere good 
wishes, Ernest Elmo Calkins.” 

It was while he was with Calkins 
& Holden that Mr. Ebel first got 
into marketing research. Original- 
ly, he undertook it to find out more 
about the agency’s clients’ busi- 
ness problems. Then he saw a way 
of using research to coordinate 
sales and advertising. It was ex- 
ploratory work, and he was not al- 
ways sure of where it would lead, 


but before long it began to pay off. | 

Mr. Ebel was one of the found-| 
ers of the American Marketing| 
Assn. 
® In 1935, changes in the manage- | 
ment of Calkins & Holden, in addi- 
tion to the loss of several major | 
accounts, caused Mr. Ebel to re-| 


sign. He moved over to The Amer- | © 


ican Weekly as an advertising rep- 
resentative, rather than to another 
agency. He did this, he says, be- 
cause he wanted time to reorient 
himself before deciding what 
agency he wanted to join. Orig- 
inally, he had not intended to stay 
very long, but he found his new 
job both fascinating and pleasant. 

In 1941 he was offered the posi- 
tion of marketing director at 
Tracy-Locke-Dawson, which he 
found difficult to refuse. In the 
meantime, World War II had 
started, and Mr. Ebel left business 
for military service. During most 
of the war he served on the staff 
of Gen. Car] Hardigg, in the office 


of the quartermaster general, and 
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Edwin Ebel 


for his service was awarded the 
Legion of Merit. 


® After the war, Mr. Ebel joined 
Pedlar & Ryan, and in 1948 be- | 
came sales and advertising man- | 
ager of the Gaines division of GF 
at Kankakee, Ill. Eight months 
later he was appointed general 
sales manager of the division. 


In November, 1950, he was 


transferred to Battle Creek, Mich.., 
as director of sales and advertising 
of GF’s Post cereals division. In 
March, 1952, he was promoted and 
made director of advertising of 
GF. 

He was named to his présent 
position in 1954 and was elected a 
v.p. of the corporation in April, 
1955. His present responsibilities 
include advertising, product pub- 
licity, marketing research and con- 
sumer service. 

A big, vigorous man, with a di- 
rect manner, Mr. Ebel believes that 
the key word in current marketing 
practices is flexibility. 


® He is optimistic about business 
conditions in ’56. GF, he said, is 
looking forward to a productive 
year and is expanding its advertis- 
ing accordingly. But it is against 
company policy, he said, to release 
data on plans or expenditures. 
Today, Mr. Ebel finds little time 
for hobbies. In the ’20s and ’30s, 
when he lived on a farm in New 
Jersey, he had his own thorough- 
bred hunters and followed the 


RELIABLE HANDS IN THE OIL INDUSTRY 


eC, It is axiomatic in industrial advertising that by concentrating your advertising in 
the leading magazine, you eliminate about an 80 per cent readership duplication in the 
second magazine, 94 per cent of the same readers when a schedule in the third publica- 
tion is added, et cetera. This is esnecially important in the petroleum industry because 
there are some 30-odd publications, and that compounds the duplication factor virtually 
into infinity. By concentrating your advertising in The Oil and Gas Journal you have a 
two-fold advantage of having a dominant schedule in the leading magazine, plus the signif- 
icant benefit of complete coverage at all levels in all segments of the petroleum industry. 
en The Journal carries more exclusive advertising contracts than the next 6 oil pub- 
lications combined. These advertisers concentrate their advertising in The Journal for 
the same reason that oil men concentrate their reading time in The Journal. No oil man 
can possibly afford the time to read 30 oil papers, or 20 oil papers, or 10 or 5 — any 
more than any advertiser can schedule a substantial campaign in them. But — by con- 
centrating in the leading publication — both reader and advertiser receive the most 
benefit from their expenditures of time and money. 
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hounds every season. He also bred 
beagles and spaniels and lived an 
active outdoor life as something of 
a country squire. But nowadays, 
he prefers to putter with tools and 
read at his home in Chappaqua, 
N.Y., where he lives with his wife 
and three children. 

Mr. Ebel is a member of the 
board of the Advertising Council 
and of the American Institute of 
Food Distribution. Concerning 
ANA, he believes there are a num- 
ber of things it can do for the ben- 
efit of advertising, but he doesn’t 
want to be placed in the position 
of sounding off until he has had 
more time to study the situation. 


‘Lite’ Names Retail Reps 
William H. Lane II, tormerly a 
salesman for MacNeil & Moore 
Clothing Co.; Paul K. Titus Jr., 
with Time Inc. since 1951, and 
P. Willard Tudor, formerly a sales- 
{ man with Stuart Oxygen Co., have 
been named retail representatives 
of Life. Mr. Lane joins the Denver 
office, Mr. Titus works in Boston 
and Mr. Tudor in Los Angeles. 


Premiums Must Have 
Solider Appeal, Sales 
Executive Says 


Cuiinton, Mass., Nov. 15—David 
Rauch, general sales manager of 
Van Brode Milling Co., is of the 
opinion that sales management is 
often guilty of under-rating pre- 
mium appeals. Van Brode makes a 
ten-pack of different cereals. 

“There are too many tin-whistle 
premiums floating around the 
marketplaces of America,” Mr. 
Rauch said. “I believe premiums 
can and must have broader and 
more lasting appeal. They should 
encompass the largest possible 
scope of age groups. 

“It costs a lot of money to 
launch a_ successful premium 
campaign and to establish appeal. 
The more lasting the appeal, the 
less premium cost per case. It’s as 
simple as that.” 


es Mr. Rauch cited Van Brode’s 
newest premium—a 12-piece set 


\called “Masterpieces in Minia-| market via direct shipment from | 
ture.” He said the premium ap- its eastern plants. Goebel bought 
peals to children and adults alike.|the Oakland plant in 1949 from 
“The reproductions of such fa- Golden West Brewing Co. and was 
mous paintings as ‘Blue Boy,’ ‘The among the first of the eastern 
Gleaners,’ and ‘Boy with the Rab-| brewers to invade the western| 
bit’ are painstakingly authentic | market. 
and come in handsome miniature 
gilded frames,” Mr. Rauch said.| Real Gold Names Smith A.M. 
“They are excellent reproductions Real Gold Co., Redlands, Cal., | 
with an oil-paint finish. They are| producer of concentrated juices, | 
educational for children and make | has promoted Rod Smith, formerly | 
a decorative wall piece for their|central and midwestern division | 
rooms.” ~ |sales manager, to national adver- 
The Van Brode miniatures are |tising and sales promotion man- 
being offered through the compa- ager, with headquarters at Red- 
ny’s current ad program developed | lands. William Chapman, former 
by its agency, Chambers & Wis-| district sales manager of the north 
central states, has been named to 


well, Boston. 
succeed Mr. Smith, and Don Grif- 
Goebel to Close Western Plant |fith has been named central divi- 
Goebel Brewing Co. has an-/sion sales representative. 


nounced it will close its Oakland, 
Cal., branch plant at the end of the |Sharbaugh Joins Blaw-Knox 
Richard E. Sharbaugh Jr., for 


year. Carl Nelson, manager of the 
Oakland plant, said the present| the past two years on active duty 
with the U.S. Army, has joined 


volume of sales in the West does 
not warrant continued operation of | the advertising department of 


the Oakland plant. Goebel will|Blaw-Knox Co., Pittsburgh, man- 
continue to supply the western | ufacturer of steel products. 
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.-Sucaryl and saccharin. Each serv- 


WEIGHT WATCHERS—General Foods 
Corp. will introduce a new low 
calorie D-Zerta pudding by Jell-O 
in the December issues of Journal 
of the American Medical Assn., 
Modern Medicine and Reader’s Di- 


Young & Rubicam is the 


agency. 


Low-Calorie D-Zerta 
(Three Flavors) to 
Bow in December 


White PLains, Nov. 15—General 
Foods Co. is introducing a new line 
of low-calorie D-Zerta as a com- 
panion to its D-Zerta gelatin des- 
serts. The puddings are available in 
three popular flavors, chocolate, 
vanilla and butterscotch. 

The new line is_ sugar-free, 
sweetened with a combination of 


gest. 


ing contains only 54 calories when uss 
made with skim milk and 94 calo- Ms 
ries when prepared with whole 
milk. 


® Introduction of the new product 
will be announced in full-page ee 
four-color advertisements in the bs 
December and January issues of 
Reader’s Digest and in the medical 
publications, Journal of the Amer- 
ican Medical Assn. and Modern 
Medicine. | 

Young & Rubicam is the agency. i 


Contadina Tomato Paste 
in Newspaper, Radio Drive 


Contadina tomato paste, packed 
by Hershel California Fruit Prod- 
ucts Co., San Jose, is using 75 
major newspapers and 50 radio 
stations in a fall campaign to keep 
tomato paste moving. Four-color 
half pages will run in Sunday sup- 
plements, backed by multiple in- 
sertions of small space bkw 
ads. All of the ads feature recipes. 
A musical jingle keynotes the sat- 
uration radio schedules of trans- 
cribed spot announcements. 

Theme of the promotion is “Use 
the secret ingredient of America’s 
best cooks,” with newspaper and 
radio columnists pushing Conta- 
dina with easy to prepare recipes 
and cooking suggestions. Brisacher, 
Wheeler & Staff, San Franciseo, is 
the agency. 


Travel Institute Offers Study 


The International Travel Re- 
search Institute has released a 
study of travel advertising media 
and international tourist promotion 
programs focused largely on the 
U.S. travel market. The survey was 
conducted by L. J. Lickorish, re- 
search director of the British 
Travel & Holidays Assn., London, 
for the ITRI, an agency of the In- 
ternational Union of Official Trav- 
el Organizations. Copies of the 91- 
page booklet may be obtained for 
$1 each from the New York office 
of British Travel & Holidays 
Assn., 336 Madison Ave. 


Lunt’ Appoints Kimball 

Lunt Silversmiths, Greenfield, 
Mass., maker of sterling silver 
tableware, has appointed Abbott 
Kimball Co., New York, to handle 
its advertising, effective Jan. 1. 
Schwab & Beatty is the present 


agency. 
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Serving some i Mh =, 
of The Nation’s finest WIL Wy > 
advertising agencies aK 


ELECTRO-MATIC 


attention to detail photo-engravers 


10 w. kinzie st., chicago *« delaware 77-1277 


phone or write for your grey scale and color tint 
guide... it’s yours for the asking...FREE! 


Advertising Age, November 21, 1955 


FTC Charges Four 
Cosmetics Makers 
Are Violating Code 


WasHINGTON, Nov. 15—Admit- 
ting widespread breakdowns in 
compliance with the trade practice 
code it drafted for the cosmetic and 
toilet goods industry, the Federal 
Trade Commission has announced 
that it is issuing complaints 
charging four leading manufactur- 
ers have been giving discrimina- 
tory promotional benefits to fa- 
vored customers. 

The commission said an indus- 
trywide investigation has turned 
up evidence of other violations, 
and that complaints are being 
considered against additional firms. 

The current complaints are 
against Elmo Inc., Philadelphia; 
Hudnut Sales Co. Inc., New York; 
Helena Rubinstein Inc., East Hills, 
L.I.; and Yardley of London, New 
York. 

The complaints charge that ad- 


vertising allowances, cooperative 
advertising materials, payments 
for demonstrators and other ben- 
efits were not offered on propor- 
tionately equal terms to all cus- 
tomers. FTC said arrangements 
seem to be negotiated customer by 
customer. 

Elmo Ine., for example, was 
charged with paying eight custom- 
ers in the Chicago area allow- 
ances ranging up to 25% of their 
purchases, while the others got no 
benefits. Helena Rubinstein was 
charged with giving two depart- 
ment stores in Washington allow- 
ances substantially larger than 
other outlets. Hudnut is accused 
of giving eight Chicago outlets 
large payments covering most or 
all of their newspaper advertising 
expense, while not making pay- 
ments to other outlets. Yardley is 
charged with using a system of 
competing demonstrator allow- 
ances which discriminates in fa- 
vor of large outlets. 


a FTC’s trade practice code for 


the industry was issued a few 


This new paper napkin, a development 
of the Scott Paper Company, was strong 
even when wet. How could this ad- 
vantage best be illustrated on television? 
Twenty-five different ways of illustrat- 
ing “‘wet strength” were tested on “‘live”’ 
camera in the TV Workshop .. . 


J. Walter Thompson Company TV Workshop 


Piped live by closed circuit, these 
tests were watched on sets in the 
J.Walter Thompson Company office 
under actual broadcast conditions. 
Here, the famous Scotkins ‘‘apple 
dunking’”’ test was picked as the 
most effective demonstration 


expands to 4-times-larger quarters 


So successful has the J. Walter 
Thompson TV Workshop proved, 
it has had to expand into four- 
times-larger quarters. 


The new studio is fully equip- 


ped with Dage television cameras, 


sound motion picture cameras 
and projectors, and sets lighted 


by batteries of Kleigs. 


A closed-circuit cable connects 
the Workshop with sets in the 


J. Walter Thompson office. 


Thus, when a new commercial 
is being created in the Workshop, 
the whole group of Thompson 
people concerned can watch its 
development, On sets in the office 


they see the commercial as it 
would appear in an actual televi- 
sion broadcast. This saves time 
and money, since each step in 
the development is checked by 
the group as work progresses. 


The group can make sure 
your product looks right on 
TV. They can help select 
models. Any flaws in the 
commercial can be picked 
out and quickly eliminated 
—before incurring the costs 
of finished production. 


Because the Television Workshop 
serves as a “proving ground’’ 
where the creative minds and the 


technical minds can work out 
problems together, even the best 
ideas are given an additional lift. 
The end result is more effective 
commercials, made to a higher 
standard of quality. 


If you would like to know more 
about the Television Workshop—or 
see it in action the next time you are 
in New York—write to the J. Walter 
Thompson Company, A11,420 Lex- 
ington Ave., New York 17, N. Y. 

Other offices in: Chicago, Detroit, San 
Francisco, Los Angeles, Washington, D. C., 
Miami, Montreal, Toronto, Mexico City, 
Buenos Aires, Montevideo, Rio de Janeiro, 
Sao Paulo, Santiago (Chile), London, Paris, 
Antwerp, Frankfurt, Milan, Johannesburg, 
Port Elizabeth, Cape Town, Bombay, 
Caleutta, New Delhi, Sydney, Melbourne. 


years ago after lengthy discussion 
over the use of demonstrators. 
FTC had issued complaints against 
a dozen or more companies, charg- 
ing that they supplied demonstra- 
tors only for favored outlets. After 
extensive hearings the cases were 
dropped, and the industry agreed 
to a trade practice code which al- 
lows manufacturers to provide al- 
ternate promotion benefits for re- 
tailers who cannot effectively use 
demonstrators. 

Last year Edward F. Howrey, 
who was chairman of the commis- 
sion at that time, warned the in- 
dustry that the commission was 
receiving complaints that the code 
was being violated on a large 
scale. He announced that an in- 
dustrywide compliance investiga- 
tion was under way. 


CBS Reports Increased Sales, 
Earnings for Nine Months 


Consolidated net profits of 
Columbia Broadcasting System 
were $8,718,713 for the first nine 
months of 1955, compared with $7,- 
299,130 for the comparable period 
in 1954, an increase of 19.5%, the 
company has reported. Sales for 
the first nine months of 1955 of 
$302,589,748 were 15% higher than 
for the same months of 1954, $263,- 
746,543. 

The company’s nine months’ 
earnings for 1955 were $1.19 per 
share. During the same period of 
1954, the figure was $1.04 per 
share after adjusting the number 
of shares outstanding to reflect the 
3-for-1 stock split-up approved by 
the stockholders in April, 1955. 


Simpson-Sears Ltd. Opens 
Tenth Canadian Store 

Simpson Sears Ltd. has opened 
a department store in Ottawa, Ont., 
the 10th built in Canada by the 
partnership formed in 1953 by 
Sears, Roebuck & Co., Chicago, 
and a Canadian mail order and re- 
tail company. 

The store represents an invest- 
ment of $5,000,000 in building, fix- 
tures and inventory, according to 
the company. 


YOU'RE NOT COVERING 
ALL THE APPLIANCE FIELD 
UNLESS you have included . . . 


ELECTRIC APPLIANCE . 
Service NewS 

NOW BEGINNING 
THE 6th YEAR 


as the ONLY Publication Serving the 
Entire Appliance Repair Field 


FOR FACTS about our Pin-Pointed Appli- 
ance Service Field Circulation . . . consult 
Standard Rate and Data Service 


ELECTRIC APPLIANCE SERVICE NEWS 
111 W. Jackson Bivd., Chicago 4, Ill. 
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ADVERTISEMENT 


Another Big Year For Builders 


Looms In 1956, Authorities Agree 


Reports that the fast home build- 
ing pace is slowing in various met- 
ropolitan cities across the country 
should not be construed that the 
building “boom” is about to bust, 
according to Practical Builder edi- 
tors. 

On the contrary, Practical 
Builder points out, 1955 is sure to 
wind up with the greatest light 
construction dollar volume in his- 
tory. New residential dollar volume 
will equal or pass last year’s rec- 
ord, while non-residential light 
construction as well as remodeling 
and repair volume seem sure to set 
new records. There appears to be 
little evidence that this picture will 
change materially in the coming 
year, although it is likely there will 
be some “shifting in the bulges” 
that appear in construction’s sales. 
volume curves for 1956. For ex-.| 
ample, new home building starts. 
will probably tail off slightly from | 
their 1945-55 peaks. | 

However, a drop in home build- 
ing starts should not be alarming 
to manufacturers who are setting 
their sales and advertising sights 
for 1956 because home building 
should be given only its due im- 
portance as part of the entire Light 
Construction Market. For, big as it 
is, new home building dollar vol- 
ume accounts for little more than 
40% of the total light construction 
volume today, and will quite likely 
account for a smaller percentage in 
the years immediately ahead. 
That’s because the other segments 
—commercial building, light indus- 
trial and institutional building, 
farm building, remodeling and 
modernization, etc.—will add up to 
increasingly greater volume. 


Building's Biggest Business? 


Take remodeling and moderniza- 
tion, for instance: In 1954, accord- 
ing to government figures, this 
segment of the Light Construction 
Market totaled $13.5 billion in vol- 
ume, compared to $14.4 billion in 
new home construction. And, ac- 
cording to a recent Practical Build- 
er-Building Supply News “Red 
Letter of the Building Market,” 
remodeling and modernization 
promises to be building’s biggest 
business in 1956. 

The “Red Letter” (copies on re- 
quest) lists a number of compelling 
reasons why remodeling and mod- 
ernization will be big business in 
1956 and for years to come. 


Here are just a few: 


—77% of America’s homes are 
more than 10 years old— 
half are more than 30 years 
old! 

—16 million homes have no 
central heating, 9 million no 
hot water, 9.4 million no 
bathtubs! 

—Of the 23% of our housing 
that can be called “new” 
(less than 11 years old), only | 
10% have 1,000 sq. ft. of 
floor space; the minimum 
requirement for the aver- 
age family! 


Regarding remodeling and mod- 
ernization opportunities for 1956 
particularly, the “Red Letter” con- 
tinues, “no sales executive can long | 
remain unaware of such tremen- 
dous all-industry remodeling and. 
modernization drives as ‘Operation | 
Home Improvement’ (sponsored 
by the U.S. Chamber of Com- 
merce), ‘ACTION’ (the building 
industry’s ‘committee to improve 
our neighborhoods’), or the numer- 
ous other campaigns planned by 
associations and leading manufac- | 
turers.” 


Look At The Entire Market 


As for Commercial and Light In- | 
dustrial building, these segments | 
have considerably accelerated in| 
pace this year (they accounted for 


more than 15% of the total Light 


Construction volume in 1954). For 
1956 and the 5 years immediately | 
ahead, there is ample evidence that | 
both segments will experience a | 
real boom. Remember—most of | 
this building is done by the same} 
builders who do home building as | 
well as remodeling and moderniz- | 
ing. Mr. W. Watson, Chairman of | 
the Construction and Civic De- 
velopment Committee, U. S. De- 
partment of Commerce, describes 
the country’s need for this type of 
construction as “critical” for the 
next decade—‘“crucial” for the 5 
years till 1960. 

Shortages in the non-residential 


segments of the market (schools, 


hospitals, other institutional con- 
struction, etc.) are best dramatized 
by the illustration pointing out that 
we will need to build a new class- 
room every 5 minutes for the next 
5 years just to catch up and keep 
up with the need. And perhaps the 
most neglected segment of all—the 


farm building market—is being 
concentrated on by the major pro- | 
and aluminum | 


ducers of steel 
whose aggressive selling effort is 
opening the eyes of other building 
material producers to the potential 
they’ve been missing. 

In recent years, public construc- 


tion has been a relatively small | 


factor in light construction totals, 
but 1956 will see this segment of 
the market increasing considera- 
bly. One evidence is the recent 
change in government regulations 
reducing the amount of work that 
a general contractor must perform 
with his own working forces from 
25% to 12% on Federal building 


ADVERTISEMENT 


contracts. Thus, more contract pate any construction boom, but 
work under the new lease-pur-;simply a normal growth in line 
chase program will be open to local | with the expansion of the nation. 
construction firms. Most such proj- | It actually allows leeway for a mild 
ects will be in relatively small | recession during one or two of the 
towns and involve post office and| 10 years.” 
courthouse buildings. | Practical Builder’s advice to all 
/manufacturers who size up the 
they be sure to appraise it in total. 
So the outlook for 1956—the next Except for a relatively few “opera- 
5 years and the next decade—is tive” builders in large metropolitan 
very good. The opportunity for | areas who specialize in new home 
building products manufacturers | Construction only, most builders do 
"was effectively summed up by Dr. | 2! types of building—new residen- 
George Clive Smith, F. W. Dodge | 57 modernization. The great bulk 
ee ee Bs smgeny | . Pog of them are located in communities 
> . 'of 50,000 and less (where more 
|ing the next 10 years we will pour | than g0% of this building is done 
/$600 billion into building materi- 


'in a typical year). 
als, construction labor and serv- It is, therefore, a matter of lining 
ices. 12 million new houses ($144 up your onhae ond advertising ef- 
billion) will be built.” fort to expose your message to the 
| “This forecast,” Dr. Smith said, | greatest builder buying power you 
| “is conservative. It does not antici- | can possibly reach. 


Yow’re paying for it, Mr. Advertiser. ..so why not get it? 

Why settle for less than the entire light construction market ? 
Certainly, your sales promotion program for the year 

ahead must include not part but all of it. And that’s precisely 
what practical 

builder-book ed 

builder-readers erect 7 6 

all new light construction; do most of the industry’s repair and 

remodeling. It’s as sim 

reach builders, PB 

the greatest builder-readership, the greatest builder-loyalty, the 

greatest builder-buyjng-power. And all at the lowest cost ! 


builder gives 


le as ABC: to sell 


delivers the greatest 


ited for the entire builder-market. Its 
t of every 10 dwelling units; do 60% of 


...0f the light 
construction industry 


~ 
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42.0% of the Light 
Construction volume is 
new residential building: 
rural, small town, suburban 
and metropolitan areas. 


39.2% of Light Construction 
volume is remodeling, 
alteration, repair: a steadily 
increasing market for all 
kinds of building materials, 
tools, equipment. 


d 3.9% of the Light 
‘ Construction Market is 
miscellaneous non- 


residential building (Schools, 
Churches, Auditoriums, etc.). 


ee ee a a errr CC ee 
~ 
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5.1% of the Light 
Construction Market is new 
industrial building (Small 
Factories, Warehouses, etc.). 
you. It is the only 3.6% of the Light 
Construction Market 
is Public Utility. 


2.8% of the Light 
Construction Market 

is Farm Service buildings. 
builders you must 
3.2% of the Light 
Construction volume 

is Commercial Building. 


builder-preference, 


0.2% of the Light 
Construction Market is 
all other private building. 


(Above statistics based on joint 
estimate of Department of Com- 
merce and Labor 1955 figures.) 


SS en eS OO OIE 
- 


os” 


© INDUSTRIAL PUBLICATIONS, INC., CHICAGO 3. Also publishers of \ 
Building Supply News and other leading building industry magazines. 
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Wry 1955 is 


MILESTONE YEAR 


MILESTONE | (at home) 


This year will end as the biggest advertising year in TIME’s history. Before New Year’s Eve, 1955, 


American industry will have invested in TIME’s advertising pages more than $37 million—$2 million 
more than 1954. 


TIME will have published at least four single issues in each of which advertisers will have invested 
more than a million dollars—and, all told, advertisers will have assigned more dollars to TIME than 
to any other magazine in the world except LIFE and The Saturday Evening Post. 


This will be the 7th year in succession in which TIME has stood in third position among all maga- 
zines in advertising revenue. 


MILESTONE Il (at home) 


Before 1955 is over, TIME will have sold more copies to subscribers and newsstand buyers than in 
any other year in its history—an average of more than 1,900,000 copies a week. 


| Overall, during the year now ending, more than one hundred million copies of TIME will have 
“ been purchased in the United States. 


MILESTONE III (abroad) 


This year will also be remembered at TIME as a year of advertising and circulation achievements 
outside the continental United States. 


By the end of the year, the four international editions of TIME will have sold more than 5,400 


advertising pages—and world industry will have invested in them more than. $4,800,000, making 
this TIME International’s biggest advertising year in history. 


And furthermore, this is the year in which the circulation of TIME’s international editions stands 
at an all-TIME high, 391,000 per week all around the world. 
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MBS’ O'Neil Hits 
‘Drop-in’ Plan as 
Network-Oriented 


(Continued from Page 2) 
“live” nets. “To operate success- 
fully, we must have a relatively 
high number of television stations 
and markets,” he added. 

In general, the “Mutual idea” 


would prevail, with “independent” | 


affiliates exercising a large degree 
of autonomy within the hookup. 
Mr. O’Neil put one crucial ques- 
tion about the new network 
squarely up to his audience—the 
Texas Assn. of Broadcasters. It was 
whether television “now or in the 
near future can support an addi- 
tional source of high-quality rev- 
enue-producing programs.” For 
his part, the new RKO board chair- 


man said “yes,” and he added that 


General Teleradio had staked the 
purchase price of RKO on the 
possibility. 


= “I know there are a number of 
successful independent-minded tv 
stations in the country,” he ex- 
|plained, “that would prefer to re- 
tain more of their independence 
than they can prudently do and 
still keep their current network 
affiliations ... [They] want to base 
their success as much as possible 
upon the efforts of their own em- 


ployes in production and sales, 
rather than upon the frequently 
volatile loyalty of a network. 

“In addition, there is an alarm- 
ing number of stations that, having 
no hope for network affiliation, are 
doomed to business failure; there 
is another large number of station 
permittees who have not built be- 
cause of poor prospects of program 
sources and revenue.” 

From the stations Mr. O’Neil 
made it clear that he expected a 
willingness “to risk money along 
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with us,” and he looked to the 
|Federal Communications Commis- 
sion for help in overcoming a major 
'snag—the comparatively limited 
number of operating tv stations. 
e At the outset of his negotiations 
to buy RKO, Mr. O’Neil pointed 
out, he “had anticipated constant 
growth in television stations and 
markets.” 

With his new film hookup he 
counted on being able to offer 
“network quality” packages at a 


lower cost than could be done by 
“interconnected” networks—but 
not, he said, “if the only stations 
in existence are those that are pre- 
empted and primarily supported 
by the networks, and if the only 
markets are those that a network 
advertiser wants...” 


Quality Radio Moves 

The Quality Radio Group has 
moved its New York office to 
larger quarters in the Berkshire 
Hotel, Suite 710, 21 E. 52nd St. 
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[BROWN INC- 


Readers 


Dominant and almost 
complete one-paper cover- 
age of this great market 
on every Buying day. 


Results 


Positive sales results as- 
sured by 92% circulation 
concentration in all-im- 


portant Cuyahoga County. 


Research 


Continuing Cleveland 
Press market research 
gives a quick and sure 
measurement of those ad- 


vertising results 


~The ! i 
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“Every day suppliers ask: Are you 
interested in buying my company?” 


TAXES 


| SMITH & JONES | 
. | 


> |MANAGER 18T ASST. 


What worries the head of a small 
business most is the tax problem 
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Important work cannot be done 
without enough managers to do it 


“Success Won't 


WHO’S NEXT IN THE WHITE HOUSE? Candi- 
dates are anybody’s guess. But Republicans 
and Democrats both agree . 
in ’66 will be more important than all others 
combined. Both National Committee Chairmen 
predict victory and tell why in. 
Issues: How to Keep the Boom Going”... 
November Nation’s Business, page 27. 


. . economic issues 


. . “Election 


“GET READY FOR A BOOST IN SALES”... 
Growth of middle-income classes will revo- 
lutionize tomorrow’s markets, buying habits, 
living standards. 
increasing incomes and buying power will af- 
fect sales, customers and retail stores of the 
future. Don’t miss them in November Nation’s 
Business. Start on page 32. 


An executive group balanced in age 
is one way to assure longevity 


Save Your Business” from 


Three articles show how 


TEACHER CRISIS... This month in Washington, 
2,000 educators, leaders in business, labor and 
other fields will thrash out problems facing 
our school systems. The White House Con- 
ference on Education could have a vital impact 
on the nation’s welfare. See “Schools Future 
Takes Shape This Month” in November Na- 
tion’s Business, page 36. 
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Lack of young managers is a major 
disease of many successful firms 


Advanced management education can 
benefit small firms tremendously 


£81 readers request 8,604 reprints of 
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NBP Members Advised to Make Full Use of 
Data Gained From Readership Surveys 


(Continued from Page 2) 


ers should not tell agencies or ad- 


business paper field should make that business papers can give top 
a concentrated effort to combat the coverage at a fraction of the cost of 
situation. general magazine advertising. He 

said agencies like the higher rates 
@ The speakers, George H. Bueh- from general advertising and that 


and Fosdick. He said publishers/|vertisers how to write ads. Pub-|ler, western manager, Machinery; business papers should sell their 
should do more research on the /|lishers should provide information |Frank J. Cornyn, v.p, and mid- merits to advertisers when neces- 
raw readership data and come up|on readerships of their publica-| west sales manager, Pit & Quarry, sary, instead of trying to change 
with concrete conclusions for ad-|tions upon request, Mr. Dix said.|and Robert S. Houts, advertising the thinking of agencies. 


vertisers and agencies. 


a Mr. 


Three members of the t.f. Club| director, western division, Mecha- | 
of Chicago warned NBP members| nization Inc., made their remarks eral magazines are making mis- 
Dix warned that space| that general magazines are serious | at the NBP luncheon today. 
salesmen should not pose as ad-|competitors of business publica- 
vertising experts, and that publish- 


Mr. Cornyn charged that gen- 


| leading claims when they say they 
Mr. Buehler told publishers that | cover the industrial market. They 


tions and that everyone in the/|they have not convinced clients | should be required to give more 
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“I want to go with the small firm 
but I don’t see how I can afford it” 


Ten per cent of income invested in 
research means new products, new life 


“Success Won’t Save Your Business” was 
the headline of a provocative article by 
Peter Drucker, Management Advisor and 
Professor of Management in New York 
University’s Graduate School of Business, 
in October Nation’s Business. It analyzed 
the causes and cures of diseases which at- 
tack prosperous small, middle-size and, 
sometimes, large companies. 

Within 21 days, 243 companies wrote for 
reprints. After five weeks the total passed 
481 — and requests for copies are continu- 
ing. More than 19 insurance companies, 7 
banks, and 181 manufacturers of industrial, 
farm and consumer products .. . including 
paper, pumps, plastics, petroleum, tools, 
piston rings, gears, cranes, building mate- 
rials, food — purchased copies. 

Readers’ comments called the article “an 
eye opener ... noteworthy . .. excellent... 
a valuable service.” 

Such purposeful, probing editorial re- 
ports are characteristic of every issue of 
Nation’s Business. They show why this 
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The sales that come automatically 7 a 
you can easily lose automatically 

Reliance on one product has caused 


many companies to die on the vine ~ 
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Time to worry about tomorrow is 
while today’s product makes money 


a 
Threat of estate taxes can be met F 
if a start is made early enough . 
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Nation’s Business 


businessman’s magazine is consistently 
quoted when business plans and policies are 
underway. And this, in turn, explains why 
Nation’s Business is a well-thumbed refer- 
ence when management makes purchasing 
decisions . . . confidence engendered by its 
editorial content is carried over into the 
advertising pages. 

Among the 750,000 businessmen who pay 
for a subscription to Nation’s Business .. . 
over 550,000 are presidents, owners and 
partners. Here is one magazine providing 
a cross section of all business—more than 
310,000 subscribers are in cities over 25,000 
population, and 440,000 in towns and cities 
25,000 and under .. . more than double the 
total circulation of the next two general 
business books combined. 

The 85 new 1955 advertisers in Nation’s 
Business provide evidence that “action-in- 
business” results when you advertise to busi- 
ness in Nation’s Business. Washington — 
New York — Cleveland — Detroit — Los 
Angeles — Chicago — San Francisco. 


750,000 PAID CIRCULATION. . . 
Including 75,000 executives of 
organization members of the 
National Chamber of Commerce 
and ...675,000 other leaders 
of the American business com- 
munity who paid for their sub- 
scriptions at the annual rate 


details on circulation information, 
he said. 


Christmas Films Offered 


Sterling Television Co. New 
York, is offering 14 holiday pro- 
grams to stations for use during 
the Thanksgiving and Christmas 
holiday seasons. Some of the films 
are self-contained programs; others 
can be used as inserts in children’s 
shows. The tv film distributor has 
prepared a brochure describing 
the 14 packages, some of which 
are filmed in color. 


Wickham Joins Fellows 
Richard H. Wickham, formerly 
promotion manager of the Syra- 
cuse Herald-Journal & American, 
has been named head of the public 
relations department of Fellows 
Advertising Agency, Syracuse. 


Papale Joins Kleppner Co. 

Guy Papale, formerly assistant 
to the v.p. of the Book-of-the- 
Month Club, has joined Kleppner 
Co., New York, as account service 
manager of the mail order group. 


Pick the . 
GREENVILLE, S. C. 


money! 


With South Carolina's most pop- 
ulous City and Retail Trading Zones 
of 494,212 people (ABC 9-30-53), 
the Greenville market leads all 
others in South Carolina Drug 
Sales. 


Here’s the comparison: 


GREENVILLE $11,177,200. 
Columbia 10,546,310. 
Charleston 7,944,380. 


Drug Sales from Sales Management 
May 10, 1955, Survey. City and Retail 
Trading Zones from Audit Bureau of Cir- 
culations latest figures. 


The Greenville market also leads 
all others in South Carolina in Pop- 
ulation, Incomes, Autos & Trucks, 
Retail Sales, Wages and Employ- 
ment. It's your first market in South 
Carolina. — 
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ETTERS to Santa, a human-interest feature of the broadest adult 
appeal, offers advertisers a chance to spark their Christmas 
selling. MONITOR’s special Christmas feature means: 


e extra audience and sales potential, with special adult appeal. 


¢ extra opportunity to associate commercial copy with an attrac- 
tive, seasonal editorial theme. 


e¢ extra merchandising and promotion at the local level as well 
as nationally. 


Children’s letters to Santa, recorded in their own voices, will be 
broadcast on MONITOR beginning November 26 and continuing 
through Christmas. It’s an audience-builder locally, for each 
station can offer parents the prospect of having their child heard 
all over the country. Every letter broadcast will be identified 
with the child, his community and local NBC station. 


The letters will be broadcast at fixed time-periods next to local 
cut-ins. The stations will be notified in plenty of time when their 


records will be heard . . . giving them time to publicize the broad- 
casts in their areas. And your dealers and distributors have an 
adjacent place to tie-in their own local announcements with the 
network commercials. 


Nearly two-thirds of the NBC Radio affiliates have already con- 
firmed in writing their enthusiastic participation in this event. 
Many stations are planning their own intensive local promotion 
to supplement the network’s and are arranging local contests. 
The combined promotional strength of network and local stations, 
together with MONITOR’s increased audience impact, is an im- 
portant plus. And many additional benefits are available through 
the NBC Radio Network’s merchandising service. 


December is the time for peak retail sales. Make sure you get 
your full share with action-stimulating one-minute announce- 
ments on MONITOR, adjacent to the Letters to Santa feature... 
as many or as few as you need... for as little as $1000. Call your 
NBC Radio Network representative today. 


Radio Network 
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photoengravers 


One of the country’s leading mechanical 


production men once told us, “If I could be certain 


of the honesty of engravers’ color proofs most of 
my woes would be eliminated.” 


Our plant is extensively equipped with a wide variety 
of proofing presses to suit the individual specification. 
They range from singles of assorted sizes through two 
color models up to sparkling new four color presses. 


Relief make-readies are never used here on 


process plates for high speed wet edition printing. 


The plates themselves are properly balanced and 
engineered to render faithful reproduction. 

Yes, we can honestly say our motto and practice 
will always be “Truth in Proofs.” 


Hutchings & Melville, Inc. 


4043 N. Ravenswood Ave., Chicago 13, Illinois 
Phone EAstgate 7-9220 


Advertising Age, November 21, 1955 


a Weaken 
Brand Loyalty, 
Says Safeway V.P. 


(Continued from Page 2) 

ter, (3) increase a retailer’s cost 
and (4) “weaken brand franchis- 
es.”” Mr. Cochran said that inde- 
pendent market studies have found 
“no correlation between the use 
of coupons and the strengthening 
of a permanent brand demand.” 


® He also outlined Safeway’s ob- 
jections to the “cents-off” deal, 
where a manufacturer makes up a 
special pack of merchandise with 
a label such as, “10¢ off the reg- 
ular price.” 

These deals, he said, force retail- 


f ee ee 


TYPEWRITER 
COMPANY 


When you think of portable 


as one of the leaders. 


This is particularly true of the 
Youth market, a market of 


manufacturers. 


Royal is one of the oldest and 
most consistent users of 

space in Scholastic Magazines. 
Royal knows that practically 
all of the thirteen million 


5,000,000 readers. 


typewriters you usually think of Royal 


extraordinary value to typewriter 


junior and senior high school students 


will write “themes” and term papers, 
and that many of them will want to write their final draft with their own typewriter. 


The Royal program in Scholastic Magazines is a well-rounded one embracing hard-selling copy 
and an annual letter-writing contest which attracts more entries each year. In Scholastic 
Magazines Royal reaches an audience of 1,750,000 boy and girl subscribers, and more than 


Royal also knows that the high school audience is a valuable one for future as well as current 
sales. A young person who uses a Royal portable is going to be predisposed to Royal when he 
or she goes into business. The campaign in Scholastic Magazines helps to build the Royal habit. 
It is placed by Young & Rubicam, Inc. 


33 WEST 42ND STR 


SCHOLASTIC 


eer 


75 EAST WACKER DORIVE, 


CHICAGO @ 


MAGAZINES 


NEW YORK 36, NEW YORK 


1221 HEARST BLDG., 


SAN FRANCISCO 


PDS ee oe 
ee: 7 


‘ers to acquire duplicate sets of 


merchandise, invariably involve 
discrimination among retailers and 
—again—‘“make no lasting contri- 
bution” to brand loyalty. “This is 
because such deals are so common- 
place that any one manufacturer’s 
advantage, if any, is short-lived,” 
he explained. 

Mr. Cochran denied that Safe- 
way’s opposition to these promo- 
tional devices is dictated by a de- 
sire to further the position of its 
own brands. “Of course we want to 
sell our brands, because it is a 
profitable activity,” he said. “But 
as a retailer, we do only about 4% 
of the food busimess in the U/S. 
You in marketing well know that 
with 4% distribution in the mar- 
ket, it would be the height of folly 
to think we could get along with- 
out those whose distribution will 
support advertising in quantity 
and in media that we can’t begin 
to touch.” 


® He stated that Safeway objects 
to the gimmicks because they vio- 
late sound marketing principles. 
They are “alienating loyal brand 
customers,” he said, and drawing 
increasing criticism from retailers. 
Finally, Mr. Cochran considered 
the claim that the promotions to 
which Safeway objects have re- 
sulted in a tremendous increase in 
food sales. “‘Let’s look at the facts,” 
he said. “Actually, pounds of food 
consumption per capita have in- 
creased only 0.4% in 15 years. 
“The decline in the value of the 
dollar, the increase in population 
and the built-in services on some 
food items have made many more 
dollars of food business, but deals 
and gimmicks have not resulted in 


each consumer eating more food.” 


BBDO ‘Brainstorm’ 
Gives Industrial 
Admen a Workout 


(Continued from Page 3) 
mental abilities through “brain- 
storming” sessions. At these ses- 
sions individual members of a 
group offer creative solutions to a 
single problem, and thus act as 
catalysts to each other. 


w The session here started with 
a lecture in which the group lead- 
ers pointed out the philosophy on 
which the “brainstorm” technique 
is based. Highlights of the lecture: 
(1) All people have creative pow- 
ers, but most do not develop their 
mental muscles; (2) People should 
do their creative thinking first and 
hold off criticism until afterward; 
and (3) When people do creative 
thinking in a group, each idea pre- 
sented stimulates the generation of 
ideas by others. 

Here are some of the ideas gen- 
erated at the Philadelphia session: 


e Offering a colored cover for the 
phone directory to match the color 
of the phone. 


e Putting colored hand units on 
public phones, with an ad in the 
booth promoting colored phones. 


e Placing a point of sale piece in 
wallpaper and paint stores to sug- 
gest selecting room paints or paper 
to harmonize with phone colors. 


e Tie in with kitchen equipment 
manufacturers to promote equip- 
ment colors harmonizing with 
phones. 

e@ Promotions to stimulate the giv- 
ing of colored phones as gifts. 

A total of 83 separate ideas for 
the solution of the colored tele- 
phone merchandising problem 
topped the day’s developments. 


New ENGLAND HOME 


QUIPMENT JJ EALER 


NEW ENGLAND, N. Y. 2 N. J. 


Regional Trade Pi 2 
| PLUMBING & HEATING send 


AIR CONDITIONING & VENTILATING 
LP-BOTTLED GAS & APPLIANCES 


Needham 92, Mass. ¢ Est. 1947 
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GREATER MIAMI IS THE NATION’S 
FASTEST GROWING MARKET 


(U.S. CENSUS) 
In 10 years Miami's population has increased 
102% — Retail sales 202%— Food sales 197% — 
Drug sales 123%—Automotive sales 111%. 


Sales Management predicts Miami will pass 10 
others to be 15th in population by 1965! 


The Miami Heraid delivers a terrific bonus! 


With The Miami Heraid ALONE you can sell 
Miami and the entire Gold Coast, with 1,100,000 
residents plus a terrific bonus of 1% million 
visitors this winter. See your SB&F man today. 


st. 


Herald 


~ 


The Miami 


JOHN S&S. KNIGHT, Publisher STORY, BROOKS & FINLEY, National Reps. WQAM, WQAM-PM, Affiliated Stations 
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Up through a secret passage to a lofty rendezvous 
goes Herb Philbrick (RICHARD CARLSON) hero of 
Ziv’s nationally acclaimed “I LED 3 LIVES” tele- 
vision show. Climbing with Philbrick in Birmingham 
are the Telepulse ratings on this daring series: 
22.0 in March, 1955 24.8 in April, 1955 
*30.8 in May, 1955 


> a CINCINNATI 
Recently voted “Best Non-Network Te dmb to new f} I\ | CHICAGO 
Film Series”... “I LED 3 LIVES” is now est we TOUCH NEW YORK 
: in production for 3rd award winning year! ra oe HOLLYWOOD 
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Advertising Age, November 21, 1955 


‘Everyone Loves 


To Call Collect, 


‘J. W. Dant Proves 


| LOUISVILLE, Nov. 15—The presi- 
dent of Dant Distillers Co., New- 
,ton Kook, killed three birds with 
one stone last week with a special 
|campaign in the Buffalo Courier 
| Express and the Buffalo Evening 
News. 

_ First, he got a personal sampling 
of opinion about Dant whiskies. 
Second, he has found what he 
thinks is a 
tool.” And third, he found out that 
a lot of people read his advertis- 
ing. 

| He ran ads in the two Buffalo 
|papers inviting readers to phone 
him—collect—in Louisville and tell 
him what they thought about his 
whiskies and his advertising. He 


“hard-hitting sales 


OF WHAT YOU GET FOR WHAT YOU PAY 
FOR ADVERTISING IN BALTIMORE 


You check what’s under the hood . . . before you buy a new 


car, 


And it’s a good idea to check the facts back of the figures 
before you buy advertising in Baltimore. When you get the 


clear picture, you'll choose the NEWS-POST. 


For the NEWS-POST offers you the largest unit of daily circu- 
lation in Baltimore. Yet you pay only a ONE PAPER RATE. 


The fast, low-cost way to reach MORE THAN HALF of the big 


Baltimore market is through the NEWS-POST. 


And in Baltimore, only the NEWS-POST offers -you run-of- 


paper color. 


Baltimore News-Post 
and Sunday American 


Represented Nationally by Hearst Advertising Service 
with Offices in Principal Cities 


_ Thanei ‘norhing to be but 4, , 


- 
rs + 
° 


| ae te eee 


untae 
Be om Nat Mook 
Makers of Stretcher Dollars «her you buy your ehushey 


Y — 


3 ay 
Se. Fy PN 


= 


Live Ufe tach tay dont: jute ass tagh 
7 "a money fo 
LD 194, LOUISVILLE, COLLECT—This 
number was dialed by more than 
the anticipated number of Buffalo 
residents last week in response to 
a Dant Distillers Co. newspaper ad 
inviting people to call the presi- 
dent and tell him what they 
thought about J. W. Dant whiskies. 


offered them a free gift and prom- 
ised to speak personally to each 
one. 

Although he worked steadily ev- 
ery evening from 7 to 9 p.m.—the 
stipulated calling time—he didn’t 
get a chance to speak to everyone 
who called. To the hundreds he 
couldn’t speak to, his 15 special 
operators offered an apology and 
took their messages. 


e And for the thousands who 
couldn’t even get their calls 
through, he is running an ad in 
today’s papers with an apology, 
plus a promise to send a gift to 
those who return the ad with 
their comments. 

He is preparing about 10,000 
gifts—either a string tie, a fruit 
cake flavored with Dant whisky 
or a rubber dollar bill—to fill the 
anticipated demand. 

As a matter of fact, the cam- 
paign was so successful that he 
will run it in other markets soon. 
Legal clearance for the campaign 
was obtained in ten states earlier 
this month (AA, Nov. 1). 
| Buffalo was chosen as the test 
| market, Mr. Kook explained, be- 
cause (1) it is a moderate-size 
\ city with a varied population; (2) 
‘it is far enough away from Louis- 
'ville to make a long distance call 
‘appealing, and (3) it is an im- 
‘portant Dant market. 
| The Kleppner Co., New York, is 
the agency. 


‘Langhammer Leaves Sharp 


_ Joe H. Langhammer has re- 
signed as exec. v.p. and director of 
‘Ralph Sharp Advertising, Detroit, 
‘effective Dec. 1. He has not an- 
‘nounced his future plans. Prior to 
joining Sharp, Mr. Langhammer 
| operated his own agency in Omaha 
and Shreveport, La., and was for 
several years an account execu- 


\tive with Bozell & Jacobs. 


Donald Clark Promoted 

Hoag & Provandie, Boston, has 
appointed Donald E. Clark art di- 
rector. He was formerly associate 
art director of the agency. 
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IN SAN FRANCISCO..!IT’S THE EXAMINER 


In any market one newspaper is Newspaper Number One In San Francisco and northern California, it's The Examiner. 


first in news, circulation and advertising. The San Francisco Examiner 


is represented nationally by Hearst Advertising Service. 
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This Week in Washington... 


Taxes Give U.S. Economic ‘Leverage’ 


By Stanley E. Cohen 
Washington Editor 


WASHINGTON, Nov. 17—With 
Congress sure to argue for elec- 
tion year tax cuts, there is provoc- 
ative reading in the 930-page 
text on “Tax Policy for Economic 
Growth and Stability” just distrib- 
uted by the Joint Committee on the 
Economic Report. 

Published as background for 
policy studies now under way by 
the committee, the book contains 
papers submitted by scores of lead- 
ing economists from industry and 
government. Through many of 
these papers runs the same 
thought: Today’s high taxes pro- 
vide leverage for increasing or 
reducing buying power as condi- 
tions require. Because this flex- 
ibility is one of our most potent 
weapons in fighting future depres- 
sion, tax adjustment should not 
be made capriciously. 

One such paper, by Theodore A. 
Anderson, of Dartmouth College, 
points out that a $3 billion tax cut 
in 1954 resulted immediately in 
a $3 billion increase in consumer 
spending between the third quar- 
ter of 1954 and the same quarter 
of 1955. 


s In 1929, when income tax pay- 
ments totaled only $1.3 billion, 
there was little the government 
could do to stimulate business even 
if it tried, he said. “Today, how- 
ever, over 40,000,000 spending units 
are paying over $30 billion in fed- 
eral taxes and related payments. 
Since taxes can be cut quickly, 
the federal government can pro- 
vide the nation’s economy with a 
very quick and powerful stimulus, 
should the necessity arise.” 

On the other hand, he warned, 
premature tax cuts can be infla- 
tionary. His message to the poli- 
ticians: “The federal government, 
having acquired considerable con- 
trol over the shifting level of con- 
sumer spending, has acquired 
equivalent responsibility to exer- 
cise this control in the interests of 
economic growth and _ short-run 
stability.” 


P. O. Protects Prurient, Too: 
Postmaster General Arthur Sum- 
merfield was in the position this 
week of holding up the mail of a 
Los Angeles company because its 
booklets were not obscene. 

The department’s fraud order 
against A.P.R. Industries said that 
it placed advertisements in vari- 
ous magazines offering “booklets 
containing pornographic depic- 


YOU PLACE 
THE ADS... , 
WE CHECK SALES TRENDS 


With c simultaneous 10 week Grocery Store 


Inventory . . . write or-call for details. 
Note :— 
in the five yeors we have been making 
Grocery Store Inventories, we have 


checked mony classifications . . . your 
product may be included. Ask for re- 
ports of the surveys. 


**Bayonne cannot be sold from the outside"’ 


THE BAYONNE TIMES 


REPRESENTED BY BOGNER & MARTIN. 


BAYONNE, NEW JERSEY 


tions .” But, the department | 
said, the enterprise was fraudulent 
because “it promised, and did not 
deliver, obscenity.” 

Asked why Mr. Summerfield got 
involved in this, a Post Office law- 
yer cited a 1938 U. S. court of ap- 
peals decision which, he said, held 
that “the salacious-minded... 
as well as the innocent, are en- 
titled to the protection of the laws 
against fraud.” 

The department did not reveal 
who complained. 


No Tax Loophole: An unidenti- 
fied university was notified this 
week that it is going to have to 
pay federal income taxes on the 
healthy profits that have been pil- 
ing up from the operation of its 


radio station. While the station Under recent changes in the tax 


Supposedly was acquired “as a 
source of income for the school, 
to serve as a laboratory for train- 


ing students in radio, as a medium 


for advertising the university and 
as a medium for adult education,” 


Internal Revenue Service says it) pictures, wrestling matches, prize 


doubts that the station operates as 


an integral part of the educational | 


program of the university. 

Reasons for this conclusion: The 
station has network affiliation, is 
assigned a regular frequency and 
operates day and night. “Although 
the station is used in part in carry- 
ing out the educational program of 
the university, the greatest portion 
of its time is devoted to activities 
conducted by regularly constituted 
commercial stations,” the ruling 
said. 


More Tax Gimmicks: Yes, sir, 
as far as non-profit organizations 
are concerned, there is more than 
one way of skinning the tax cat. 


Advertising Age, November 21, 1955 


laws, admissions to many events 
| sponsored by religious, educational 


and charitable organizations are 


exempt from the federal admission 


tax. Congress, however, specifical- | 


| ly added that admissions to motion | 


fights etc. are not exempt, regard- | 
less of sponsorship. 

Now, however, the legal experts | 
of the Internal Revenue Service 
have reached a startling conclu- | 
sion: Though movies and prize 
fights sponsored by non-profit or-| 
ganizations are both subject to tax, 
a closed-circuit tv showing of a) 
prize fight on a theater screen by | 
the same organization is not sub- 
ject to admissions tax. 

The logic: tv is a graphic art and 
therefore not taxable as live en- 
tertainment. While it resembles 
movies, the instantaneous repro- 
duction of the original action dis- 
tinguishes it from a motion picture 
exhibition, and therefore is not 
taxable as a movie. 


The new result: Non-profit 
groups can benefit by indirect al- 
liance with activities which Con- 
gress discourages them from asso- 
ciating with directly. 


Drys Find Lofty Cause: Dry 
forces are publicizing the fact that 
organized airlines refuse to agree 
on a “code” to control the serving 
.of alcoholic beverages to passen- 
gers. 

Drys hit on this new “cause” 
_ several months ago, and got some 
of their congressional friends to 
| propose legislation banning liquor 
aloft. 

Air Transport Association, which 
represents most lines, met the 
problem by drafting a proposed 
code to control the situation. But 
airlines recently rejected the 
“code” and announced they would 
meet the issue individually. 

Now drys say unruly drunks can 
cause accidents. They are beating 
the drums for legislation. 


CIRCULATION AMONG RETAIL DEALERS* (LUMBER, 


pes | alee seeremets cS EQUI 


AMERICAN 
LUMBERMAN 


SUBPLY 
20-781 


24,366 


NUMBER OF SEPARATE RETAIL DEALER —- 


AMERICAN 
LUMBERMAN 


American Lumberman Reaches 17.3% 


and the Men Who Do the Selling, in 


& SEAS =edaegg cael 


AMERICAN 
LUMBERMAN 


BUILDING 


AMERICAN 
LUMBERMAN 


[American | 
UMBERMAN 


AMERICAN 
LUMBERMAN 


BUILDING 
SUPPLY | 
NEWS — 


PREMIUM** 


100% 


cities 
LUMBERMAN 


BUILDING 


‘“‘The Retail Lumber Dealer’s National Trade Magazine’”’ 


important: dealers will have your 

product story handy all year— if 

it's in our 1956 DEALER PRODUCTS FILE 
issue. Write for full details today! 


EDITORIAL AND EXECUTIVE OFFICES - 
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Marine Eliminator Launches 
Drive for Devil Soot Remover 

New promotion via spot radio in 
cities from Duluth to Seattle has 
been launched by Marine Elec- 
trolysis Eliminator Co., Seattle, for 
Red Devil soot remover, used in 
coal and oil heaters. The promo- 
tion opened this fall with a min- 
imum schedule and steps up with 
cold weather to a maximum in the 
first half of December. A second- 
ary schedule has been set for 
January and February. 

Spot announcements are carried 
on stations with “personality an- 
nouncers” who ad lib from fact 
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‘Promotional Use of |lications’ use of readership reports 


“can be an absolute fraud.” He 


; ‘urged that a policing system be 
re set up to prevent misuse of read- 
ony : nhosberg 


ership figures. 
: Mr. Rosberg said he would urge 

Cuicaco, Nov. 15—Magazine pro- th) 2+ the Industrial Advertising Re- 
motions which use readership re- | search Institute committee of the 
‘ports “competitively” are “phony | National Industrial Advertisers 


Sn 99 ‘ 
‘and a lie,” J. W. Rosberg, director Assn. go on record as being against 
'misuse of readership figures. He is 


of research, the Buchen Co., told 
the Chicago Business Publications | a member of the committee. 
Assn. yesterday. 

Mr. Rosberg outlined methods of | = On the positive side, here is 
the major readership reporting iat Mr. Rosberg said readership 
services—Starch, Readex and Mills | studies can do for publishers: 


Shepard—and told how his agency | 1. They are “one of the finest 
has used readership reports to de- 


sheets. Stations used are in Duluth, 
Minneapolis, Denver, Salt Lake 
Boise, Spokane, Portland,| pyease DON’T TAKE ONE—Wilkins-Rogers Milling Co., Washington, is 
introducing its new Washington mixes with what it believes is the 
first multiple-element 3-D car card. Car card was developed by 
Lewis Edwin Ryan Advertising, the company’s agency. 


City, 


Seattle and Vancouver, B.C. Pen- 
man-Neil Advertising Agency, 
Seattle, handlesgthe account. 


Norman Joins Cotton Council 
Charlotte Norman, formerly| ment store, has joined the Newant. She succeeds Lillian Sledge, 
“youth coordinator” of D. H.| York staff of the National Cottonwho has resigned to return to the 


Holmes Co., New Orleans depart-| Council as sales promotion assist- South. 


read ad.” 


lications. 


termine the “elements of a well- 

lin to see presidents, v.p.s and sales 
However, the reports “are not a | | managers. 

competitive selling tool,” he said. 

They cannot be used to show com-_ ‘salesman something new to talk 

parative readership for two pub- prveeen because each time a reader- 


a R. T. Sanford, research director, 
Modern Hospital Publishing Co., 
agrees. He charged that some pub- 
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More of the Men Who Do the Buying, 


Retail Lumber Dealer Organizations. 


Manufacturers selling building materials and related products 
recognize that convincing dealer management to handle their 
product line is only the first step in the successful movement of 
their products through today’s retail lumber dealers. The im- 
portant ‘‘follow through’’ is the education and stimulation of 
the sales factors in dealer organizations, and the design of their 
dealer aids for easy adaptation and usage by dealer sales 
personnel. 


American Lumberman’s circulation policies have also long recog- 
nized that to effectively carry out its editorial and dealer 
service programs required: 
@ Broad distribution among the nation’s 
better dealer organizations 


As a result of these coordinated editorial and circulation pro- 
grams, American Lumberman reported in its June 30, 1955 ABC 
publisher's statement the highest total paid circulation (28,382) 
ever attained by any lumber dealer publication. 85.78% of its 
circulation reaches retail dealer subscribers. These 24,366 
dealer subscriptions go into 16,714 dealer organizations who 
operate 20,070 separate retail establishments across the United 
States and Canada. The remainder of American Lumberman 
circulation is divided among wholesalers (8.9%) and manu- 
facturers (6.13%). 


How does the circulation of American Lumberman compare with 
the circulation of the next lumber dealer publication in the 
field? See the charts on these pages for major points of 


@ Penetration of both the buying and comparison. 
selling personnel within these organizations 

Seeeecoccccscesscsscvesesessserseones 
To accomplish these objectives, American Lumberman has main’ § -, wy f : 
tained subscription pricing policies for over 30 years that have ° sangre Fe i, ha , aie re, 4 
encouraged dealer management to provide subscriptions for BP an soe pe ‘ella a Ste ad anak » 
their individual store managers and for their key department 5 a pois ‘ ¢@ 

e 1954, Dec. 31,1953, June 30, 1953 and Dec. 31,1952. 
heads and sales personnel. At the same time, policies of short- @ : : ° 
term, mail subscription selling without premium offers have  §$ Gk. Source: Figures arrived at by publishers own > 
maintained automatic checks against any potential dilution of  § calculations. 2 
effective dealer circulation. POTITITITITITITT TTT TTT 
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And Building Products Merchandiser 


Aivesennan 


J). 
NEW YORK AND THE WEST COAST — Pubtished every other Monday fia 


27,000 
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door openers ever developed,” he 
| said. They help space salesmen get 


2. They regularly give the space 


‘ship report comes out he can go to 


advertisers and agencies with 
something new and valuable. 

3. They can be used in promo- 
tion pieces to show what type of 
ads will do a good job, thus mak- 
ing the publication more valuable 
to advertisers. 

4. They “almost force” advertis- 
ers and agency men to go through 
every rated issue of a publication. 
Thus the men who buy space be- 
come more familiar with publica- 
tions that subscribe to a rating 
service. 

5. They can help directly in sell- 
ing space, because if an advertiser 
is undecided between two publica- 
tions of about equal rank he will 
tend to buy the one that has a rat- 
ing service, he said. 


‘Ad Agency’ Boosts Lewander; 
Names Todd, Rudner 


Gosta M. Lewander, advertising 
manager of Advertising Agency, a 
Moore publication, for the past six 
years, has been named advertising 
director. Previously, he had been 
with J. Walter Thompson Co. as a 
space buyer in New York and co- 
manager of its Stockholm office. 

Henry B. Todd is _ rejoining 
Moore Publishing Co. after three 
years as eastern manager of the 
A.R.D. Journal, as advertising 
representative on the agency mag- 
azine and business manager of 
American Printer & Lithographer. 
In addition, Michael M. Rudner is 
rejoining the company as promo- 
tion manager after several years 
as a copywriter with Richard & 
Gunther, Wehner Advertising, and 
Sherman Lawrence Agency. 


Use records by stars like these 
as your next premium 


* 


Mitchell 
Ayres 
* Savannah 
Billy a Churchill 
Daniels eS 


These are just a few of the famous, big-name 
recording stars whose records are now being 
offered as premiums with real mass appeal. 


Put your product name right on the label. 


Here is a partial list of other great names 
a ailable to you! 


*% Paul Wing Milt Herth Trio 


Get complete information today. Write, wire 
or call any of the offices listed below, 
Dept. AA-1011. 


155 E. 24th St., New York 10,N.Y. © MUrrayhill 9-7200 
| 445 N. Lake Shore Or we, Chicago 11, I. © Whitehall 4.3215 
| 1016 N. Sycamore Ave., Hollywood 38, Calif. « HOllywood 4-517! 
| 1525 McGavock Street, Nashville 3, Tenn. » Nashville 5-669! 
be Canada, Call Record Department, 

RCA Vito Company, Ltd., 1001 Lenoir St., Montreal, Quebec 


Oa | see 


RADIO CORPORATION OF AMERICA RCA Victor Record Division 
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The difference is in the creative approach... 


...the kind of approach that sells in today’s 
dynamic market, the kind of approach LOOK 
uses in all its merchandising promotions. You 
can see it at work in the sparkling point-of- 
sale displays LOOK prepares for its advertis- 


ers ...in the special campaigns LOOK aims at 
its advertisers’ sales forces . . . in the month- 
after-month success of LOOK’s storewide, na- 
tionwide merchandising programs—programs 
designed to move merchandise, not magazines. 


Here’s a quick rundown on LOOK’s creative merchandising approach in seven fields . . . 


APPLIANCE—LOOK’s “Make It A Great Day For Mother” 
theme, set for a repeat performance in 1956, is building a big 
new gift market for appliance sales. 


AUTOMOTIVE— By co-sponsoring community automobile safety 
checks, LOOK builds extra sales for repairs shops, parts job- 
bers and automobile dealers. 
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pruG—LOOK storewide promotions secure record-breaking 
druggist response for advertisers. Over 3700 drugstores in 
1955 tied in with displays of LOOK-advertised products. 


FASHION —The LOOK “Print Bride” promotion last spring 
was so successful that 60 blue chip retailers asked to partici- 
pate in the recent “Continental Look” event—sight unseen! 


FooD—LOOK’s food promotions attract more storewide tie- 
ins and more local tie-in advertising than those of any other 
major weekly magazine. Tie-in advertisers get point-of-sale 
and newspaper attention. 


Liquor—Here’s a “comer.”” LOOK is moving into this special- 
ized business to help distiller advertisers win more sales 
through package stores. 


MENSWEAR—LOOK has created and developed a whole new 

selling approach based on gift-giving. LOOK’s Valentine’s 

Day promotions have helped spur February menswear sales. 
” . . 

To find out what LOOK’s creative approach can do for you, 


write to Dick Harmel, Merchandising Manager, LOOK, 488 
Madison Ave., New York 22, N. Y. 


moves merchandise ... FAST 
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McKesson Expands in Mexico 
McKesson & Robbins, New York, 
has started sales and manufactur- 
ing operations in Mexico as a step 
in the expansion of its export busi- 
ness. A contract has been signed 


Videodex Top Ten Spot TV Shows* 
Oct. 1-7, 1955 
Copyright by Videodex Inc. 


Advertising Age, November 21, 1955 


Saraka Buys ABC Radio 
Union Pharmaceutical Co., 
Bloomfield, N.J., is carrying five 
participations a week on _ the 
“Breakfast Club” over ABC Radio. 


; . Rank Program No. of Cities and Homes % of Featured product is Saraka laxa- 
— eae Rnd ay 93 S.A., Distributor (000) Homes ig eae Sena buy is in addi- 
roe gear Atiere and sale of| 1 | bed Three Lives (123 Cities, Ziv Television) cen 6,031 19-4 pe Pe a Saamanane tab cook 
McKesson products throughout 2 Liberace (67 Cities, Guild gird jdubedebcniplaitibiaaaanscealaliecsianosbanen po a radio in major markets. Grey Ad- 
Mexico. 3 Dr. Hudson’s Secret Journe ( Pe |, eee ) 7 | vertising Agency handles the ac- 

Me Te Weer CI Nea) masons ccctcepeiccccioscccvcscacctcncsescsscccsezseces 2,142 16.7 count 
_ 5 Eddie Cantor (111 Cities, Ziv Television) ...........cccccccccceceeeessseeeees 4,587 16.3 
gg ved § oe scbamoery el has af- 6 Mayor of the Town (57 Cities, MCA-TV) ......ccccccccccccerscessscsnseeeees 2,033 16.2 Cli ld M N.Y. Offi 
filiated with CBS Television as a| 7 80dge 714 (128 Cities, NBC Film Division) ........cssssssssssss 4,627 16.1 ase COVES Hers 7 
member of the extended market) & Man Behind the Badge (56 Cities, MCA-TV) ...cscsssssssssssssesn 2,883 15.9| Clissold Publishing Co. will 
plan group. The agreement is ef-| 9% Annie Oakley (85 Cities, CBS Television Film Sales) .......-...0-.-- 4,102 15.6 | move its New York office to 122 E. 
fective after Dec. 1. 10 Mr. District Attorney (95 Cities, Ziv-TV) ...ccccccssesssesesssssnnnenee 3,543 15.5| 42nd St., Nov. 23. Clissold, which 


FREE SAMPLE—New Scissors and Paste- 
Pot art service by the originators of cre- 
ative layout devices. Get your copy of 
the new monthly Clipper—all new in 
size, format, content, ideas — sample, 
yours to use without cost. Sensational 
introductory offer. No obligation — no 
salesmen. Address: Multi-Ad Services, 
Jnc., Box 806A, Peoria, IIlinois. “— 


*Programs appearing in minimum of 20 markets. 


WABD Appoints Seaman | 
William Seaman, formerly man- 
ager of production and studio op- 


} 


Mathes Has Bates Fabrics 
In a story on “Matinee Theater” 
(NBC-TV) last week, AA identi- 


erations at WABD, New York, has | fied Bates Fabrics Inc. with James 


been named manager of opera- 


P. Sawyer Inc. Actually, the Saw- 
tions for the station. This puts all|yer agency recently merged with 


commercial business, live and film, | J. M. Mathes Inc. and Bates is now 


under one department head. 


a Mathes account. 


has its headquarters in Chicago, 
publishes Baking Industry, Canner 
& Freezer, and Hospital Manage- 
ment. 


Simonson to Patent Press 

David C. Simonson, formerly 
with Amcrete Corp., has joined 
Patent Press Newspaper Group, 
Mount Kisco, N.Y., as promotion 
manager. 


OME YEARS AGO we pointed out in “Proceedings of 
the IRE” that an amazing and unique characteristic of 


scientific men is their sense of responsibility to the past and ~ 


to the future, expressed in their sharing with one another 
the new findings and discoveries of their science. The fact 
that engineers share information is a major contribution to 
the amazing growth of industrial progress and to our high 
standard of living. 


Design Engineers seem to have an impelling need to 
publish. It is important and fortunate that they have had 
magazines in which to publish. Of course, their articles 
make these magazines possible, just as the publishing organ- 
ization’s faith and courage gives them the vehicle for com- 
munication. A magazine is a three-way team of author, 
medium, and reader—mutually dependent. 


Such a contribution of one to the other is the vital service 
of the periodical. The thundering pace of radio-electronics 
and its expression in communications; glorious hi-fi music; 
the brilliant, full-color picture; and that same radio princi- 
ple bringing in a new era in industrial controls which makes 
automation practical; the amazing time-and-effort-saving 
electronic computer; and new fabulous developments al- 
ready being discovered in research which will be made 
practical by the radio engineer — all these could not have 
been possible without the publication as a means of collating 
and organizing information, and distributing it to those who 
needed it and knew how to work with it. 


These are generalities! But “Proceedings of the IRE” 
is specific. The Superheterodyne circuit, FM, TV, radar, the 
computer, color TV, the transistor, scatter propagation, solid 
state electronics (stereatronics) all were presented and de- 
veloped article by article in the history-making issues of 
“Proceedings of the IRE.” The impact on industry of this 
broad exchange of information among engineers has been 
enormous, creating new markets and even new ways of life. 


FM is an excellent illustration of this “sharing.” Consider 
particularly the “lead out time” needed in FM. In December 
1935, an article by Armstrong (an IRE Member) in “Pro- 
ceedings of the IRE” proved conclusively to the engineering 
world that frequency modulation was an improvement and 
practical. (Today, FM is the audio side of every TV re- 
ceiver.) This was the fourteenth article on frequency modu- 


THE 


HERE SHARING PAYS OFF 


lation that has appeared in “Proceedings of the IRE,” eight 
of them by Armstrong. It is now known that some of these 
articles which defined the weakness that had to be cor- 
rected, as well as some that amplified the discovery by 
further independent research, all helped make the final 
perfection possible. 


At that time, in all the world, only four other articles on 
the subject had appeared. These were condensations of the 
“discussion” in “Proceedings of the IRE.” Yet the final 
“Proceedings” article was published six years before the 
first FM broadcasting station went on the air. Engineers 
needed every bit of this “lead-out time” to do their work. 
The early publication in “Proceedings of the IRE” gave 
them just that; and thousands of engineers, who had fol- 
lowed this series, knew in December, 1935 that a great 
change had come and that they must design and tool up 
for it. Armstrong shared, “Proceedings” published, and an 
industry profited! 


This is the traditional service of the “old-line” maga- 
zine. The author “shared”—the magazine “published”—the 
reader “studied” and industry progressed mightily through 
this three-way contribution. Truly, the reader contributes 
attention! This kind of publishing wins such attention, more 
than any other kind! It does the ground-work and sales- 
conviction building that comes years ahead of the final 
product news. 


Advertising shares! The informative “ad” follows exactly 
the same pattern with exactly the same results. Again and 
again, display copy in “Proceedings of the IRE” has an- 
nounced new developments or highlighted the engineering 
usage of a staple item. Year-after-year, we have seen tiny 
businesses start sharing their helpful information with 
readers in “Proceedings of the IRE” and as a result reap 
orders, prosper and grow. Today in aggregate, they are the 
giant industry identified as “Electronics.” 


It is said that the fundamental result of a magazine is to 
define a market. For 43 years, IRE has defined the unfolding 
radio market through its “Proceedings of the IRE.” It leads 
the field in number of readers (40,509 ABC) and publishes 
the greatest volume of papers and pages in history-making 
issues. 700 advertisers have identified themselves with this 
IRE market and have profited. 


INSTITUTE OF RADIO ENGINEERS 


Proceedings of the % oe a 


Ady. Dept., 1475 Broadway, New York 36, New York 
® Chicago * Cleveland * San Francisco * Los Angeles 


Us tevior Champagne aad wall lowe i, 


CAMPAIGN FOR CHAMPAGNE—Taylor 
Wine Co., Hammondsport, N.Y., 
will break a special campaign for 
its domestic champagne with four- 
color ads this month to step up 
holiday sales. Schedule calls for 
insertions in the New York Times 
Magazine, The New Yorker, Cos- 
mopolitan and Holiday. D’Arcy 
Advertising Co., New York, is the 
agency. 


Britt Outlines Four 
Important Unsolved 


Ad Research Areas 


New York, Nov. 16—Not all the 
problems of advertising research 
have been solved, Steuart H. Britt, 
v.p. and director of research of 
Needham, Louis & Brorby, Chi- 
cago, assured the Copy Research 
Council here today. 

The most important unsolved 
problems in this area, he said, are: 


e What are the personality char- 
acteristics of various advertising 
audiences? 


e How can the relative effective- 
ness of the various media be com- 
pared? 


e What is the specific relationship 
between advertising and profits? 


@ What are the most valid meth- 
ods of measuring the sales effec- 
tiveness of advertising? 


Lots of classification data apply- 
ing to the determination of per- 
sonality characteristics have been 
prepared by media, “but for the 
most part these media have not 
come to grips with the basic psy- 
chological questions of personality 
characteristics of specific audi- 
ences,” Dr. Britt said. 


a The same holds true for measur- 
ing relative effectiveness of media. 
A good deal of information exists 
about specific audiences, “but the 
comparison of one medium with 
another in advertising effective- 
ness has not produced much fac- 
tual information. Obviously this 
suggests a long-term project, the 
kind of study that might be spon- 
sored by a foundation.” 

There are a number of statistical 
techniques which can be applied to 
determining the specific relation- 
ship between advertising and prof- 
its, he said, but there are still too 
many factors which cannot be 
measured, and the same is true 
with regard to measuring the sales 


| effectiveness of advertising. 


“The main need,” he said, “is 
money. Bright enough people exist 
to work on these kinds of prob- 
lems, and to solve them to a con- 
siderable extent... But these ad- 
vertising researchers cannot make 
progress without adequate funds, 
and these simply do not exist. 


Parker Appoints Finney 

Parker Advertising, Saginaw, 
Mich., has appointed Jared Fin- 
ney media and market research 
director of the agency. He former- 
ly was with MacManus, John & 
Adams, Detroit. 
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It’s Selective! The American was one of the first 


family magazines to regularly schedule travel articles. Today, 
the 10,000,000 readers of The American travel more than ever! 
The American Magazine is deliberately produced to appeal to the 
self-interest of a young, successful group of family readers. Over 


the years, these readers have been conditioned to believe! Because 
they believe in The American, they respond to its advertising. 

If you want a select group of good consumers—whose interests 
range from travel, to a new car, or the latest kitchen gadget—then 
the best place for your advertising is The American Magazine. 


The American Magazine... It moves goods because it moves people! 


The Crowell-Collier Publishing Company, 640 Fifth Avenue, N. Y. 19, N.Y. Publishers of The American Magazine, Collier's and Woman's Home Companion 
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IF YOUR PRODUCT 


APPEALS TO HOMEMAKERS - 


BECAUSE: 76% of The WORKBASKET Readers are “full-time” Homemakers — 
Women that can and do spend the majority of their time enjoying the benefits of 
attractive home furnishings and modern appliances; preparing food, using soaps 
and detergents, household cleaners, starches, bleaches and the many, many other 
household necessities and conveniences. 

BECAUSE: These Readers spend an average of 2% hours each with every issue. No 
fleeting glances at your advertising message here — Each reader has the time and 
interest to read and thoroughly absorb the contents. 

BECAUSE: You can buy this top quality circulation of |.250,000 (ABC) women at 
only $1.40 per page per thousand circulation. Compare this with the magazines you 
are now using, Here, truly, is a high caliber, low cost Medium that you should be 


using. Get all the facts today — write, wire or call your local WORKBASKET Representative or . . . 


The WORKBASKET | 


wow ms © CAT t eG 


Kansas City 11, Mo. 


a: S& © 2 Se. PR: W enw 8 on a 


543 Westport Road ° 


SEI cE OS eR 


Benton Allmayer 


FINE ART—Loomis Advertising Co., which offers a complete tele- 
phone directory service, has commissioned the famous American 
artist, Thomas Hart Benton, to do a series of drawings for ads to be 


run in trade publications. Above, Wesley H. Loomis III, president 


PRESSED FOR TIME? 


Not 


yy ae BEST ADVERTISEMENT? 


BASE 100% = Readership of 
Original Insertion 


READERS WHO RECALL 
PREVIOUS INSERTION 


NEW NEW NEW 


EFFECT OF REPEATING ADVERTISEMENTS 


| PEOPLE WHO SAW 
| | few BEAD Phen 100% READERS READERS READERS 
ADVERTISEMENT 
ORIGINAL FIRST SECOND THIRD 
INSERTION REPEAT REPEAT REPEAT 


A REPEATED ADVERTISEMENT SAVES TIME... 
IMPROVES READERSHIP...LOWERS PRODUCTION COST 


TO DETERMINE how readership stands up 
when a business publication advertisement is 
repeated, McGraw-Hill Research analyzed thir- 
teen surveys, each averaging 220 completed 
field interviews among a total of 2,865 readers 
of two leading business publications. 


THE RESULTS demonstrated that when an 
advertisement is repeated, it attracts as many 
‘“‘new”’ readers as when originally inserted. 


CONCLUSION: This study (summarized in 
Data Sheet 3041) indicates that from the stand- 
point of visibility and readership it pays to re- 


McGRAW-HILL PUBLISHING COMPANY, INC. 


ARD 330 WEST 42nd STREET, NEW YORK 36, N.Y. 


MEADBAQAUARTERS FoR susitines Ss 


peat good advertisements. Such repetition also 
enables advertisers to effect economies in pro- 
duction costs. Another McGraw-Hill study 
(Data Sheet 3049) showed that the number of 
advertisers adopting this practice increased 94%, 
between 1946 and 1952. 


TO SERVE YOU: McGraw-Hill Research is 
one of the many services maintained by the 
McGraw-Hill organization for its advertisers. 
If you want facts on subjects related to adver- 


tising performance and effectiveness, ask your 
McGraw-Hill man. 


M-GRAW HILL 


INFORMATION 


= BYUSINE. 


Y Pe: Thomas Hart Benton 
Drawings Enliven 


of the company, discusses the 

series with Mr. Benton as Ben N. 

_Allmayer, partner of Allmayer, 

|For & Reshkin, agency for 
Loomis, looks on 


Trade Paper Drive 


Kansas Ciry, Mo., Nov. 15— 
Fine artists have contributed their 
talent to creating consumer adver- 
tising in the past. But Loomis 
Advertising Co., which handles 
|advertising in telephone directory 
yellow pages in a number of 
/}communities, thinks it is the first 
to use a well-known artist in an 
ad campaign running in trade 
publications. 

The company commissioned 
Thomas Hart Benton to do a se- 
ries of four illustrations for ads to 
run in Telephony and Telephone 


Engineering & Management. Artist 
Benton reportedly received a fat 
fee, the exact amount not being 
disclosed. 


® Loomis reports the campaign 


has drawn more response than 
any it has ever run and is plan- 
ning to launch a similar campaign 
next year with another Kansas 
City artist. 

Thomas Benton’s drawings 
show use of the telephone and its 
importance in life in rural areas. 

Allmayer, Fox & Reshkin is the 
agency for Loomis. 


R. J]. Potts Names Stritzinger 


Chris Stritzinger has joined R. J. 
Potts-Calkins & Holden, Kansas 


|City, as an account executive. Mr. 


Stritzinger formerly was advertis- 


‘ing director of Butler Mfg. Co., 


Kansas City, and before that was 
advertising manager of Trans 


| World Airlines in New York and 


|'Paris and advertising manager of 
'Macy’s Kansas City store. 
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NBC AND RCA ANNOUNCE 

THE FIRST ALL-COLOR 

TELEVISION STATION IN THE WORLD 
WNBQ CHICAGO 


Pa a 


stat 


WORK ALREADY IN PROGRESS. ALL 
STUDIOS NOW BEING COMPLETELY 
CONVERTED TO COLOR. MORE THAN 
50,000 SQ. FT. ADDITIONAL SPACE LEASED. 
WORLD'S FIRST LOCAL ALL-COLOR 

TV STUDIOS TO BE PILOT OPERATION 
FOR OTHER STATIONS TO FOLLOW. 


ALL LOCAL, LIVE STUDIO SHOWS WILL 


BE IN COLOR. ALERT ADVERTISERS CAN 
HELP ASSURE SALES LEADERSHIP IN 
THE FUTURE BY LEARNING NOW 

TO HARNESS THE FULL POWER OF 
COLOR TV... ON WNBO. - 

IMPORTANT. GET ALL THE FACTS TODAY. 
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Canadian Distillers 
Pocket Tariff Cuts, 


EW Re ay 
j eM “ye mh 


decreased by $1.25 a gallon in 1948 
and 1951, Mr. Breckinridge said 
the big two—Seagram and Hiram 


/Walker—kept the difference for 


Breckinridge Charges 


WasuHIncTOoN, Nov. 15—A spokes- 
man for a group of domestic whis- 
ky distillers charged last week that 
two leading Canadian distillers | 
had been able to pocket about | 
$10,000,000 a year as a result of| 
tariff cuts since World War II, and | 
that much of this money had been | 
used for sales promotion “to weak- | 
en and undermine” U.S. competi- 
tors. 

The charge was made by John 
Breckinridge, counsel for the Na- 
tional Committee of U.S. Distillers, 
a group composed of 14 firms with | 
42 plants in seven states. He ap-| 
peared before the committee on | 
reciprocity information, which is 
considering plans for further tariff. 
cuts. 

Instead of cutting the duty on 
Canadian whisky, it ought to be 
increased, Mr. Breckinridge said. 

Noting that the tariff had been 


49.000 paid 


subscribers--- 
each of them 

a practicing 
Protestant 


minister! 


4 
WeDo other 
publication in 
the church field 
can offer 
advertisers a 
net paid 
cir en 
gO eee 
and so loyal! 


PULPIT DIGEST 


ADVERTISING OFFICES: 


McVEY ASSOCIATES PULPIT DIGEST 
270 Park Avenue 159 Northern Bivd. 
New York City, N. Y. Great Neck, N. Y. 


themselves instead of passing it on 
to consumers. 


® “Walker never decreased its 
price of Canadian Club in the 
U.S.,” he explained. “The Seagram 
Co. did reduce its prices for a pe- 
riod of four months in 1948, 
thereafter it raised its price so that 
except for this short period the 


U.S. consumer received no ben- 
efit.” 

Thus, he concluded, “the tariff 
grab by the Canadian big two 
since 1948 amounts to the stagger- 
ing sum of $50,000,000 and is in- 
creasing by about $10,000,000 an- 
nually.” 

After stating that the Canadians 
used some of this gain to step up 
their promotion “and undermine 
their domestic competitors in the 
U.S. market,” he reported the Ca- 
nadian big two, with only 45% of 
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the sales, “have been able to cap- 
ture a greatly disproportionate 
percentage of the profits, ap- 
proaching 70 to 75% of the earn- 
ings of the 11 principal distillers, 
doing 85% of the total business.” 


Nielsen Elects Two V.P.s 
Charles W. Besosa and William 
H. Quinn, formerly account execu- 
tives of A.C. Nielsen Co., have been 
elected v.p.s in the company’s ra- 
dio-tv division. Mr. Besosa joined 
Nielsen in 1937 and Mr. Quinn in 


1942. After serving as client serv- 
ice executives, both men became 
account executives, handling Niel- 
sen Radio-Television Index clients 
in New York. 


Askania Names Roberts A.M. 

Askania Regulator Co., Chicago, 
has appointed C. C. Roberts sales 
promotion and advertising man- 
ager. Mr. Roberts formerly was 
with the industrial division of 
Minneapolis-Honeywell Regulator 
Co. in Philadelphia. 


READEX 


To help editors ond odvertners improve ortcles ond advermementh. © repreentotve 
grove of reader: have followed the instructions reprinted on the back cover und hove 
pervenelly merted extra copes of tha publcoton to thow whet edtore!l dem ond 
Odvertsemenh were of special interest to them 


READER MEASURES INTEREST — NOT OBSERVATION — Readers repor' only the 
stem they remember oy of wpeco! nterey not everything they remember they woe or 
looked of Le boy: whe look of every girl on @ dence fee but ash only corte ones to 
done (eader, loot of mos! of the stems on most of the pager bu! Hep to eed thoroughly 
only those which appear to be of portc vier interest to them READER does not define ond 
does not ottemp! to interpret the meenng of INTEREST fer ony individual reeder 
EADEX hos evidence only thet 9 succentul im mesnuring the relotee interen of off 
reoden of @ publcoter os o tote! group © each of the vereus dem contomed in 
poges READEX does not meowre the large tote! of brand mprewens produced vem: or 
vecon ously as 1eoders leat through @ pybicenen looking tor tem of interest 

SPECIALLY EFFECTIVE ADVERTISING TECHNIQUES — To develop geeote: werent 
” for conscious reading. study of high rated ads in the report 
shovid indwate techmiques which 


advertisements devgned 
con produce wistennal improvement Fou procedures 
ehh mony advertvers hove found to be wpecally productre of increased interest ond 
ePechvonens ore |) Use of copy duected to the wpecohred o locohred wtereun of the 
portcvior pubbhrohen or publcethem for whch « a wheduied (2) Addinon of serece 
moteral something usetul intererhng ar humereus to normal commercial copy (3) Schedul 
ong of rerece (Opy wth whcent trequency te develop habe! reedng (4) Use of move 
space to gre more infor maton oF to odd more tem oF both te produce © greater mpact 
wper each -eoder whe « nterested @ well an to interest mere readers Produch connet 
be old oth eMectre vellng orgument ter which spaces not ellewed ner wth eMectve 
ods thet ore not run Some of the mere eMectve techmques ore divstireted by hgh roted 
ods nth report Ourtonding exomples trom ether vtudeer oil! be shown on requent by 
repreventonre: of thy publioton or MEADER 


WECREASED INQUIRIES AND SALES — A few wpe! odvertung wyler (wich os 
<ortoems) ey produce ncreored -nterevt eitheut increased velhng power byt #9» NOT 
powible © produce im eoved welling power eitheu! deve uping mc/eored ‘eode: nieve! 
To most of the queshens osbed abou! READER rebobility ond wsetviness here seems only 
one pertnent omwe: READER 9 now producing improved rewih te the winston! and 
Growing number of edvermers who wie ot ter Met purpore 


iuod3u x30vau- ONIBMZINION] YIMOd 


COPT MGMT (OD) MEROES NK - 20 NEPTUNE STREET MAnTONED! MNNESOTS 


Beginning October 1955 


and every issue thereafter 
POWER ENGINEERING 
will employ READEX Inc. to 
. provide Reader Interest Reports 
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' One more big step forward to insure constantly 
improving service to readers and advertisers 
in the field of power engineering | 
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Ingalls Appoints Craig 

A. Boyce Craig has been ap- 
pointed director of public relations 
and advertising of Ingalls Iron 
Works Co., Birmingham, Ala., and 
its subsidiaries, Ingalls Shipbuild- 
ing Co., Ingalls Steel Construction 
Co. and Birmingham Tank Co. Mr. 
Craig, formerly director of copy 
service in the Philadelphia office 
of McGraw-Hill Publishing Co., 
succeeds Ramon S. Cram, who re- 
signed to join the News-Journal, 


Mansfield, O., as business manager. director of the station representa- tioned whether any buyer of time definitive 


Judge Stations by 
Criteria Other Than 
Ratings: Dorrell 


| tive and a former C. E. Hooper | could “really judge the true size 

‘Inc. executive, took the occasion of the audience of any program or 

to “rate the ratings.” They didn’t participation in which he had in- 

come off too well. | vested his client’s advertising dol- 
He pointed out that “differences lars.” 

in technique, methodology and For example, he cited a time 


CoLumeBws, O., Nov. 15—W. Ward sample size among the three rating | period in New York in which the 


Dorrell, v.p. of John Blair & Co. 
and Blair-TV, gave the rating 
services a taste of their own medi- 
cine in a recent speech before the 


adclub here. 


Mr. Dorrell, who is a research 


services which primarily serve the variance between the audience 
television industry have resulted |size as reported by two services 
in extremely broad differentials in | was equivalent to the total number 
the audiences the services report of homes in the Cleveland area. 
for the same programs or time pe- | 

riods.” For this reason he ques- © “Because there is at present no 
measurement of the 


How Can You Reduce the Net Cost of Advertising 
with the same Expenditure ? 


The net cost of publication advertising is not determined solely by the 
page rate, plus copy and production costs. 


Effective advertising written for a specific audience receives more interest 
from more readers than advertising not properly designed. 


Hence good advertising reduces the net cost per unit of reader interest. 


But How Can You Measure Results? 


You can measure results through READEX 


POW 


What is READEX? 


A continuing survey every month to a cross section of readers to learn directly 
from readers what advertisements and editorial items were of special interest to them. 


What is the Purpose of READEX? 


To provide continuous, comparative information to help advertisers and 
editors improve readership of advertisements and articles. 


ENGINEERING | 


As our experience with Readex progresses we will be able to help you interpret 
the monthly reports. You will have at your service a growing 
body of findings to help you design advertising for conscious reading. 


Some advertising techniques can increase interest without increased selling power ... BUT, 
it is NOT possible to increase selling power without developing increased reader interest. 


Readex is not intended primarily to compare readership between publications 
or between advertisements of different companies or products. 


It can and will prove over a period what kinds of copy and techniques 
produce the greatest reader interest for products in general and your advertising 
in particular in the power engineering field. 


Readex will help you build greater reader interest in your advertising. 


Greater reader interest means more results for each advertising dollar spent. 


Plan now to use READEX as a guide in preparing your advertising in POWER ENGINEERING 


TECHNICAL PUBLISHING COMPANY, 110 S. DEARBORN ST., CHICAGO 3, ILL. 


audience for a particular program 
or station, buyers should pay close 
attention to other factors of im- 
portance to the advertiser in mak- 
\ing time buying decisions,’ Mr. 
| Dorrell suggested. 

Among these “other factors,” he 
listed (1) quality and type of 
programming, (2) promotion and 
other services available to the ad- 
vertiser and (3) the station’s char- 
acter, personality and quality of 
| Management. 

| 
MackKerroll-Paaswell Bows 


A new advertising service, Mac- 
Kerroll-Paaswell, has opened of- 
fices at 39 E. 38th St., New York, 
and will cater primarily to fash- 
ion and soft goods organizations 
that do not maintain their own 
advertising and sales promotion 
departments. The principals, Rob- 
ert MacKerroll and Jean Paaswell, 
were formerly with Gotham Hos- 
iery Co. Mr. MacKerroll was art 
director, and Miss Paaswell, as- 
sistant advertising and sales pro- 
motion manager. 


BIG 
VOICE 


IN NORTH CAROLINA’S 


GOLDEN 
TRIANGLE 


WINSTON-SALEM 
Ol GREENsBoRO 
HIGH POINT 
5000 W * 600 KC * AM-FM 
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WINSTON-SALEM 


NORTH CAROLINA 
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‘Tt Takes 25,750* Caterpillar Employees 


.-- to build Peoria-made 


‘“‘Cat’’ Tractors and Diesels 
*3,556 more than one year ago. 


When it Comes to COVERAGE 
ONE does it in PEORIA 


The Peoria Journal Star effectively penetrates the rich 
13-county PEORIArea . . . Metro. Peoria daily circula- 
tion ratio-to-homes . . . 98.3%. 


EORIA JOURNAL STAR 
Daily net paid 100,000 plus 


Represented Nationally by WARD-GRIFFITH CO , Inc. 


fmctrr 
MIC AGO 


Advertising Age, November 21, 1955 


Spalding Will Buy Rawlings 


to Become Ist in Sports Goods 
A. G. Spalding & Bros., Chicopee, 
Mass., second largest sporting 


' goods manufacturer in the country, 


plans to become the largest by 
purchasing Rawlings Mfg. Co., St. 
Louis, for $5,635,000. A _ special 


has been called for Dec. 6 to ap- 
prove the purchase. 

_ Spalding had sales of $26,000,000 
last year, second behind Wilson 
Sporting Goods Co. 


000. The two companies make com- 
plementary lines of sporting equip- 
ment, and separate sales forces will 
be maintained. Spalding’s agency 
is Young & Rubicam. Rawlings 
‘uses Chas. W. Bolan Advertising, 
St. Louis. 


Minnigerode Promoted 

E. W. (Gene) Minnigerode, who 
| joined Magic Chef Inc., St. Louis, 
| in June as production manager, 
| has been named assistant advertis- 


|. : 
jing director. 


help these trade-marks 
make sales on Main Street! 


Hundreds of trade-marks like these are 
in the ‘Yellow Pages’ of classified tele- 
phone directories. Advertisers using na- 
tional Trade Mark Service have found 
it builds more sales for their dealers. 


**eee' 


‘Yellow Pages’ 


. %isplaying this emblem in your advertising 
meous more soles for your dealers. 


‘aalliies. = sits 


A trained Trade Mark Service representative will be glad to give you 


These sales-wise advertisers know 
that their trade-mark headings over 
dealer listings in the ‘Yellow Pages’ 
bring retailers and prospects together. 


Let Trade Mark Service work for you 
on Main Street U.S.A. straight across 
the nation in more than 44 million 
directories...or in selected markets. 


all the 


interesting facts. Just call him at the Bell Telephone Business Office. 


meeting of Spalding stockholders | 


Rawlings. 
was fourth with sales of $12,000,- 


YOU'LL FEEL LIKE THIS WITH MONEY IN THE BANK 


START SAVING NOW AT 
Deposit by October 10, eo Seen MONS 


nterest trom October | 


BANK 


Member Federal Deposit insurance Corporation 


|LIKE A MILLION—“You’ll feel like 
this with money in the bank” is 
the theme of a campaign launched 
_by Brisacher, Wheeler & Staff, San 
‘Francisco, for Anglo California Na- 
tional Bank. Six different b&w ads 
are being used in 37 newspapers. 
Nearly 2,000 separate insertions 
will have been used when the 
drive ends in December. 


Dage Says Its New 
TV Plant Competes 
with Radio in Cost 


MICHIGAN City, IND., Nov. 15—A 
jlow-cost tv station, which will 
make possible “local tv advertising 
| time costs in a community of 50,- 
|000 ... approximately the same as 
‘low time charges made by small 
/250-watt radio stations in similar 
/population areas,” has been intro- 
duced by Dage Television division 
of Thompson Products Inc. here. 

The complete tv station and 
transmitter costs about $50,000. 

According to Dage, it meets the 
requirements set forth by the Fed- 
eral Communications Commission 
Aug. 1. The new FCC standard re- 
duces the minimum required 
power of tv stations in small com- 
munities to 100 watts and elimi- 
nates any requirements as to an- 
tenna heights. 


® The tv station is designed for 
communities of less than 50,000 
population, colleges and universi- 
ties and other specialized interests. 

“Live studio shows, film pro- 
grams and network broadcasts all 
can be handled by the station, 
which makes no engineering ‘short 
cuts,’” Dage reports. 

Effective Jan. 1, Mayer/Klann/- 
Linaburry, Benton Harbor, Mich., 
will become Dage’s agency. The 
present agency is Griswold-Eshle- 
man, Cleveland. 

According to the agency, a print 
and direct mail drive will be 
launched the first of the year, with 
half pages scheduled to run in 
Broadcasting-Telecasting, Bur- 
roughs Clearing House, Chain 
Store Age, College & University 
Business, Department Store Econ- 
‘omist, Educational Screen, For- 
tune, Modern Materials Handling 
‘and Nation’s Schools throughout 
the year. The ads will be b&w ex- 
cept for the one in Fortune, which 
will be in two colors. 

Martin E. Janis & Co., Chicago, 
has been named to handle Dage’s 
public relations. 


CBS Spot Appoints Two 

| Walter Stein, formerly research 
manager of Mutual Broadcasting 
System, has been appointed assist- 
‘ant research manager of CBS Tele- 
vision Spot Sales, New York. CBS 
Radio Spot Sales has named Lewis 
Greist, formerly a time salesman 
‘with WNLK, Norwalk, Conn., an 
‘account executive for WCBS. Mr. 
Greist will work in the New York 
‘office of CBS Radio Spot. 


Booker Joins Esquire Socks 


_ Roy C. Booker, formerly with 
Holeproof Hosiery Co., has joined 
Esquire Socks, New York, as sales 
manager. 
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HE won't be reading Retailing Daily at the Chicago home furnishings markets, Jan. 9 to 20 


...BUT JUST ABOUT EVERYBODY ELSE WILL! 
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New York it's better in the 


tn! BEB 


Time was when there was a virtue in aus- 
terity— when people scrimped and hoard- 
ed when they didn’t have to. But times 
have changed. Now the object is to see 
how much fun you can have out of life— 


not how gigantic a bank account you can 
run up. Now the object is to have the trip 


to Europe and the new car and the wall- 
to-wall carpeting right now. In New York, 
one paper is edited for those people con- 
centrating on fun—the Journal-American. 
Every square inch of the Journal-Ameri- 
can is edited for the self-starters, for the 
people who like to be provoked and 
amused, for the people who want never 


but never to be bored. More than 
650,000 New Yorkers buy the Journal- 
American every evening (more people 
than buy any other full-size N.Y. news- 
paper). They’re interested in living life to 
the hilt, which means spending money. 
They're the people who spend the most— 
not necessarily the people who have the 
most. They take the Journal-American 
home at night when the decisions to buy 
are made. N.Y. retailers have upped their 
linage in the Journal-American more than 
in any other paper in the last 22 months. 
The Journal-American reaches New 
Yorkers on-the-go and on-the-spend. 


evening... 


and it’s best in the 


NEW YORK 


American 


THE } AMERICAN f) PEOPLE 
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Weaver Adds Miami Office 


Weaver Inc., Atlanta magazine 


LA | 


ALCOA PLANS $15 MILLION 
FOIL PLANT! 


NATIONAL TEA CO. PLANS 
NEW WAREHOUSE! 


NEW $112 MILLION COURTHOUSE 


publishers’ representative, has 
‘opened a branch office in Miami 
to cover the state of Florida. Ray 
Rickles will operate the branch 
from the Chamber of Commerce 
Bldg. Magazines he will represent 
in Florida include Building Man- 
‘ual, Guide for the Bride, House 


it's 
fall. — 
but 


Ah 
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STARTED! | Beautiful, Practical Gardener, 
P om ©] G R E S S Davenport Newspapers Sunset Magazine and Tourist Court 
mt. are FIRST in Quad-City | Journal. 


circulation, lineage — 
FIRST in all lowa in ad- 


iA vertising lineage! 
DAVENPORT NEWSPAPERS 


The MORNING DEMOCRAT 


Cellomatic Names Lynn 
George Lynn, formerly with the 
promotion department of New 
York Port Authority, has joined 
The Evening DAILY TIMES Cellomatic Corp., New York. The 
The Sunday DEMOCRAT & TIMES company has a live animation 
Represented Nationally by Jann & Kelley, Ime. service for use in tv and sales 

presentations. 


SOARS! 


| in PYMAM/ CO 


DAVENPORT, IOWA! 


Advertising Age, November 21, 1955 


Lighting Switch 
‘Manufacturer Finds 
Consumer Ads Useful 


SYRACUSE, Nov. 15—Pass & Sey- 
mour Inc., an electrical wiring de- 
vice manufacturer which has, all 
of its 65 years, advertised to the 
trade only because it sells to whole- 


in-the-dark, silent light switch. 

The new switch, called Roto-Glo, 
had been designed specifically to 
meet contractors’ requests. 
first production run, an estimated 
six months’ supply, was sold out 
in three months. 

But sales stopped when 


LIKE CALIFORNIA wirHouT 


THE BILLION Dagh 
VALLEY OF THE BEES: 


NOT COVERED BY LOS ANGELES 
AND SAN FRANCISCO NEWSPAPERS 


YG 


£ 
i ; 


California’s Billion Dollar Valley lies inland — isolated from dis- 
tant Coast cities by mountains. This independent, self-contained 
area is bigger than Illinois, has more population than West 
Virginia. 

Valley families have over $34 billion in spendable income, ac- 
count for more retail sales than Kansas.* You’re not selling Cali- 
fornia unless you're selling the Valley. And to cover it in depth, 
you need the three Bee newspapers, each the strong local favorite 
in its part of the Valley. 


*1955 Consumer Markets 


NATIONAL REPRESENTATIVES . . 


Z 


MCCLATCHY NEWSPAPERS 


- O'MARA & ORMSBEE 


Rae o 


salers and contractors only, took| 
a shot in the dark this fall to try| 
to help dealers move its new glow-| 


The| 


the | 


| 


quiet switch 


BECAUSE SWITCHES SHOULD BE SEEN 
~--NOT HEARD! 


PASS & SEYMOUR, 
Sere 1 HY 


TY Merey Mee Fak Fo 


Inc. 


ee ee ee 


FIRST—This ad is one of the first 
consumer ads used by Pass & 
Seymour Inc., manufacturer of 
electrical wiring devices, selling to 
contractors and wholesalers only. 
Chapman-Nowak & Associates, 
Syracuse, is the agency. 


switches reached the dealers’ 
shelves. They never reached the 
new homes they were intended for. 

To help dealers move the 
switches, Pass & Seymour ap- 
pointed Chapman-Nowak & Asso- 
ciates, Syracuse. The agency rec- 
ommended a consumer campaign, 
using shelter magazines, to let the 
ultimate users of the switch know 
what they were missing. 


® The first ad broke in September. 
T. A. Mager, assistant general sales 
manager, reports ‘fan unbeliev- 
able response” to the ad. All ads 
offer a 10¢ booklet, ““Modern Elec- 
trical Living.” Requests for it are 
coming in at the rate of 100 or 
more a day, Mr. Mager said. 

And the present count of homes 
now featuring Roto-Glo switches is 
2,500 in four cities. In Kansas City, 
1,200 homes are being fitted with 
the new switch; in Denver, 600 
homes; in Los Angeles, 219; and in 
Lincoln, Neb., 550 new homes will 
be completely Roto-Glo. 

The results have convinced Pass 
& Seymour of the merits of con- 
sumer advertising. They plan to 
expand the program next year. 

In this year’s campaign, the com- 
pany supplemented the ads with 
giveaway booklets for use at home 
shows and in model and exhibition 
homes. Mobiles and product identi- 
fication tags are being distributed 
to dealers. 

Among the magazines being 
used this fall are American Home, 
Better Homes & Gardens, House 
Beautiful and House & Garden. 


Gittins Separates Research 
Bert S. Gittins Advertising, Mil- 
waukee, has formed parallel re- 
search departments to serve two 
account divisions of the agency, 
| industrial and agricultural. Gilbert 
'D. McConnell directs the new 
,agricultural research department, 
iand James M. Costello heads 
the industrial markets depart- 
ment. Both men formerly were 
}account managers of the agency. 
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Milwaukee has been growing at the 
fastest rate in its history — pushing 
through the old standard metropolitan 
area boundary for space to accomo- 
date more than 8,000 new homes a 
year, more than 80,000 since 1945. 
Building contracts in the county last 
year totaled $254,000,000, or eight 
times the volume of 1945. 


Now in a compact urbanized semi- 
circle within 12 to 15 miles of the 
downtown lake shore, Greater Mil- 
waukee has a MILLION population— 
a gain of nearly 200,000 in ten years. 


The $2 billion net income here pro- 
vides a family average exceeding all 


and growing fast 


but three of the nation’s 25 largest 
metropolitan areas—according to both 
the Bureau of the Census and Sales 
Management Survey of Buying Power. 


Retail sales in this Greater Milwaukee 
area alone total $1.3 billion. In the 
ABC Retail Trading Zone —the de- 
livery service area of Milwaukee’s 
major stores—the total exceeds $2 bil- 
lion. This is 48% of all Wisconsin 
sales, and more than the total retail 
business in any one of 20 entire states. 


In this compact market The Milwau- 
kee Journal is read in three times as 
many homes as any other newspaper, 
six times as many as any magazine. 


THE MILWAUKEE JOURNAL 


National Representatives, O’Mara & Ormsbee, Inc. 


New York Chicago 


Detroit 


Los Angeles San Francisco 
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Retail business is bursting at seams in 
New Orleans. Work's just started on 
new multimillion-dollar, ||-acre shop- 
ping center on Airline hwy., to include 
large Maison Blanche suburban store! 


Represented by Jann & Kelley, Inc. 
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Advertising Age, November 21, 1955 


Ads Short, Sincere, 
Comical: ABC Study 


HOLLYwoop, Nov. 15—The aver- 
age tv viewer is not nearly as 
critical of commercials as adver- 
tising men believe, Earl J. Hudson, 
v.p., western division of American 
Broadcasting Co., told members of 
the Hollywood Advertising Club 
last week. 

He based his assertion on the re- 
sults of a viewer survey just com- 
pleted by the ABC staff in Holly- 
wood. In the survey 265 Southern 
California families were covered, 
with 185 responses from women 
and 80 from men. The sample size 
and location was said to be the 
same as that used by “one of the 
rating services.” 

On the question of what makes 
a good commercial, women listed 
“short,” “comedy,” “sincerity,” and 
“cartoon-type” in that order. Men 
preferred “short” commercials, but 


THE OREGONIAN... 


placed “sincerity” second, then 
“comedy” and “cartoon.” 

Asked what commercials were 
considered uninteresting and un- 
impressive, both men and women 
agreed they were the ones in 
which false statements were made, 
high pressure tactics were used, 
and the presentation was too long, 
repetitious and exceptionally loud. 


® Queried about their preference 
between cartoons and actual dem- 
onstrations, 80% of both men and 
women chose cartoons; 15%, ac- 
tual demonstration, and 5%, no 
choice. Choosing between male and 
female announcers, 75% of the 
women favored male announcers, 
and 93% of the men chose male 
announcers. 

As to whether or not the aver- 
age tv commercial gives the view- 
er enough information, 50% said 
“ves,” 20% said “no,” and 30% 
said “too much _ information.” 
Asked what products were bought 
as the result of tv commercials, 
women named 28 different items, 
men 25 items. 

Of the top ten items purchased 
by women, 25% were cosmetics; 
20%, food products; 18%, soaps, 
and 10% shampoo. Of the women, 
2% said they purchased razors 
through tv advertising. Of the top 
four items purchased by men, 
beer was number one, followed by 
toothpaste, food products, and 
razors. 


® When asked what products were 
bought as the result of tv adver- 
tising seen by their children, wom- 
en reported 29 items, with cereals 
accounting for 50% of the top ten, 


A la followed by 23%, prepared drinks; 
10%, soft drinks, and 7%, bread. 

\y On the question, “Do you mind 

bad the placement together of several 

ih tv commercials between  pro- 

_ grams,” respondents split exactly 

The Oregonian even, with 50% answering yes, 


REACHES MORE 


13,756 City Carrier Lead 


and the other 50% saying no. 
Viewers generally favored the 
showing of the name and address 
of individual dealers where a 
product may be purchased. 

Other general statistics: 33% of 
the women saw tv approximately 
four hours per day; 25%, five 
hours, and 17%, three hours. Over- 
all 75% of the women viewed tv 
three hours or more per day. Of 
the men, 25% saw tv four hours 
daily; 22%, three hours; 16%, two 
hours, and 15%, five hours. Over- 
all, 78% of the men viewed tv two 
hours or more per day. 

In a breakdown of viewing, 10% 
of the women said they viewed tv 
in the morning; 20%, in the after- 
noon and 70% in the evening. 
Viewing by men occurred pre- 
dominantly in the evening. 

Asked what commercials were 
most entertaining, women men- 
tioned 47 different commercials, 
while men recalled only 35. 
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Legler Joins St. Georges j 


John C. Legler, a former v.p. of 
Cecil & Presbrey, and more recent- 
ly director of advertising and pub- 
lic relations of Electronics Corp. 
of America, Boston, has joined St. 
Georges & Keyes, New York, as 


10,356 ABC City Zone Lead 
7,026 Retail Trading Zone Lead 
50,931 Total Circulation Lead 


circulation 
leadership 


- -- - with Oregonian 2,613,570 lines Retail Advertising Lead v.p. and account supervisor. Mr. 
3 Leadershi 1,219,097 +s Legler will supervise the H. K. 
| advertising peep nis - $ ines Goneret Advertising Lead Porter Co. account. While with 
i, Over 2nd Paper 3,316,115 lines Classified Advertising Lead Cecil & Presbrey, Mr. Legler, in 
= leadership Year: 1954 7,148,782 lines Total Advertising Lead addition to handing the Interna- 


tional Business Machines account 
was also copy director and a mem- 
ber of the plans board. He also 
has been with Marschalk & Pratt, 
Warwick & Legler, and Lennen & 
Mitchell. 
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Watt Publishing Names Rose 


Charles M. Rose has joined the } 
southern office staff of Watt Pub- 
lishing Co., at Cullman, Ala. He 
will represent the seven Watt pub- 
lications, Poultry Tribune, Poultry 
Processing & Marketing, Hatchery 
& Feed, Broiler Growing, Turkey 
World, Pacific Poultryman and 
Better Farming Methods. 


*Sources: ABC Publishers’ statements for 
6 mos. ending March 31, 1955; Media 
Records total advertising, less AW, TW 
and Comics, 1954. 
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Largest Circulation in the Pacific Northwest 
233,188 Daily + 297,263 Sunday 


— : ; Represented Nationally by 
aie’ MOLONEY, REGAN & SCHMITT, INC. 


Fi ‘ , , ‘ is er xi i ae 2 De ay * cietaia! pe Ge hig giles Be eg be oe en et a i Sara sf has», 
Fe 'h a Ot see a i Pee aikeeae eee ft pe aD, Fr Re Feet A. ee ee gee Oe ee en ee eee OE Re eg eS eee ee ee ee ais a RT PF RY al ORR Pe 
SPE Wadi) jC SM OS Ca eae ol TORR. ee te) Foal Ae ai kt ER ae eh Ue A aah coe aC oy i cere S eee Gaz hele los i sap ego PS Rar, Be he ee oe a oes 4b Se A ate hae IER AR Bae oe Ee ES eS 
LT as aes Te Ti Gags ahs el ee SS oo Sigrid Ret aaeraet iat? se ad ae - ee Ss ae ae ee, 2 reer, ae ha A et See nae SO Se : ; eS ping Fk © 
Le rae shy, . E — at id a At ; ms : Me Oe al A ie ge A age be ii Z > te 4 : ee Soy nae J P BP i BBE te RES A ARTE Soe ketcinllamnianpga: a 
ee: L . ; ' . » . at 
‘phe are 
va yn. 
: j 7 | 
4 | lewers Like 
= * BOSS te eet eames ae | 
wa pecan cad a gains: EN ORO xe. a 
aa Se SSC OR OO es as 
Ss sa pa site Se 
iz | ae Rea es 
p ORO 2 > 4 
me Sea re 
" ea asa 
roe Le ee ee ee 
Bae ities dee, ES ea 3S. : eas tee ae Sieesenutnncnananconniasns am ee a 
; ~~ = AOS SBS cone Memcngeei ata tate oe agers ee ea ee. 
oi Be ¥ ; Ricker, SORCRE 
i nn RRR: i: Sataremae gees : ; ; : Be 
Bas % ee pie ol es ae ae cone” ene 
_ yy aS Poe sae Bee oe RS m. eae ole 
a Peete eg : Seer Ce | ee 
Beet cn. oe Wires Stee eas : " Soe ed : : 
en BE RO, SR Soon. os eee 2 i 
7 SS ; Pein See Santen a ea 3 , ef Stites eae 
+ so Md Basses en 9 . Seatasitacntetotet-s-: eeterat ES = = (8 atetetetererseeee x ong 
tees ne: ite Since : ee 
Ber wet iy ees oe boca DOS : e 
; Be SORE ci OOM : Wintec as . ; 
fs r ge , Orns ex, Sao ss ee Po H 
ae a dee iho ie Sicha t oon. OE ge 
~ coe ee ” Skane ea ee POR a o> Renee 
| | ee 
| A 
: | { 
a i 
aa PO i 
| 
. 4 
: PO PO } | 
me : 
s Js 
ae | 
ms : eed 
i 
~ o 
ee 
i. ‘ 
. ~ 
Be, ' 
; 4 
ss \ 
= ee 
ay 
F : ‘ 4 
* a = * , ’ 
— v Ly 
“ae => 
ae | ( 
a | = 3 
x: . 
ie 
a 
‘= ¥ ° 
= = 
i a - 
| Za 3 
% Me / J 4) aN i 
i yee 
i AP Ss Ne 
eae, a —— ' 
i e . ai Zz { q 
eee : i es 3 Se 
a os : awe = 
, ; ‘ 
~ Fa ci 
re AG - . { 
j Re ery | 
gu YS Say) ae a Ce 
oa aig Bain Gt a ee 
one ae as ee “sy a H 
as ! aa Ne Oe ad : 
‘ em WN, aug H 
Coa | 
¥ a 7 4 0 mala, TE ail aM CM ll it a ate A * js 
q 
at an | ¢ 
i f 
3 
gy ] 
: | 
a : 
_ } 
Per. 
oe ae see 
a | 
} _ 
é | 
i eae | | 
"os iy 
ws aff 
aa 
1 
es a sc, ae ee ae PC itttstitiszr { 
. 
a 
; 
. | a 
a - 
. "Ay - 
few ch : K 
fl “Wea 5 e 
ee a ‘ eres 
of, are) 4 t 5 rs a art b ‘ ” . a aap ne Lies Sete tae, AED nn eA 9 asi po gE ada oper Fe r im ee eee Se 
ee > ae t so ape, pat . ao, 6" Pe I a eee f ; PRS gel Se Fh, RE et ee RE ab hay eo i bay oar a pte Sel Se Na SPU Oke eee Nee, a eS ey cae 
Pe om ‘ : hte A em < ; : th a bs Rotes eet ss Pat ee oe EE. ce Beh he Ch a eS pe Oe ge Ee Bet Sao ts of hg ae . id A us 7 Oe Ccomeger ee ~ ie Be Bh oar ty ae vos a bara ed Stee sce eg ee 
eo te So Re : at ae eT eo aS ah . . ts PRU Se ee 3 rer Tos 4 eaten eee: Pint ete ogy! ha, Age abe be beet Tas. EF Sieh ee Soe 7 Pi Sd eae et MS TO ae RL Sek WO Sa Seepage A at sere cee 
ef BS me 2. sé tro agg ene Be tt ee PF nee che the,” go N as” fb Sut aa ded ey Ree ee =. Wek Bae i pag ere Peabo ie ak <p te Ph ta : Seay A. th A x Nala ty SA Phat I Opi tian iors a Nips gt) ag 3 a tes ens eae: fof a bees ay “2 me eOR tad ee RS 
Ns yw LE ge de cs per yg Md ae ie Ta Lig AE 5 Bais Le RO wt ane ae NOT hag: eT rd oe eee mt An Ae Wea oe Spee oP toh gl RRM ONT PREG oy gM tes Re te ERR OW EIU CAT cee ny RS i Oe ei aa ee ee Me RY Ree te ae st ae ies 
AR eR Mere cin RAGS IAs. RR Es Ls Pn nae gs Sas engcupe baeipe hs ae ne Rg Wye Oe: pe Se ei Ys MI AN Pilger PI sree Beene ri < SER: Oe AT OLE was 
eee, 2 ls ee sak Soa Cp nt ne Set Sgr lpn ae pw red Lt ge yg ime np te ee al top tt ap eal tae ten ng APRS Br i nore he FAA TGR SCAT ERR ERIE IPL ETE ET gE OE ER Oe ET CLE gh RS eT 
EIT BPS END ETE SI ACS RS, AMBIT sb RT INT te Pg Te CTS Ne ne cree tO ee he REFER EET Ee et tn ie Re HO PT Le OEE CP ge iy ea gemetee o ee NL LAS eT Seid NO i ED A te fe ae Sg fe 
TMP OAL eee Ae ae Oe A a a aE ln iad SOP ae YA AONE 5 Sega ee oot RNY Ye Pe Rr OER TRe ORT 32 OMPIILT clone POPOL MOE DAE SABES eave es Se aE 
ee ae he A, an CD? Meas tees SES jee We Se: “a some SD OWS the Se ew lS See, Ne ate. gee ye wil oe ee oe te ee i oS " AS “Sie re os Go Pe ee vs DS al | AE x gm ON es Se ee eS 2 Ee «ery he eS aoe 


= 


§ 
4 


The genteel game 
of golf, once reserved 

for the few, is now 

fair game for the millions. 

: It’s beconie a 
new fashion in sports. 

A prestige-building pastime. 


, The result? A 
l . spectacular surge in 
the sale of golf equipment. _ 
From $30,751,418 in 1949 : 
to $51,263,963 in '54. Yes, 
§ 
; ai cae a 
‘‘esioeee 
| ‘ the only 
NOTHING SELLS LIKE !!'!) FORCE OF FASHION and nothing sells fashion like faq UUIs£ fashion magazine 
for men 
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New Plant To Serve You Better 
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= Construction of the nation’ s ete» finest 


newspaper building—the $15,000,000 plant of 
The Chicago Sun-Times—is now under way. 

It will soon provide a new look—a look as 
modern as The Sun-Times itself—along the 
Chicago river from the Wrigley Building to 
Wabash Avenue. 

We take this step forward with pardonable 
pride, knowing that we shall thus be able to 
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ip p pace . with the rath that has placed us 
a solid second in city and suburban circulation. 
The expansion program will provide ultra-mod- 
ern facilities including ROP full color equip- 
ment to meet the needs of our thriving, ex- 
panding business community . , . will enable 
us to better serve the growing circle of readers 
and advertisers in our highly optimistic future. 
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to reach the boating 


industry 


“THE BOATING INDUSTRY” 


Reaching All the TRADE — and the Trade ONL 


cc ee ae 


12,500 se:ected and controlled circulation to Boat and Motor 
Distributors, Jobbers, Dealers, Boat Builders, Yard and Marine 


Operators and Naval Architects. 


TIMES 
PUBLISHED GQ cay 


JAN. 10 @ MAR, 15 
APR. 15 @ MAY 15 @ JUNE 15 


AUG. 15 @ OCT. 15 @ NOV. 15 


THE BIG SHOW ISSUE 


JANUARY 10th 1956 
FOR ALL THE TRADE—ONLY 


| 


EPA 


505 Pleasant Street 


THE BOATING INDUSTRY 


St. Joseph, MICHIGAN 


ADVERTISING FORMS 
FOR THE BIG 
NEW YORK—CHICAGO 
SHOW ISSUE 
CLOSE DECEMBER 15th 
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Women Grow as 


Liquor Sales 
Factor: ‘Vogue 


New York, Nov. 15—How im- 
portant are women as buyers of 
wines and liquors? 

In an attempt to find out, Vogue 
recently questioned the owners or 
managers of 400 retail liquor stores 
in so-called better urban and sub- 
urban neighborhoods in Atlanta, 
Boston, Chicago, Dallas, New York, 
San Francisco, St. Louis, and 
Washington, D. C. It also ques- 
tioned 4,000 of its readers in 119 
cities and towns. 

The survey of liquor dealers was 
made by personal interviews under 
the supervision of Crossley S-D 
Surveys. The reader survey was 
made by mail. The response re- 
ported was 32% 


or a total of) 


Advertising Age, November 21, 1955 


| 1,270 replies. 

| To the question: “How many 
customers are women?” 38% of 
the dealers said half or more, 28% 
said one-third to one-half and 34% 
said less than one-third. 

Asked whether the number of 
women customers is increasing or 
decreasing, 72% of the dealers 
said the percentage of women cus- 
tomers has remained about the 
same in recent years, 20% said 
women customers are increasing 
and 4% said women customers are 
decreasing. 


ws Dealers who said women cus- 
tomers are increasing attributed 
this to the following: 

(1) Women have more time to 
shop than men, (2) liquor stores 
have been made more attractive 
to women and (3) women are 
overcoming old taboos about buy- 
ing liquor. In addition, it was 
pointed out, many suburban li- 
quor stores are in or near the shop- 
ping centers. 

Do women buy liquor by brand? 


Advertisers and Agencies 
who are interested in the 


BILLION RETAIL’ HARDWARE MARKET 


52% 


will now find positive, factual answers to their 
questions regarding 


READERSHIP 


DUPLICATION 


among the 4 National Hardware Trade Magazines 


This Report will give you 


The actual READER audience provided by 
each of the eight hardware magazines 
among Dealers and Wholesalers 


Reader Coverage and duplication 
@ by dealers and wholesalers reading 
any hardware magazine 


@ by dealers and wholesalers reading 
one or more national hardware maga- 


® by “$50,000-and-Over” dealers read- 
ing one or more of the national hard- 


were magazines 


This Readership Report can be 
a valuable help to you now. Ask 
for your copy — today. 


National Analysts, Inc. 


This new report of a national survey among Hardware 
Dealers and Wholesalers by National Analysts, Inc., is 
the second in a series of objective, impartial studies pre- 
senting the facts concerning READERSHIP, READER- 
SHIP DUPLICATION and READER PREFERENCES 
by Hardware Dealers and Wholesalers. 


is a professionally 


accredited, ethical research organization — 
one of the nation’s outstanding firms in the 
field of market, media and product research. 

The survey was conducted in 1955 by means 
of personal interviews. Dealers and wholesal- 
ers interviewed in this study were selected 


with no regard to the 


circulation lists of 


Harpwake AGE or any other hardware publi- 
cation, but represented a true and proportion- 
ate cross section of the trade in the various 
geographical regions, community size groups 
and sales volume categories across the country. 


HARDWAR 


“THE HARDWARE DEALERS’ i 


A Chilton © Publication 


Member 


CHESTNUT and 56th ST., Bese 39, PA. 


Eight of ten women do, according 
to 32% of the dealers questioned; 
30% of the dealers said from half 
to 85% of their women customers 
buy liquor by brand. In the case 
of wine, dealers said a large pro- 
portion of women customers name 
particular brands, but not to the 
extent they name liquor brands. 

Women are less brand conscious 
than men, said 42% of the dealers; 
31% said women are just as brand 
conscious as men; 25% said women 
are more brand conscious and 2% 
gave no opinion. 


® Concerning telephone orders, 
48% of the dealers said more wom- 
en call in than men, 47% said they 
receive the same number of phone 
orders from women and men, 4% 
said they get more phone orders 
from men, and 1% said they didn’t 
know. Generally, the report says, 
telephone orders do not represent 
a major part of better-neighbor- 
hood stores’ business, but in 10% 
of the stores, dealers said phone 
orders make up at least one-fourth 
of their customers. 

Most customers of neighborhood 
stores are bottle buyers. Less than 
10% of their customers buy by the 
case, according to 81% of the deal- 
ers questioned. A total of 93% 
of the dealers said the bottle cus- 
tomer is more profitable than the 
case customer. 

Dealers were asked what price 
whisky they considered high- 
priced or premium, and what they 
considered medium-priced. Most 
of their answers fell within these 
ranges: High-priced or premium, 
$5.50 to $7; medium-priced, $3.50 
to $5. Half or more of their volume 
is in the medium-priced lines, ac- 
cording to 84% of the dealers, 
while 40% reported one-third or 
more of their volume is in high- 
priced or premium lines. 


® Do customers take dealers’ sug- 
gestions? Some 55% of the dealers 
said a fair number of customers 
do; 25% said no; 20% said most 
customers are open to suggestions; 
40% said men and women are 
equally open to suggestions; 34% 
believe women are more recep- 
tive; 26% believe men are. 

On vodka, 66% of the dealers 
said vodka sales are increasing. 
But 23% said their vodka sales 
are about the same as a year ago 
and 7% said vodka sales have 
slipped. Dealers gave extensive ad- 
vertising of vodka as-the most im- 
portant reason for the increase in 
vodka sales. 

In Vogue’s own survey of its 
readers the following highlights 
appeared: 

In 64% of liquor-serving homes 
the woman buys the liquor: in 
71% the man buys. In 69% the 
woman chooses the brand; in 72% 
the man does. (In many of these 
homes, more than one person buys, 
and more than one person choose 
brands.) Of the women who buy 
liquor, 35% order by telephone. 


® Half the Vogue wives do busi- 
ness entertaining for their hus- 
bands—12 times a year, on the 
average. Further 72% report serv- 
ing wines, 75% report they use 
wine in cooking and 47% report 
they buy liquor for gifts. 

The results of these two surveys, 
the magazine says, complement 
each other and shed new light on 
the importance of women of means 
in the liquor market. 


Audits & Surveys Names 2 


Audits & Surveys Co. New 
York, has announced two new ap- 
pointments. Irving Roshwalb, for- 
merly chief statistician for Opin- 
ion Research Corp., has been 
named director of the national 
total-market audit. Dr. Hedi Ull- 
man, formerly a project director 
in the creative research depart- 
ment of McCann-Erickson, has 
been appointed a project research 
director. 
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HOW LIFE FITS YOUR MARKET 


There are 95,400,000 people living J al 
in metropolitan areas* in the U.S.... 


mw re FFP 


and 25.8%! of all people aged 10 or 
over in these metropolitan areas are 
reached by an average issue of 


In no other medium can an advertiser start with so large a share 
of the market and be sure he’s getting it. This is one of the good 
reasons why advertisers—for the past 9 years—have kept put- 
ting more of their dollars-for-selling in LIFE than in any other 
magazine. LIFE’s total audience of 26,450,000t weekly is larger 
than that of any other magazine. 


*Areas surrounding cities of 50,000 or more. 
{Based on: A Study of Four Media, by Alfred Politz Research, Inc. 
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; “GEORGEOUS GEORGIA” 


WANTED 


‘ GUERNSEY 


THE MEDOSWEET GUERNSEY 


Rustlied By Thievin’ Varmints in the wee small hours of the night of October 
25th, the handsome hiefer was hiested from a Medosweet outdoor bulletin in the vicinity 
of the Eastlake and Howe Streets Trail. This is the second “Head” rustled from the Medo- 
sweet Herd in four days by mavericks unknown . . . to us and the Sheriff or his posse. 
Description: All Fiberglass and two yards wide. Color, white patches in a fawn-colored 
: background (commonly known as spotted brown). 

: Weight: light (about oe} Sex: definitely female (there's no udder like her in 
Seattle). Heigh a ‘y be sig Reg penn oo ewe {in oe — quiet; she 
never even sa !). ses: one by “Voluptuous Vera,” ‘Fiberglass Flossie,” 
and "“Grade-A Gladys.” = 


*50.00 REWARD!! 


Advertising Age, November 21, 1955 


_else—stole Georgia’s head off two 
signs bought by Medosweet dairy. 


cn preteens 


-_ eee a ae ee 
pe Ee narkco meee caches os tal a 


Bice) 


«++ for information 
GA. 0345 or Ed W. 


th at Med: 


COWNAPPER—Official-looking “wanted” ad ran in Seattle newspapers 
after two cow heads disappeared. 


Cow’s Wandering 


Head Is Headache 
for Foster & Kleiser 


San Francisco, Nov. 15—As 
Sam Spade, private eye, might say 
to Effie, his girl Friday, “Call this 
the Mobile Moo Caper.” 

The scene is laid in San Fran- 
cisco—and in Seattle. The heroine 
in distress is “Georgeous Georgia,” 
a cow. Or, to be more exact, a 
cow’s head (oversize). One used 
by Foster & Kleiser dairy clients 
on outdoor boards both here and 
in Seattle. 

In San Francisco, Georgia mere- 
: ly wandered from familiar pas- 
tures, but in Seattle it seems she 
may have been stampeded by 
rustlers. 


ws What happened in San Fran- 
| cisco is best put in the words of a 
“witness” from San Mateo. This 
housewife plaintively wrote to 
Marin Dell Milk Co.: 

“We are inquiring the where- 
abouts of your billboard containing 
the big black cow’s head. 

“The board used to be conven- 


to the of " Call Ted at Foster & Kieiser— 


PROCEED WITH CAUTION: This cow is not armed (or legged, or full-bodied for that matter—just the 
Sool nap Senquecantine dab eoey Gd» dear oan ees tee 


\iently located on Bayshore Hwy., 
| just before reaching the 19th Ave. 
overpass in San Mateo. Now some 
mean old man has moved it and 
we have not been able to find it. 
/This cow was a constant source of 
conversation and amusement to 


our 34-year-old daughter. 
“We use your milk faithfully 
and we feel that it is our right to 
determine the right location of this | 
here cow. We also feel that you} 
should let us know. At the present, 
the daughter thinks the cow is in| 
San Diego on vacation, because | 
she remembers when she went, 
there last spring on vacation. 

“As you can see, this is a big 
problem in our household. We. 


on your staff take the necessary 
time off to locate this lost cow. 
for us.” 


to this mystery at its finger tips. 
The bulletin had been purchased 
by Marin Dell on a rotating plan 
and had been moved to another 
location to give greater circula- 
tion. The mother and her daughter 


could find the cow’s head. 


Monthly. _ 


... is the Magazine that is read by 
155,000 Missouri Farm Families 


would appreciate having someone 


Foster & Kleiser had the answer 


were duly informed where they 


In Seattle, rustlers—or someone | 


Foster & Kleiser, with a vigilante 
look in its eye, ran an ad in the 
newspapers offering a $50 reward. 

The ad said: “Rustled by thiev- 
in’ varmints in the wee small 
hours of the night...the hand- 
some heifer was hiested from a 
Medosweet outdoor bulletin in the 
vicinity of the Eastlake and Howe 
Streets Trail. This is the second 
‘head’ rustled from the Medosweet 
herd in four days by mavericks 
unknown ...to us and the sheriff 
or his posse. 


ws “Description: All Fiberglas and 
two yards wide. Color, white 
patches in a fawn-color back- 
ground (commonly known as 
spotted brown). 

“Weight: light (about 120-lbs.). 
Sex: definitely female (there’s no 
udder like her in Seattle). Height: 
real tall (8-feet). Disposition: 
docile (in fact...very quiet; she 
never even says Moo!). Aliases: 
She has gone by ‘Voluptuous 


= 


RIN-DE LL ses | 
MEK 


HAS ANYONE SEEN MY MOO?—This 
housewife and daughter when it 


Vera,’ ‘Fiberglas Flossie,’ and 
‘Grade-A Gladys.’” 

A note at the bottom of the ad 
cautions: “This cow is not armed 
(or legged, or full-bodied for that 
matter—just the head) nor dan- 
gerous, but she is very tricky... 
thus far she has evaded all pur- 


suers!!!” 


Manchester Appoints Two 


Harold L. Goldblatt, formerly 
national sales manager of chain 


outdoor board caused distress to 
wandered from its usual location. 


———E 


store operation of Exquisite Form 
Brassiere Inc., has joined Man- 
chester Knitted Fashions, New 
York, manufacturer of Mateys 
children’s wear, as director of sales 
promotion and advertising. The 
company has also appointed Hart- 
ley J. Goldstein sales manager. He 
also was formerly associated with 
Exquisite Form and was in charge 
of key accounts in the New York 
metropolitan area. 


WLW radio offers the only 
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By George, it's the truth! You get a pre-determined audience 
at a low one dollar per thousand home broadcasts or even less 

. certified by the official NIELSEN REPORTS! That's WLW Radio's 
sensational new "Certified Audience Plan" with announcements to 
deliver the greatest possible unduplicated home coverage. 

And this bang-up "C.A.P." is power-packed by WLW's dynamic new 
programming operation - "The World Now" — which brings home the biggest 
coverage of on-the-spot news and candid variety in broadcast booking. 

WLW's "The World Now" operation certifies to pack a bigger 
captive audience into every one of your ad dollars ... than 
any other broadcast media — ever! 

So tune your "time" to WLW Radio for the spectacular "Certified 


Audience Plan" and "The World Now" powerful programming! 


CROSLEY BROADCASTING CORPORATION, A DIVISION OF 
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Hollywood Ball Club 
Bans Telecasts to 
Stem Dwindling Gate 


Los ANGELEs, Nov. 15—The Hol- 
lywood Stars, of the Pacific Coast 
Baseball League, which have tele- 
i vised all their home games since 
1952, will not telecast their games 
in 1956. The Stars’ gate has dwin- 
dled steadily since the telecasts 
started, and a ’56 policy of radio 
broadcasts only will be watched 
closely to determine the effect of 
, the absence of telecasts. KFWB has 
| acquired the radio broadcast rights 
for both home and road games. 

Next season the Stars will play 

night games Tuesday through Fri- 

day each week, and day games 
Saturdays and Sundays. 

The Los Angeles Angels, who 
also have been telecasting games 
since 1952, will continue the tele- 
casts. Rights have been purchased 
by KHJ-TV. The telecast schedule 
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calls for covering day games Tues- 
days, Wednesdays, Thursdays, Sat- 
urdays, and Sundays. 

The playing of day games on 
weekdays is a change from previ- 
ous years. In ’56 the only night 
games will be on Fridays. 


FTC Says U.S. Perfume 
Can’‘t Be Called ‘French’ 

The Federal Trade Commission 
contended last week that it is false 
advertising for a U.S. perfume 
company to use such terms as “as 
French as the Champs Elysees.” 
In a complaint against Ravel Per- 
fume Co., New York, the commis- 
sion says this phrase implies that 
the perfume was made in France. 
The commission contends it was 
used because perfume makers rec- 
ognize the preference of the pub- 
lic for French perfumes. 


‘Panorama’ Adds Two Stations 

“Panorama Pacific,’”’ which be- 
gan as an early-morning live tv 
program two years ago, has added 
two stations in the Pacific North- 


JANTZEN UNITED NATIONS—Girls from 12 countries arrive in San 
Francisco to model Jantzen’s International Set bathing suits at Roos 
Bros. department stores. 


west. The newcomers, KOIN-TV, 
Portland, and KTNT-TV, Tacoma, 
will carry only the last hour of the 
two-hour “Panorama,” which airs 
7:00 to 9:00 a.m., PST. Until now, | 


only three stations of the Columbia 
Pacific Television Network— 
KNXT, Los Angeles; KPIX, San 
Francisco, and KFMB-TV, San 
Diego—carried the show. 
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New Quaker Oats 
Deal Aims to Pack 


Kids into Movies 


Cuicaco, Nov. 15—Having helped 
build baseball audiences last sum- 
mer, Quaker Oats Co. is now plan- 
ning to give the movie industry a 
boost. 

Last summer the company gave 
away some 20,000,000 general ad- 
mission tickets for minor and ma- 
jor league ball games to kids under 
12—tto be used for admission when 
accompanied by a paying adult 
only (AA, June 6). Now, some 
53,000,000 movie passes will be 
given to the kids—same conditions. 

Starting Dec. 1, Quaker Oats will 
include passes in packages of 
Quaker Puffed Wheat, Puffed Rice 
and Muffets, Mother’s Oats and 
Quaker Oats. 

They will be good for admission 
to “Forbidden Planet” (to be re- 
leased Feb. 14) and “Forever Dar- 
ling” (April 6), both Metro-Gold- 
wyn-Mayer films. 

MGM is handling the arrange- 
ments with theater owners, who 
are expected to cooperate almost 
100% in honoring the passes on 
dates they designate. 


® Quaker Oats will run in-store 
promotions for the ticket giveaway 
in February and March and will 
use national magazines, network 
tv and radio and Sunday supple- 
ments to alert the kiddies. 

The national advertising sche- 
dule includes Quaker Oats’ reg- 
ularly sponsored tv show, “Serge- 
ant Preston of the Yukon,” radio 
spots in NBC’s “Here’s Hollywood,” 
Look, plus Puck, The Comic Week- 
ly, American Family and the 
Metro Group. 
| A spokesman for Quaker Oats 
told AA that “there is a possibility 
that the baseball ticket giveaway 
will be repeated next year.” But 
returns on the tickets are still 
coming in, he said, and are ex- 
pected to continue for another two 
months. 

Until the final computing on 
them is completed, there is no 
way to accurately judge the suc- 
cess of the campaign, which is 
said to have cost $1,500,000 for 
the summer alone. 

Wherry, Baker & Tilden, Chi- 
cago, is the agency. 
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Sam Posen, President, 
Beltone Hearing Aid : 


| “on ea 
pallake>< 


because, as a precision- 
minded scientist, he 
appreciates the exact 
engineering that created the 
world's tiniest camera. 

Mr. Posen uses his Minox 

to microfilm intricate 
electronic circuits, case 
histories, displays, meetings, 
and to recor 


family events. 


fost £/3.5 lens. 
all speeds to 1/1000 sec. 
weighs but 2% oz. 


minox III-S with 
13950 


chain and case 


WORLD'S MOST 
FABULOUS GIFT! 
at all better camera dealers! 
for literature, write Dept. M 
KLING Photo Corp. 


235 Fourth Ave. 
New York 3, N.Y. 
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Kammerer Flanagan Barker Hemmick Braun 


THREE SPREADS IN ONE—Kenyon & Eckhardt executives leok over the 
new RCA “Dutch door” ad to appear in the December Better Homes 
& Gardens and the Dec. 9 Collier’s. Ad is a spread with half-page 
insert which changes products shown in ad, giving RCA what 
amounts to three spreads. K&E execs are William Kammerer, media 
space buyer; Fred Flanagan, copy supervisor; Robert Barker, ac- 
count executive; Budd Hemmick, v.p. and art supervisor, and Jo- 
seph Braun, v.p. and media director. 


Day Smith Brooks Orton 


SIGMA DELTA IN CHi—Speakers John Day, director of CBS news, and 
Paul Smith, chief executive, Crowell-Collier Corp., check with the 
management at Sigma Delta Chi’s convention in Chicago. They are 
Convention Chairman Al Orton, head of AP’s Chicago news bureau, 
and Program Chairman Jim Brooks, p.r. department of Needham, 

Louis & Brorby. 


Sherwood Powers Magruder Duckwall Ball = Zielske 


RESEARCH CONCLAVE—Research directors from four Foote, Cone & 
Belding offices met in Chicago for two days to thresh out mutual 
problems. Shown here are Dick Magruder, Howard Powers, Gene 
Pomerance, John Sullivan, Hugh Zielske, Robert Vardaman and John 
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Fitzsimonds Scovill Dillon 


Henkin 


ee ee ee ee vibiimnecegyes 


Advertising Age, November 21, 1955 


August Dole Baird 


TWO BIRTHDAYS—Proebsting, Taylor, Chicago, is helping two of its 
clients celebrate a 100th anniversary this year. The companies are 
Hooker Glass & Paint Mfg. Co. and Baird & Warner, real estate 
agent. Shown here are K. C. August, v.p. of the agency, Arthur Dole 
III, Hooker v.p., and Warner G. Baird, Baird & Warner ad manager. 
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FURNITURE DRIVE—Douglas Furniture 
Corp., Chicago, launches its 1956 
campaign with this full-color, 
full-page ad on the outside back 
cover of the January House & 
Garden. Harvey Epstein Adver- 
tising, Chicago, is the agency. 


ee od 


FARM FRESH—G. S. Suppiger Co. is launching a widespread campaign 
via outdoor during November for its Brooks Farm-Fresh soups. 
D’Arcy Advertising Co., St. Louis, is the agency. 


OFFICIALLY YOURS—This is the offi- 
cial poster issued by the Valen- 
tine’s Day Promotion Council. 
“Make Love Official” slogan will 
Rigotti, FC&B, Chicago; Paul Gerhold and Frank Gromer, New be used in all media promotion. 
York; Loyd Sherwood and Barbara Endom, San Francisco, and 

Gene Duckwall and Jim Ball, Los Angeles. The gathering of the 

research directors is held annually. 


Pomerance Sullivan Vardaman Endom Gerhold Gromer Rigotti 


Hartenbower Rohrer Titus 


Mrs. Henkin Miller Saddler Searle 


STATIONS AND RELATIONS—Radio-tv problems faded in the background during this RCA- 
sponsored “happy hour” at the Region 7 NARTB meet in Des Moines, as these shots 
show. At left, Bob Dillon, KRNT and KRNT-TV, Des Moines, makes a “see here now” 
point, supported by F. E. Fitzsimonds, Meyer Broadcasting Co., Bismarck, N.D., and 
Ed Scovill, CBS-TV, New York. Surrounding the photogenic Mrs. Sylvia Henkin (cen- 


ter) are: Morton Henkin, KSOO, Sioux Falls, S.D.; Herb Miller, NBC Film, Chicago, 
and Owen Saddler, KMTV, Omaha. At right, the convention host, E. K. Hartenbower, 
KCMO and KCMO-TV, Kansas City, “greets” Don Searle, Denver, who heads stations 
KIOA, KMMJ and KXXX, and two of his lieutenants, Joe Rohrer, KIOA, and Ken 
Titus, KMMJ. 
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than any other newspaper 


Tell your sales story where it will do 
the most good—in the homes of Greater 
Philadelphia’s multi-billion-dollar 
market. Use the favorite newspaper of 
this market—The Evening* and Sunday 
Bulletin. 


Readers are showing particular interest 
in the lively new format of The Sunday 
Bulletin. Published on new presses, in 
new type, in the world’s most modern 
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newspaper plant, The Sunday Bulletin 
is bright, fresh, easy to read. R.O.P. 
editorial and advertising color, too. 


The Bulletin packs selling power 
throughout a market noted for its buy- 
ing power. Philadelphians like The 
Bulletin; they buy it, read it, trust it 
and respond to the advertising in it. 


The Bulletin is Philadelphia. 


*Largest evening newspaper in America 
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In Philadelphia nearly everybody 
reads The Bulletin 


Advertising Offices: Philadelphia, 30th and Market Streets 
New York, 285 Madison Ave. © Chicago, 520 N. Michigan Ave. 


Representatives: Sawyer Ferguson Waiker Company in Detroit 
Atlanta © Los Angeles * San Francisco 
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| General Mills Ltd. Names V.P. |phrey, who joined General Mills 
| Thomas B. Humphrey has been|in 1941, was named advertising 


Ground Is Broken 
for ‘Sun-Times’ 
$15,000,000 Plant 


Cuicaco, Nov. 16—Marshall 
Field Jr., editor and publisher of 
the Chicago Sun-Times, took 
shovel in hand today and broke 
ground for the Sun-Times’ new 
$15,000,000 program of building 
and expansion of mechanical facil- 
Well known... ities. 


ES e The structure, which will be lo- 
: Really appreciated... cated on the north bank of the 


Chicago River between Wabash 
* * * 


Ave. and Rush St., is scheduled for 
THE WORLD'S PREFERRED 


completion early in 1957. Occu- 
COGNAC BRANDY 


appointed a v.p. of General Mills | manager of the Canadian company 
(Canada) Ltd., Toronto. Mr. Hum- | in September. 
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Give a Pritt of good tasto! 


pancy is planned to take place in 
June, ’57. 

The block-long building will rise 
nine stories above the river level 
—five stories above the Wabash 
Ave. entrance. It will incorporate 
newest innovations in newspaper 
engineering, design and produc- 
tion. 


84 PROOF ¢ Schieffelin & Co., New York 


‘nie 


+. 
a 


“ 


‘ oe 
vt 


MODERN DESIGN—Architect’s conception of the Chicago Sun-Times’ 

new plant, which will be located on north bank of Chicago River, 

west of Michigan Ave. Work has started on the building, which is 
expected to be finished early in 1957. 


Thirty new presses already are 
under construction for the new 
plant. When installed, they will 
increase the production capacity of 
the newspaper by more than 50%. 

With these presses the maximum 
size for the daily paper will in- 
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"The jury recommended mercy. You see, it was the second time 


my assistant space buyer forgot that things have changed in Cincinnati.’’* 
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"| “CHANGE No. 1: 
J) is now the Cincinnati Enquirer. 


. | CHANGE No. 2: 
A Ps . . . . 
is now the Cincinnati Enquirer. 


The daily with the largest CITY ZONE circulation | 


The daily that carries the MOST ADVERTISING 
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And... as always... SOLID Cincinnati reads the Cincinnati Enquirer + Represented by Moloney, Regan & Schmitt, Inc 


crease from 96 to 128 pages. Four- 
color printing for both news pic- 
tures and advertisements will be 
available on a run of paper basis. 
The presses will produce more 
than 120,000 papers an hour. 

The building is the first to be 
constructed as part of Chicago’s 
Ft. Dearborn project—the vast 
$288,000,000 plan for rebuilding 
the “gateway” to Chicago’s Loop 
north of the river. The structure 
will be of contemporary design, 
erected on a structural steel frame- 
work resting on a series of cais- 
sons. An adjoining loading dock at 
the river bank has been finished. 


w This will be one of the first 
buildings erected here with 
planned facilities for helicopter 
takeoff and landing. The heliport 
will be used for both passenger 
service and the speeding of news- 
paper delivery to outlying points. 

Along the bank a promenade 
will extend the full length of the 
building, permitting pedestrians to 
watch the new presses in opera- 
tion. The arcade is also in accord 
with the Ft. Dearborn plan, which 
envisions the extension of this riv- 
erfront walkway westward to the 
Merchandise Mart. 

The ground floor at the dock 
level will be used as a reel room 
for the rolls of newsprint which 
feed the presses and for news- 
print storage. Newsprint will be 
delivered by ship to the dock and 
by train from tracks leading di- 
rectly into the plant. The press- 
room floor will be above the reel 
room. 


@ Traffic around the plant has 
been carefully planned to avoid 
congestion. Circulation trucks will 
be loaded and dispatched from an 
enclosed concourse in the build- 
ing. Deliveries will be routed to a 
separate loading dock at Rush St., 
on the river level. 

The first floor of the building 
will be at the elevated Wabash 
Ave. level and will house the 
public service offices, in addition 
to providing space for the truck- 
ing concourse and the upper part 
of the pressroom. The circulation 
and promotion departments will be 
on the second floor. On the third 
floor will be the engraving de- 
partment, composing room, stereo- 
type department, business dis- 
patch office and accounting 
offices. The editorial and advertis- 
ing departments will be on the 
fourth floor, executive offices on 
the fifth. 


York to Warner & Todd 

York Pharmacal Co., St. Louis 
pharmaceutical manufacturer, has 
appointed Warner & Todd, St. 
Louis, to handle its advertising. 
Promotion plans include a test 
newspaper campaign for York 
Kin-Septic antiseptic, York min- 
eral oil, aspirin and rubbing alco- 
hol. 


‘Esquire’ Names Thomson 
Herb Thomson, formerly with 
the national trademark division of 
Reuben H. Donnelley Corp., Chi- 
cago, has joined Esquire as man- 


ager of the Chicago office. 
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Gruppo Joins ‘This Week’ 

Nelson Gruppo, who planned the | Seventeen at Schools, and for sev- 
recent restyling of This Week |eral years has been a free-lance 
Magazine, has now joined its staff designer working with New York 
as art consultant. Ue also serves as |and Philadelphia agencies. 


art director of Promenade and 


Do you know that . . . 


. . - 81% of the Star's circulation 
in Montreal is in the three upper 
brackets of population economic 
level, classified as middle, 
upper middle and highest. 


More interesting facts on the Mon- 
treal Star's coverage are revealed 
in the Star's latest market Study. 
Ask your nearest O'Mara & 
Ormsbee office for a complimen- 
tary copy. 


\ 


DeVoto, Historian, 
Columnist, Critic of 


Ad Business, Dies 


New York, Nov. 15—Bernard 
DeVoto, who taught history at 
Harvard, wrote about the moun- 
tain men, and had the same iras- 
cible love of a quarrel as a grizzly 
fresh from hibernation, died here 
Nov. 13 at Presbyterian Hospital. 
The 58-year-old critic and his- 
torian suffered a heart attack 
earlier in the afternoon, after ap- 
pearing on the CBS-TV_ show, 
“Adventure.” 

One of the most versatile of con- 
temporary writers, Mr. DeVoto, 
author-editor of “The Easy Chair” 
in Harper’s for the past 20 years, 
aroused widespread controversies. 
The latest of these occurred only a 
few days ago. Harper’s last month 
printed his derogatory remarks 
about the state of Maine, and the 
state’s director of recreation can- 
celed his department’s advertising 
in the magazine. This brought an 
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apology from Gov. Edmund S. 
Muskie after he had been apprised 
of the situation by Harper’s editor, 
John Fischer (AA, Nov. 14). 

Four years ago, manufacturers 
and advertising agencies were the 
twin targets of Mr. DeVoto’s dou- 
ble-barreled criticism. He charged 
in an article in Fortune that 
neither business nor agencies was 
interested in giving the public an 
honest product. Advertising, he 
declared, “has abandoned a classic 
basis of capitalism—production for 
use—and now propagates the here- 
sy of production for sale.” 


® In addition, he castigated adver- 
tising as a cult and a system of 
magic, practiced by magicians. He 
called it a false theory, “which 
substitutes for a kitchen knife that 
will cut, one with a shiny blade 
and a blue handle” (AA, April 2, 
1951). 

The following year he called 
television a “cultural corruption” 
(AA, March 9, 1953) and declared 
that “the public is brighter than 
advertising has ever believed. It is 
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Champion’s Georgia clay reserves contain 100 years’ supply of clay 


Champion uses fine, white clay 


to produce papers of outstanding quality 
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less dependent on sweets, and it is 
less timid. It is a damned sight less 
timid than the agencies or the net- 
works.” 

Born in Utah, he was graduated 
from Harvard in 1920 and there- 
after traveled widely, particularly 
in the West, in preparation for 
writing his Pulitzer prize history 
of the frontier, “Across the Wide 
Missouri,” published in 1947. 

In his early career he wrote slick 
serials and magazine articles, after 
serving in the infantry in World 
War I. After the war he was an 
English instructor at Northwestern 
University and then took a profes- 
sorship at his alma mater. In 1936 
he became editor of the Saturday 
Review. | 


® He came into prominence in the 
early ’30s with his book on “Mark 
Twain’s America.” Other books 
that won him acclaim included 
“The Taming of the Frontier,” 
“Mark Twain at Work” and “For- 
ays and Rebuttals.” 

Another highlight of his work 
was the essay he published in 
Harper’s in December, 1949, “for 
the wayward and the beguiled,” on 
the philosophy of the Martini cock- 
tail. It was reprinted as a small 
book the following year as “The 
Hour” and has had wide circula- 
tion. In it, Mr. DeVoto insisted 
that making a Martini calls for 
ritual. As a “fine and noble art,” 
he said, “it has parted brothers and 
wrecked marriages,” because the 
“art of the Martini requires intel- 
ligence and care, with perhaps 
some quality of inborn spiritual 
fineness and some feeling for art- 
istic form which, if it isn’t genius, 
will do quite as well.” 

He insisted that a Martini cannot 
be kept in a refrigerator but must 
be freshly mixed. “You can no 
more keep it in a refrigerator,” he 
said, “than you can keep a kiss 
there.” The proper union of gin 
and vermouth he described as “a 
great and sudden glory and one of 
the happiest marriages on earth 
and one of the shortest lived. The 
fragile tie of ecstasy is broken in a 
few minutes,” he insisted. 


CLAUDE A. HANFORD 


WAsHINGTON, Nov. 15—Claude A. 
Hanford, 56, president of Phar- 
maco Inc., Kenilworth, N.J., a sub- 
sidiary of White Laboratories, 
died Nov. 3 at Georgetown Uni- 
versity Hospital following heart 
surgery. He had been ill for almost 
a year. 

Born in Jersey City, N.J., he at- 
tended New York University and 
then started his own advertising 
and sales promotion business. In 
1930 he joined Health Products 
Corp., which later became White 
Laboratories. In 1941 when Phar- 
maco Inc. was formed, Mr. Han- 
ford was named v.p. in charge of 
sales, and was elected president in 
1949. 

He was a director of the New 
York Board of Trade, and a mem- 
ber of the executive committee of 
the Proprietary Assn. 


Honig-Cooper Adds Two; 
Appoints Philip Whitman 
Honig-Cooper Co., San Francis- 
co, has been appointed by the 
Homestead division of Langendorf 
United Bakeries, San Francisco, to 
handle advertising for its Butter- 


From Champion’s clay mine in Georgia comes white 
clay—fine enough to be used for making china and 
pharmaceuticals. It is this substance, pulverized to the 
delicate consistency of face powder, that is utilized in 
the manufacture of Champion’s quality papers. By 
using only the finest of materials and skilled technicians, 
Champion continues to maintain its leadership in the 
papermaking industry. 


CHAMPION’ PAPERS 


THE CHAMPION PAPER AND FIBRE COMPANY ° HAMILTON, OHIO 


District Sales Offices in New York, Chicago, Philadelphia, Detroit, St. Louis, 
Cincinnati, Atlanta, Dallas and San Francisco. Distributors in every major city. 


Bala Ye Sgr 


Symbol of leadership in papermaking 


nut bread line, effective Dec. 12. 
The agency also has been named 
to handle advertising for Cali- 
fornia Motor Insurance Co. Radio 
and tv spots in northern California 
will be used for the insurance 
company. 

Philip C. Whitman has joined 
Honig-Cooper, where he will work 
on client contact. 


Denney to Abbott Kimball 


Frances Denney, Philadelphia, 
cosmetic manufacturer, has ap- 
pointed Abbott Kimball Co., New 
York, to direct its advertising, suc- 
ceeding Donahue & Coe, New York. 
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‘Thanks be! 


More people are buying more of everything 
than in any other peacetime year. Whatever 
the reasons for this, everyone connected with 
selling can be thankful for one fact: 


Advertising is moving more goods this year 
than ever before. 


To the syndicated Sunday magazine field, 
this fact means even more. For, it is no coin- 
cidence that combined advertising pages of 
syndicated Sunday magazines are up 22 per- 
cent for the first nine months of this year. 


This gain by the syndicated Sunday magazines 
is all the more remarkable because it comes 


’ 


on top of ten bumper years, during which 
their advertising revenue and number of 
markets have more than doubled. 


Clearly, Parade and other syndicated Sunday 
magazines move merchandise in great quan- 
tities. Each year more advertisers have reason 
to be thankful for that fact. 


At Parade, we are especially thankful we are 
bought by so many advertisers in combination 
with other syndicated Sunday magazines...and 
that we have advanced to first place in number 
of markets and to a strong second position in 
advertising linage. 


Percent gain in advertising pages 
first three quarters ’55 us.’54 


i. Ans: 


22.1% 18% 1.5% 
q 4 
‘ 2 
i eS. acme ti» 
4 Syndicated 4 Major Women’s 4 Major Weekday 


Sunday Magazines Magazines Magazines 


A statement by 


parade 


with a salute to American Weekly, This Week, Family Weekly 


WRITE, WIRE, PHONE for a copy of our all-Russia issue of Nov. 27, a factual eye-witness report by PARADE’S 
editor after a month inside the Soviet Union ... parave, 285 Madison Avenue, New York City. 
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The NEWS of the ROCKIES 


(Media Records) 


Linage gains, first 9 months: 
Retail 18.5% 
General 10.5 
Automotive 36.9 
Classified 20.6 
TOTAL 19.4 


chy | Mountain News 


DENVER 


Sherwood, Writer 
on ‘Ad Heard ‘Round 
World,’ Dies at 59 


New York, Nov. 15—Robert E. 
Sherwood, 59, playwright and au- 
thor, winner of four Pulitzer 
prizes, who created a furor in ad- 
vertising circles in 1940 and again 
in 1952, died yesterday in New 
York Hospital as a result of a 
heart attack suffered two days 
earlier. 

Mr. Sherwood made advertising 
history in June, 1940, when he 
turned copywriter and produced 
a full-page newspaper ad which 
appeared under the headline, “Stop 
Hitler Now.” It appeared in about 
100 dailies throughout the U.S. The 
ad was sponsored by the Commit- 
tee to Defend America by Aiding 
the Allies, of which the late Wil- 
liam Allen White, famed Kansan 
and editor of the Emporia Gazette, 
was chairman. 

In addition to writing the ad, 
Mr. Sherwood paid $20,000 to help 


Advertising Age, November 21, 1955 


defray the cost of running it in 
major newspapers. It was placed 
by Donahue & Coe. 

ADVERTISING AGE, in its issue of 
June 17, 1940, reported that in 
Washington, “President Roosevelt 
had a copy of the advertisement 
on his desk during his press con- 
ference yesterday and said that it 
was a great piece of work...” In 
Chicago, AA reported, the Tribune 
ran an editorial in which the news- 
paper explained that although the 
opinions expressed in the ad “dif- 
fer from ours, that fact has not 
warranted a refusal to give pub- 
licity to an advertisement bearing 
the name of William Allen White.” 


® The ad stirred up a good deal of 
political controversy and is cred- 
ited with having clarified a num- 
ber of the issues of the day. 
Again in 1952, Mr. Sherwood 
created excitement in the adver- 
tising field when National Broad- 
casting Co. signed him to write 
nine original plays for television, 
with complete freedom from spon- 
sors and advertising agencies (AA, 
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Perhaps after reading this series of articles on the motel of life... with future growth and prosperity assured 


industry, you asked yourself the question, “Just how 
BIG can the motel industry grow?” 


Since crystal ball gazing is strictly out of our depart- 
ment, we promise to make no effort to pass our opinion 
under the guise of a prediction, prophecy or forecast 
of the future. We frankly admit our weakness in the 
realm of the mysterious, leaving that to the Dunning- 
ers and men of that talent. 


However, to frankly answer the above question, we 
simply refer you to the graph bannered across the top 
of this article. Quickly, dramatically, this graph demon- 
strates the ever-widening gap between motel-hotel 
growth. If you have been with us these past weeks, 
this story should take on a familiar ring: that motels 
now outnumber hotels 2 to 1, and judging from the 
above projection, we'd say that the score by 1970 will 
read: motels, 95,000 . . . hotels, 32,500! No wonder 
Sales Management (2/1/54) likened the motel indus- 
try’s growth to “the speed of sound”. 


Perhaps the most fantastic thing about all of this 
speculation involving the motel industry’s fabulous 
growth as a first-rate market is that the end is nowhere 
in sight. It’s anybody's guess on how large this industry 
will become. Our projection is graphically portrayed 
above. It’s an estimate that’s based on the industry's 
present growth pattern. One fact among all similar 
projections remains stable, and this is the fact that 
motels are now firmly entrenched as an American way 


because of the increasing trend 
and leisure time. 


toward more travel 


One of the larger manufacturers* selling to the 
motel field recently made a study of travelers and their 
preference in overnight lodging. Here are the enlight- 


ening results: 
When traveling alone by car, travelers prefer: 
Motels —77.1% 
Hotels —17.7% 


No Preference — 5.2% 
When traveling with their families, they prefer: 


Motels 
Hotels 


—93.0% 
— 48% 


No Preference — 2.2% 


*Name upon request. 


This is indicative of the growing importance of the 


motel market today . . 
mentum by the day . . 
responsive market. 


. ripening 


. a market that is gaining mo- 


into a fertile, highly 


In line with the growth of the industry it serves, 
AMERICAN MOTEL magazine—the only “FULLY 


QUALIFIED” ABC book in the 


field—has kept pace 


by offering penetrating coverage of the motel market. 


Over 23,000 ABC paid circulation . . 
circulation than the 2nd publication . . 


. 7,000 more paid 
. over 80% 


subscribers representing motel owners and operators! 


Isn't it time YOU looked into the motel market? 
a Patterson Publica- 
Chicago 3, Illinois. 


AMERICAN MOTEL magazine, 
tion, 5 South Wabash Avenue, 


Dec. 1, 52). 

The separation of advertising in- 
terests from programming, AA re- 
ported, was called a_ significant 
step by both Mr. Sherwood and 
high NBC brass. 

Mr. Sherwood said he insisted 
on “freedom from sponsor inter- 
ference or control” as being in the 
best interest of the writer and the 
advertiser. 

“When you are dealing with 
sponsors and advertising agencies,” 
he explained, “you are dealing 
with people whose primary interest 
is not what you write in television. 
Their primary interest is in selling 
their products. We want to do the 
best possible work on NBC Tele- 
vision and, having done that, let 
the sponsor come along.” 

Under the NBC contract, Mr. 
Sherwood wrote five tv plays. Two 
have been produced. “The Back- 
bone of America” was broadcast 
Dec. 19, 1953, and “Diary” was 
shown Sept. 20, 1954. 


® Last March Mr. Sherwood asked 
to be released from his contract 
so that he could devote his time to 
other work. This was done by an 
amendment to the contract where- 
by NBC settled for five, instead of 
nine, plays. 

Born in New Rochelle, N.Y., 
Mr. Sherwood attended Harvard. 
When World War I broke he tried 
to enlist in the U.S. Army but was 
rejected because of his height. He 
was 6’7”. He then joined the Cana- 
dian Black Watch and was gassed 
and wounded twice in France. 

After the war, he joined the edi- 
torial staff of Vanity Fair. Later 
he was associated with the old 
humor magazine, Life. His first 
successful play was “The Road to 
Rome,” produced in 1927. After a 
number of moderately successful 
plays, he became famous on Broad- 
way with such hits as “Reunion in 
Vienna” (1931), “The Petrified 
Forest” (1935), “Idiot’s Delight” 
(1936) and “Abe Lincoln in IIli- 
nois” (1939). 

He also was active in motion 
pictures and wrote such screen 
plays as “The Ghost Goes West,” 
and “The Best Years of Our 
Lives.” 


® During World War II he was 
overseas director of the Office of 
War Information and became 
closely associated with President 
Roosevelt, many of whose speeches 
Mr. Sherwood helped prepare. His 
historical study, “Roosevelt and 
Hopkins,” published in 1941, won 
him a Pulitzer prize and has come 
to be regarded as a major con- 
tribution to the history of the 
Roosevelt administration. 


ALBERT R. BOURGES 

New York, Nov. 15—Albert R. 
Bourges, 73, chairman of the 
Bourges Color Corp., who for many 
years had been a consultant to 
publishers and advertising agen- 
cies on graphic arts problems, died 
yesterday at his home here. Born 
in Pascagoula, Miss., he started his 
career in Chattanooga as an ap- 
prentice to a wood engraver. He 
came here in 1904. He developed 
the Bourges artist’s shading sheets 
and the Bourges process, which is 
used for creating pre-separated 
color copy. He was a member of 
the photoengravers union and was 
the author of many technical 
articles on printing and photoen- 
graving. 


Finch, Kevis to ‘Better Living’ 

Rufus C. Finch Jr., formerly 
with McCall’s, and Charles E. 
Kevis, previously business man- 
ager of Advertising Agency, have 
joined the sales staff of Better 
Living, New York. 


Daley Joins Wasser, Kay 

Owen H. E. Daley, formerly with 
William C. Hartman Advertising 
Agency, Syracuse, has joined Was- 
ser, Kay & Phillips, Pittsburgh, as 
an account executive. 
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How we doing? 
| Mighty fine! 
Everything’s... 


TRUE is up all the way... 


... up 10% in ad dollars for the 
last 6 months of °55. 


... Up in new accounts... over 


100 in 1955. 


... Up in circulation guarantee 
—effective January 56— 


1,800,000 ABC...up from less 


than half-a-million in 10 years. 


TRUE is up because America’s 


“‘middle-millions” are up, with 


more money in the pay envel- 


ope, more margin to spend than 


ever itt history. Remember — 


the “True” man is the original 
middle-millionaire. 


If you have a product for men, 


TRUE can help you to move 
UP faster in "56. 


TRUE, A FAWCETT PUBLICATION...NEW YORK + DETROIT + CHICAGO + SAN FRANCISCO + LOS ANGELES 
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| Weinbrenner Joins ‘Baby Talk’ | Machines in a sales and executive 

Bernal D. Weinbrenner, for the | capacity, has joined the Chicago 
past eight years with the Chicago | sales staff of Baby Talk and Young 
office of International Business | Set. 


have you 


: DOWN BEAT now has a new broader appeal—new em- 
} phasis on classical and pops, new interest for fans . . . 
; plus the “guts” that make DOWN BEAT the jazzman’s 
. hymnal. DOWN BEAT does more than ever for your prod- 
: uct. If you haven’t seen it lately, request an inspection 
} — copy, today. 


Write today for complete market information! 
DOWN BEAT 


2001 Calumet Ave., Chicago 16, Ill. 
| Everything in the World about the World of Music 


a maher Down Beat — Up Beat — Country and Western Jamboree — Record 
Ma Whirl — Music — Beverages — Bebidas — La Farmacia Moderna — 
. 2 publication | nadie y Articules Electricos — Elaboraciones y Envases — La Tienda — 


Publishing since 1934 | Radio y Articulos Electricos Catalog File — Bebidas Annual Directory 


= 


Minneapolis, Minn. . 
Miami, Fla. * e os 
Jersey City, N. J. . 


712,700 
667,700 


REPRESENTED NATIONALLY BY 


Data Copyrighted 1955 Sales Manage- 
ment, Survey of Buying Power; further 
reproduction not licensed. 


Meat Group Sets 
$700,000 Extra 
Drive for Pork 


(Continued from Page 2) 
committees of the AMI met to 
study the problem. Many of the 
packers felt that more advertising 
might move the surplus pork. Yes- 
terday’s meeting climaxed months 
|of study on the part of the com- 
mittees. 
| The pork campaign was kicked 
| off with color pages in the Oct. 24 
issue of The Saturday Evening 
Post and the Nov. 11 Life. Color 
pages also are scheduled for Better 
Living, Everywoman’s, Family Cir- 
cle, Western Family and Woman’s 
Day. Network radio spots also have 
been used. 

In addition to the supplementary 
push to bolster pork, AMI will con- 
duct ad drives for beef (April 1 to 


Advertising Age, November 21, 1955 


May 30) and cold cuts and franks 
(May 30 through July 4). 

These allocations represent the | 
largest amount of money AMI has 
appropriated for advertising since | 
1952, when the AMI budget was | 
about $2,000,000. Because 1952 
was a poor year in the packing in- 
dustry, AMI members voted to cut 
the ad budget by three-quarters. 
For the past three years, AMI has 
earmarked only $500,000 for ad- 
vertising and an additional $250,- 
000 for publicity and promotion. 

The AMI board also adopted a 
resolution recommending a closer 
pork trim for packers. If the rec- 
ommendation is followed by pack- 
ing houses leaner pork cuts will 
result. 


® At the opening session of the 
AMI convention, Sen. Bourke B. 
Hickenlooper (R., Ia.) asserted 
that an inadequate selling job has 
been done by the packing industry. 

“I think that in the entire busi- 
ness of marketing meat, whether 
it be from the producers’ or the 
processors’ angle, an inadequate 


a aaa. ‘ te Pit 
Sep —. 
= 


= he ETB “nee 


POPULATION 


719,700 New Orleans, La. . 
Indianapolis, Ind. . 
; Birmingham, Ala. . 
3 Kansas City, Mo. . 


567,900 


THE MOST 
IMPORTANT CORNER 
IN THE U.S.A. 


619,900 
613,600 
606,800 


SAN DIEGO, cauronn F37,100 


|job has been done in selling the 
| individual consumer on the necessi- 
ty for and the food value of meat,” 
Sen. Hickenlooper said. “I think if 
the whole meat industry had done 
a substantial fraction of the job of 
advertising our products that has 
‘been done by the citrus fruit in- 
dustry, we would have no disposal 
problem.” 

Sen. Hickenlooper said millions 
of persons in the domestic market 
do not eat the proper foods, 
through habit or from lack of 
proper dietary knowledge. He 
pointed out that “if everybody in 
the U.S. ate a properly varied diet 
and, especially, consumed the 
amount of meat that is considered 
adequate, we would go far toward 
stepping up demand to equal sup- 
ply. But that is a job of salesman- 
ship,” he said. 


® J. Russell Ives, associate direc- 
tor of the AMI department of mar- 
keting, predicted that meat pro- 
duction would reach an alltime 
high in 1956, but that per capita 
consumption may decrease slight- 
ly. 

Mr. Ives predicted that meat 
production next year would reach 
27.2 billion lbs., somewhat more 
than this year’s record of 26.8 bil- 
lion lbs. However, he said, per 
capita consumption may drop be- 
low ’55’s 161 Ibs. per person. If this 
happens, ’56 still could be the third 
|largest meat consumption year on 
record, he said. 

The following items were listed 
as trends in the packing industry 
by Mr. Ives. They were: 


® Increased sausage production— 
up 5% over last year, and nearly 
25% larger than in 1950. 


® Increased slicing of bacon—now 
probably somewhere around 70% 
of all bacon bellies, as against 35% 
prewar. 


® More hams being canned. Pro- 
duction of canned hams has dou- 
bled since 1948 and now represents 
about 15% of all federally inspect- 
ed hams. 


® More lard going into manufac- 
turing uses, possibly as much as 
375,000,000 lbs., or 18% of federal- 
ly inspected production this year. 


e Increased competition from 
poultry. Per capita consumption of 
poultry meat in ’55 will be about 
27 lbs., compared with 17 lbs. in 
1940. 


® More packaging under private 
brands. There are no figures on 
this, but it is well known that it 
has grown substantially. 


® New developments in frozen 
meats. At least 100 companies are 
packaging frozen meats of one kind 
or another today, he said. 


® More beef being federally grad- 
ed—about 46% of the total com- 
mercial production this year, com- 
pared with 25% in 1950 and 8% 
| prewar. 


|@ C. E. Evanson, president, T.A.B. 
| Engineers Inc., Chicago, told AMI 
members that he was unable to 
understand why the packing in- 
dustry has not done more in the 
field of automation. He said that 
developments in the concept of 
straight line production, which was 
first used by the packing industry, 
are now applicable to packing 
problems and are being used to 
some extent in the industry. 


Savoy Plugs Competitors 

| Savoy Knitting Mills Corp., 
New York, a new subsidiary of 
Penn State Mills Corp., ran an an- 
nouncement ad in the October 
Boys Outfitter in which it paid 
tribute to two of its prospective 
competitors. Headlined “Savoy 
salutes Donmoor and Robert 
Bruce,” the page ad goes on to say, 
“We could choose no finer goal 
than to become friendly contem- 
_poraries of these two fine re- 
sources.”’ Marvin Sherres Inc., New 
York, is the Savoy agency. 
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Janette Davis Answers Godfrey Critics 


LOCAL PROGRAM LISTINGS 


With the issue of October 29, TV GUIDE entered the 
select circle of magazines with net paid circulation 
3,500,000 and over. 


ee 


The latest in a long series of successful issues which 
have given TV GUIDE a 2,000,000 gain in little over 


two years, the October 29 issue also set a new all-time 


record for newsstand sales by weekly magazines— 
2,789,000. 


National advertisers in the October 29 issue had a 
bonus circulation of 536,000 copies—17.8% of 
TV GUIDE’s 3,000,000 rate base. 


In all, 107 national, regional, and local advertisers 


used the October 29 issue to sell goods and services 


to America’s fastest growing magazine audience. 
Phrii 
Siivers 


America’s Television Magazine 


National Advertising Office Advertising Offices in 28 Cities Including: 


400 N. Broad St. NEW YORK CHICAGO DETROIT 
Phila. 1, Pa. 10 Rockefeller Plaza 6. N. Michigan Ave. 76 W. Adams Ave. 
Rittenhouse 6-1600 JUdson 6-4300 RAndolph 6-9470 WOodward 22-5115 
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Zelierbach Heads CED 

J. D. Zellerbach, president and 
director of Crown Zellerbach Corp., 
San Francisco, has been elected 
chairman of the Committee for 
Economic Development, New York. 
He succeeds Meyer Kestnbaum, 
president of Hart Schaffner & 


Marx, Chicago, who resigned as 


CED chairman to become a special 


assistant to President Eisenhower 
on matters concerning state-fed- 
eral governmental relationships 
and government reorganization. 
Mr. Zellerbach has been a director 
of CED for a number of years. 


Specialists in SILK SCREEN PRINTING 
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Goodrich Units 
Keep Ads Close 
to Production 


AKRON, Nov. 15—The B. F. 
Goodrich Co., 43 years old and 
profitably parental, today presides 
over a corporate household of sev- 
en integrated but decentralized di- 
visions, giving them considerable 
rein in rounding up total net sales 
that exceeded $630,000,000 last 
year. 


The robust, money-making) 
“children”—from the | 


Goodrich 
tire & equipment division to B. F. 


Advertising Age, November 21, 1955 


Goodrich Canada Ltd.—map and 
execute their own operations, in- 
cluding sales and advertising, and 
each appoints its own advertising 
agency or agencies. 

At the Goodrich hearth—in the 
smoke-stained corporation head- 
quarters here at 500 S. Main St.— 
Board Chairman John L. Collyer 
and other corporate officers give 
their sturdy dependents a frequent 
nudge or nod, otherwise permit- 
ting them to go on their own. 

“We're trying to run these divi- 
sions like separate businesses,” 
says Frank T. Tucker, assistant to 
W. S. Richardson, president of 


Goodrich. “Advertising budgets 


and decisions are among the things 
left entirely to the division.” 


= “The best way to get proper 


IN CANADA 


A NEW ALL TIME 


never before 


never before 


* Delivered as an 


integral part of the 
daily newspaper. 


CANADIAN 


National radio showed a loss in share of 7.9%. 


55 UNIVERSITY AVENUE, TORONTO 1, ONTARIO 
1. H. Macdonald, General Manoger 


has Canadian Daily Newspaper Circulation hit a record high of 
3,867,000 in spite of competition for the reader’s interest from 
television, radio, magazines and other media. 


has such a high dollar volume of national (manufacturers,) adver- 
tising been placed in daily newspapers—and this in spite of the 
increasing competition of other media. 


Daily newspapers and their affiliate supplements* carried 61.8% 
of the national dollar volume of all PUBLICATION advertising, and 
44.4% of the dollar of TOTAL NATIONAL ADVERTISING in ALL media, 
during the first 6 months, 1955. 


Daily newspapers and their affiliate supplements in the first 6 
months 1955 received an increase of 2.3% in share of manufacturers’ 
spending, GREATER THAN THE INCREASE IN SHARE RECEIVED BY 
MAGAZINES, UNAFFILIATED WEEK-END MEDIA, FARM PAPERS, WEEKLY 
NEWSPAPERS, BILLBOARDS, AND STREETCAR CARDS COMBINED. 


Television showed a gain in share of 4.1% for a total 7.4% share 
of the National Advertising Dollar. 


Newspapers also are without equal in the retail and classified fields. 


DAILY NEWSPAPER PUBLISHERS ASSOCIATIO 


control of sales and advertising is 
to put control in the hands of the 
men close to their respective op- 
erations,” Mr. Tucker says. 

One of the nation’s models for 
“integrated decentralized” opera- 
tions, Goodrich actually took its 
first step in this direction in 1929 
when it acquired Hood Rubber Co. 
It completed the setup two years 
ago by separating its tire & equip- 
ment and industrial products divi- 
sions. 

Spreading from Massachusetts to 
California, the seven Goodrich di- 
visions today operate plants in 31 
cities employing 43,000 persons 
and netting in 1954 more than 
$38,000,000. 

Best known divisions, as a re- 
sult of consumer advertising, are 
tire and equipment, with head- 
quarters in Akron; industrial prod- 
ucts, also Akron; and footwear & 
flooring, Watertown, Mass. This 
formerly was the Hood operation. 


® Each of the seven divisions has 
an advertising manager who re- 
ports generally to the division’s 
vice-president for sales, or an 
equivalent official, Mr. Tucker ex- 
plains, Interviewed in Akron, Mr. 
Tucker presented this brief run- 
down of the divisions, their adver- 
tising heads, the men to whom they 
report, a sampling of the various 
divisions’ products and their ad- 
vertising agencies: 

Tire and Equipment: Auto, 
truck, military, aircraft and bus 
tires (Goodrich, Brunswick, Hood 
and Diamond), brakes, batteries, 
de-icing systems, fuel cells, tex- 
tiles and home supplies. Glenn E. 
Martin heads advertising; J. A. 
Hoban is v.p., replacement sales; 
E. F. Tomlinson is v.p., equipment 


H. E. Van Petten Glenn Martin 


sales. The agencies are Griswold- 
Eshleman Co. and Batten, Barton, 
Durstine & Osborn Inc., both 
Cleveland. BBDO, New York and 
Hollywood, handles tv. 
Industrial Products: Power 
transmission and conveyor belting, 
industrial hose, molded and ex- 
truded products, adhesives, sheet- 
ing, footwear repair materials. 
Harold E. Van Petten is in charge 
of advertising; R. V. Yohe is v.p. 


sales. Griswold-Eshleman is the 
agency. 
Footwear and flooring: Good- 


rich and Hood brands in rubbers, 
boots, arctics, Koroseal overshoes, 


H. T. Leiskau 


Paul Swaffield 


P-F canvas sports and athletic 
shoes, Sun-Steps casuals, battery 
containers and parts, floor tile and 
cover base, flocked fabrics, Kor- 
oseal rubber coated work gloves. 
Paul N. Swaffield heads advertis- 
ing; J. S. Barrie is v.p. in charge 
of distribution. McCann-Erickson 
Inc., New York, is the agency for 
footwear. Henry A. Loudon Adver- 
tising, Boston, handles flooring. 

B. F. Goodrich Chemical Co., 
Cleveland: Geon polyvinyl materi- 
als, Hycar American rubber and 


latex, Age-rite antioxidants, Good- 
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| partment, headed by Herbert W. 
| Maxson, serves all seven operating 
| divisions and also has been work- 
™ ing for Goodrich-Gulf Chemicals 
= |Co., Pittsburgh, one of the associ- 
& | ate firms. Mr. Maxson, in the post 
| 25 years, has a staff of 13 here and 
|'two staffers in Los Angeles. Carl 
Byoir & Associates, New York, 
handles the p.r. account. 


® But in Goodrich’s manifold pro- 
motions, the advertising depart- 
ments in each division “operate as 
rite plasticizers and chemicals,| separate units within the frame- 
Harmon colors. George B. Koch! work of company policy,” Mr. 
is head of advertising; James C.|Tucker said. 
Richards Jr. is v.p., sales. Gris- “In our book, the function of 
wold-Eshleman is the agency. advertising is to promote the sale 
Sponge Products Division, Shel- | of products now and in the future,” 
ton, Conn.: Texfoam pillows, mat- he said. “The best people for the 
tresses and cushions; Spongex rub- job, we think, are those who are 


ber cushions, sponges, carpet working close to the products and 
cushioning; Texlite rubberized materials.” 
hair; marine fenders, floats, ice 


buckets. John J. Corrigan, adver-| pojid Film Names Marwel: 
the denertment |Adds Marvin Goldman 

as part of the| Rapid Film Technique Inc., New 
staff of Earl| York, has appointed Marwel Ad- 


Gunn, division 


George Koch Jack Pairan 


vertising, New York, to handle its 


account. An expanded program of | 


direct mail and advertising is 
planned for the company, a spe- 
cialist in film preservation, reju- 
venation and scratch removal. The 
campaign will center around the 
company’s two processes, “Rapid- 
weld” scratch-removal and “Rap- 
idtreat” film preservation, and will 
also use Rapid’s over-all theme, 
“The Film Doctors.” Osgood & 
Hazen is the previous agency. 
Marvin Goldman, formerly with 
Ben Sackheim Inc., has joined the 
company to supervise advertising, 
promotion and publicity. 


Kudner Names Haig, Drachman 

Robert Murray Haig, formerly 
v.p. and director of television copy 
of J. Walter Thompson Co., has 
joined Kudner Agency, New York, 
as supervisor of tv copy. His re- 
sponsibilities at JWT will be as- 
sumed by other executives. Kud- 
ner also has appointed Byron 
Drachman, previously art director 
of John W. Shaw Co., as art di- 
rector. 
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Payne Cutlery to Wehner vertising and public relations. The 

Payne Cutlery Corp., Blairstown,|company makes manicure instru- 
N.J., has appointed Wehner Adver-|ments for professional and home 
tising, Newark, to handle its ad-/| use. 


IN CANADA 
more than */rds 

- of all major 
goods and services 
sold in Toronto 

are bought by 
readers of the 


TORONTO — 
DAILY STAR 


"SOURCE: Gruneau Research Survey, 1955 : 
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general manager. 
Conklin Mann & 
Son, New York, 
is the agency. 

B. F. Goodrich 
Canada Ltd., 
Kitchener, Ont.: 
Tubeless tires, 
tires and tubes 
for passenger cars, trucks, buses, 
tractors, earth-moving equipment; 
industrial hose and belting, indus- 
trial rubber products, Koroseal 
garden hose, automotive supplies, 
footwear, chemicals and plastics. 
Harold T. Leiskau is in charge of 
advertising; William E. Ireland is 
sales v.p. Foster Advertising Ltd., 
Toronto, is the agency. 

International B. F. Goodrich Co., 
Akron: Products of other divisions 
and of five foreign sales subsidi- | 
aries and 10 foreign rubber manu- 
facturing associates. John W. Pair- 
an heads advertising; Henry F. 
Heilman is sales v.p. Griswold- 
Eshleman is the agency. 

Heading each big operating unit 
is a division president with “full 
responsibility for conduct of the 
business, including manufacturing 
and sales, development, engineer- 
ing, accounting and treasury func- 
tions.” 

They get help from several over- | 
all service divisions, including the | 
corporation’s general counsel, con- 
troller, treasurer and the divisions 
on employe relations, business 
research, purchasing and public 
relations. 

“They furnish the product divi- 
sions with specialized knowledge, 
programs, plans, research, apprais- 
als and auxiliary functional serv- 
ices,’ Mr. Tucker said. “While 
Goodrich wants its operating divi- 
sions to be on their own, they are 
not stranded without help. The 
service divisions actually work for 
the operating divisions.” 

There’s also help provided at} 
the top, with Board President Coll- | 
yer advised by four high echelon 
groups: the authorizations council, 
which advises on control, expendi- 
tures and finance; the operations 
council, on policies and over-all 
conduct of business; employe re- 
lations council, on personnel pol- 
icies and programs, and the pur- 
chasing council, advising on 
procurement of materials and sup- 
plies. 


John Corrigan 


8 “Goodrich’s continued diversifi- 
cation and growth makes this de- 
centralization the most effective 
method for thorough use of our 
resources,” Mr. Tucker said. 

It helps develop leadership, he 
said: “One of our big jobs is to 
prepare men for broad manage- 
ment responsibilities from within 
our company. We believe that this 
integrated divisional organization 
best fills that bill.” 

Among the Goodrich service di- | 
visions, the public relations de- 


once in any text, 


As the pierced apple on his son’s head distinguishes 
William Tell, the trademark ‘“‘Orlon” distinguishes the 
character and quality of our acrylic fiber from others. 
As we build and protect it, this trademark becomes more 
meaningful to the consuming public and the trade, and 
so increasingly valuable to all. 


Because we know you share our belief in the value of 
trademarks, here is how to use ours correctly in your ad- 
vertising and promotional material. 


Distinguish it—Capitalize and use quotes or italics or 
otherwise distinguish by color, lettering, art work, etc. 
Describe it—Use the phrase “Orlon” acrylic fiber at least 


Designate it—As “Du Pont’s trademark for its acrylic 
fiber” —in a footnote or otherwise, 


ORLON is a trademark, too 


REG. U.S. PAT. OFF 


For a handy folder on proper use of the trademark 
“Orlon’’, write Textile Fibers Department, Section T-1, 
E. I. du Pont de Nemours & Co, (Inc.), Wilmington 98, 
Delaware, 


TEXTILE FIBERS DEPARTMENT 


REG. U.S. PAT. OFF 


BETTER THINGS FOR BETTER LIVING 
~-+»- THROUGH CHEMISTRY 
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JOHN SCOTT 


Smooth salesmanship 
by John Scott plus audi- 
ence-building music by 
top recording artists, 
combine to make his 
shows your best bet to 
sell more of your product 
to his legion of listeners 
in the Greater Boston 
market! 


MORGAN BAKER 


Morgan Baker’s infor- 
mal, but informative, 
sales appeals are backed 
by actual product test- 
ing by a panel of Boston 
housewives. There’s no 
trick to selling with Mor- 


» gan Baker... when he 
, sells em... they BUY! 


Rhoades & Davis, 
Honig-Cooper to 
Merge on Jan. | 


(Continued from Page 3) 
Rhoades & Davis division for 
Honig-Cooper and Mr. Honold, 
who has been v.p. and account ex- 
ecutive with R&D, will be in 
charge of Los Angeles operations 
for the combined agency. 

Rhoades & Davis accounts which 
will go over to the new agency 
are Star-Kist Foods Inc., Yellow 
Cab of San Francisco, Riviera 
Foods, Southern Industries, and 
Denalan, a dental plate cleanser. 
They will join a total of 24 
Honig-Cooper accounts, several of 
which have been with the agency 
since the 1920s, and four of which 
were added to the Honig-Cooper 
roster this year. The Seattle office 
handles an additional 30 accounts, 


R. O. Davis J. A. Honold 


of which the largest is the Brown 
& Haley Candy Co., producer of 
Almond Roca and Mountain Bar. 
The agency was established in 
1908 originally as Honig Advertis- 
ing and is now one of the oldest, 
as well as one of the largest, inde- 
pendent agencies in the West. 
From 1929 to 1940 it served as 
Erwin-Wasey of the Pacific Coast. 


ws “We have been expanding al- 
most constantly,” Louis Honig, 


1947 have increased our billings by 


three times. With this merger, the 


exec. v.p., told AA, “and since) 
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increase will be even greater. 
“We will have offices in San 


“— | wrancioes, Seattle and Los Ange- 


les,’ Mr. Honig declared, “and 


| with approximately 75 employes 
f | will be in an even stronger posi- 


tion to give the same kind of high 
quality service that has helped us 
'grow into such a dominant posi- 
tion among the independent agen- 
| cies.” 

Mr. Honig pointed out San Fran- 
cisco has been particularly note- 
worthy in the manner in which 
independent agencies have “made 
great strides forward in addition 
to holding their own against the 
national agencies.” 

Three of the five top agencies in 
San Francisco are independents 
(i.e., not branches of larger east- 
ern agencies). They are Guild, 
Bascom & Bonfigli, Honig-Cooper 
and Brisacher, Wheeler & Staff. 


Sears, Roebuck Will Raise 

Prices 2% in Spring Book 
Sears, Roebuck & Co. will in- 

crease prices an average of 2% in 


its spring catalog, which comes out 


in January, Theodore V. Houser, 
chairman of the company, has an- 
nounced. He listed rising raw ma- 
terial costs and higher wages as 
among the reasons for the increase. 

Some customer resistance to in- 
creased prices is expected, Mr. 
Houser said, but he indicated he did 
not think this would be “important 
in view of the exceedingly small 
advance.” Sears expects a sales 
volume increase of from 4% to 
414% for the first six months of 
next year, about half of which 
would be a result of higher prices, 
Mr. Houser said. 


NBC Boosts Moos, Denning — 

James E. Denning has been pro- 
moted from manager to director of 
talent and program contract ad- 
ministration of National Broad- 
casting Co., New York. Charles 
Moos, formerly manager of labor 
relations of NBC, has been named 
to succeed Mr. Denning as man- 
ager. Mr. Moos also was an attor- 
ney with NBC and RCA for several 


years. 


Whittall 


“House Beautiful 


is the primary medium 


ee 
‘Th. reason is simple,” says M. J. Whittall II, 
President, M. J. Whittall Associates, Inc. ““We make 


floor coverings of good value, and in good taste, 


up-to-date but not extreme. Our purpose, and that of 


for 


advertising ” 


House BEavuTIFUL are the same. We produce one of the 


tools to make possible your basic concept ‘better living’.”” 


Mr. Whittall speaks for a company with 75 rich years 


of successful business experience. 1955 is their 

DIAMOND ANNIVERSARY year. An important part 

of their continuing success results from advertising 
Whittall carpets regularly to House BEAUTIFUL’s 650,000 
upper-income families, over 3%4-million men and 
women readers, including over 50,000 subscribers 


actively engaged in retail trade. Whittall welcomes one 


book that sells both sides of the counter. 


Take it from Mr. Whittall, it pays to advertise in 
House BEAUTIFUL. For a copy of his letter and full 
details on this profitable market, write today to 


Mr. Thomas L. Masson, Advertising Director, 


House Beautiful Magazine, 572 Madison Avenue, 
New York 22, New York 


Mr. Whittall, in front of one of their new “package-fed” wilton 
looms that can operate 24 hours a day for nearly 2 weeks, non-stop 


New York * Atlanta * Boston * Chicago 


~~ 


Cleveland * Detroit * Los Angeles * Tyler 
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Industrial Ads 
Are Becoming More 
Dynamic, Says Artist 


New York, Nov. 15—Industrial 
advertisers are using “more color, 
action and people” in their adver- 
tising. They are presenting their 
sales stories more dynamically and 
are designing them to appeal to 
bigger and more diversified audi- 
ences. 

These are some of the findings in 
a new study of industrial advertis- 
ing released by the Frank Soltesz 
Studio, Greenwich, Conn., indus- 
trial advertising illustrator and 
consultant. 

The current study analyzes 452 
page and half-page ads for indus- 
trial products and services and 254 
sales brochures of 206 companies. 
All the advertisements appeared 
within the past four months in 
leading industrial and _ business 
publications. All the sales bro- 
chures were produced in the past 
five months. 


@ Of the half-page ads included 
the study shows that 171—more 
than half—were produced in full 
color or used color extensively. 
The sales themes were pictorially 
interpreted or dramatized through 
artwork exclusively in 121 of the 
ads. Sales themes were pictorially 
interpreted in 93 ads by a com- 
bination of artwork and photog- 
raphy. Photography alone was 
used for illustration in only 72 
full-page ads. 

Of the 286 page ads examined 
in the study, 31 incorporated color, 
59 used art work alone, 80 used a 
combination of art work and pho- 
tography and 27 used photography 
alone for pictorial presentation of 
the sales story. 

Of the 254 sales brochures, 96 
were executed in four colors, 79 
in three, 38 in two and 41 in b&w. 
Sales themes were pictorially pre- 
sented by art work alone in 74 
brochures, by a combination of art 
work and photography in 123 and 
by photography alone in 57. 


=“The study of this representa- 
tive sampling,” the report says, 
“emphasizes the trend toward il- 
lustrations reproduced from spe- 
cially executed paintings and 
drawings. The study also indicates 
that industrial companies are 
broadening the bases of their 
respective markets. 

“Many of the ad pages have the 
qualities of ‘spectaculars’ in their 
use of illustrations, and the trend 
seems to be to explain and inter- 
pret technical themes in story-book 
style for non-mechanical top man- 
agement as well as_ so-called 
‘fringe’ audiences.” 


U.S. Chamber Publishes 
Trade Promotion Aids 

The U. S. Chamber of Commerce 
has published a new edition of 
“Special Days, Weeks & Months in 
1956,” a 48-page booklet listing 
more than 300 business promotion 
events, legal holidays and religious 
observances. Formerly published 
by the Department of Commerce, 
the CofC publication is prepared 
especially for business men as a 
promotion aid. 

As a companion piece, the 
Chamber has developed a new 
“Trade Promotion Planning Cal- 
endar,” a 26-page spiral-bound 
book of large block calendars that 
includes a chronical listing of spe- 
cial days and weeks. The publica- 
tions are available for 50¢ each 
from the Domestic Distribution 
Department, Chamber of Com- 
merce of the U.S., 1615 H St., 
Washington, D.C. 


Randolph Associates Adds | 
Income Tax Publications, Bos- 
ton, has appointed Randolph Asso- 
ciates, Wellesley, Mass., to handle 
promotion of its manuals for tax- 


Cubs, WGN-TV Sign Pact 

The Chicago Cubs and W-G-N 
Inc. have signed a two-year con- 
tract granting WGN-TV, Chicago, 
television rights to all home base- 


ball games from Wrigley Field | 


during the 1956 and 1957 seasons. 
WGN-TV’s_ three-year contract, 
granting it televising rights to day- 
time home games of the Chicago 
White Sox, has two more years to 
run. 


'Philco Forms Metro Division 
Phileo Corp., Philadelphia, has 
organized a metropolitan division 
to handle sales and distribution of 
its products in New York, Trenton 
and Philadelphia, formerly part of 
the Atlantic division. Harold R. 
Sheer has been named sales man- 
ager of the division and also con- 
tinues as v.p. of Philco Distributors 


| Inc. The division headquarters are 
|in New York. 


| 


284,706 corporate officers or titled executives 


pay for and read THE ROTARIAN. 


81% are in industry or business 
19% are in the professions 
and 90% buy material, equipment, supplies 
or services for their firms. si 


Reach these men effectively and economically through 
their own magazine ... THE ROTARIAN. 


313,889 Average Total Net Paid ABC (Dec. 1954) 
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ONLY WOWO covers the 4,000,000 market between 


WOWO ... and only WOWO .. . hits all of the rich market embracing 
southern Michigan, eastern Indiana and western Ohio. Nearly 4,000,000 
WOWO listeners here spend nearly 4 billion dollars annually. And 


WOWO really goes after that bundle for you. 


Proof? In the latest 26-county Pulse, WOWO takes all 476 firstsout BROADCASTING COM PANY, INC. 
of the total 476 weekly quarter hours. Put 


WOWO on your schedule. Bridge your sales 


gap in the lucrative 


tween”! Get more facts from Tom Longs- 
worth at Anthony 2136, Fort Wayne, or from 
Eldon Campbell, WBC National Sales Man- 
ager, at MUrray Hill 7-0808, New York. 


“4,000,000 market be- 


WESTINGHOUSE 


RADIO TELEVISION 
BOSTON—wez+weza 
PHILADELPHIA— KY Ww 
PITTSBURGH—KDKA 
FORT WAYNE—WwoOwo 


PORTLAND-—KEX 


BOSTON-—WBZ-TV 
PHILADELPHIA—wPTz 
PITTSBURGH KOKA-TV 
SAN FRANCISCO-—KPIXx 


KPIX REPRESENTED BY THE KATZ AGENCY, INC. 
ALL OTHER WBC STATIONS REPRESENTED BY FREE & PETERS. ING. 
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AA Accused of Slanting 
Hi-Fi Story for Components 

To the Editor: I have read with 
a good deal of amazement the | 
article on the Chicago High Fidel- 
ity Show on Page 44 of your Oct. 
10 issue. 

Apparently your writer listened 
very attentively exclusively to the 
“sales pitch” of the component 
group. 

The high fidelity market divides 
itself into two groups, the smallest 
but most vocal of them being the 
hobby or “do-it-yourself” group 
which, according to the best in- 
dustry statistics available, accounts 
for only 4% of the total amount 
spent on high fidelity phonographs 
last year. This is a very dwindling 
market... 

There are certain misstatements 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


of fact in your article... In the 
first place, the component market 
is not “the seed from which hi-fi 
sprung.” High fidelity reproduc- 
tion has been a slow development 
and improvement in recording and 
reproducing techniques over a pe- 
riod of more than 25 years... 

The second very serious mis- 
statement is found in what must 
have been directly taken from the 
“party line” of the component 
boys, who are having a hard time 
finding some arguments against 
complete furniture instruments. 
This is the statement that the 
cabinet accounts for up to 60% of 
the total price of the set. This is 
completely ridiculous, as is shown 
by our own facts and figures. 
Magnavox is building probably the 
finest furniture cabinets on the 


Harvard BUSINESS REVIEW 


reach ? 


Harvard BUSINESS REVIEW reaches into the major 
American industrial areas. Take any yardstick to measure 
geographical regions in terms of their business potential, and 
you'll find that the leading areas are paralleled by Harvard 
BUSINESS REVIEW’s subscription lists. 


Through the pages of Harvard BUSINESS REVIEW, 
advertising reaches executives in important marketing areas. 
And it reaches the top level of executives... 


HOME 


Where they can read and absorb Harvard 
BUSINESS REVIEW articles at their leisure — 
without interruption . . 


. with the concentration 


the informative and helpful features require. 


at the 
OFFICE 
a 


FILES 


Where meetings are held for discussion of Harvard 


BUSINESS REVIEW articles. 


Where Harvard BUSINESS REVIEW copies 
are constantly referred to by other executives 


and their staffs. 


You get dominant coverage of the important business centers 
with advertising in Harvard BUSINESS REVIEW . 

with this plus value — the people Harvard BUSINESS REVIEW 
reaches and stays with are men who make and influence 


capital expenditures. 


reach the top — advertise in 


Harvard BUSINESS REVIEW 


for the whole story, write today for free booklet, 
“SUMMING UP...” 
40 East 49th Street, New York 17, N. Y. 


Soldiers Field, Boston 63, Mass. 
120 S. LaSalle Street, Chicago 3, Ill. 


GUARANTEED NET PAID 


3257 West Sixth Street, Los Angeles 5, Cal. 


CIRCULATION — 45,000 


market and the furniture accounts 
for about 15% of the total cost. 

The next misstatement is that 
the packaged jobs “look very much 
alike.” I am sending you some 
photographs of our newest Magna- 
vox high fidelity furniture instru- 
ments, which you will note are 
authentically styled in such models 
as Italian Provincial, French Pro- 
vincial, Modern, etc. There is no 
reason why a high fidelity system 
must look like something that 
came out of a service man’s test 
kit... 

The next misstatement is that a 
packaged set costs anywhere from 
$100 to $2,000 and component sys- 
tems can range in price from $50 
up. This is completely erroneous, 
since there is no component sys- 
tem whatever in the price of $50 
and, in general, because of low 
production and expensive selling 
methods, equal component systems 
cost about three times the cost of 
a complete furniture model... 

The next misstatement is that 
“the package buyer gets what the 
manufacturers put into his pack- 
age and usually is stuck with it.” 
This is definitely a vicious state- 
ment, although I am sure your 
writer was only quoting. Actually, 
the reverse is true. The buyer of 
a packaged instrument can always 
get a satisfactory trade-in from a 
dealer if he wants to trade for a 
better and more expensive instru- 
ment. Collections of unmatched 
components are utterly worthless 
from the standpoint of any trade- 
in, so if anyone is “stuck” it is the 
component buyer... 

“T note that in the latter part of 
your article, since you mention 
Magnavox and attribute certain 
problems to us, I am assuming that 
we have the privilege of replying 
to these statements. 

Magnavox is not a “mass dis- 
tributor.” We do not sell through 
distributors and sell only to an ex- 
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tremely selected dealer list, which | 


includes the principal department 
stores and principal music dealers 


| throughout the country. 


We definitely do not have the 
problem of “educating the public 
to choose high fidelity at a pre- 
mium price.” An example of the 
facts is shown in the enclosed ad 
which was put together by one of 
our dealers and which presents the 
actual comparative price costs, be- 
tween our $149.50 Magnasonic, and 
a collection of components which 
is somewhere close to equiva- 
lent... 

Please believe me, I am not 
attempting to tell you your busi- 
ness, nor am I attributing ulterior 
motives to your reporter, but I do 
feel that he spent a great deal of 
time with the components boys and 
not enough with the top man- 
ufacturers of complete quality sys- 
tems, so that he presented only one 
side of a two sided picture... 

R. H. G. MATHEws, 

Director, High Fidelity Divi- 

sion, Magnavox Co., Fort 

Wayne, Ind. 

Mr. Mathews’ charges of “ser- 
ious misstatements” seem to boil 
down to differences of opinion, 
rather than fact, and it is doubt- 


could justify my behavior by 
pointing to the ad which says: 
“Once you try Carter’s Trigs, your 
enthusiasm will be unquenchable.” 

Just between you and me, this 
is not my idea of “unquenchable 
enthusiasm.” 

Jacos G. MOSsEs, 
Moses Advertising Service, 
Baltimore. 
. . . 

Models on Horseback Are 
the Latest Triplets 

To the Editor: You will recall I 
wrote you recently about the three 
advertisements all in the same is- 
sue of Life which featured pictures 
of boys each sans right front tooth 
(AA, Sept. 19). Well, the advertis- 
ing boys along Madison Ave. are 
improving. This time they have 
spread their genius over two issues. 
The accompanying tear sheets of 
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ful that hi-fi fans would go along| & 


with him. In one instance, where 
he accuses AA of saying packaged 


hi-fi sets “look very much alike,’ |® 


he has misread a statement which 
says: “The package jobs look very 
much like...standard radio-pho- 
nograph console models.” 

° . . 
‘Unquenchable’ Questioned 

To the Editor: I have just had 
the thrill of my life! When I had 
finished reading the ad of Carter’s 
Trigs, headed “You'll feel brighter 
in Carter’s,” I raced to my favorite 
men’s store and purchased a huge 
supply. 

Man alive! For the first time in 
my life I felt the urge to walk up 
and down the streets in my undies, 
for the ad says: “The light that 
kindles in a man’s eyes when he 
wears Trigs boxers or briefs or 
Trigs shirts, reflects his pride in 
impeccable style.” 

If the police had interfered, I 


There’s An 


THE BEST WAY... 


Easier Way 


To Get Attention... 


Sell to men? Marry your customer in subtle 
way! Reach 1,200,000 reader-buyers, 98% 
male. Concentrate in THE SPORTING NEWS. 


Men buy it, like it, read it from the front 


page to the last. And have confidence in it. 


It's almost as old as baseball itself and just 


as lively! 


RED SPARK + 


vies lingerie t 


Niles 
tanta 


ae eee ee ee 
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three advertisements featuring 
models on horseback are from Life 
issues of Oct. 10 and 17. 

Just another example of adver- 
tising creative ineptitude which 
proves that when the advertising 
business is criticized, it is getting 
what it richly deserves. 

WILLIAM A. Rooney, 
Chicago. 
e 


For complete information write . . . 


CHARLES C. SPINK & SON, Publishers 


| 2018 Washington Ave., 7 
ON — CHICAGO — DETROIT — LOS ANGEL 


PHILADELPHIA NEW Y 


St. Louis 3, Mo. 
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Dohanos’ One-Man Show 
‘Showed Artist's Versatility 

To the Editer: For the first 
‘time to my recollection some real] 
|“showmanship” came into the art 
world when Stevan Dohanos had 
his one-man show, “From Main 
Street to Madagascar” at the So- 
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SHOWMANSHIP—Steve Dohanos’ one-man show, held last month at 
the Society of Illustrators, exhibited not only his many Saturday 
Evening Post covers, which he shows in the “newsstand” here, but 


also a “Give” section, displaying 


for the Red Cross, tuberculosis and cancer funds, etc. 


ciety of Illustrators from Oct. 7 
through Oct. 31. 

In the past, art exhibits have 
followed a pattern—and a rather 
dull one at that. The artist picks 
his gallery and hangs his pictures 
(usually between 25 and 45 paint- 
ings). The night before the open- 
ing, he has a small cocktail party 
for friends and critics. The pictures 
are all in a row on a blank wall— 
period. 

Steve Dohanos, probably the best 
known American artist, next to 
Norman Rockwell, decided this was 
not for him. Dohanos, who is 
known to the public as a Saturday 
Evening Post cover artist, wanted 
the public to see the other side, 
or sides, to his versatility as an 
artist, namely, as the nation’s fore- 
most “charity” artist, advertising 
artist, inventor and fine arts 
painter. 

This exhibit had it all in the 
most unique layout in the history 
of the Society of Illustrators’ ex- 
hibition hall. As you entered the 
room you were greeted by an ac- 
tual” “stop sign” (he promoted 
this from the Bridgeport, Conn., 
police department). Atop this was 
a huge painting showing a sign 
“Main Street” and directing you to 
the first section. This was called 
his “Give” section, which included 
many of the paintings he had done 
for the Red Cross, Tuberculosis, 
Cancer, etc. 

You then moved on to the second 
section, which he called his “Jun- 
gle” section, exhibiting his many 
paintings through the years of 


the many paintings he has done 


native scenes from various parts 
of Africa, etc. These were used as 
magazine illustrations in most of 
the top slicks for many years. 

On to the center stage for his 
“Cover” section. Steve had an hon- 
est-to-God “newsstand” covered 
with tear sheets of his Saturday 
Evening Post covers and flanking 
the newsstand were actual Post 
originals placed on easels. 

Then down to the far wall for 
his advertising and promotional 
paintings. His fifth and last sec- 
tion was an exhibit of his own fine 
arts paintings, another facet of the 
Dohanos versatility which is un-| 
known to the public and to most) 
persons in the profession. 

A two-time tuberculosis victim 
himself, Dohanos spends most of 
his spare time donating his paint- 
ings to charitable organizations 
like the Red Cross and National 
Tuberculosis funds. 

All told, there were approxi- 
mately 100 paintings on display for 
this unique art show. 

REX TAYLOR, 

Director of Public Relations, 

Famous Artists Schools Inc., 

Westport, Conn. 


Takes Tip from Burnett 

To the Editor: We read with 
great interest the speech in the 
Nov. 7 issue by Leo Burnett. 

In this speech he recommended 
a book, “A Technique for Pro- 
ducing Ideas,” by Jim Young, and 
published by you. Will you please 


Sure Cures for 


pieces. Ideal for gift-giving anytime .. . 


important space buyer, A. E., A. M. or any 


associated with the ad game. Be sure to include 


yourself! 


Your choice of Sterling Silver or Gold rolled on 
Sterling. Each set packaged in handsome suede bag 


for gift-giving. 


Only $g®° per set. 10% quantity discount on 
orders for a dozen sets or more. Sent postpaid. 


Federal Tax included. 


ABSOLUTE MONEY BACK GUARANTEE 


ORDER TODAY for prompt Christmas delivery. 
Send check or money order. Open orders accepted 
from rated firms. Be sure to specify quantity, style 


and finish desired. 


51 East Walton Street 
Chicago 11, Illinois 


Exclusively designed for the advertising fraternity, 
these ultra-smart sterling cuff link sets are sure to 
create a mild sensation. There's nothing else like 
them... anywhere! So different—so unusual—these 
handsome sterling cuff links are natural conversation 
especially 
Christmas. Order one or more sets today for that 


Steven @rrcds in 


Style #101 
RADIO MIKE 


person 


NEED WE EXPLAIN? | 


CTS si 


77 


send us one copy of this book 
C.O.D. or send it along and bill us 
subsequently. 

ELMER G. LETERMAN, 

Elmer G. Leterman Co., New 

York. 

“A Technique for Producing 
Ideas,” by James W. Young, is 
available from Advertising Age at 
$1.25 per copy. 


a = e 
Add Gooderham & Worts 


pretty good sized one. In fact, if I, I always enjoy reading ApvEr- 
recall correctly, you ran a story | TISING AGE. 

at the time the account change was LAWRENCE J. MICHELSON, 
announced. Simons-Michelson Co., Detroit. 


KANSAS CITY IS SOLD on 


erprem, ( Posies 
mer ean re mat wo] (| | AMMA | MLLER. 


considerable interest your story in 
the Oct. 31 issue relating to the 
changes in beer, wine and liquor 
accounts since Jan. 1. 
Simons-Michelson Co. was| | 
awarded the Gooderham & Worts 
Ltd. account this year—which is a 


NOW AVAILABLE... New Rotary Bulletin 


(STALLUP) 
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heard ’round 


the world! 
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1866 people responded to 

one week’s announcements on KSL 

Radio’s “Music After Midnight.” Letters 

poured in from 38 of the 48 states, Alaska, Hawaii, 

Mexico, Canada and as far away as Guadalcanal, over 
6200 miles from Salt Lake City. 


...and the spot heard ’round the world RESOUNDS 
in the 1% billion dollar Mountain West Market 
where each day two-thirds of all the radio 
families hear KSL Radio, and 9 out of 10 
listen throughout the week. 


KSL radio... Salt Lake City 


Represented by CBS Radio Spot Sales 
50,000 Watt Voice of the West 


*Mail Response maps available upon request. 
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Network Gross 


Time Charges 


Source: Publishers Information Bureau 
NETWORK TELEVISION 


Sept., 1955 
American Broadcasting Co. ....$ 4,123,780 
Columbia Broadcasting System 15,188,805 
DuMont Television Network .... *11,538 
National Broadcasting Co. .... 13,734,194 


Jan.-Sept. Jan.-Sept. 
Sept., 1954 1955 1954 
$ 2,660,401 $ 32,718,864 $ 22,693,361 
12,936,020 138,474,755 102,989,891 
802,721 *3,102,708 8,841,744 
9,798,774 116,279,486 88,299,817 
$26,198,116 $290,575,813 $222,824,813 


NETWORK TELEVISION TOTALS BY MONTHS 


Total $33,058,317 
ABC cBSs 

ee cs ccdalnel $ 3,718,195 $ 15,831,141 
FIG: webcbcesiemcsnteine 3,567,696 14,694,726 
OO — ea 3,806,425 16,036,896 
pS Ge ae 3,527,558 15,426,214 
‘ aa 3,606,427 —«-15,978,680 
SID editnipsosenesieece 3,542,304 15,724,184 
a. 3,263,803 14,635,011 
SE <-Gslasihadion 3,562,676 14,959,098 
cis 4,123,780 15,188,805 

tiwaiine $32,718,864 $138,474,755 


DuMont NBC Total 

$ 723,960 $ 13,172,495 $ 33,445,991 
597,275 12,419,641 31,279,338 
628,625 14,102,093 34,574,039 
462,335 13,285,933 32,702,040 
273,640 13,591,687 33,450,434 
218,845 12,238,694 31,724,027 
131,105 11,966,760 29,996,679 
55,385 11,767,789 30,344,948 
*11,538 13,734,194 33,058,317 
$3,102,708 $116,279,486 $290,575,813 


*Effective Sept. 15, 1955, DuMont Television Network changed from a national 


network to a local operation. 


Over 100,000 
ABC City Zone 


Orlando, down in the 
Central Part of Florida, 
where the oranges grow, is 
now Over 100,000 City 
Zone. ABC . . . And Still 
Growing. 

Our newspapers outsell 
Miami, Tampa and Jackson- 
ville papers 3 to 1 in Our 
Five Counties . . . Here 
400,000 People spend $500 
million each year. 


Orlahdo Sentinel-Star 
MARTIN ANDERSEN 


Owner, Ad-Writer & Galley Boy 
Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


Emery Gets Saran Drive 


Dow Chemical Co., Midland, 
Mich., has appointed Emery Ad- 
vertising Corp., Baltimore, to han- 
dle a special promotion for Saran 
summer furniture. Color ads fea- 
turing Cyd Charisse, MGM star, 
will run in April and May issues 
of consumer magazines, including 
American Home, Better Homes & 
Gardens, House Beautiful, House 
& Garden and Living for Young 
Homemakers. Pages in Retailing 
Daily, beginning in early January, 
are scheduled to alert retailers to 
the drive. 


Filmack Promotes Rook 


Tom Rook, currently creative 
director of the production staff of 
Filmack Studios, Chicago, has 
been appointed tv representative 
of the company. 
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CANADA'S No. 1 Test, Market 


The London Free Press 


@ A PURE MARKET 


London is a one paper market unoffected by the circulation of out- 
side newspapers. This market is covered by 9 editions daily which 


offers wide opportunity for testing 
@ A CO-OPERATIVE MEDIUM 


rural or urban markets separately. 


Through the co-operative advertising department of the London 
Free Press, you may add a “crispness” to your test campaign by 
stock checks, dealer tie-in advertising, sales promotion support and 


split-runs. 


@ CANADA'S SEVENTH MARKET 
Whether it be for a test campaign 


or as part of your national effort, 


the London Free Press is the only medium completely covering 
Canada’s Seventh Market. Look first to this economical medium for 


results! 


Ontario’s Largest Daily Newspaper 
Circulation Outside Toronto 


94,436 — Publisher's Statement, March 31st, 1955 


7 LONDON | 
_ FREE PRESS 


CANADA'S FAVOURITE TEST NEWSPAPER 


London 
Ontario 


Retailers Like 
TV Support: NBC’s 
Before-After Study 


New York, Nov. 15—If you want 
to please your dealers and inspire 
them to give your product added 
point of sale support, you’ll use 
television. 

This message to advertisers is 
embodied in an NBC food and drug 
retailer study released last week. 
The suggestion stems from findings 
in the dealer phase of a Ft. Wayne 
before-and-after-tv survey made 
in 1953 and 1954 by W. R. Sim- 
mons & Associates. The network 
made public the consumer section 
of the study in May. 

Among the principal findings 
are: 

1, Personal reaction. When a 
brand is advertised on tv, dealers 
know it from their own personal 
viewing. Seven out of ten dealers 
in the test area noticed the tv ad- 
vertising for the products they 
carried. Television outdid news- 
papers, magazines and radio com- 
bined on this point. 


2. Customer comment. Two out 
of three of the retailers reported 
they had heard their customers 
talking about tv-advertised brands. 
Again tv outdid newspapers, radio 
and magazines combined on this 
criterion, the report asserts. 


3. Distribution aid. Two out of 
five of the dealers questioned had 
started stocking new brands as a 
result of tv advertising. 


4. Point of sale push. One out of 
four retailers gave tv-advertised 
brands more or better shelf space. 
The same percentage set up special 
displays for tv-plugged products. 


5. Sales. Two out of three of the 
grocers and druggists reported 
sales gains of their tv brands. 
Some 62% of the grocers and drug- 
gists gave tv a “very good” rating 
as a national sales medium, while 
25% of the grocers and 28% of the 
druggists rated it “good.” The rest 
put it in the “fair,” “poor” or “no 
opinion” category. 


= When asked which form of na- 
tional advertising they would rec- 
ommend to top manufacturers, 
three out of four retailers men- 
tioned television. 

The “before” phase of this study 
was made two months before tele- 
vision came to Ft. Wayne Nov. 21, 
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40,000 addition 


EXPANSION—Adler Co., Cincinnati maker of men’s and women’s wool 

hosiery and cotton knit goods, took this b&w spread in the Decem- 

ber issue of Esquire’s Apparel Arts to announce it is marking its 

90th anniversary this year by expanding with the lease of a five- 
story building. Ruthrauff & Ryan handles the account. 
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1953. The “after” interviews were 
conducted six months following the 
advent of tv. 

There were 220 grocery and 69 
drug store operators in the area. 
Nine out of ten were interviewed 
in this study and given a chance to 
“sound off about television.” 

A brochure covering highlights 
of the survey has been prepared 
by the network’s research depart- 
ment under the direction of Dr. 
Thomas E. Coffin, manager of re- 
search. 


Meldrum & Fewsmith Adds 
Dearborn Credit: Moves 

Meldrum & Fewsmith, Cleve- 
land, Detroit and New York, has 
been appointed to handle advertis- 
ing for Dearborn Motors Credit 
Corp., Birmingham, Mich., an in- 
dependent sales financing organ- 
ization specializing in farm equip- 
ment financing. 

The agency has moved its New 
York office to new quarters in the 
Time & Life Bldg. 


Donnelly Corp. Buys Morton 

Donnelly Advertising Corp. of 
Maryland, Baltimore, has an- 
nounced it will purchase later this 
month the outdoor advertising 
facilities of Morton Co., Baltimore. 
Donnelly Corp. is the Maryland 
subsidiary of John Donnelly & 
Sons, Boston. 


CM&H 


XY one source 
¥Y one service operation 


XY one standard of quality 
... the best! 


letterpress * gravure 


COLLINS, MILLER & HUTCHINGS, INC. 
333 West Lake Stitt at Waekan Dine! « 
Chicago 6. 


CERTAIN THINGS 
STAND OUT!! 


Yes, certain things are all- 
important to the advertiser. 
Like the dynamic sell-power 
of the JOE FLOYD Stations. . . 
the two-market impact you 
get for your one smart buy 
. . . the spending power of 
these big multiple markets. 
What a terrific spot for you ! 


THE BIG TV COMBO 


ormsx 


78% of total South Dakota Market, | 
western Minnesota, northwestern lowe 


ELOV | 


JOE FLOYD, President 
Evans Nord, Gen!. Mgr. © Larry Bentson, V.P. 
NBC PRIMARY 


Represented by H-R Television 
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Coming 
Conventions 


*Indicates first listing in this column. 

Dec. 2-3. Midwestern Advertising Agen- 
cy Network, last quarterly meeting and 
account executive workshop, Drake Hotel, 
Chicago. 

*Dec. 3-4. Exhibit Producers & Design- 
ers Assn., Ist annual national convention, 
Hotel Manger, Cleveland. 

Dec. 4-7. Outdoor Advertising Assn. of 
America, 58th annual convention, Hotel 
Sherman, Chicago. 

Dec. 27-29. American Marketing Assn., 
winter conference, Hotel Roosevelt, New 
York. 

Jan. 21-22, 1956. Advertising Assn. of 
the West, midwinter conference, Paradise 
Inn, Phoenix, Ariz. 

Jan. 22-25, 1956. Newspaper Advertis- 
ing Executives Assn., annual meeting, 
Edgewater Beach Hotel, Chicago. 

Jan. 29-Feb. 1, 1956. National Advertis- 
ing Industries Exposition, Morrison Hotel, 


Chicago. 
Feb. 9, 1956. Associated Business Pub- 
lications, annual midwest conference, 


Edgewater Beach Hotel, Chicago. 

Feb. 24-25, 1956. Northwest Daily Press 
Assn., 37th annual meeting, Radisson Ho- 
tel, Minneapolis. 

March 1, 1956. Associated Business 
Publications, annual eastern conference, 
Roosevelt Hotel, New York. 

April 8-12, 1956. National Business Pub- 
lications, spring meeting, The Homestead, 
Hot Springs, Va. 

*April 10-12, 1956. Point-of-Purchase 
Advertising Institute, symposium and ex- 
hibit, Hotel Sheraton Astor, New York. 

April 15-19, 1956. National Assn. of Ra- 
dio and Television Broadcasters, 34th an- 
nual convention, Conrad Hilton Hotel, 
Chicago. 

April 15-21, 1956. National Brand Names 
Week. Annual Brand Names Day dinner, 


April 18, Waldorf-Astoria Hotel, New 
York. 
April 27-29, 1956. Advertising confer- 


ence sponsored by the University of 
Michigan, Ann Arbor. 

May 14-16, 1956. National Newspaper 
Promotion Assn., 26th annual convention, 
Hotel Cleveland, Cleveland, O. 

May 24-27, 1956. Associated Business 
Publications, annual spring conference, 
The Homestead, Hot Springs, Va. 

June 10-13, 1956. Advertising Federa- 
tion of America, annual convention, 
Bellevue-Stratford Hotel, Philadelphia. 

June 20-22, 1956. American Marketing 
Assn., spring conference, William Penn 
Hotel, Pittsburgh. 

June 24-28, 1956. American Newspaper 
Classified Advertising Managers Assn., 
36th annual convention, Long Beach, Cal. 

June 24-28, 1956. Advertising Assn. of 
the West, 53rd annual convention, Los 
Angeles. 

July 1-4, 1956. Newspaper Advertising 
Executives Assn., summer meeting, Em- 
press Hotel, Victoria, B.C. 

Aug. 24-28, 1956. Mail Advertising Serv- 
ice Assn., 34th annual convention, Drake 
Hotel, Chicago. 

Sept. 23-25, 1956. Advertising Federa- 
tion of America, Tenth District conven- 
tion, Shamrock Hilton Hotel, Houston. 

Oct. 11-13, 1956. Pennsylvania Publish- 
ers Assn., annual convention, Bellevue- 
Stratford Hotel, Philadelphia. 

Oct. 18-19, 1956. Audit Bureau of Cir- 
culations, 42nd annual meeting, Drake 
Hotel, Chicago. 


De Soto Names Goodwin, 
Mahler to Ad Posts 

The De Soto division of Chrysler 
Corp., Detroit, has appointed Rich- 
ard L. Goodwin advertising man- 
ager, a new post, and Robert G. 
Mahler sales promotion manager 
in an expansion of its advertising 


Richard L. Goodwin 


Robert G. Mahler 


and sales promotion department. 
Both men work under the direc- 
tion of James L. Wichert, director 
of advertising and sales promo- 
tion. 

Mr. Goodwin formerly was ad- 
vertising manager of the Amplex 
division of Chrysler Corp. Prior 
to that he was with Brooke, Smith, 
French & Dorrance. Mr. Mahler, 
who succeeds Clyde Mix, resigned, 
joined De Soto from Ford Motor 
Co., where he was Detroit zone 
sales manager of the Lincoln divi- 
sion. De Soto also has appointed 
Robert G. O’Hara assistant sales 
promotion and merchandising 
manager. 


Klingensmith Adds Three 
Three Ohio companies have ap- 
pointed H. M. Klingensmith Co., 
Canton, O., to handle their adver- 
tising. They are Pressweld Inc., 
Alliance, maker of Prest-o-Gas 
generators; H. P. Products, Louis- 
ville, manufacturer of Vacu-Flo 
built-in vacuum cleaning systems 
and conveying lines; and Cleve- 
land Tapping Machine Co., Canton, 
a division of H. P. Townsend Co. 
Cleveland Tapping Machine re- 


turns to Klingensmith after four 
years with Frank B. Johnston Ad- 
vertising, New York. 


French Names Pangman V. P. 


Oakleigh R. French & Associates, 
St. Louis, has appointed C. Sewell 
Pangman v.p. in charge of mar- 
keting and media. Mr. Pangman 
joined the agency in 1936 and most 
recently has been an account ex- 
ecutive and director of marketing 
and media research. 


KANSAS CITY IS SOLD on 


POSTERS 
BULLETINS 
SPECTACULARS 


NOW AVAILABLE... New Rotary Bulletin 


“That 


man's gone 


® Today’s high costs are enough to drive any man 


out of his mind. 


But here’s a soothing suggestion 


that will help calm both you and your high costs. 

If it’s high printing bills you’re raving about, 
take a quiet look at the paper you are now using. 
The fact is one-third of the average printing bill you 
pay is paper cost! Are you still paying premium 
prices? Sure, papers of equal quality used to cost 
the same. But not any more! 

Today, Consolidated Enamel Printing Papers cost 
less than other enamel papers of equal quality. 

A modern papermaking method, perfected and 
pioneered by Consolidated, substantially reduces 


absolutely wild” 


the manufacturing costs of Consolidated Enamels, 
while maintaining the finest quality. 

We’d welcome a chance to prove it to you. All 
you need to do is contact your nearest Consoli- 
dated Paper merchant, or write us direct. We'll 
send a generous supply of free trial sheets for a 
test run... and leave the decision up to you. 


ontele date | 


production gloss * modern gloss» flash gloss 
productolith * consolith gloss « consolith opaque 
CONSOLIDATED WATER POWER & PAPER CO. Sates Offices: © 135 S. La Salle St., 
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4 You are BETTER SERVED when your advertising 
= agency is represented on-the-spot in your important markets... 


People are people in New England—but with customs and habits peculiar 
to themselves. Sales-wise it pays to know New England for more than 
the home of the bean, the Cabot and the cod. It pays to get the New 
England slant from a native New Englander. Other market areas have 
other peculiarities, in each case known best to the man on the ground. 


CONTINENTAL 


New England 


.. quite as well as & 
New Englander 


ay 


Deep local roots are the strength of Continental Advertising Agency 
Network. Each member agency, solid, informed, respected in its own 
market, has its facilities multiplied to provide on-the-spot contacts and 
local action in 21 major marketing areas of the United States and 
Canada. Ask the CAAN member nearest you for details. 


ADVERTISING AGENCY NETWORK 


Canada 
CHICAGO, ILLINOIS MILWAUKEE, WISCONSIN PROVIDENCE, RHODE ISLAND HALIFAX, N. S. TORONTO, ONT. 
The Fonchoh Advertising Scott, Inc. Horton-Noyes Company Foster Advertising Limited Foster Advertising Limited 
Agency, Inc. 
MINNEAPOLIS, MINNESOTA ST. LOUIS, MISSOURI MONTREAL, QUE. VANCOUVER, B.C. 
DALLAS, TEXAS Olmsted & Foley Winius-Brandon Company Foster Advertising Limited Foster Advertising Limited 


Crook Advertising Agency 


WINNIPEG, MAN. Foster Advertising Limited 
NEWARK, NEW JERSEY SAN FRANCISCO, CALIFORNIA ’ . 
DAYTON, OHIO Lewin, Williams & Saylor, Inc. Long Advertising, Inc D> -«. 
Hugo Wagenseil & Associates Co. obo ~ ? a 
NEW YORK, NEW YORK mS ee Local 
DENVER, COLORADO Lewin, Williams & Saylor, Inc. a = 4 
Harold Walter Clark, Inc. i 9 “Advertising, inc. xy . al o Action on a 
PHILADELPHIA, PENNSYLVA Ce. ee Conti 
FRESNO, CALIFORNIA Arndt, Preston, Chapin, Lamb SEATTLE, WASHINGTON ° rie ontinental 
Long Advertising, Inc. & Keen, Inc. acific National Advertising Agency Y . —/ Scale 
LOS ANGELES, CALIFORNIA PORTLAND, OREGON SPOKANE, WASHINGTON 3 


Dan B, Miner Company Pacific National Advertising Agency Pacific National Advertising Agency 
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C. M. Likes the Pleasure Trend 


Pox on Prognosticators: Weiss 


Woolf Shows Printed Ads Still Read 
Be Calm, E&E Man Advises 


Sees Revolution in Food Merchandising Following 


in Wake of Atomic Food Preservation 


Vast changes in the merchandising of toods—including fresh meats and 
produce—are envisioned by the author, long an important official of Stop & 
Shop, New England supermart chain, as following in the wake of atomic 
methods of food preservation. Although now in the experimental stage, Mr. 
Applebaum predicts that atomic food preservation will be operating commer- 
cially, in some if not all lines, within five years, and that enormous changes 
in merchandising, packaging, selling and advertising will follow in the wake 
of this new development. His comments were made at the fifth biennial mar- 
ket research institute of the Minnesota chapter of the American Marketing 


Assn. in October. ; 


By William Applebaum 


Few will dispute that in the last quarter 
century the most spectacular changes in 
food distribution were brought about or 
stimulated by the supermarket. It opened 
new opportunities for more effective and 
efficient marketing of food. It aroused 
technologists and industry to provide 
better facilities for handling food from 
source to consumer. It drew the customer 
into the distributive function and subtly 
made the customer learn much, in the 
process of selecting and assembling her 
order, about brands and prices and quali- 
ty. It decreed that the package should 
“talk” to the customer. 

The impact of the supermarket reached 
into the planning and action of farmers 
and processors. It caused them to under- 
stand and appreciate the importance at 
the retail level of better standardization 
of products, quality control and grading, 
and pre-packaging in consumer sizes at 
the source. 

The supermarket also stimulated a new, 
active partnership of cooperation be- 
tween farmers, processors, wholesalers 
and retailers to research together through 
experimentation and observation custom- 
er behavior, in order to achieve improve- 
ments in distribution and merchandising 
techniques. 

Supermarkets have played a major role 
in the postwar development of planned 
shopping centers, which in turn have 
been changing customer shopping habits 
and retail distribution. Finally, the super- 
market is taking root in lands across the 
seas and is revolutionizing food distribu- 
tion there, too. 


Coming Revolution in Food 
Preservation 

If the supermarket has been the great- 
est single force in bringing about changes 
in food distribution during the last quarter 
century, what will be the outstanding 
force in the next quarter century? 

In my opinion that new force will be a 
radically different method of food preser- 
vation. 

We are living in a new era in man’s 
history. We are in the Atomic Age. One 
of the great beneficial discoveries of the 
Atomic Age is the use of atomic energy 
for food preservation. By exposing food 


for a few seconds to the proper amount 
of atomic radiation, all the bacteria in it 
which cause spoilage are destroyed. When 
this happens, the life of the food is pro- 
longed and it stays fresh for weeks, 
months and even years without refrigera- 
tion. 

This atomic irradiation involves no 
heat. It is therefore termed cold steriliza- 
tion. The process can be used after the 
food is packaged, even when already in 
shipping containers. The atomic rays pen- 
etrate through metal, glass and other 
packaging materials. 

At present cold sterilization is still in 
an experimental stage. Off-flavor and off- 
color results are yet to be overcome. Some 
products are reported to respond more 
favorably than others. Scientists express 
great enthusiasm and hope that these 
undesirable side effects will be eliminated 
in time. 


a The armed services and private enter- 
prise are hard at work to solve the prob- 
lems. Research in this peaceful use of 
atomic energy is also going on abroad. 
Within five years cold sterilization proc- 
esses may be sufficiently advanced for 
commercial use, at least in the irradiation 
of a select number of food products. In 
the meantime, human volunteers are al- 
ready eating irradiated foods to make 
sure that the process is completely whole- 
some. 

When the technology of cold steriliza- 
tion is perfected, it will bring about truly 
revolutionary changes in food distribu- 
tion. Perishable foods will become, within 
limits, imperishable. Present food losses 
due to spoilage will be cut drastically. 
Refrigeration expense in handling will be 
essentially eliminated. More, better, and 
fresher foods will become available to 
the consumer for less money. Cold sterili- 
zation will cpen up almost unlimited op- 
portunities for bringing to the consumer, 
at prices within reach, a wonderful selec- 
tion of prepared foods, including complete 
dinners for all occasions. 

The historic role of frozen foods is very 
likely to come to an early end, even 
though for a little while longer such 
products will continue to meet an exist- 
ing need. The need for refrigeration in 
general will be reduced. However, home 
refrigeration will not go out of fashion, 


especially so long as Americans will in- 
sist on serving ice cream and chilled beer, 
cocktails, carbonated drinks, watermel- 
ons, crispy salads and tasty leftovers. 


A New Dawn for Meat Distribution 
Meat distribution is destined to undergo 
the most dramatic and _ revolutionary 
changes. Breaking up of carcasses in 
warehouses and in stores will pass out 
of the picture. It will all be done by the 
meat packers, and they—not the store— 
will prepackage the meat into consumer 
sizes. Every package of steak, chops, roast, 
or ground beef will bear the packer’s 
brand name, with adequate grade identi- 
fication, weight, and instructions for prep- 
aration. The package will also have a 
white spot for showing the retailer’s price. 
To improve the eating quality of meat, 
animals—particularly beef—are likely to 
be tenderized biochemically while still 
on the hoof, just prior to slaughtering. 
The meat will thus become more tender 
without the cost of time and waste in- 
volved in aging—yes, and perhaps even 
without the expense of feeding corn. 
These developments will further stimu- 
late producers of broilers, turkeys, hogs, 
beef, and lamb to organize and ration- 
alize their operations with precision, con- 
trols, and efficiency comparable to mod- 
ern factories. There will come about more 
vertical integration from production to 
retail distribution of animal products. 


Changes in Produce Distribution 

There will also take place some fascin- 
ating changes in the distribution of fresh 
fruits and vegetables. Many of these prod- 
ucts may be cold sterilized immediately 
upon harvesting by means of mobile ir- 
radiators. The pre-packaging in consumer 
units will be done at the source. The mer- 
chandise will be shipped in standardized, 
streamlined containers. 

Cargo planes with carload capacity will 
take the produce from the field and de- 
liver it to modern produce terminals and 
central distribution plants of supermarket 
chains. Helicopter devices will permit 
take-off from and landing on very small 
paved areas or large roofs. Thus consum- 
ers will get produce of top quality, max- 
imum freshness and eye appeal. 

Today the housewife can already buy 
pre-packaged fresh cole slaw, mixed salad 
and a number of vegetables with the 
green tops removed. The next and coming 
step will be to peel and slice the vege- 
tables as well, before packaging. 

With cold sterilization and cheap, fast 
air cargo transportation, a number of ex- 
quisite tropical fruits, picked ripe, will 
become available like bananas at reason- 
able prices, to add variety and zest to our 
palates. 

Scientists are also on the job to perfect 
dehydrated juices with fortified natural 
flavor. Some good results have already 
been achieved. In due time we can expect 


to drink to our heart’s content a great 
variety of fine fruit juice, reconstituted 
from a powder. It will be cheap and con- 
venient to handle. 


Foods ‘Fit for a King’ 

I had the good fortune to visit, this 
August, the Atoms for Peace exhibits at 
Geneva, Switzerland. I came away feeling 
good inside, aglow. What I saw helped 
me realize what was going on in this so- 
promising and fascinating new world. 
Atomic science and engineering were on 
the march in many places and at an as- 


tonishing pace. Atoms for peace are here. 


to stay and to multiply and to enrich and 
benefit man’s life and living in a myriad 
of ways. 

The Atomic Age has ushered in inex- 
haustible power potentials. With cheap 
power the oceans can be tapped for irri- 
gation and the conversion of vast desert 
areas into Gardens of Eden. A new wave 
of prosperity, greater than any ever 
known, is in the offing. This will mean 
vastly higher standards of living. It will 
bring better health and longer lives. Folks 
will work fewer hours and will have more 
leisure. We will eat better and more nu- 
tritiously. Our homes will be air-condi- 
tioned and we will cook meals with elec- 
tronic ovens in less time than it takes to 
set the table. This will be especially ap- 
preciated by the millions of women who 
will choose to be gainfully employed. 

As the Atomic Age unfolds people will 
pay more attention than heretofore to the 
eye and appetite appeal of foods. The 
finest chefs, bakers and food specialists 
will vie with each other in food processing 
plants to bring foods “fit for a king” to 
the tables of all homes, every day of the 
year. 


Bigger Supermarkets Everywhere 

The tremendous postwar tidal wave of 
supermarket expansion in the U.S. will 
probably reach its peak within the next 
five years. However, supermarket expan- 
sion will continue unabated to meet the 
needs of newly-developing residential 
suburbs, to replace obsolete stores, and to 
fill in “vacuums” in old urban areas 
where for a number of reasons no super- 
markets have been established to date. 

In the congested, populated districts of 
our large cities we can expect face-lifting 
and streamlining of many older, un- 
planned shopping areas. More parking, 
modern stores and better merchandising 
will give these shopping areas a new 
lease of life, and will offer new oppor- 
tunities to supermarkets. 

Supermarkets will get still larger. Some 
will be colossal and will cover acres of 
store floor space. As supermarkets be- 
come geographically even more conven- 
ient to shoppers, they will displace addi- 
tional grocery and food specialty stores. 

Our population will continue to grow at 
a healthy rate. Per capita food expendi- 
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tures will rise substantially. Food sales 
in both tonnage and dollars will be much 
greater and will continue to climb. People 
associated with food distribution will be 
well paid and will find great satisfaction 
in serving the consumer. 


Automation and Changes in Food 
Handling 


Wide spread automation will change 
food handling in warehouses and stores. 
Grocery warehousing will be completely 
mechanized. Stores will send in their or- 
ders on tapes. The orders will be as- 
sembled by automation. All billing and 
record-keeping will be done by mechani- 
cal brains. 

Supermarkets will be laid out so that 
there will be practically no double-hand- 
ling of merchandise. The center of the 
store will likely be devoted to meats, 
dairy products and fruits and vegetables, 
while the wall space will be used for all 
other items, which will be fed in from the 
rear with mechanical aids. 

The checking-out operation will be so 
streamlined that customers will hardly 
wait in line. They will turn in their mer- 
chandise, then proceed to a cashier-pickup 
station, where they will pay and get their 
assembled order. Stores will be open till 
10 p.m. and, in most cases, also on Sun- 
days to meet changing shopping habits. 
Parking areas will be much larger. Stores 
serving sparsely populated residential and 
rural areas will provide facilities for heli- 
copters, as well as for automobiles. 

While the consumer will benefit from 
increased efficiency in food distribution, 
supermarket operating expense ratios are 
not likely to decline. The number of food 
items carried will increase very substan- 
tially; it may double in the next ten 
years. Merchandise turnover will there- 
fore be much slower and sales per square 
foot will be less than today. More ameni- 
ties for employes and store conveniences 
for customers will be absorbed in operat- 
ing expense. 


A New Form of Home Delivery 
Distribution 

In spite of fewer food stores and many 
mergers both at the retail and wholesale 
levels, competition will be very keen. To 
keep abreast of the times and stay in the 
competitive race, grocery wholesalers will 
exert themselves to streamline their fa- 
cilities, methods, and services to retailers. 


On the Merchandising Front... 


This will improve the position of inde- 
pendents in competition with chains. 

The supermarket’s chief competition 
will be a new form of home delivery dis- 
tribution, which will enjoy a substantial 
part of the retail food business. Large, 
mail-order-style distribution centers, op- 
erating on a push-button basis, will fill 
individual customer orders and make 
home deliveries once or twice per week 
on a regular schedule. 

Color television and weekly listings in 
newspapers will keep delivery customers 
posted on new products and price changes. 
Retail prices of this home delivery service 
will not be much greater than in cash- 
and-carry supermarkets. However, the 
majority of people will still prefer to shop 
in person, because shopping will be made 
more fun than ever. 

The public’s interest and response to 
“free” gifts, giveaways, and trading 
stamps will continue into the future. Pro- 
motional fashions will change, just as the 
$64,000 question is already being chal- 
lenged by the $100,000 cash gift—if you 
will get up from the chair to take it. And 
we can be certain that many other mu- 
tations will be hatched. 


Cooperative Research in Food 
Distribution 

Some of the changes in food distribu- 
tion which I have here indicated will be 
ushered in gradually, modestly; others 
will come with a bang and may find us 
ill prepared to meet them. Changes will 
interact and engender more changes, like 
a chain reaction. 

In this new era, the problems of pro- 
duction, processing and handling will be 
secondary in importance to the problems 
of distribution and merchandising. Ad- 
justments and solutions will be sought 
with vigor and wisdom to meet the new 
conditions and problems. The various 
segments of the entire food industry will 
undertake many joint, cooperative mar- 
keting research projects. They will work 
closer together and with more under- 
standing, enthusiasm and mutual help 
than ever before. 

The Atomic Age is here. Important 
changes are on our doorsteps. Those who 
are at the helm today will be wise to take 
time off from their routine tasks and 
probe into the complex forces which are 
shaping the tomorrow. What one man can 
visualize, another may be able to achieve! 


Forecasting Has a Long Way to Go 


By E. B. Weiss 
Merchandising Consultant 


A Pox on Prognosticators: 

In a matter of weeks, the present trickle 
of predictions with regard to business in 
1956 will reach flood proportions. This 
is one safe prediction! 

And, with the same 
inevitability, I have 
been placing an annual 
pox on prognosticators, 
although I must admit 
that this pox has been 
totally ineffective. The 
economist, in particu- 
lar, continues sublime- 
ly on his self-ordained 
mission of predicting 
the economic future 
despite his sorry record. 

Late this spring, in this column, I 
reported on predictions concerning steel 
output for 1955 made by the heads of 
U. S. Steel, Bethlehem, Republic, etc. 
These were predictions for the first half 
of 1955 and for the full year. In each 
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instance, the predictions for the first half 
of the year were from 10 to 20% shy of 
the actual mark. And in every instance 
predictions for the second half were com- 
pletely off the beam, inasmuch as nobody 
but nobody in the steel industry dreamed 
that buyers would be standing in line to 
place orders not only in the third quarter 
but in the fourth quarter as well. 


® At that time I made the point that the 
steel industry was not especially under- 
manned with economists. I also explained 
that these economists really had a fairly 
easy task compared with those who 
readily predict the future of our total 
economy; after all, the steel economists 
were charting only steel. These must 
have been the same economists who, only 
a few years ago, were battling the govern- 
ment which was then prodding the steel 
industry to increase its output potential. 
These economists “proved” that the re- 
quested plant additions would lie idle for- 
ever and a day. (By way of footnote, it 
might be added that right now the steel 
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cigaret we'll start feeling better. 


Have Fun—Feel Better 


We like to note what, by a little stretch of the imagination, might be called 


We cite the ads reproduced as an example. 

For a good many years, advertised products have promised to relieve our 
misery, make us more popular, give us pep, beauty, a closer shave, sex appeal, 
an inoffensive breath, and so on. Now, at long last, we find, not one advertiser, 
but two who are philosophical. “Pleasure helps your disposition,” one informs 
us. And the other asserts that “Having fun is good for you.” 

Well, we’re glad to hear this. We’ve felt for a long time that, at least what 
we look on as fun and pleasure, actually helped shorten our life span. Now we _ / 
can begin to lose that sense of guilt when we sip our second bourbon, or watch _ 
a strip tease, or take in the late-late show on television. 

We can wake up with a hangover and, somehow, feel that what we’ve done 
has been good for us and improved our—g-r-r—disposition. It’s going to take 
a lot of convincing, we’re afraid. But maybe after an Alka-Seltzer and a 
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industry acknowledges that it must once 
again increase productive capacity—and 
soon.) 

A second example of the futility of 
most economic forecasts comes from an 
industry equally well-heeled with econ- 
omists—the automobile manufacturing 
industry. And, so that this second example 
may not be dismissed as coming from one 
who admittedly has a blind spot concern- 
ing the “art” of economic forecasting, I 
should point out that this case history 
was reported in the First National City 
Bank “Bulletin’—organ of one of the 
nation’s largest banks, which is well- 
staffed with economists. 


® In a recent issue of its “Bulletin” the 
bank points out that the president of 
General Motors was compelled to make 
several rather sizable revisions upwards, 
during 1955, in his predictions concerning 
auto production. His first prediction was 
some 5,500,000 cars. That was upped to 
6,000,000 in a later prediction and, be it 
noted, this is a jump of almost 10%, 
which is a fairly sizable margin of fore- 
casting error. The actual auto output for 
1955, says the First National City Bank, 
will be in the neighborhood of 8,000,000 
—which makes the margin of error on the 
order of over 35%! 

I’m sure I need hardly point out that 
General Motors, too, has a sizable staff 
of economists. And I’m sure I need 
hardly point out that forecasting auto 
volume should be somewhat easier than 
forecasting our total economy. 

So when you pore over the forecasts 
for 1956 that will soon pour from the of- 
fices of the never-discouraged economists 
and other professional and semi-profes- 
sional forecasters, remember these fore- 
casts by the “experts” of the steel and 


auto industry and remember the she.- 
lacking that was handed to those forecasts 
by the march of events. And when yo 
see a retail analyst from the sacred wal! 
of a learned institution predict that re 
tail volume for 1956 will be up 3% o 
7% or some equally apparently precis: 
figure—ask yourself how he, or anybody 
else, can be even remotely precise witk — 
respect to retail volume in 1956 when the — 
steel companies and the auto companie: © 
miss the mark by as much as 35% in 
their forecasting. 


= Even if our forecasters could anticipate 
the unanticipated, like the unfortunate 
illness of the President, it would still be © 
rash to assume that they can predict the 
economic future, either for short swings or 
for long swings. Economic forecasting, in 
its present status, is neither science nor 
art. Indeed, it isn’t even talent! 

If you will join me in my pox on prog- 
nosticators crusade perhaps you will join 
me, too, in my related crusade against 
the ridiculous statistics which are used as 
gospel by our forecasters. In this connec- 
tion, I note that the Committee for Eco- 
nomic Development recently declared that 
it saw a need for “purifying” certain 
existing statistical series now emerging 
from various government agencies. I note, 
also, that the Federal Reserve Board, 
which rises valiantly and promptly to 
the defense of all of its statistical reports, 
has just announced a new statistical proj- 
ect on which it has been working for no 
less than nine years and which, I presume, 
it considers an improvement on much of 
what has gone before! 


® And, finally, I see a report out of 
Washington to the effect that the pop- 
ulation of the U.S. by 1975 will reach 
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HOW TO CUT PRINTING DISTRIBUTION COSTS 


Gace has plants situated on the East and West Coasts. 


That fact can save you time and money. When desirable, 


simultaneous editions can be printed on similar equipment 


2.800 miles apart to cut your distribution costs. 

No matter how large the order, you can be sure it will 
be ready—when and where you need it. Clement takes 
full responsibility for both production and distribution, 
delivering the complete job in bulk, or in a thousand 
shipments to a thousand places. 

All over the map, leading American businesses take 
pride in and profit from sharp, clear color printing by 
Clement. This unique distribution service is one of the 


many reasons why. Yet Clement printing costs no more. 
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somewhere between 207,000,000 and 228,- 
000,000. This report comes out of the 
Census Bureau, which calmly admits that 
it uses four different methods for pro- 
jecting the population up to 1975 and that 
each differs from the other by some 
7,000,000. Between the lowest figure and 
the highest, there is a difference of almost 
10% again, quite a margin. 

In a recent issue, Business Week re- 


Salesense in Advertising... 


ported that “many economists regard eco- 
nomic forecasting as a low and disrepu- 
table pursuit for learned men... they 
suggest business must wait another 100 
years or so before it can expect the 


_ savants to say anything meaningful about 


the future.” 

On the second count I’m inclined to 
agree—heartily. In the meantime, a pox 
on prognosticators. 


Jim Young Proves That People Still 
Read Printed Advertising 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


James Webb Young, who needs no in- 
troduction to most of my readers, is cur- 
rently in the midst of an experience 
which is providing him with conclusive 
evidence that people—lots of people— 
will read long, closely- 
set copy that is unaided 
and unabetted by pic- 
tures of any kind. 

And, what’s more, 
copy about a _ staple, 
everyday product—ap- 
ples. Exceptionally fine 
apples, to be sure—but 
still the fruit of trees 
of the genus Malus. 

Jim, in addition to 
his duties as senior consultant to J. Walter 
Thompson Co., produces and markets a 
branded product known as Old Jim 
Young’s “Champagne” apples. This activ- 
ity he carries on, in person, at his Rancho 
de la Canada, which is situated in a lovely 
little valley near the picturesque New 
Mexican village of Pena Blanca. 


James D. Woolf 


ws This year, Jim decided to make a con- 
centrated drive on the nearby Albuquer- 
que market—and when I say “drive on 
the market” I mean a drive on consumers 
as well as on retailers and distributors. 
To do so, advertising-wise, he used two 
local newspapers twice a week, and five 
one-minute spots a week on the leading 
disc jockey radio program—Johny G. Re- 
produced here are several samples of the 
newspaper ads, which you will see are of 
the straight reader type, set by the pa- 
pers. Johny G uses these ads as the basis 
for his ad libbing. 

Jim started this advertising four weeks 
before he had any apples to put on the 
market, with copy which solicited ad- 
vance orders for his Gift Packs, but 
which were really aimed at getting peo- 
ple talking about his apples before they 
were on sale. 


s Now for the $64,000 question. Did Al- 
buquerque folks see these little ads and, 
more important, read them? What, in 
short, was the result? I asked Jim for the 
facts, and here is what he told me: 

1. The first result was a lot of people 
driving to the Rancho, 55 miles, on Sat- 
urday and Sunday, to buy Old Jim 
Young’s “Champagne” apples. There were 
so many of these eager buyers that Jim 
had to run an ad (shown here) apologiz- 
ing for their being misled into believing 
that the apples were ready. 

2. The second result was that Jim got 
a lot of Gift Pack orders by mail, from 
both individuals and business firms— 
which he really did not expect. 


3. The third was that the leading 
wholesale produce distributor agreed to 
handle the apples. 

4. And the fourth was that, through the 
distributor and direct, Jim got a wide 
distribution and active sale in a high per- 
centage of the retail food stores, includ- 
inrg three of the four chain outfits in 
Albuquerque. 


a The radio did a good job, reports Jim, 
and many people who continue to come 
to the Rancho on weekends mention it. 
But it is the newspaper copy from which 
he hears most. He has never run a series 
of ads for any product on which he has 
had such conciusive evidence of a very 
high rate of reading. 

For my readers’ enjoyment and edifica- 
tion I give you here the complete story, 
by Old Jim Young, of “How to Breed a 
New Apple”: 

“Nearly everybody,” says the copy, 
“has heard of Luther Burbank, and his 
wonderful improvements in fruit, flow- 
ers and plants, through scientific breed- 
ing. 

“In apples, hundreds of new kinds have 
been produced by this method. But it is 
a fact that most of our really popular 
apples have not come from such work. 
Nature herself has produced them, and 
they have first appeared by chance in 
somebody’s orchard. 

“This is what happened with an apple 
called the Golden Delicious. The first 
tree of it just sprang up from some un- 
known seed on a West Virginia hillside. 

“From this original tree, some 20 years 
ago, came a group of trees which I 
planted in my little Jemez Mountains 
valley, here in New Mexico. 


we “And here another wonder of nature 
happened. Here, it appears, the volcanic 
soil, the warm southern exposure, the 
cold high altitude nights, and the pure 
mountain water irrigation were just what 
this apple needed. 

“The result was another improvement 
in this apple, which has made it so su- 
perbly different that it is in effect a new 
apple—my ‘Champagne’ apple. I modest- 
ly claim it is the finest eating apple in 
the world, and a good many people have 
come to agree with me. 

“Its skin and flesh are golden. When 
you eat it, every bite crackles and the 
juice runs down your lips. Its flavor 
suggests a rare champagne—hence its 
name. 

“From all parts of America people now 
send to me for the handsome Gift Packs 
of these apples which I send out early in 
October—16 big, beautiful apples, se- 
lectively picked, protectively packed, and 
shipped at the moment of perfection. 

“If you have a friend, relative, or cus- 
tomer to whom you would like to do a 
little boasting for New Mexico, these 
apples will do it for you. And bring you 
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cheers—or your money back from me. 

“Price per Gift Carton, with your name 
on the label as donor, delivered anywhere 
in the U.S. (except California) $3.85; 4 
cartons for $15. Just send names and ad- 
dresses with your check to Old Jim 
Young, Rancho de la Canada, Pena Blan- 
ca, N. M.” 


Employe Communcations... 


lictous 
thin, 
Jemez Mts. f?®ady 
the sotl and cli Becausittt 
t rif famous “cre Gitt p, ‘ 
to perf gall over the cabana” 
ah *dvance work’ é iakes 


“Do people still read printed advertis- 
ing?” asked Jim of me, rhetorically. “I'll 
say they do, when they find it interest- 
ing! And why shouldn’t they? That’s what 
they buy a newspaper or magazine for, 
isn’t it—to find something interesting to 
read?” 


Straight Talk for the PR Man 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 


Most of the procedure manuals on how 
to submit copy to the press have been 
written by public relations people. In 
general these are helpful directives for 
the initiate, but the guy with the eye- 
shade in the news room often manages 
to squeeze a lot of water out of them. We 
have been waiting patiently for someone 
on the receiving end of a handout to voice 
his views, and here it comes, free of the 
high gloss, from L. T. Anderson, city ed- 
itor of the Gazette, Charleston, W. Va. 

“Please, mister,” the Anderson primer 


for press agents begins, “if that’s a hand- 
out in your hand, just give it to me. 
That’s all there is to it. If we can use it, 
I'll ask a reporter to rewrite it. If we 
can’t use it, I’ll throw it away. 

“Don’t hold it under my nose and read 
it to me with your finger tracing every 
line. I can read. I’ve probably read more 
handouts like this one than you'll la- 
boriously prepare in a lifetime. And 
don’t suggest that we have ‘a little talk’ 
about it. I haven’t got time for confer- 
ences. If there’s anything in your hand- 
out that calls for a talk, I’ll introduce you 
to the man who’ll handle it and I'll get 
back to work. 

“Don’t invite me to your office or fac- 


Just Looking... 


Every once in a while somebody gets 
up in meeting and announces that too 
many agencies are spending their cli- 
ents’ money without knowing why, 
where or how. 

The advertising business is about the 
only place outside a revival tent where 
this sort of thing is so common it seems 
almost natural. What do you suppose 
motivates such peculiar behavior? 


a I'll wager that doctors make as 
many mistakes as advertising men— 
maybe more. 

Engineers occasionally gum up a bat- 
tleship or drop a bridge into the river. 

We can all recall spectacular bloom- 
ers in motion pictures, publishing and 
the theater...not to mention a few 
in such staid circles as, let us say, 


By Walter O’Meara 


drugs, appliances, 
breakfast cereals. 

Yet nobody in any of these fields 
ever rises to point out that too many 
of his confreres don’t know why, where 
or how. Not in public, anyhow. 


automobiles and 


a Only “advertising executives”—and, 
of course, their brethren in research— 
permit themselves this doubtful lib- 
erty. 

And this, despite the fact that the 
advertising business is conducted, on 
the whole, about as soundly and effi- 
ciently as any profession dealing with 
the wants, whims and hidden urges of 
160,000,000 people is ever likely to be. 

Of course, a little self criticism is a 
healthy thing. But let’s wait till we 
get home, maybe? 
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tory functions, but if your boss insists that 
you ask the press to the employes’ picnic, 
don’t please ask me to call you and tell 
you just who will represent the paper at 
the outing. Hell’s fire, mister, somebody 
might rob a bank that day. We don’t 
know who'll be doing what on any par- 
ticular day. We appreciate your kindness, 
but we'd rather you didn’t invite us at all. 

“Let me repeat that business about 
conferences. Don’t, repeat, don’t ask me to 
have a conference with you. Usually that 
means you want me to map out a public- 
ity campaign for something or other. 
That’s your job, not mine. Just send your 
stuff in. 

“No use standing there. There are 16 
more press agents waiting to see me. Tell 
them at your office that you gave it to 
me and that I said that’s all you needed 


Advertising Age, November 21, 1955 


to do. No, don’t read it to me. I can read.” 

The foregoing, suitable for framing, 
was recognized for its true value by the 
great Baedeker of the newspaper craft, 
Editor & Publisher, and it ranks with the 
sage advice proffered by Frank Lovell, 
forthright managing editor of the Jour- 
nal-Times, Racine, Wis. Editor Lovell un- 
dertook some years ago to define just 
what it was about industry that interested 
newspapers, and he saw to it that the 
business people in the area received 
copies of it. For a time, it is said, the 
quality of industrial coverage improved 
mightily, because management spokesmen 
had been taken by the hand and pulled 
through a primer course in press rela- 
tions. What industry and newspapers 
need is an extension of such a course all 
over the country. 


Looking at Radio and Television... 


Clients, Be Calm 


By The Eye and Ear Man 

The anxieties caused by impatient ad- 
vertisers wondering how they are doing 
in the current season has caused the usual 
fall rating jitters, accompanied by an ex- 
traordinary amount of inaccurate report- 
ing of circulation of television programs. 
The main trouble is that Nielsen, the Bible 
of the old-line scientific advertisers, is 
about a month and a half behind the fact, 
and this year, due to the strange and 
wondrous extension of daylight saving 
time in many important eastern areas for 
an additional month, it may be Jan. 15, 
1956, before the real truth about successes 
or failures in television can be accurately 
determined. 

The main advice that can be given to 
the jumpy advertisers is “Take it easy.” 
No advertiser in his right mind is going 
to give up a franchise. There are vultures 
in the trees waiting for somebody to 
weaken. Only an hour of marginal] time 
is available on CBS, station option time 
on NBC, and about six hours of question- 
able franchises a week in prime evening 
hours on ABC. Advertisers needing al- 
ternate half-hours in addition to what 
they have are standing in line along with 
the new-to-television or back-to-televi- 
sion groups. 


= If it is granted that there will be no 
franchises relinquished without a fight, 
the key to the scramble for rating infor- 
mation lies in information about programs. 
Here is an area for honest differences of 
opinion. Most new programs or renovated 
old ones are building during the early 
days of a new season. It takes fully a 
month before they get into their stride 
and the cast and production staff know 
where they are going. In addition, most 
program contracts are for at least 26 
weeks and in many cases for 52 weeks 
firm. The only contribution by agency and 
sponsor that can help in an early develop- 
ment period is patience, understanding, 
and suggestions diplomatically relayed to 
the group to whom the responsibility of 
building a program has been delegated. 

Never forget the oldest maxim in busi- 
ness or show business: When you hire an 
expert and hold him responsible for a 
product or program, you must also dele- 
gate the authority to produce in his own 
expert manner. If you continue to second- 
guess him, or steer him, or order him to 
do what you want, you have split the 
responsibility and depreciated the value 
of the expert. Better to find that Expert 
A with complete responsibility is wrong 
and fire him in favor of Expert B. 


Now, while everyone is waiting for (1) 
the first Nielsens, which will reflect the 
progress of the program quality; (2) the 
opportunity for an audience with more 
programs and better programs available 
to them to select a favorite; (3) the rest 
of the time zones at last free of daylight 
saving time distortions, and (4) the cu- 
mulative audience studies along with 
averages of multiple ratings, the hysteria 
sets in. 


® Trade publications, noted for their 
Singular inability to know one rating 
from a gossip item, view significant 
trends with alarm. One feels the half- 
hour show is a stupid buy; others talk of 
the failure of the spectaculars. Networks, 
noted for their uncanny ability to pick 
any rating service or single rating which 
favors their network or their personal 
point of view, are already shuffling pro- 
grams and pressuring advertisers to buy 


out programs they have already written 


off as failures before a single definitive 
rating has been published. 

Take it easy, indeed. Trendex, the 
quick telephone survey in metropolitan 
areas, is unwittingly contributing to the 
mass hysteria and confusion. Not because 
it doesn’t reflect interesting competitive 
positions of programs in metropolitan 
areas, but because of its misapplication 
in the hands of amateurs in agencies, 
client offices, networks, and the trade 
press. There is no known way to translate 
Trendex into Nielsen ratings. Don’t try. 
The systems are not parallel nor do they 
pretend to be. Wait. 

After you have had three months of 
Nielsen on a new show, tally up the aver- 
age audience, get the average rating and 
circulation for the last quarter of 1955, 
reduce it to cost-per-thousand-per-com- 
mercial-minute, and if you get $3.50 you 
are doing about average. If it is less than 
that, congratulations. Average circulation 
should be a little under 7,000,000 homes. 


® Except for the pressure exerted by one 
network, which doesn’t want its hour or 
hour-and-a-half shows reduced to their 
true minute-by-minute audience, Nielsen 
would feature average audience figures 
prominently. The original barometer of a 
home counted as listening to an entire 
show, if the show was tuned in six min- 
utes or more, was predicated on the half- 
hour length and radio habits. The audi- 
ence of the commercial on a long show 
can only be measured by average audi- 
ence or number of viewers at any given 
minute. 


So calm down. Don’t get the old blood gray boys with the slide rules, the scien- 
pressure on the rise due to headline-happy tific minds, the mathematical training, 
trade papers or the hypersalesmanship of and the calm, objective point of view to 
the network salesmen who want it to report to you on how you are doing when 
come out their way. Wait for the good, the facts are available. 


Looking at the Retail Ads 


’ 
i 


what a charming way to bring summer inside! 
“Plantiers” for room dividers 


Here are decorative units you can use indrvidually or combine to form « variety of planter, bookshelf and 
knichkneck errangements. You can make o long, low bank avangement for window or build it up to 
make «room divider. Or you con make shelf and wall arrangements of vened heights ond widths 

to wit your own rooms. Easy to assemble in black metal frames, with bores in terre cotta, grey or yellow. 


Altman modern farnitare, cighth floor 


Dds ie 2 chet 
~~ 7s BT ond the “Plantion” sho ot East Orange, White Plains and Manhamet .... mail and telephone (MUnayhil 9.7000) orders filed on 


“Phanters.” Ow telephone erdgy sarice opens at 8:20 A.M. Mendey ... beyond ow moter delivery arse delivery cherges will be additional, 


By Clyde Bedell wood. They call them ‘boxes.’ ”’ 
(Mr. Bedell is a consultant in cre- “Well, would it have hurt them to say 
ative advertising and advertising so?” 
training.) “No. I guess I would like them better 
An imaginary conversation that, with if they were wood. I guess they’re met- 
many variations, could occur in a great al—tin boxes.” 
many homes as a result of this ad: “Well, if so, why didn’t they say 
“Oh Harry, look. Just what I’ve ‘heavy gauge,’ smooth, handsome—or 
wanted. Here’s what solves the problem Something?” 
in this difficult room. Plantiers! Plan- “I don’t know. But let’s assume they 
tiers they call them! Wonderful!” are not too wide. Let’s get some.” 
“Um-mm-m-m.” “Look, Helen. These things with flow- 
“Harry, look...look. This is it!” er or plant pots and earth in them are 
“What's it?” heavy.” 
“These plantiers.” “Yes?” 
“What for? What’s a plantier?” “Suppose one got knocked over. Looks 
“You weren't listening. To divide this like they’re just piled on top of one an- 
room. Ideal. High at the end, then lower ther.” . 
about here—then only one tier high “Just standing on those thin rails? 
here... Yes. That would do it!” Just standing one on top of one anoth- 
“Um-m-m.” er?” 
“Harry. Please take your nose out of “Looks like it.” 
that sports page. Look at this ad with “Oh that couldn’t be... they must...” 
me. Where’s a yardstick? Let’s see. “It doesn’t say they lock or groove 
$8.95, $5.95, $7.95. How many units ‘8ether. It doesn’t say they bolt or 
would it take?” fasten together. Can you imagine their 
“Yes...yes. I’m listening. What was O° Saying so if they do?” 
it you said?” “Yes...I can imagine it. Many stores 
don’t say all they ought to, it seems to 


* ba 
. me. Remember the easy chair I ordered 
Ten minutes later. for you? And when it got here, it was a 
* * * midget? Wonderful for many small 


“I have measured, Helen. I have rooms, but not for your long legs!” 
measured. Carefully. Twice. But we still “I sure do.” 
can’t tell if they’d fit. Look—davenport “And remember how we almost 
here, tv here. The buffet or sideboard bought a wonderful barbecue cart over 
or whatchacallit can’t come this way the telephone from an ad. And finally 
another inch, because of that window. let it go rather than ask the store for 
That leaves only 9% inches here— more information?” 
against this wall.” “Yes. And I remember...” 

“Yes, so what?” And so on... 

“Yes—so this! If these plantiers are Now the store may say: “You don’t 
more than 9 inches to 9% inches wide, know what you're talking about, Clyde 
they can’t possibly fit in here. And the Bedell. We sold a lot of those planters— 
damned ad doesn’t say how wide they  Plantiers. The ad was good.” 
are. It just gives length and height.” No doubt. But that’s the same as a 

“Oh, the ad must say!” man being content with arriving at his 

“Oh it must, must it? Well you dis- destination day after day in a Cadillac 
covered the ad. Discover the width!” that misses and runs like a donkey en- 

(Long pause) gine. Are ads run to sell only the easy 

“Ummm ...I guess you’re right. Now Marks, the easiest prospects—to sell 
what a silly thing to leave that out.” only a fraction of what the same space 

“Yes? Well, they have also left out Could sell? 
whether they’re all metal, or whether The papers are full of such ads to- 
they’re wood, or wood and metal.” day—ads that do not complete the cir- 

“Is that bad? Does it make any dif- cle. They start out to achieve some- 
ference?” thing, to be final, to render a service, 

“Well, doesn’t it? Can you imagine ut in their stories, in their descriptions, 
tin boxes here?” in their presentations—some hiatus ap- 

“T hadn’t thought of that. But they’re Pears, and reduces effectiveness to a 
painted!” fraction of what it might be. It reduces 

“Painted, yes. But thin metal with ™uch fine-looking advertising to some- 
wavy sides. Not for me!” thing less than fine—less professional in 


“Maybe they’re wood. They look like actuality. 
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These people 
| are thinking about 


you - 


You see below some of the reporters and editors on the Washington staff of 
The New York Times. They are earnestly engaged in the give-and-take 
of their regular Thursday morning meeting. What makes them so intense 
is the fact that they are thinking about you. 


James (Scotty) Reston, chief of our Washington staff, is the fellow 
at the far left. He conducts this skull session. Every member of his staff, 
24 of them, takes active and vocal part. 


What they do, after tossing themselves a few bouquets and muttering 
some criticisms, is mainly to wonder out loud about you. How much of what 
is going on in Washington do you know and understand? 


You see, their job is to tell you, and in a way that helps you understand. 

So they dissect their week’s work and try to figure out whether it has 
helped you. Then they look ahead to what’s coming up next week and try to 
figure out how they can tell you about it so that its true import to you 

is clear without question. 


Before their next meeting, this staff will have turned out some 150,000 
words—the biggest Washington report you can get anywhere. They 

will have covered the White House, the Congress, the Supreme Court, 
the various executive establishments, all of official Washington and some 
unofficial. They will have asked hundreds of questions, prodded answers 
out of scores of office-holders. 


But this statistic is not important to you. What is important is that they 
will have had you in mind every question of the way, and every answer. 
That’s what they figure their job is—to be you in Washington. 


The rest of The New York Times staff all over the world is just like them. 
That’s what makes The Times such an interesting, informing, fascinating 
newspaper, so different from any other. Our staff puts more into it. 
Readers get more out of it. So do advertisers. 


The New Hork Gimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 
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Left to right: Seated—James Reston, Feliz Belair, William S. White, W. H. Lawrence, Luther A. Huston, 
Anthony Leviero, Jay Walz, Nona Brown, Alvin Shuster, Bess Furman ; Standing — Russell Baker, 
Allen Drury. William M. Blair, Dana Adams Schmidt, Elie Abel, C. P. Trussell. Arnold Newman Thoto 
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Business Paper Success Story... 


Permutit Ads Tell How Industry Need 
for Purer-than-Distilled Water Is Met 


New York, Nov. 15—The Per- 
mutit Co., established in 1913 to 
sell equipment for removing the 
“hardness” from water, in the 
home and in commercial laundries, 
has expanded into almost every 
major industry. Its growth has 
been especially marked in the 
power industry, in terms of both 
dollar volume and equipment sales. 

And much of the expansion has 
been attributable to an exception- 
ally effective job of advertising. 

Since World War II Permutit’s 


business has more than tripled, ac- 


cording to a company official, and | 
it is continuing to grow with the | 


growing need for pure water in in- 
dustry. 

Henry W. Foulds is president of 
the company. Its general offices 
are in New York, though its prin- 
cipal plant is located at Lancaster, 
Pa., and there is another one at 
Birmingham, N. J. 

A. McLean Freeman is adver- 
tising manager, and the account 
has for some 15 years been han- 


when time is important—get 
hewspaper 


mats from 


BETTER DOUGH—Importance of pure 

water in making rubber Airfoam 

cushions is brought out in the copy 
in this ad for Permutit. 


dled by Cunningham & Walsh, 
with Theodore A. Tefft as account 
executive. 


® The highly technical character 
of the company’s work has been 
so effectively handled in adver- 
tising addressed to the water-using 
industrial fields and to top execu- 
tives that Starch ratings are much 
higher than the average, Mr. Free- 
man pcinted out. The services the 
company renders are so clearly 
defined that the copy appears to 


have a high degree of “sell,” and! |. 


recent Starch ratings have indicat- 
ed high “noted” and “read most” 
figures. 

As Mr. Freeman put it, “Our ad- 
vertising to top executives in- 
volves the job of feeding technical 
and process data to a general au- 
dience, and this has been dcne 
very successfully. 

“We consider that ours is an 
umbrella job that helps us find 
new applications for our services,” 
he said. “In addition, it must in- 
form the business executives who 


|make dec.sions on what we can do 


for them. Of course our advertis- 
ing to the industries where our 
services are mcst needed is framed 
in terms with which they are fa- 


casi can do for the power plant 


Advertising Age, November 21, 1955 


| miliar. | 


“We know exactly what Per- 


field, for example, for water-sup- 
ply plants, and so on. And the de- | 
tails of these services are placed 
before business paper readers in| 
explicit terms.” 


® In fact, the Permutit advertis- 
ing copy tells the company’s story | 


so well as to require scarcely |. 


any further explanation. For ex-| 


ample, a power field advertisement | | 


consists chiefly of a striking array 

of photographs of a dozen power 
| plants where Permutit equipment | 
| pears the following listing of the 
/company’s products in this im- 
|portant area: Demineralizers, zeo- 
\lite and hot-process softeners, 
precipitators, deaerating heaters, 
pressure and gravity filters, chem- 
ical feeders, aerators, blow-off 
equipment and other power plant 
specialties. The headline says: 
“Why these power plants chose 
Permutit water conditioning,” and 
the copy explains: 

“Some chose Permutit for its 
world known engineering experi- 
ence in thousands of utilities and 
industrial power plants .. . cover- 
ing every major development in 
water conditioning from the first 
zeolite water softeners to the most 
modern demineralizing systems. 


® “Others chose Permutit for its 
complete, integrated service: The 
water analysis labs, engineering, 
equipment, controls and ion ex- 
change resins ... from one source 
. under one responsibility. 
“But most of the designers at 
these plants chose Permutit be- 
cause they have personal knowl- 
edge of many installations where 
Permutit equipment has given 
long years of efficient, trouble- 
free performance. They know 
that’s what pays off in the long 
run.” 

This kind of story is a logical 
development of the company’s or- 
iginal limited appeals to home- 
owners (who are still being sold) 
and laundry operators, whether 
commercial or institutional, who 
wanted softer water. 


® Water softening, Mr. Tefft ex- 
plained, is the precipitation of the 


SAN FRANCISCO 


5. M. ‘ipso this phenomenal, rapidly 


} rmingh 


 Marttord:New Britain 


65 miles from Los Angeles, reached 
by only Y2 of 1% of the total cir- 
culation of the major Los Angeles 
newspapers. Definitely an inde- 


pendent market. 
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SAN BERNARDINO - RIVERSIDE 


Metropolitan area's NATIONAL ranking is... 
5th in Drug Store Sales Growth 


SAN oe 


Sth in Population Gain, 1945 (49th), 1955 (32nd), 1965 (22nd) 
Oth in Food Store Sales Growth 
TOth in Furniture, Household-Radio Store Sales Growth 
12th in Population Growth in 1945-1955 

12th in €.8.). Net Dollar Growth 

T3th in total Retail Sales Growth 

7th |, General Merchandise Store Sales Growth 
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Typical Water Treatment for e Rewer Plant 


9.99998% Pure Water for Power Plants 
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PERMUTIT 
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99.99998% PURE—This ad for Per- 
mutit underlined the importance of 
pure water for power plants. 


chemicals causing the objection- 
able characteristic called “hard- 
ness”—dissolved calcium and 
magnesium. This has been done, 
with varying degrees of efficiency, 
for five hundred years or more. 
But the demand of modern in- 
dustry is for pure water, with not 
merely most of the mineral solids, 
but all of them, removed. This 
need has grown with the develop- 
ment of modern high-pressure 
boilers and high-speed turbines 
that actually cannot operate with- 
out water that is better than most 
commercially distilled water. That 
is where Permutit came in. Here 
is the way another piece of copy 


tity Water Needs: Up 50% by 1975 


PERMUTIT 


NEEDS—The growing need for more 

municipal water utilities will be 

50% greater by 1975, this ad for 
Permutit points out. 


tells the story: 

“This is Robert Gans. About 50 
years ago he discovered a new, 
simple method of softening hard 
water and coined, for the process, 
the trade name ‘Permutit’ (rhymes 
with ‘compute it’), derived from a 
Latin verb meaning ‘to inter- 
change.’ 

“Gans found that certain zeo- 
lites (insoluble, granular materi- 
als) would take the hardening 
mineral elements, calcium and 
magnesium ions, out of the water 
and exchange sodium ions in their 
place. He also found that the zeo- 
lite or ‘ion exchanger’ could be 
used over and over by simply re- 
generating it with a solution of 
common salt. 


@ “It’s big business ... Ion ex- 
changers have come a long way in 
recent years. Certain combinations 
remove all mineral solids (‘de- 
mineralization’) ... producing the 
equivalent of distilled water at 
low cost. Thousands of Permutit 
units now protect steam boilers in 
power plants ... and serve hos- 
pitals, restaurants, municipalities, 
refineries, chemical plants, many 
other industries. 

“Water treatment is now only 


one of the many uses of Permutit 
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Advertising Age, November 21, 1955 


ion exchange equipment. Other 
applications include—removing 
impurities from foods or drugs, 
recovering metals from plating 
baths, separating rare metals from 
ores ... and many others. If ion 
exchange might solve your prob- 
lems, write: The Permutit Co.” 

A specific application of Per- 
mutit service is featured in a piece 
of copy which tells how Goodyear 
used it in the production of what 
the headline describes as “Better 
‘dough’ for Airfoam cushions.” 


® Pure water was necessary to the 
production process. The Goodyear 
steam plant was overtaxed and 
could not produce the amount of 
distilled water needed if that proc- 
ess was to be employed. So Good- 
year turned to Permutit. The prob- 
lem was solved by producing 
water which “has proved to be 
higher in quality than distilled wa- | 
ter—at a considerable saving!” 
One ad contains this warning: 
“City Water Needs: Up 50% by 
1975.” The illustration diagrams a 
modern municipal water treatment 
plant; the copy points out the fact 
—which is becoming a matter of 
serious concern everywhere—that 
water requirements are increasing | 
at a rate which is crowding all 
available sources of supply. Then 
the copy indicates in specific terms 
how Permutit can help in meeting | 
the situation. | 
The cost of a Permutit installa- | 


| 


tion in a good-sized power plant | 
can run to $100,000 or even more. | 
Smaller industrial installations can | 
cost $10,000 to $15,000 and up, 
depending on the size of the job, 
the grade of water required and/| 
the nature of the service to be per- | 
formed. These substantial cost fig- | 
ures underline the reason why, | 
with its steady rise to a position | 
where the company can say it is| 
“pioneer and largest firm in the. 
business,” its volume has tripled. | 


® “Media selection is an impor- 
tant part of our work,” said Mr. 
Tefft. “We have to cover engineers | 
in several fields, such as chemical, 
water works, electric utilities, etc., 
at lowest possible cost, with some 
broad horizontal advertising to) 
reach management. Copy is tai-| 
lored to the technical audience of | 
each publication. We give readers 
all the information we can, with 
an honest array of facts, almost in 
editorial style. 

“The advertising is reinforced by 
a comprehensive public relations 
program, administered by Eskell | 
Nordell, of Permutit, and serviced 
by Paul Pedersen, of Cunningham | 
& Walsh.” 

The business papers used, in ad- 
dition to 17 of the leading annuals 
and catalogs in the fields in which 
the company is chiefly active, are: 
American City, Business Week, 
Chemical &_ Engineering News, 
Chemical Engineering, Chemical 
Week, Electric Light & Power, 
Engineering Journal (Canada), 
Chemical Engineering Progress, 
Journal of the American Water 
Works Assn., Metal Finishing, | 
Modern Power & Engineering | 
(Canada), Power, Power Engi- 
neering, Public Works Magazine, 
and Water & Sewage Works. 


N. Y. Court Bars 
Sale of Stock in 
‘Christian Network’ 


New York, Nov. 15—Attorney 
General Jacob K. Javits last week 
obtained a temporary injunction 
in supreme court halting the sale 
of stock by West Hooker, presi- 
dent of Film Network Inc. and 
Master Television Corp. 

The 37-year-old model and tv 
producer was charged with trying 
to “raise millions of dollars” by 
“fraudulent practices.” The state 
said he made unauthorized use of 
the names of such people as Gen. 


Douglas MacArthur and Vivien 
Kellems, Connecticut industrialist, 


to help promote his fund raising 
drive for what Mr. Hooker de- 
scribes as a “Christian television 
network.” He also was accused of 
falsely reporting that the Chicago 
Tribune station, WGN-TV, and 
three General Teleradio stations 
had agreed to join his proposed 
hookup. 

The attorney general further 
charged that Hooker had claimed 
to have raised $300,000 in New 
York for his corporations when 
only $40,000 had been obtained. 

Mr. Hooker edits the National- 
ist Party Bulletin. At a press con- 


ference here he told reporters: “I 


am not anti-Semitic, a 


racial 
term, but I am anti-Jewish, a 
creed term; to the extent that 
Judaism is anti-Christian ...I’m a 
Christian and I want to get a little 
Christian influence into televi- 
sion.” 


Mr. Hooker was out of town on. 


a business trip when AA tried to 
query him concerning his answer 


to the supreme court’s show cause | 


order. 


Westinghouse Boosts Tooke 


Franklin A. Tooke, formerly 
general manager of KYW, Phila- 


delphia, and recently on special as- 
signment with the headquarters 
staff of Westinghouse Broadcasting 
Co., has been named general man- 
ager of the company’s Boston sta- 
tion, WBZ-TV. He succeeds W. C. 
Swartley, now v.p. of the compa- 
ny’s Boston activities. 
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If you’re getting 
BETTER QUALITY 


elsewhere, don’t bother, 
say p. 2 not, here’s our address. 


WALK advertising typography 
| Telephone MO 4-6134 @ 11 E. Hubbard, Chicago1! 


| Sersen’s IMPRINTING, Inc. 


@ If Your Printer Doesn't Want ‘em, WE DO! 
| (or we'll do it for him) 
| IMPRINTING OR OVERPRINTING 


OF FOLDED AND BOUND JOBS 


CHesapeake 3-2050 CHICAGO 7 


17 N. Loomis St. 


It’s not a secret ingredient... it’s AKH 


* Advertising Know How is the most important contribution that SARRA 


makes to a television commercial, for at SARRA our only business is, 
and always will be, visual selling. 


Sarra’s permanent staffs are all advertising men. They speak the 


4 language of the agency and its clients. 


They interpret the sell with AKH. 


Television Commercial. 


Photographic Illustration 


Specialists In 


Visual Selling 


New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 


Motion Pictures 


Sound Slide Films 
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Vending Machine Sales Will Reach 
$1.7 Billion in ‘55, NAMA Predicts 


Cuicaco, Nov. 15—The time has |sugar, ice cream and nuts. Intri- 
come when you can walk up to a |cate money changers with the food 
coin-operated machine (or a bat- {dispensing machines help the 


tery of them), plunk in some |transactions along. 
change and receive a complete hot; The National Automatic Mer- 


meal—literally from soup to nuts. |chandising Assn. last week held a 

The menu might consist of sev-|four-day meeting and exhibition 
'where these wonders were on 
iview. A total of 146 manufactur- 
ers displayed machines at the 
largest show in the association’s 
19-year history. Nearly 6,000 rep- 


eral varieties of hot soup, hot chili, 
spaghetti or beans, cole slaw, po- | 
tato salad or cottage cheese, rolls, | 
a variety of hot or cold sandwiches, | 
coffee with or without cream or 


TELEVISION 


15Me Y OL (@uls \nticubos TAlectricos 
CATALOG FILE 


is your means of really selling the 
rich Latin radio-TV-appliance-electronics market 


. because it is the only effective, low cost means of placing 
your promotional material, catalog sheets, your substantiated 
sales story in Spanish on the desks of the 11,750 key buyers in 
this $900 million market! A hardback book used all year. Free 
expert translation service. Issued in January, closes De ce *mber 1. 
Act now! eas 


Write today for complete facts and market data! 


THE CANTERBURY PRESS 2001 Calumet, Chicago 16, Ill. 


a maher Down Beat— Country and Western Jamboree—Record Whirl—Up 
%) aa Beat— Music—Beverages—Radio y Articulos Electricos—Bebidos— 
publication Lo Farmacia Moderna—ta Tienda—Elaboraciones y Envases— 
publishing since 1934 Radio y Articulos Electricos Catalog File—Bebidos Annual Directory 


resentatives of the vending indus- 
try attended the show. 


® Following are some of the high- 
lights of the convention noted by 
AA: 

® The NAMA predicted that more 
than $1.7 billion worth of products 
from 2,965,630 vending machines 
will be sold this year—an increase 
of more than 13% over 1954. John 
T. Pierson, of the Vendo Co., 
Kansas City, predicted that sales 
will double in the next five years. 


® As reported earlier (AA, Oct. 
24), the H. J. Heinz Co., Pitts- 
burgh, will market 27 of its prod- 


/ucts in vending machines starting 


next year. AA learned that Heinz 
already has purchased more than 
5,000 of the machines from Mills 
Industries, Chicago. Heinz plans to 
lease the machines to operators 
with the stipulation that only 
Heinz products will be sold. The 
machines will offer 14 different 
hot plate lunches and a variety of 
13 hot soups. Heinz is the first food 
manufacturer to make this move, 
but NAMA officials predicted that 
others may follow suit in the near 
future. 


® Retail grocery stores may soon 
install bread, egg and milk dis- 
pensing machines outside stores for 
the convenience of customers aft- 
er stores are closed. Members of 
the Independent Grocers Alliance 
have expressed an interest in this 
arrangement, NAMA officials said. 
Bread machines will be tested aft- 


 Auperior 


Here, 186 people have a stake in producing 
the better plates for you. 126 are skilled 
photo engravers; forty work on the 

night shift. So call SU perior 7-7070 anytime! 


; SUPERIOR ENGRAVING , COMPANY 


CHICAGO'S ~= 


FOREMOST PHOTOENGRAVING AND OFFSET PLATEMAKING PLANT 


Advertising Age, November 21, 1955 


Subdivision 
of Industry 
Bulk (candy, gum, nut) 
Candy 
Chewing Gum 


Tobacco 
a. Cigaret 
b. Cigar 
Coffee and Hot Beverage 
a. Coffee 
b. Coffee & Hot Chocolate 
Cookie, Cracker & Biscuit 


Fruit 
Fruit Juice 
a. Individual Cans 


b. Bulk 


a. Indoor 

b. Outdoor 
Postage Stamp 
Sandwich and Pastry 

a. Sandwich 


Soft Drink, Cup 
Miscellaneous 


Total 


How Big Is Automatic Merchandising? 
Source: 1956 Directory of Automatic Merchandising 
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Estimated no. 
of machines Estimated Annual 
in use, 1955 Sales, 1955 
antit 525,000 $ 26,250,000 
tliat 420,000 215,000,000 
Sad 225,000 11,250,000 (plus 
2,500,000 sold in 
candy machines) 
roe Te 490,000 735,000,000 
ities 16,000 2,625,000 
sdcuilide 26,000 80,600,000 
pee & 6,000 19,000,000 
<tatlad 14,000 2,915,000 (plus 
11,500,000 sold in 
candy machines) 
shaptosn 1,000 2,000,000 
soli 1,800 2,500,000 
eens 680 2,450,000 
baeis 4,000 32,000,000 
panne 22,500 23,000,000 
pba 22,000 30,800,000 
oockeh 2,400 8,400,000 
Cinta 252,000 40,320,000 
iin 750 1,500,000 
nee 3,500 4,200,000 
.. No Estimate No Estimate 
Miaka 700,000 380,000,000 
eotesas 48,000 78,000,000 
.. No Estimate No Estimate 
2,965,630 $1,716,435,000 


er Jan. 1, 1956. 


® More railroads may install food 
machines in trains, particularly in 
those without dining cars. AA 
learned that the Sante Fe is in- 
terested in such an arrangement. 


= A warning note was sounded by 
Robert Z. Greene, an industry pi- 
oneer who is president of Rowe 
Mfg. Co. He warned that the in- 
dustry must revise shortsighted 
business methods and _ thinking 
which, he said, endanger its sta- 
bility and threaten to cut its col- 
lective throat. 

Centering his fire on the prac- 
tice of offering what he termed 
“blue sky commissions” to indus- 
trial companies for permission to 
install vending machines, Mr. 
Greene said this practice is drain- 
ing away earnings which should 
be going into industry expansion, 
new services and new types of 
equipment. 

“In a day and age when our big- 
gest value is the service we ren- 
der,” Mr. Greene said, “we are 
overpaying industrial manage- 
ment for the privilege of saving 
them money while providing a 
needed employe service. In our 


eagerness to sell commissions rath- 
er than service, we are cutting our 
own throats and benefiting nobody, 
not even our customers.” 

Because of these excessive com- 
missions, the average vending ma- 
chine operator last year wound up 
with only 3%% net profit before 
taxes—in a period when other 
industries are breaking all previ- 
ous earning records, Mr. Greene 
said. 

Mr. Greene proposed that all 
vending machine operators con- 
centrate on better service to in- 
dustry and the consumer and stop 
trying to “commission bribe” in- 
dustrial managements to get or 
keep their business. He also asked 
operators to cooperate in a com- 
prehensive nationwide survey of 
all phases of automatic vending. 
This, he said, would give every 
member of the industry financial 
yardsticks to evaluate and revise 
methods of doing business. It also 
would show plant executives “why 
exorbitant commissions work 
against their own interests,” he 
said. 


® In addition to the new Mills 
machines that have been pur- 
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chased by Heinz, AA also ran 
across new food vendors in booths 
maintained by Vendo Co., Kansas 
City, and Eastern Electric Inc., 
New Bedford, Mass. 

The Vendo Co. had one machine 
that dispensed hot spaghetti, chili 
and baked beans; another with 
three salads such as cole slaw, po- 
tato salad and cottage cheese; an- 
other with three kinds of hot soup, 
and a fourth with three kinds of 
hot sandwiches. These machines 
are not yet on the market, and this 
is the first time they have been 
exhibited. 

The Eastern Electric booth fea- 
tured a Lunch Omat food dispen- 
ser from which you can buy four 
kinds of coffee (black, with cream, 
with sugar, with cream and sugar), 
four kinds of hot sandwiches, two 
kinds of cold sandwiches, two 
pastries, two types of fruit juices, 
and white and chocolate milk. The 
machine, which also has a coin 
changer, sells for $3,900. 


® The 1956 Directory of Automa- 
tic Merchandising estimated that 
indoor and outdoor vendor sales of 
milk this year will increase 75% 
over vended milk sales in 1954— 
the largest gain in any classifica- 
tion. The gain was attributed to 
promotional tie-in drives between 
machine operators and dairy in- 
dustry groups on both local and 
national levels, and also to the co- 
operation of dairies in opening new 
locations. 

Pastry products, with an in- 
crease of 70% over sales in ’54, 
were second highest in percentage 
increases after milk sales. Other 
product groups which showed 
sales increases over last year were 
sandwiches (50%), bulk fruit 
juices (40%), coffee (24%), ice 
cream (15%), bottle soft drinks 
(18%), cup soft drinks (6%), 
packaged gum (10%) and candy 
(2%). Cookie, cracker and biscuit 
sales jumped 13%, cigarets 6% 
and cigars 5%. 

Figures in the accompanying ta- 
ble are qualified by the following 
facts: Candy machines also vend 
packaged gum and cookies; fruit 
machines also vend cans of juice; 
cans of juice are also dispensed 
from fruit and indoor milk ma- 
chines; 275 machines dispensing 
bulk fruit juices are converted to 
vend hot soup part of the year; ice 
includes cake, cube and cracked 
ice; postage stamp does not include 
government-owned machines in 
post offices dispensing stamps at 
face value. 


PLANTS USING FOOD 
VENDORS INCREASING 


New York, Nov. 15—Industry 
is using more vending machines to 
feed employes. 

A survey of industrial plants just 
completed by the field research di- 
vision of the Paper Cup & Contain- 
er Institute shows that 55% of 
1,200 plants are offering some food 
service to employes, and that 84% 
of the plants that do any feeding 
use some vending machines. 

Almost 40% of plants using 
vending machines said they in- 
troduced them within the past five 
years. 


® Most plants, however, use vend- 
ing machines as a supplementary 
service. Of 382 companies operat- 
ing cafeterias, 308 also used vend- 
ing machines. 

The survey covering 37 states 
gives detailed information on the 
location of vending machines, 
types of foods currently vended, 
financial return from vending ma- 
chines as well as other factors in 
food service. Copies are available 
from the institute, 270 Park Ave., 
New York 17. 


Four A’s Elects Warner & Todd 

Warner & Todd, St. Louis, has 
been elected to membership in the 
American Assn. of Advertising 
Agencies. 


Rovics Rejoins Frank Best 

Bert Rovics has rejoined Frank 
Best & Co., New York, as an ac- 
count executive. He retains his 
position as advertising manager of 
Bressner Television & Appliance 
Stores and will divide his time be- 
tween both companies. 


Howard Senor Forms Agency 


Howard L. Senor, v.p. and an 
account executive with Ohio Ad- 
vertising Agency for the past two 
and a half years, has formed 


- 


Howard Senor Advertising, with 
offices in the Carnegie Hall Bldg., 
Cleveland. Mr. Senor will continue 
to service his own clients as well 
as specialize in shopping center 
promotions. 


| MacMannis Joins ‘Digest | 


Bertram MacMannis, formerly | 
with the sales staff of This Week | 
Magazine, has joined the advertis- | 
ing department of the Reader’s 
Digest, New York, in an executive 
capacity. 


KANSAS CITY IS SOLD on 


POSTERS 
BULLETINS 
SPECTACULARS 


NOW AVAILABLE... New Rotary Bulletin 


TALLUP. 


ROC AND 


131,123 ABC CITY ZONE ® 441,222 


ROCKFORD MORNING STAR 
Rockford Register-Republic 


REPRESENTED NATIONALLY BY BURKE, KUIPERS & MAHONEY, INC. 


2nd LARGEST MARKET 
IN ILLINOIS* 


Bobo 


AT THE TOP 
IN ILLINOIS 


RO TY : 


LLS 5 


Because so many Illinois cities have similar sounding names, 

we want to call your special attention to Remarkable Rockford, 

2nd largest market in Illinois (outside Chicago). We know you would 
not want to overlook this rich and expanding trading area. 

412 diversified industries with a monthly payroll of over $11 million 
...@s well as a prosperous surrounding agricultural area give this 
city’s citizens real buying power. In addition there is a substantial 
reserve in savings .. . Rockford is 13th in the Nation in total postal savings; 
and bank deposits totalled over $183 million as of June 30, 1955, or 
$1,220 for each man, woman and child in Winnebago County. 

AND, Rockford is growing. Two multi-million dollar factories are under 
construction. Several new manufacturers have been added to 

the industrial community during the last year. 

The Rockford Morning Star and Rockford Register-Republic give superior 
coverage in Rockford and surrounding areas of Illinois and Wisconsin. 


Let us send you our new “Facts” booklet. Write today. 


* Outside Chicago 


ABC RETAIL TRADING ZONE 
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McCall Corp. Names Tippett 

J. Russell Tippett, formerly cir- | 
culation director of Dell Publish- | 
ing Co., has been named newsstand | 
sales manager of McCall Corp..,| 
New York. He will be responsible | 
for newsstand sales of McCall’s, | 
Redbook and other magazines and 
will work with the staff of S-M) 
News Co., which distributes Mc- 
Call publications. 


Davis Buys KWIZ Stock 

Hal Davis, general manager of 
KWIZ, Santa Ana, Cal., has pur- 
chased 49% of the station’s avail- 
able stock. Other owners are 
Ernest Spencer, president of the 
station, and Donn Spencer. Mr. 
Davis, previously program director 
for KING, Seattle, joined KWIZ 
two years ago. 


“The most 
worthwhile 
publishing 
idea of our 
generation.” 
Quite a 
statement! 


And, if 
you ask me, 
brother, 
WISDOM 
is quite a 
magazine, too! 


They're talking about the most-talked- 

about magazine in America today... 

WIspoM ...the New Picture Magazine 
of Knowledge for All America. For 
ci facts, figures, rates, dates, see these 
i. MEN OF WISDOM: 


Eastern: 
: Sadler & Sangston 
‘sae 342 Madison Avenue 
& New York 17 
ie. Mid-Western: 
aa Lytle-Webbe Company 
oe 332 So. Michigan Ave. 
Chicago 4 
Pacific Coast: 
Blanchard-Nichols 
111 Sutter Street 
San Francisco 4 
Blanchard-Nichols 
633 So. Westmoreland Ave. 
Los Angeles 5 


WISDOM MAGAZINE 
Advertising and Editorial Offices: 
8800 WILSHIRE BLVD., BEVERLY HILLS, CALIF. 
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HIGH GEAR—The only two things in this striking display that aren’t 
ordinary car accessories are the mannikin in the driver’s seat and 
the extra powerful spot lights where headlights usually are. The 
revolving display turned out to be the “identification unit” Mid- 
way Ford Co., St. Paul, had been looking for. It is located on one 
of the busiest thoroughfares in the Twin Cities and commands a 
view of 1% miles. The car will be changed every six months. Music 
and sales pitches are piped through a loudspeaker system, and for 
Christmas, the car will have a big red bow. Naegele Advertising Co., 
Minneapolis, is the operator. 


Charles Dermott Promoted 


Charles L. Dermott has been 
named advertising director of 
Management Magazines Inc., New 
York, a new post. Mr. Dermott, 
who has been advertising manager 
with special responsibilities for 
eastern sales activities, now will 
direct activities of all regional 
sales offices for both Management 


Sun Chemical Names Marien 


Robert W. Marien, formerly as- 
sistant advertising manager, gen- 
eral chemical division, Allied 
Chemical & Dye Corp., has been 
appointed advertising manager of 
Sun Chemical Corp., Long Island 
City, N.Y. He succeeds George F. 
Finnie, now with Charles E. Hires 
Co., Philadelphia root beer manu- 


Methods and Integrated Office. facturer. 


WAC 


a of perfectly respectable ad men 
learn show business from the office copy 
of Variety. But not Vic Seydel, Anderson 
& Cairns’ Vice-President in charge of 
Radio and Television. Vic learned show 
business in show business...as performer, 
director, producer. Vaudeville, Holly- 
wood, Broadway and dozens of big cities, 
where he directed Junior League shows, 
were stops along the way. (He even spent 
a year at Macy’s, teaching demonstrators 
how to demonstrate.) When Vic got into 
radio via the old Blue Network, nobody 
had to tell him what Americans will laugh 
at, cheer for, like and buy. He’s a big 
reason why radio-TV is the fastest-grow- 
ing wing of our business. [f you’d like to 
know more about us at Anderson & Cairns 
and what we can do for your advertising, 
pick up the phone and ask for Vic Se) del. 
The number is MUrray Hill 8-5800. 


ANDERSON & CAIRNS, INC. 
ADVERTISING 


130 East 59th Street + New York 22, 


> < 
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_ National Nielsen Ratings of Top TV Shows 
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Two Weeks Ending Oct. 22, 1955 


All figures copyright by A. C. Nielsen Co. 
TOTAL HOMES REACHED 


Program 
$64,000 Question (Revion, CBS) 
| Love Lucy (General Foods, CBS) 
The Ed Sullivan Show (Lincoln-Mercury Dealers, CBS) 
| Love Lucy (Procter & Gamble, CBS) 
George Gobel Show (Armour, NBC) 
Sunday Spectacular (Participating, NBC) 
Disneyland (American Motors, American Dairy, Derby Foods, ABC) 
Ford Star Jubilee (CBS) 
Colgate Variety Hour (NBC) 
December Bride (General Foods, CBS) 
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PROGRAM POPULARITY* 


Program 
$64,000 Question (Revlon, CBS) 
| Love Lucy (General Foods, CBS) 
The Ed Sullivan Show (Lincoln-Mercury Dealers, CBS) 
| Love Lucy (Procter & Gamble, CBS) 
Sunday Spectacular (Participating, NBC) 
nme mts Gee CONE, PIE) cn cnccicpecsssccscetcsstsnessstasnssropeesscses 
Disneyland (American Motors, American Dairy, Derby Foods, ABC) 
Ford Star Jubilee (CBS) 
Godfrey’s Scouts (Toni, CBS) 
Red Skelton (Pet Milk, CBS) 
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*Percentage of homes reached in area where program was telecast. 


Videodex Network TV Ratings 


Week of Oct. 1-7, 1955 
Copyright by Videodex Inc. 


Program 


$64,000 Question (Revlon, 151 Cities, CBS) ......cccccccccccccccccceceecseseseeeces 
The Ed Sullivan Show (Lincoln-Mercury, 144 Cities, CBS) ...............0.. 
Dragnet (Chesterfield, 132 Cities, NBC) .......... CS Es SE eee 
You Bet Your Life (DeSoto-Plymouth, 143 Cities, NBC) ...............000 
| Love Lucy (Procter & Gamble, General Foods, 140 Cities, CBS) .... 
World Series, Sunday (Gillette, 175 Cities, NBC) 
Lux Video Theater (Lever Bros., 95 Cities, NBC) 
Studio One (Westinghouse, 99 Cities, CBS) ...........ccccccccccceseceeeseeeeeneees 
Shower of Stars (Chrysler Motors, 116 Cities, CBS) ............cccccceeseeeees 
Disneyland (American Motors, American Dairy, Derby Foods, 157 
Cities, ABC) 
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eee eee e nena eeeneeeeeeneeee 


SEER EEE EEE E TREE EERE EEE EEE EEE EEE E EE EEE HEE EEEEEEREEEE SEETHER ESSE SEER EEE EE EEE EEE EEEE SEED 


Program 
$64,000 Question (Revlon, 151 Cities, CBS) ......ccccccccccccccscceceseeceeeeee 
World Series, Sunday (Gillette, 175 Cities, NBC) ..............ccccccccccee 
The Ed Sullivan Show (Lincoln-Mercury, 144 Cities, CBS) 
You Bet Your Life (DeSoto-Plymouth, 143 Cities, NBC) ..................+. 

1 Love Lucy (Procter & Gamble, General Foods, 140 Cities, CBS) 
Dragnet (Chesterfield, 132 Cities, NBC) ..........ccccccccccsseseseeeseeeeeeeeeee 
World Series, Saturday (Gillette, 175 Cities, NBC) ...........::c0c0000 
Disneyland (American Motors, American Dairy, Derby Foods, 157 
SRUMEINIGD  ° scevadsdunicessdhévisducsobedavblielansbbthidacctibheidabecdbhdanbideccedspaiiiélines 
GE Theater (General Electric, 137 Cities, CBS) 
Cavalcade of Sports (Gillette, 141 Cities, NBC) 
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11,645 
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Jobber Product News is published by Stanley Publications, Inc. which also 


publishes Transportation Supply News (Founded 1945). General Offic 


22 West Madison Street (Suite 650), Chicago 2, IIlinois—FRanklin 2-7450 
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Advertising Age, November 21, 1955 


‘American Aviation’ 
Will Fight Ouster 
Movement by ABP 


WASHINGTON, Nov. 15—The res- 
ignation of American Aviation 
from the Audit Bureau of Circu- 
lations seemed today to be leading 
to a test of the right of a non-ABC 
publisher to retain membership in 
Associated Business Publications. 

Reacting to news that the maga- 
zine is pulling out of ABC at the) 
end of this year, ABP president 
William K. Beard wrote American 
Aviation that ABP regards ABC 
membership as proof of compli- 
ance with ABP constitutional pro- 
visions limiting membership to 
business publications circulated 
primarily to paid subscribers. 

But an answering letter from 
American Aviation publisher 
Wayne Parrish today challenges 
this test. He said the magazine will 
remain in ABP until ousted. “If 
the constitution and by-laws mean 
anything,’ Mr. Parrish wrote, 
“such ousting would appear to be 
difficult.” The correspondence was 
released today by American Avia- 
tion. 


® Mr. Beard’s letter, addressed to 
Leonard Ejiserer, v.p. and general 
manager of American Aviation, 
expressed disappointment over the 
publication’s action and hoped it 
was not an “unretraceable final 
step.” It went on: 

“Meanwhile, I think it is im- 
portant to both of us that you have 
an explicit understanding of your 
status in ABP. If... your resigna- 
tion from ABC becomes a reality, 
the drab and inescapable fact is 
that American Aviation would be- 
come automatically ineligible for 
membership in ABP.” 

He cited sections of the ABP 
constitution which specify that 
membership is limited to publica- 
tions circulated primarily to paid 
subscribers, and authorize the 
board of directors to determine 
“circulation adequacy.” 

“Historically,” Mr. Beard said, 
“ABP has accepted membership 
in ABC as evidence of this ade- 
quacy. The founding fathers and 
their followers deemed it inadvis- 
able that membership in one group 
should be constitutionally contin- 
gent on membership in another. 
Hence this seemingly devious ap- 
proach.” 


® With this ruling Mr. Parrish 
took issue. “We believe since 
our membership qualification has 
not been questioned with our 73% 
paid circulation that we should 
remain a member in good standing 
next year, so long as we maintain 
this high level of paid circulation,” 
he wrote. 

“If there is a tie between ABC 
and ABP—and you mention ‘this 


Department Store Sales... 


WASHINGTON, Nov. 17—Depart- 
ment stores are approaching the 
year-end holiday season with a 
healthy sales record behind them. 
Robust sales continued in the week 
ending Nov. 12. Sales were 9% 
ahead of the similar week in 1954, 
the Federal Reserve Board re- 
ported. 

For the four weeks ending Nov. 
12, sales were 6% ahead of 1954 
and year-to-date sales were 7% 
above the previous year. 

All 12 FRB districts showed 
gains for the week: Boston, 1%; 
New York, 7%; Philadelphia, 5%; 
Cleveland, 14%; Riehmond, 6%; 
Chicago, 15%; Kansas City, 13%; 
St. Louis, 13%; Atlanta, 4%; 
Minneapolis, 8%; Dallas, 11%, and 
San Francisco, 1%. 

% Change from ’54 
Week Ending 


Federal Reserve Oct. Nov. 
District, Area, and City 29 5 


UNITED STATES _...........0..0 + 8 +1 
Boston District ......0..0....00... +10 — 5 
Metropolitan Areas 
IED Aavacsudiasietnisiotananbccscesedeste> +11 — 5 
Downtown Boston ............ +17 — 6 
Suburban Boston .............. +22 — 2 
COIEIIIIG: | vce sccceesnsincoccoannis +19 +5 
SI” ciniuihiitcmeticsstitiitaldasliatla +13 +7 
SIE dqretcseevestiestcisicessevntintete +18 —14 
Cities 
CS Ge eee +8 — 5 
hn On +1 i 
New York District ................ +7 — 8 
Metropolitan Areas 
NN tichitisesctecnnsvanstanineerenenns +11 — 6 
New York-N.E. 
ROU. NGG T seceinarscistavinniiinis +7 — 9 
Ee 0 — 8 
PTTEIOEE, cocnestrncinentisaventinant + 5 —10 
ROCIO ehiciemisinincimatins +10 —2 
i ee + 2 0 
Philadelphia District ............ r+i1l —1 
Metropolitan Areas 
WORRIED stsivccncenecssscersagenie r+ 7 +7 
TIF setcccneesssacersivvintisitinnnns +12 —10 
BINGE -  riccrccncsecconssnereoneotene + 5 3 
PENIS. ccscicstnssnasesbepuisiieds +13 2 
PEI cdsliasdtebcndihnotionticleniends r+ 8 3 
SOD“ Gictdecscschdbobinsscosoiemans r+ 9 2 
Wilkes-Barre—Hazelton .. + 9 7 
Cleveland District .................. +10 4 


Metropolitan Areas 


Nov. 12 Sales 9% Ahead of 1954 


Department Store 
Sales Barometer 


Change From 1954 


Week Ended ca +9% 
Nov. 12, 1955 


Jan. 1 to 
Nov. 12, 1955 


Mm +7% 
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meeting called for the purpose,” 
Mr. Parrish “officially” requested 
the opportunity to be present at 
the board meeting. 

“We feel entitled to this hearing 
to protect the interests of Ameri- 


seemingly devious approach’—then 
I think a complete explanation is | 
overdue. The implications are’ 
somewhat startling.” 

Mr. Parrish wrote, “We intend to 
continue as members, unless by 
some chance we are ousted by af- 
firmative action under ABP con- 
stitution and by-laws. However, if 
the constitution and by-laws mean 
anything, such ousting would ap- 
pear to be difficult.” 


/'membership in ABP,” he went on. 
|“*‘We intend to follow every course 


can Aviation which, we feel, will 
be damaged by the loss of our 


available to maintain our member- 
ship in ABP.” 


® The controversy arose after 
American Aviation agnounced that 


fusal being in no small way influ- 
enced by one of our major com- 
petitors. 

“Expulsion of American Avia- 
tion from ABP because of its res- 
ignation from ABC could easily be 
construed as allowing this same in- 
fluence to affect its membership in 
a trade association.” 

In New York, Mr. Beard said 
American Aviation would certain- 


it is pulling out of ABC at the end 


® “ABP has not required annual 
re-approval for each of its mem- 
bers by the ABP board,” Mr. Par-| 


rish continued. “Membership is a 


continuing matter, until a publica- 
tion resigns or the ABP board) 


takes positive action. We question | 


the propriety of your speaking, 
alone for our expulsion, an action 
directly contrary to the ABP con- 
stitution and by-laws which as- 
signs this responsibility to the ABP 
board of directors.” 

Noting that the constitution spec- 
ifies that expulsion may only be 
effected by a two-thirds vote of 
the members of the board, “at a 


ABC, Mr. Eiserer charged “pur- 
| Poseful evasion” by directors of 
the business paper section on pro- 
posals for complete audits cover- 
ing non-paid as well as paid cir- 
culation (AA, Nov. 14). 

Mr. Parrish’s letter outlining his 
intention to fight to remain in 
|ABP contained clear-cut referen- 
ces to the feeling in his organiza- 
tion about ABC’s business paper 
section. 

“As you well know,” he wrote, 
“our resignation from ABC was an 
outgrowth of the refusal of ABC 
to provide American Aviation with 
a complete audit service, such re- 


of the year, and will be audited by | 
Business Publications Audit in the | 
future. In his letter resigning from | 


JOHN HICKERSON, formerly a sales- 
man with True, has been named 


cett Men’s Group, which includes 
Cavalier, True Police Cases and 


Startling Detective. 


advertising manager of the Faw- 


tame § was | egitt 
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TIMELY SITUATIONS—This four-color center spread for Telechron will 

appear Nov. 26 in The Saturday Evening Post. Thirty of the 32 

panels in the ad show clock radios that use Telechron electric 

memory timers, and each picture shows different situations in 

which electric timing aids people. N. W. Ayer & Son, New York, 
is the agency. 


(Continued from Page 1) 


emotions to exploit in a movie, how 
to write a feature story, how to de- 
sign a motor car, not on the basis 
of their private tastes and judg- 
ment, but on the basis of ‘what will 
sell’ or ‘what the public wants.’ ” 


® Mr. Hayakawa advocated the 
motto of the literary artist, “Look 
into thine heart—and write.” In- 
stead, he said, dealers in mass 
persuasion lean upon Crosley in- 
dexes, Gallup polls, Hooperatings, 
Elmo Roper surveys, audience re- 
action studies, consumer motiva- 
tion studies, Audimeter tapes, pro- 
gram analyzer graphs—and then 
they write. 

Underlying these questions about 
the nature of the public, he said, 
there seems to be an unspoken as- 
sumption that somehow the public 
is not as bright as we are. To him 
it appears as if behind the scenes 
in advertising agencies and news- 
paper offices people are saying, 
“You and I know this stuff we are 
producing is a lot of hokum, but 
this is what the public demands. 
They want hokum. They want ma- 
larky. You know how it is.” 


® Mr. Hayakawa questioned the 
validity of the vast gulf existing 
between the evaluations of writers, 
journalists and advertisers, and 
those of the public, on the basis 
of cultural anthropology. This 
teaches that people of a common 
culture, despite differences of ed- 


ly be given an opportunity to ap- 
pear before ABP’s board of di- 
rectors. No date has been set for 
the next meeting of the board, but 
one would normally be held in 
January. 


® Mr. Beard emphasized that 
American Aviation’s position rep- 
resented a new and unprecedented 
challenge. Historically, as an alter- 
native to setting its own circulation 
|standards for membership, the as- 


|sociation has used those of the/® 
|Audit Bureau of Circulations—a 


group which ABP’s predecessor or- 
ganization had been instrumental 
in helping to form. 

Mr. Beard also took the oppor- 
tunity to point out that in some 
listings of ABP publishers who 
have non-ABC publications, no 
recognition has been taken of the 
publishers who are steadily con- 
verting their publications to paid 
status and qualifying for ABC 
membership. 


Levy Joins Fred Wittner 

David Levy, formerly copy-con- 
tact man at Van Sant, Dugdale & 
Co., Baltimore, has joined Fred 
Wittner Advertising, New York, 
in a similar capacity. 


| 


Market-Minded Manufacturers Must Use PR 
to Get Their Story Across to People: Chase 


ucation or economic status, are 
likely to have a great many evalu- 
ative habits in common. 

In fact, he pointed out, advertis- 
ing, public relations—and the mass 
media themselves—have strikingly 
reduced the differences among 
Americans of different regions and 
different social classes by the mass 
distribution of ideas, entertain- 
ment, opinions and consumer 
goods. 

For these reasons, Mr. Hayaka- 
wa says we should cease reacting 
to the fiction of the public. We 
should think of people to whom we 
communicate our ideas as being at 
least as intelligent as we are. 

“What strikes us as nonsense is 
likely to strike millions of others 
as nonsense; what strikes us as 
beautiful or desirable or just is 
likely to strike millions of others as 
beautiful or desirable or just,” he 
said. 


® Professor Frank C. Baxter, Uni- 
versity of Southern California, of 
tv teaching fame, arrived at simi- 
lar conclusions in a different man- 
ner. He admitted that current 
methods of mass education may 
tend to lower academic levels, but 
at the same time he asserted that 
within a few generations we can 
expect to attain undreamed cul- 
tural levels. 

In the fields of culture and edu- 
cation, people want more for their 
children than they got. Prof. 
Baxter said that increasing time 
for leisure will inevitably result in 
“the slow leavening of the lump.” 
He termed this an age of technical 
and scientific progress, but not one 
of creative achievements. 

Other officers elected at the 
meeting are Dan J. Forrestal, Mon- 
santo Chemical Co., New York, 


W. Howard Chase Dan Forrestal 


v.p.; Shirley D. Smith, public re- 
lations counsel, Memphis, secre- 
tary; Ward B. Stevenson, Benton 
& Bowles, New York, treasurer; 
William A. Durbin, American Cy- 
anamid Co., New York, executive 
committee chairman. 


Alex Franz Names Downey 
Alex T. Franz Ine., Chicago 
agency, has appointed John J. 


Downey copy chief. Mr. Downey 
until recently was with Walker B. 
Sheriff Inc., Chicago. 
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American Gas Assn. Reveals How It — 
Chose Lennen & Newell as Its Agency 


(Continued from Page 3) ‘media, (4) assign to work on the 
that the new advertising agency|;AGA account personnel of high 
(1) have no electric accounts com-| professional competence, empha- 
petitive with gas, (2) have its| sizing experience in the major ap- 
headquarters in New York, (3) |pliance field and in designing ads 
be large enough to have prestige | appealing to women, (5) have a 
and carry weight in dealing with diversity of accounts, (believing 
that such a condition insures broad 
| professional competence of agency 
personnel). 


for ADV. & SALES PROM. 


; 


| ® In addition, AGA stipulated that 
attention be given to whether the 
agency handles other gas adver- 
tising—either of an appliance 
AND SLIDES manufacturer or a utility. This 
@ Compact, Folds would mean, the association felt, 
Flat to Wallet Size. that the agency had had some 
© Your Sales Message = previous experience in the field. 
eo omaha eagrog Parenthetically, in connection 
BESTCRAFT Algonquin’ 4-7920 with personnel, the list of criteria 


Sales Punch! 


et art as Ke oe 


Trade Area... 46 rich 


VIEWERS 


} © Effective 
NE 954 church aed $1,117,429,000 
© Gross Farm Income . .$972,755,000 
© Population .............. 781,800 


© Sioux City, A.B.C. City Zone 100,121 


give you 100%, coverage in Sioux 
County . . . 67%, daily and 75 
Sunday in the 4 nearest counties . . . 63°/, daily and 4 


age in all + 
CONTACT OUR NATIONAL REPRESENTATIVES HOW! 


— 6 The Sioux City Sournal | 
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NATIONAL REP. JANN & KELLEY, INC. 


“...thought | was a pretty 


wise old owl, but... 


boy, did I 


learn somethin’!’’ 


Even many “old timers’ who have been purchasing 
type composition for years are amazed when they 
see their first Warwick Fotosetter* proof. 


Because Photographic Reproduction Proofs of type- 
setting produced on Warwick's Intertype Fotosetters 
are sharp—sharp—sharp ... your printed material 
will be of a higher quality. 


The old bug-a-boo of ragged type reproduction in 
a finished printed piece is largely removed at its 
source by this revolutionary new method. 


Convince yourself .. . write today for free sample of 
a Photographic Reproduction Proof produced on 
Warwick's Fotosetters—examine it under a glass and 
compare with any reproduction proof produced by | 
the metal type and ink method... you too will be | 


amazed at the difference. 
* Trade Mark Reg. Intertype Corp. 


WARWICK TYPOGRAPHERS, INC. 


Dept. A-56 +« 920 Washington Avenue * St. Louis 1, Mo. 


Warwick Serves Clients 
in 40 States, Canada, 


Mexico and Cuba. 


notes that “some agencies are gen- 
iuses at making a ‘pitch’ for a new 
account. 

“The stars of the agency, in- 
cluding often the executive head 
of the concern, will make a very 
effective and convincing presen- 
tation and win an account,” AGA 
commented. 

“Then, as the agency gets down 
to real work—which is the real 
test of an agency’s worth-the ad- 
vertiser finds that the ‘task force’ 
assigned to him is mediocre in 
ability and includes key people 
with poor character traits.” 

Each of the ten selected agen- 
cies received an invitation to make 
a presentation and was asked to 
fill in a questionnaire. 


® The questionnaire requested in- 
formation on eight points: 

1. It requested a statement of 
the agency’s billings for 1953 and 
1954 and its estimated billings for 
1955. It defined billings as actual 
commissions on space and time al- 
lowed by media, plus commissions 
on production costs for advertising 
in media if charged. It requested 
itemized billings by media and 
years in national consumer mag- 
azines, local and network tv and 
radio, daily newspapers, and other 
media. It requested the median 
billing of all accounts and the 
amount of the largest and small- 
est. 

2. It requested a list of clients 
and products or services adver- 


tised, and the names of the three | 


accounts most recently obtained 
and the three most recently re- 
linquished. 

3. It asked for the names of ac- 
counts in the major appliance or 
public utility fields, or of clients 
who the agency believed had 
advertising problems similar to 
those encountered in those fields. 
It also asked for information about 
accounts serviced, involving copy 


approaches specifically slanted to- 


wards women. 

4. It requested the agency to 
set forth any exceptions it made 
to established trade practices with 
respect to charges other than the 
usual 15% commission on adver- 
tising placed. 

5. It asked how many employes 
the agency had. 

6. It requested details on how 
the agency operates in handling 
an account and also requested an 


‘organization chart. 


7. It asked the agency to state 


‘its attitude toward market and 


|May 1, 1956. In arriving at that 


| 


| would need a minimum of two 


% 
i 
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consumer research and what facil- ;\ the committee was interested in 
ities or connections it had for han- local or regional advertising for 
dling such research. | other clients, including utility com- 

8. It asked for details on how | panies, it did not want to examine 
the media department was organ- (in detail that advertising which 


ized and how it functions. 
Agencies were asked to return 

the completed questionnaires to 

AGA before the presentations 


had been prepared for national 
clients whose products were in 
highly competitive consumer fields 
or for other national associations. 


| this tended to give the agency a 


started Aug. 22. e Number and type of clients and 


total billings. Each agency was 


. . "| asked to show the number and 
that the most convenient time for names of accounts it served, and 


AGA to terminate its wre na also the number of employes, so 
with McCann-Erickson would be ' the committee members could esti- 


® In the meantime, it was agreed 


. idl mate the ratio of personnel to each 
date the domestic advertising com- client. With the knowledge of type 


mittee estimated that a new agen- o¢ client and the character of his 
cy, starting about Oct. 1, 1955, advertising—consumer or trade or 
to | both—the committee was able to 
three months to prepare and pre-| gauge how many possible helpful 
sent for approval a new AGA con- /accounts, especially in the con- 
sumer program. : |sumer field, each agency served. 

Since four-color magazine ad | The committee also wanted to 
vertising must be prepared, sched- | see samples of favorable magazine 
uled and contracted for at least | editorial support which the agen- 
three or four months in advance, | cy had developed for such clients. 
it was felt that the new agency) Jn addition, the agencies were 
would probably be in a position to | requested to give a media break- 
schedule its own advertising about | gown of total agency billings as 


Jan. 1, and that its newly sched- 
uled advertising for AGA would 


then appear in May or June of 
1956. 

Agency presentations were 
scheduled Aug. 22-26 inciusive. 
Each agency was given a maxi- 
mum period of 2% hours. Commit- 
tee discussions were held at lunch- 
eon and dinner meetings each day, 
in addition to those in the regular 
morning and afternoon sessions. 


® The basis for judging and rat- 
ing the agencies screened was as 


follows: About 

@ General caliber of presentation. Newsweek's 
The over-all quality of the agen- 

cy’s presentation, whether it was 1,000,000 


handled on a team basis, with 
several members participating, or 
by one outstanding personality of 
the agency. If the latter, whether 


Circulation: 


“one man” look. 


© Executive personnel. The ap- 
pearance, ability to present mate- 
rial, and type of personnel in each 
agency was noted. Also, each agen- 
cy was asked to present, if pos- 
sible, the personnel which would 
actually work on the AGA account. 


® Creative ability. Each agency 
was expected to demonstrate its 
creative ability and flexibility with 
samplings of advertising developed 
for other national clients on radio 
and tv and in magazines. While 
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| 


F. A. NICHOLS has been appointed 
assistant to the publisher of the 
Chicago Tribune. With the Tribune 
since 1928, he has been assistant | 


advertising manager since 1952. 


to radio, tv, magazine (business | 
and consumer), newspaper, out-| 
door, etc. This breakdown was to | 
enable the committee to check in| 
detail the amount in dollars and | 
the percentage of billings going) 
into each medium. 


© Organization, methods and re- 
search, Each agency was asked to 
give a brief resume, with charts 
if possible, of its organization 
structure and to describe branch 
office operations, if any. Agencies 
also were asked to describe their 
methods of handling clients, es- 
pecially in the matter of over-all | 
planning boards or review boards. | 

Specifically, the committee 
wanted to know whether or not 
the group working on an account, | 
such as the account executive and. 
his creative assistants, held the 
direction, or if this group could 
be overridden by a review or plan- 
ning board. 

In every case, the committee 
wanted to know what the agency’s | 
attitude was on research. It wanted | 
details on what studies or ourveys | 
had been done for clients and | 
whether or not the agency based | 
its advertising approach primarily | 
on consumer research findings. | 
Agencies were asked to say who 
their research people were. 

In most cases, the agency’s re- | 
search director gave a brief de- 
scription of his operations and ex- 
plained the various research 
methods used, in addition to the 
usual studies such as Starch re- 
ports, Nielsen ratings and Schwer- 
in tests. 


e Competitive clients. Each agen- 
cy was asked to give complete 
details on any client that could 
possibly be considered competitive 
with AGA, when any doubts exist- | 
ed oh the part of the committee | 
members. Also, each agency was | 
requested to state whether or not 
it would accept a client that would 
be directly or indirectly compet- 
itive with AGA. 

The question of the agency tak- 
ing or not taking on a competitive | 
account was of considerable im- 
portance to committee members, 
since relations with McCann- 
Erickson had been terminated be- 
cause of its taking on Westing- 
house. 

At the end of the five-day 
screening period the domestic ad- 
vertising committee recommended 
that Lennen & Newell be selected 
as the new agency for AGA’s na- 
tional advertising program. Final 
action was not taken until early 
in October (AA, Oct. 3, 17). 


® Among the plus factors which 
the committee found in favor of. 
Lennen & Newell, three were out- 
standing: “First, current vitality, | 
as evidenced by the agency’s re-| 
markable growth in recent years. | 
Second, the fact that the bulk of | 
the agency’s billing is in the most | 
competitive type of consumer ac- | 
counts. Third, the committee was 
impressed with the agency’s oper- 
ating methods that have made pos- 
sible its record of success.” 

The screening committee includ- 
ed the following: 

Clayton G. Cassidy, director 


of | 


public relations and advertising, 
Peoples Gas Light & Coke Co., 


|Chicago, chairman; Kenneth Fel- 
ies ‘lows, secretary, Houston Natural 
_|Gas Corp., 


Houston; Neal Hall, 
Lone Star Gas Co., Dallas; W. E. 
|Himsworth, asst. v.p., Brooklyn 


Union Gas Co., Brooklyn, N. Y.;| 


Homer Laughlin, advertising man- 
ager, Southern Counties Gas Co., 
Los Angeles; M. H. North, adver- 
tising and sales promotion director, 
Oklahoma Natural Gas Co., Tulsa; 
Thomas H. Spain, advertising di- 


rector, Public Service Electric &| 


Gas Co., Newark, N. J.; George A. 
Webber, general advertising su- 


pervisor, Consumers Power Co., 
Jackson, Mich.; W. D. Williams, 
v.p.-sales, New Jersey Natural 
Gas Co., Asbury Park, N. J., and 
Norval D. Jennings, advertising 
manager, AGA, who acted as sec- 
retary of the committee. 

The special agency relations 
committee which made the final 


decision was composed of William 


B. Hewson, v.p., Brooklyn Union| 


| Gas Co., Brooklyn, N. Y.; Ronald} 


A. Malony, president, Bridgeport | 
Gas Co., Bridgeport, Conn.; Chris- | 
ty Payne Jr., v.p., Peoples Natural | 


Gas Co., Pittsburgh, Pa., and Mr. 
Cassidy. | 


Another 


successful 
FILMACK 


TV FILM 


You'll be pleasantly 
at our very modest prices for 
stop-motion films! 


Let us quote on your next TV Film Spot. 


Produced from story board 
to release print in 48 hours! 


When time counts, 
you can always 
depend on Filmack 
for speed and 
quality too! 
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Mr. John Franklin, Advertising Manager, 
Hamilton Sewing Machine Supply 
Company, Hamilton, has this to say about 
hooker advertising: 


“We thought you would like to hear about 
the amazing results obtained from a 
‘hooker’ to the national ad which 
appeared in The Hamilton Spectator on 
December 8th. This was the only adver- 
tising we did for the NECCHI ‘BERNINA’ 
machine, and yet we were completely sold 
out of our entire Christmas stock by the 
middle of December.” 


EVERY DAY 500,000 FAMILIES 
READ A SOUTHAM NEWSPAPER 
In every Canadian city where a Southam 
Newspaper serves, you'll discover the 
Southam paper leads in what people want 
from a newspaper—news coverage both 
local and international. Take a second look 
and you'll discover Southam Newspaper 
readers are the cream of the crop—repre- 

senting the real buying power. 
When you've got something to tell—use a 
Southam Paper to sell! 


TORONTO MONTREAL 

The Southam Newspapers The Southam Newspapers 

388 Yonge St. 1070 Bleury St. 

K. L. Bower, Manager J. C. McCague, Manager 

GREAT BRITAIN UNITED STATES 

F. A. Smyth Cresmer & Woodward Inc. (Can. Div.) 


34-40 Ludgate Hill, 


New York, Detroit, Chicago, 
London, E.C. 4, England 


San Francisco, Los Angeles, Atlanta 
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THE 


LANDING 


STRIY 


as seen by 
JOHN BURGOYNE 
This is the week of Thanksgiving, 


when we count our blessings and are 
properly grateful. We are glad, among 
other things, that we can still enjoy 
a good old-fashioned Thanksgiving 
dinner; that we still are charmed by 
the smiles of lovely women; and that 
this old world, mixed-up as it is, will 
do very well until someone invents a 
better one. 


; 


It may get us 
killed, like the leg- 
endary cat, but our 
SP _— flaming curiosity is 
' ional forever leading us 
to discover new 
and fascinating facts, to wit: This past 
summer (1955) we had the American 
housewife (1223 of ’em) on our ana- 
lyst’s couch, probing for her inner- 
most feelings about Super Markets. 
This went on in Cincinnati, Colum- 
bus, Indianapolis and Springfield, 
Mass., and what we learned should 
be required reading for all storekeep- 
ers and food manufacturers. For in- 
stance, most women have one favorite 
Super Market, but a real big bargain 
will pull them to the competition 
every time. We learned why they 
prefer one store over another, what 
they do like and don’t like about any 
store. We know when they shop and 
why, how they respond to what kind 
of advertising; how they feel about 
demonstrations and trading stamps, 
and a host of other vital facts. Our 
own curiosity is now satisfied, but 
this golden information is too good to 
keep. So we had the whole impressive 
mass run off in offset, tastefully 
spiral-bound, and a copy is yours for 
a crisp one dollar bill. Supply is 
limited, act now. 


x *k * 

There’s one main trouble with the 
coffee business—every consumer is 
an expert taster in his own book, and 
the lucky blender is the one whose 
mixture happens to appeal to the 
most people. The field is crowded and 
the competition brisk as a Nor’west 
gale. A coffee roaster who planned to 
invade the market with a new brand 
of instant coffee signed up with Bur- 
goyne to make tests in Louisville, 
Grand Rapids, Canton, Charlotte, 
Harrisburg and Syracuse, to check 
popular taste for the new item. The 
merchandise was good, but it seemed 
to run second to another brand in a 
somewhat gaudier package. So the 
container was brightened up, re- 
checked, and is now solidly estab- 
lished. We wouldn’t say the Burgoyne 
Bunch dealt in merchandising mir- 
acles, but that’s only our natural 
modesty coming out. How about 
passing a miracle for you? You got 
problems, we fix ’em. Write, wire or 
use the Pony Express. 


CROCERY J 4 CRUE I (WOLKE 
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Mogul Absorbs 
Storm & Klein 


(Continued from Page 1) 


dent, will retire from the agency 
field Dec. 31. 

Most of S&K’s staff of 25 are ex- 
pected to transfer to the Mogul 
agency to service the accounts that 
will move over. These include 
Park & Tilford Reserve and Old 
Bond domestic whiskies, Harvey’s 
sherries and ports, Old Monastery 
brandy, Heidsieck & Co. dry Mono- 
pole champagne, Peychaud li- 
queurs, Tintex household dyes, 
Winx eye preparations, Lauria En- 
gineering Co. and Lauria Building 
Products Inc. 


a S&K was founded in 1888 as the 
Jules P. Storm agency. In 1929 it 
became Charles M. Storm Co., 
with Charles and Allston E. Storm, 
sons of the late Jules Storm, as 
partners. In 1948 Edward Klein 
became a partner, and the agency’s 
name was changed to Storm & 
Klein. No figures are available on 
the agency’s 1954 billings. 

The Emil Mogul Co. was started 
in 1940, with five persons on the 
payroll. It did $200,000 in billings. 
In 1954 AA reported the agency 
billed $5,547,500, compared with 
$4,137,000 in ’53. Its 1955 billings, 
AA was told, will be between $6,- 
000,000 and $7,000,000. 

As a result of the merger with 

S&K, Mogul’s billings in ’56 are 
expected to reach $10,000,000. 
It has grown rapidly in recent 
years. Its clients include Adam Hat 
Manufacturers Inc., Block Drug 
Co., Esquire boot polish, Beefeater 
imported gin, Manischewitz wines, 
Rayco auto seat covers, Cheramy 
toiletries, Ronzoni macaroni and 
spaghetti, National shoes, Revlon’s 
Silken Net wave set lotion and 
Aquamarine shampoo (plus a new 
product expected to be introduced 
next year), Elevator shoes, Bar- 
ney’s clothes, Bonomo’s Turkish 
taffy, Gold Label cigars and Fer- 
ber VU-Riter pens. 


es Emil Mogul, president of the 
agency, has been something of a 
stormy petrel in the past two years. 
Two years ago, in a speech before 
the Television Assn. of Philadel- 
phia, he declared that an adver- 
tising agency cannot perform the 
myriad services that a client de- 
mands and requires of it and do it 
on a 15% commission basis (AA, 
Dec. 14, ’53). He attributed this 
situation largely to tv and the tre- 
mendous costs involved. 

Two months later, before the 
Chicago Television Council, Mr. 
Mogul accused the television in- 
dustry of “Hollywooditis” and also 
of featherbedding. He charged that 
because of costs only “blue chip 
sponsors will be able to afford the 
medium in the near future.” (AA, 
Feb. 22, 54). 

These talks brought Mr. Mogul 
into prominence and stirred up a 
lot of dust and controversy. Mean- 
while his agency continued to add 


MISS SNAP CAP— 
Pretty Ingeborg 
King of Chicago 
demonstrates the 
new Pabst quart 
can of beer, with 
the cap which 
will snap back on 
if the drinker 
only wants to use 
a portion of the 
beer at one time. 
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AD-X2 Gets Green 
Light from FTC 
Hearing Examiner 


WASHINGTON, Nov. 17—A favor- 


Pe ‘lable decision by a Federal Trade 


Commission hearing examiner to- 
day gave Jess M. Ritchie, of Oak- 
land, Cal., the scrappy manufac- 


> |turer of battery additive AD-X2, 


"| Weeks to intervene, 


Pabst Hails New Quart-Size Container 
as First New Beer Can’ in 20 Years 


(Continued from Page 1) 


Pabst said. In addition, the irrita- 
tions of returning empties are 
eliminated. 

Merchandising possibilities are 
enhanced by a convenient Twin- 
Pack designed to add eye-catching 
appeal to displays. 

One Pabst official said that it 
is expected the quart sizes will 
help sell more beer, Snap-Cap not- 
withstanding. Most families tend 
to finish a bottle they have started, 
rather than saving just a portion 
of it, he said. 

Leo Burnett Co. is handling the 


new accounts. 

Commenting on the merger with 
S&K, Mr. Mogul said today, “It 
represents another milestone in the 
agency’s progress. It is particular- 
ly gratifying,” he said, “because it 
comes so soon after sharp in- 
creases in our billings resulting 
from acquisition of new accounts 
and from sales progress among 
previous ones. We look forward to 
a very pleasant, long and profit- 
able association with Storm & 
Klein personnel and clients.” 


w Mr. Klein said that the decision 
to merge with the Mogul agency 
was made after several months of 
exploring the field for merger pos- 
sibilities. “We are completely con- 
fident,” he said, “that the combin- 
ation will be a winning one for 
our clients in terms of creative 
thinking, merchandising and other 
agency services.” 

S&K will continue to operate 
at 331 Madison Ave., and Mogul 
will remain at 250 W. 57th St. un- 
til larger quarters in a new loca- 
tion have been acquired for both 
units. This is expected soon after 
the first of the year. 


te move up into a bigger job. 


would be available for this job. 


$8500.00 OPPORTUNITY FOR 
INDUSTRIAL ADVERTISING MANAGER OR 
EXPERIENCED MAIL ORDER MAN TO 
PROMOTE BUSINESS PAPER CIRCULATION 


Somewhere there is an advertising manager, assistant ad manager, or an experi- 
enced promotion manager with an industrial manufacturing company who wants 


Growth plans have created an opening in the Circulation Department of a business 
paper publisher for a man who is familiar with industrial markets, can supervise 
maintenance of prospect lists and write new and renewal order-cetting sales letters, 
A subscription mail order man experienced on an industrial business publication, 
or an aggressive advertising manager, assistant advertising manager, or promotion 
manager with an industrial company could fill the bill. 

To the right man we offer a challenging job with a real future. Supplementary 
benefits include liberal vacation program, insurance and pension plan. 

Please send résumé giving complete details about your age, «iucation, marital 
status, business experience, personal background. Also imdicate how quickly you 


Box AG 668, 221 W. dist St., New York 36, N.Y. 


introductory campaign, although 
it isn’t officially scheduled to take 
over the Pabst account from War- 
wick & Legler until Jan. 1 (AA, 
Oct. 10). 


Indicted ‘Rifleman’ 
Calls Conspiracy 


Action ‘Unjustified’ 
(Continued from Page 3) 


Jackson Stith, San Antonio, a dis- 
tributor. The manufacturers ac- 
counted for 90% of all scopes man- 
ufactured here in 1954, with retail 
sales totaling $5,000,000. 

The grand jury charged that a 
boycott existed to prevent “off- 
list” dealers from advertising in 
the outdoor magazines. It also 
charged coercion of distributors to 
refuse to sell to nonconforming 
dealers. 


Horn Succeeds Bartlett as 
"L.A. Examiner’ Ad Director 
Sydney P. Bartlett, who has been 
advertising director of the Los An- 
geles Examiner for nearly 42 years, 
has resigned, but will continue as 
a consultant to the newspaper. 
Charles W. Horn, who has been 


Sydney Bartlett 


Charles W. Horn 


classified advertising director of 
the Examiner for the past 20 years, 
succeeds Mr. Bartlett as ad direc- 
tor. 

Before joining the Examiner, 
Mr. Horn was classified manager 
for Hearst newspapers in Atlanta, 
Seattle, New York and Chicago and 
advertising manager of the Pitts- 
burgh Sun-Telegraph. Succeeding 
Mr. Horn as classified ad manager 
is John H. Salm, who has been in 
the department for 20 years, most 
recently as Mr. Horn’s assistant. 


La Monte Names Haggerty 

Luther V. Haggerty has been ap- 
pointed advertising manager of 
George La Monte & Son, Nutley, 
N.J., manufacturer of safety papers 
for bank checks and negotiable in- 
struments. Mr. Haggerty formerly 
was with Canadian Birds Eye Ltd., 
General Foods Corp. and Matson 
Navigation Co. 


e an important round in his fight to 


clear away fraud and false ad- 
vertising complaints which have 
hamstrung his operations during 


the past three years. 


On the basis of tests by top sci- 


| entists of the National Bureau of 


Standards, Mr. Ritchie was hit in 
early 1953 by a Post Office fraud 
order charging that AD-X2 does 
not prolong the life of storage bat- 
teries, as he claims. 

After his personal efforts here 
brought nearly half the members 
of the Senate to his defense and 
led Commerce Secretary Sinclair 
the postal 
fraud order was dropped. But on 
March 11, ’54, FTC raised similar 
issues in a false ad complaint. 

Today FTC Hearing Examiner 
William L. Pack said he prefers to 
accept the opinions of top battery 
experts in preference to the di- 
vided testimony of scientific ex- 
perts. He said he thinks the com- 
mission ought to drop the case. 


William Hillenbrand 


Hillenbrand Is New 
Head, Bryan Houston 


Chairman of Agency 


New York, Nov. 18—Bryan 
Houston Inc. has elected William 
R. Hillenbrand president of the 
agency and advanced Mr. Houston 
to chairman of the board. 

The moves were made, according 
to Mr. Houston, to broaden the 
agency’s management in keeping 
with its growth “in the past year 
from two clients (Colgate-Palmol- 
ive, Nestle) and 12 products to 
six clients (J. P. Stevens, Park & 
Tilford, Gunther Brewing and G. 
F, Heublein & Bro.) and 30 prod- 
ucts.” 

In his new position Mr. Houston 
will devote more time to the agen- 
cy’s plans board operation. 


® Mr. Hillenbrand assumes gen- 
eral responsibility for administra- 
tion of the agency’s accounts. A 
v.p. and director for the past three 
years, he was with Procter & Gam- 
ble for the previous 15 years. 

The agency has operated as Bry- 
an Houston Inc. since May 1, 1954, 
when the New York and Chicago 
offices of Sherman & Marquette— 
founded 14 years earlier by two 
former executives of Lord & Thom- 
as and Benton & Bowles—were 
sold to their respective employes. 
S&M’s Chicago office became 
Wherry, Baker & Tilden. 

Bryan Houston Inc. currently 
bills approximately $18,500,000. 


WPIX Appoints Halloran 
WPIX, New York, has retained 
Ursula Halloran & Associates, New 
York, to do special promotion on 
the “Confidential File,” tv film 


series. 
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Baudino Asks for 
Ceiling on Video 
Nets’ Program Time 


DaLtas, Nov. 17—Joseph E. Bau- 
dino, v.p. of Westinghouse Broad- 
casting Co., Washington, called on 
television stations and networks to 
solve a couple of major network- 
ing problems—before someone in 
government steps in and solves 
them. 

Mr. Baudino’s recommendations, 
as delivered to a regional meeting 
of the National Assn. of Radio & 
TV Broadcasters, were these: 

1. That the term of network af- 
filiatian be extended from two to 
five years. 

2. That a “voluntary” limit be 
put on the growing amount of 
network programming being sold 
and shown in excess of option 
hours. 

In both instances, Mr. Baudino 
said he was asking for something 
the Federal Communications Com- 
mission wants also. On the second 
point, in fact, he urged that broad- 
casters “avoid, by voluntary ac- 
tion, the necessity for the com- 
mission setting a limit on the 
amount of time in excess of option 
hours that a network would be 
permitted to use.” 


® The problem, he said, was that 
as more and more network time is 
sold there is a corresponding de- 
crease in the affiliate’s own “pro- 
ductivity,” and in its ability to 
“fulfill the responsibility to serve 
its community.” In any trade lim- 
itations on network programming, 
Mr. Baudino suggested that cer- 
tain programs should be immune, 
such as major sporting events, 
elections and political comment 
and “special events of national 
importance.” 

On the matter of the duration 
of net affiliations, Mr. Baudino 
noted that the loss of an affilia- 
tion can bring “severe hardship” 
or “ruin” to most stations, and he 
urged an extension in the name of 
broadcast “stability.” 

For similar reasons, the West- 
inghouse official also asked that 
the FCC extend the stations’ li- 
censing period from three to ten 
years. A fourth request: That sta- 
tions be freed from liability for 
political broadcasts “which they 
must carry and cannot censor.” 


‘Chicago American’ 
Magazine Provides 
Low Per-1,000 Rate 


Cuicaco, Nov. 16—The Chicago 
American’s new Sunday roto sec- 
tion, Pictorial Living, which will 
make its bow Jan. 8, will have the 
lowest cost-per-thousand circula- 
tion of any of the four Chicago roto 
magazines, the newspaper points 
out. 

The statement was made in re- 
sponse to figures published in AA 
giving the dollar rates as higher 
than those of the Chicago Sun- 
Times (AA, Nov. 14). The Amer- 
ican pointed out that when the 
Sunday circulation differential of 
182,049 copies is considered, the 
per-thousand rate figure is a more 
meaningful one. 

AA was in error in indicating 


that the American would distribute | 


both Pictorial Living and Pictorial 
Review; the Chicago supplement 
will replace Pictorial Review. 


= National one-time monotone rate 


for the publication is $1,800 per 
page. The retail one-time color 
rate of $1,650 includes color posi- 
tive service; an advertiser who 
supplies positives pays $200 less. 
The retail one-page monotone 
rate is $1,100, but advertisers’ dis- 
counts can bring the figure down 
to $1,010, including the cost of 


BBDO Loses Stock Exchange to Calkins & Holden 


Holden. Meanwhile, Calkins & Holden, Chicago, has resigned the ac-_ 
count of American Scientific Laboratories, Madison, effective Jan. 1. 


Rockmore Gets Sloan’s Liniment 


New York, Nov. 18—Rockmore Co. has been appointed by Standard | 
Laboratories, a division of Warner-Lambert, to handle advertising for 
Sloan’s liniment and balm. Kiesewetter, Baker, Hagedorn & Smith, 
now liquidating, was the previous agency. 


R. J]. Potts Changes Name to Potts-Woodbury 


Kansas City, Nov. 18—R. J. Potts-Calkins & Holden will change 
its name to Potts-Woodbury Inc. on Jan. 1. J. B. Woodbury remains 
as president of the agency, and R. J. Potts continues as chairman of 
the board. 


Great Northern Will Boost Newsprint Price $5 


New York, Nov. 18—Great Northern Paper Co., largest U.S. news- 
print producer, joins the price-hike caravan on Jan. 1 with a $5 per 
ton newsprint increase. The second such move by a U.S. producer 
(see story on Page 1), the action will put Great Northern’s prices on 
a par with those of Canadian mills for the first time in several years. 


Hauser Leaves MBS for Hardy Burt Productions 


New York, Nov. 18—Bertram J. Hauser, formerly v.p. in charge of 
programs at Mutual Broadcasting System, has joined Hardy Burt Pro- 
ductions as a consultant. . 


Daks Slacks Moves from Zlowe to Hoyt 


New York, Nov. 18—Simpson Imports Inc., importer and distributor 
of British-made Daks slacks, has appointed Charles W. Hoyt Co. to 
handle its advertising, effective Jan. 1. The Zlowe Co. is the current 
agency. Hoyt’s London affiliate, W. S. Crawford Ltd., handles Daks 
in Britain and in other parts of the world. 


Wiley Leaves Durstine for OAI; Other Late News 


e John J. Wiley, formerly an account executive with Roy S. Durstine 
Inc., New York, has been appointed v.p. and western sales manager 
of Outdoor Advertising Inc., effective Nov. 21. He will have charge of 
all OAI sales west of Denver. 


e Qantas, Australia’s overseas airline, will announce the winners in its 
kangaroo contest (AA, Oct. 3) in an ad in the Nov. 26 issue of The 
New Yorker. AA learned that the winners will be a western travelin’ 
gal and a high flying board chairman from the -East. Brisacher, 
Wheeler & Staff, San Francisco, is the Qantas agency. 


e The formation of Norge-Chicago Corp. to handle distribution and 
services of Norge appliances in the Chicago area effective Dec. 1 has 
been announced by Norge division, Borg-Warner Corp., Chicago. The 
area comprises 16 counties in Illinois surrounding metropolitan Chi- 
cago, and five counties in northwest Indiana. 


e The Better Business Bureau of Pittsburgh Inc. will stage a meet- 
ing of some 70 top representatives of newspapers, radio and television 
here Nov. 22 in what is believed to be the first unified attempt, either 
locally or nationally, to do something about bait advertising. 


e John Oster Mfg. Co., Milwaukee maker of blenders, kitchen appli- 
ances and beauty and barber supplies, is switching its advertising ac- 
count from Henri, Hurst & McDonald, Chicago, to Mathisson & Asso- 
ciates, Milwaukee, effective Jan. 1. 


e Arnold M. Raphael, formerly marketing director, has been ap- 
pointed general manager of the Esquire socks division of Chester H. 
Roth Co. He succeeds George Guglielmone, who has not announced 
his plans. 


Loss of U.H.F. May Mean a ‘Straitjacket’ 
for TV Industry, FCC Commissioners Warn 


Da.tas, Nov. 17—Commissioners 
representing sharply divergent 
points of view within the Federal 
Communications Commission have 
warned broadcasters in the past 
few days that FCC’s new investi- 
gation of tv allocations may de- 
cisively limit the ultimate scope of 
U. S. television service. 

At a regional National Assn. of 
Radio & Television Broadcasters 
meeting in Des Moines last week, 
Commissioner Rosel Hyde—who 
charges that the FCC has already 
taken steps which may kill the 70 
u.h.f. channels—issued this warn- 
ing: Abandonment of u.h.f. would 
leave so few channels that tele- 
casters would find themselves 
doomed to “straitjacket” supervi- 
sion of their activities. 

Now Commissioner John Doer- 
fer, who voted against Mr. Hyde 
on recent key u.h.f. issues (AA, 
Nov. 14), has issued a similar 
warning. At another NARTB re- 
gional meeting here he said yes- 
terday that “it would be a serious 
indictment of both the industry 
and the FCC to abandon 10% of 
our population, or 16,000,000 peo- 
ple, to a second-class citizenship 
so far as television facilities are 
concerned...” 

Mr. Hyde, noting that radio’s 


positives. 


rapid development was possible 
because of free competition, told 
the Des Moines group that no such 
development will be possible for 
tv if it settles for only the 12 v.h.f. 
channels. The inevitable result, he 
warned, would be the growth of 
monopoly and of government con- 
trols. 


® For his part, Mr. Doerfer urged 
that whatever revision comes out 
of the big allocations study an- 


nounced last week should provide 


(a) at least one service for all 
areas and (b) a multiplicity of 
services in local regions—unless, 
he added, such objectives “are 
wholly visionary.” 

Admitting that the FCC “is now 
at the crossroads,” he pleaded for 
support from the telecasters in 
building a “full and complete” tv 
service. 

“You who feel content—and 
particularly those who feel smug 
in their present position in the 
industry—had better pay heed to 
the problems which now confront 
the FCC,” he warned the Dallas 
meeting. “In our quest for a solu- 
tion, your contributions may help 
clarify that indefinable line where- 
in governmental intervention and 
freedom of enterprise may cross.” 


IRVING A. FEIN, director of public 
relations for CBS Radio in Holly- 
wood since 1953, has been named 
v.p. in charge of sales promotion, 
advertising and press information 
for the network, with headquarters 
in New York, effective Nov. 28. 


Increase Ranks of 
Audited Business 
Papers—Choate 


Cuicaco, Nov. 17—Rufus Choate, 
chairman of National Business 
Publications and president of 
Scott-Choate Publishing Co., told 
the annual meeting of Business 
Publications Audit of Circulation 
today that the greatest problem of 
the business publishing field is to 
bring more publications into an 
auditing organization. 

“Two out of three business pa- 
pers today,” he said at the lunch- 
eon meeting, “are unaudited. We 
should start a crusade to bring 
these publications into BPA or 
ABC. Advertisers and agencies, as 
well as publishers, are interested 
in this objective, and by working 
together we can bring about a 
much greater percentage of audit- 
ed business publications.” 


a Arthur A. Kron, Gotham-Vladi- 
mir Advertising, New York, was 
reelected chairman of the board of 
BPA, as were Joseph F. Hobbins, 
Anaconda Copper Mining Co., New 
York, vice-chairman, and Louis J. 
Perrottet, Gage Publishing Co., 
New York, treasurer. George T. 
Hook, Iron Age, Philadelphia, was 
elected secretary. Adin L. Davis 
continues as president and manag- 
ing director. 

New directors chosen were Rob- 
ert W. Boggs, Linde Air Products 
Co., New York; Reed Schreiner, 
U.S. Steel Corp., Pittsburgh; Mr. 
Hobbins; Ted Meredith, Griswold- 
Eshleman Co., Cleveland; Howard 
G. Sawyer, James T. Chirurg Co., 
Boston; Bruce Dutton, Haywood 
Publishing Co., Chicago, and Rob- 
ert L. Hartford, Machine Design, 
Cleveland. 


EDGAR C. KREUTZBERG 
WASHINGTON, Nov. 16—Edgar C. 
Kreutzberg, 68, chief of the Wash- 
ington Bureau of Penton Publish- 
ing Co., Cleveland, since 1943, died 
Nov. 13 of cancer at his home here. 
He had been associated with the 
Penton organization since his grad- 
uation from Princeton University 
in 1911. He had been a member of 
the New York business staff and 
later had served as editor of Steel. 


GEORGE B. UTTER 

WESTERLY, R. I., Nov. 15—Geo- 
rge B. Utter, 74, editor and pub- 
lisher of the Westerly Sun since 
1913, died at Westerly Hospital, 
Nov. 12, following a cerebral hem- 
orrhage Oct. 18. Mr. Utter was a 
former director of the Associated 
Press and a past president of the 
New England Daily Newspaper 
Assn. He joined the Sun in 1906. 
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Last Minute News Flashes Sullivan Attrition Too Much; Colgate 
_New, Yow, Now. 18—New. York Stock Exchange will switch « ‘Togses in Sponge, NBC Is Silent 


(Continued from Page 1) 
tion to the rule has been the 
appearances of Martin & Lewis, 
who have been big audience pro- 
ducers in their rare appearances 
on the “Colgate Variety Hour.” 

Colgate tried all sorts of combi- 
nations in the search for the right 
Nielsen numbers. Throughout the 
years a succession of names—pro- 
ducers, emcees and agencies—have 
had a try at doctoring the show. 
NBC held the production reins 


Box Score 
Sullivan vs. Colgate 


Trendex Average Ratings* 


Sullivan Colgate 
October, ‘51-April, ‘52 .... 23.6 31.2 
October, ‘52-April, ‘53 .... 25.7 30.9 
October, ‘53-April, ‘54 .... 29.7 25.5 
October, ‘54-April, ‘55 .... 38.2 15.9 
Coabas, $06. ecutanmminn 31.3 1.1 


*Ten multi-station cities until February, ‘55 
when coverage was increased to 15. 


for several years. Ted Bates & Co. 
took over with a summer series in 
June, 54 and rotated production 
with the network that fall. Next 
up was William Esty Co., which 
brought in York Productions, a 
Martin & Lewis-Paramount Pic- 
tures company, to produce the 
show in June of this year. 


ws Apparently if Colgate could get 
more Martin & Lewis, the sponsor 
would be happy. But the zany duo 
has plenty of work elsewhere and 
appears to be leery of wearing 
out its welcome on tv. 

Some of the advertisers who 
want to move in when Colgate 
moves out of the three-weeks-in- 
four schedule would like to spon- 
sor half-hour shows. But NBC pro- 
gramming bosses prefer the hour 
format and want to use the 60 
minutes for a,comedy show spot- 
lighting new faces. The hour com- 
edy probably would be sold to 
three or more sponsors. 


Non-Sked Airlines 
Can Now Advertise 
Scheduled Flights 


WASHINGTON, Nov. 16—Non- 
scheduled airlines will probably 
increase their advertising as a re- 
sult of a Civil Aeronautics Board 
decision today. 

The decision permits the non- 
scheduled airlines to schedule up 
to 10 flights a month in each direc- 
tion anywhere in the U.S. 

Hitherto, these lines have only 
been allowed to advertise particu- 
lar flights in the future, but could 
not say that they ran regular 
flights. 

However, the same ruling for- 
bids the lines from combining 
their advertising or publishing 
joint schedules. 


@ The decision culminates four 
years of stormy litigation. The 
scheduled airlines have opposed 
any such move on the grounds 
that they provided ample coach 
service on their flights. 

As part of the decision, the in- 
dependent lines will no longer be 
known as non-scheduled, but will 
be called “supplemental air car- 
riers.” 

Other advertising “musts” as a 
result of the decision: (1) Ads 
must specify that the line is a 
“supplemental air carrier” and not 
regularly certified, and (2) ads 
must not imply that more than 10 
scheduled flights are made a 
month. 

About 50 independent companies 
are affected by the decision. 
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THe ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 per 
line. Add two lines for box number. Copy deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $15.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 
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HELP WANTED 


HELP WANTED 


FARM COPYWRITER 
Exceptional opportunity for man with 
farm copywriting background. Prefer man 
in thirties. Salary commensurate with age 
and experience. Send resume and full 
details in first letter to Personnel Direc- 
tor, Meldrum & Fewsmith, Inc., 1220 Hu- 
ron Rd., Cleveland 15, Ohio. 


DISPLAY SALESMAN 

National Company needs man with mer- 
chandising end sales experience to do 
creative selling of point-of-purchase pa- 
perboard displays. Location in Los An- 
geles. Age under 40. Please write, giving 
age and detailed account of experience, 
education and references. 

Box 7900, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 
“4A” FREELANCE ARTISTS (3) NYC 
Layout, production, airbrush retoucher. 
We have a terrific share space arrange- 
ment for you in midtown. 
Write Box # 7895, ADVERTISING AGE. 
480 Lexington Ave., New York 17, N.Y. 


COPYWRITER 

Male or Female—Newspaper copy and 
layout department in Florida’s East Coast 
area. Must be experienced in all classifi- 
cations. Give details, samples of work, 
availability, salary wanted. Write to W. 
W. Starr, Adv. Mgr., Fort Lauderdale 
Daily News, Fort Lauderdale, Florida. 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD'S 
Adv. Art Publ’g Research 
WA 2-2306 202 S. State Chicago 
ADVERTISING—MERCHANDISING 
MANAGER 


Growing seasoned manufacturer needs 
capable direct mail and promotional man- 
ager for national repeat business neces- 
sity. Exceptional opportunity for perma- 
nent future in Chicago. 

Box 7897, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


Copywriter 

Outdoor Advertising subsidiary of Min- 
nesota Mining & Manufacturing Company 
has opening for man with five or more 
years experience with major consumer 
advertiser. Knowledge of media, markets 
and copy essential. Write National Ad- 
vertising Company, 33 South Clark Street, 
Chicago, Illinois. 


Experienced salesman to travel Inter- 
mountain States selling advertising for 
established Sheriff and Police Magazine. 
Advertising experience not required if ap- 
plicant has sales background. Must have 
car, be fingerprinted. Top earnings. 
Marcus Griffin and Associates, Box 1030, 
Carlsbad, New Mexico. 


A complete placement service 
of Ad men, for Ad men... by an Ad mat 
who has worked in all the jobs himself 
for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRonklin 2-3280 


FIVE FIGURE MEN: PLEASE DO NOT 
ANSWER THIS AD. 
A large advertiser in a medium size city, 
we need a young artist to help pick up 
some of the load right now and to devel- 
op and grow with the company. This is 
definitely a good job but it is not at the 
executive level. We already have a first- 
class art director. We feel that the ap- 
plicant will probably be in his twenties 
or early thirties. He must be familiar with 
printing processes and willing to learn 
to adapt himself to the facilities which 
are available locally. It will be helpful if 
the applicant has some editorial knack. 
Not that we expect him to be a writer, 
too—asking for Shakespeare and Rem- 
brandt in the same package is a little too 
much. But the person filling the job we 
have open should be able to organize a 
story into a serious cartoon strip. Layouts, 
pasteups, and production are an essential 
part of the job. We are located in the 
southwest. We feel that this job will be 
particularly interesting to a man who 
wants to move into a dry, sunny climate 
or who wants to leave a large city for 
a more leisurely smaller one. 
Box 7911, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


SALES PROMOTION MGR. - ASST. 
Young man with working experience in 
sales promotion. To assist in creation of 
selling brochures, catalog pages, mailers, 
point-of-purchase posters and displays, 
and other phases of product promotion. 
Background might well include ad copy, 
catalog, direct mail, sales planning. Age 
approx. 25-28. Position has excellent fu- 
ture opportunities with national leader in 
household product marketing and mer- 
chandising. Located in Midwest. 

Box 7912, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Go South, Young Man (or Young Woman). 
Fastest expanding ad agency in the South 
wants your services. Pay’s good; work, 
frankly, isn’t easy. All we want is youth, 
vigor, imagination, some experience in 
industrial copy writing, and eagerness to 
get ahead. You'll like our team, our 
climate and our clientele. Job open in 
Birmingham. Write us today. 

Box 7913, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


Creative Copy Man 

Growing Southern 4A agency is seeking a 
young, mature copy man interested in a 
future, capable of creating campaign 
themes in addition to writing routine 
copy on consumer and industrial accounts. 
We're hoping you’re capable of becoming 
Copy Chief as this department grows. Sell 
yourself and include details of age, ex- 
perience, salary expected, and why you'd 
like to grow with a Southern agency. 
Write Box 7914, ADVERTISING AGE. 

200 E. Illinois St., Chicago 11, Il. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. HA 7-1991 Chicago 


IF YOU CAN SELL THRU COPY... 
Growing adv. agency wants alert free- 
lance, sales-minded “‘pro’”’ who telegraphs 
terse, creative “‘sell’’ at retail level for 
newspaper, direct mail. Installment furn. 
exp. nec.; jewelry and appliances des. 
RAndolph 6-9833. 


Come and get it! Small, but growing 
agency in desirable downstate [Illinois 
location has immediate opening for ex- 
perienced artist and layout man who can 
produce without close supervision. Start- 
ing salary from $5,000 to $8,000, depending 
on ability. 

Box 7917, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


is extremely limited. 


Wi. | want to write copy for— 


anderson & cairns... n.w. ayer... bbdo .. . cunningham 
& walsh .. . foote, cone & belding . . . grey advertising 
...¢.). laroche ... meCann-erickson . .. young & rubicam 


R egardless of size, these 


firms have a common denominator. Integrity is part of 
it, so is high-level creativity. Those are two reasons | 
want to write copy for one of these firms. These agencies 
refuse to discard the controversial, (Cybernetics, dy- 
namic motivation, etc.) before probing deeper. They 
apply instinctively, the principles of Harvard Business 
School's famous incentive study. They realize—and so 
does a good copywriter, that the ‘‘one-genius” operation 


] rue, there must be other agen- 


cies who sit astride these uncommon peaks of the com- 
mon denominator. | speak of the ones | know and am 
prepared to wait for the job | want. This ad will be mer- 
chandised to specific individuals at each agency and 
followed by a request for interview. tr 7-5276. patricia 
wright reynolds . . . 137 riverside drive * nyc * P. S. to 
Chicago job seekers, add Ludgin . . . Burnett! 


HELP WANTED 


Advertising Age, November 21, 1955 


POSITIONS WANTED 


POSITIONS WANTED 


Art and Mechanical Man 

4A agency in Southeast needs good, 
young, all-around artist to work with Art 
Director and do some black and white, 
pasteups and mechanicals. Give details 
including age, experience, and salary ex- 
pected. Write: President, Henderson Ad- 
vertising Agency, Inc., Box 1700, Green- 
ville, S.C. 


COPYWRITER 
A well-known tire manufacturer offers 
an opportunity for a young man, 30-35, 
with background of experience in retail 
sales promotion and merchandising. Ap- 
plicant must be creative and have ability 
to write hard selling copy, lay out retail 
newspaper ads, edit house organ, and 
prepare sales literature. A busy job with 
plenty opportunity awaits the young man 
who qualifies. Send resume, 

Box 7915, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 
MOLENE PERSONNEL 
SPECIALIST IN GOOD JUDGMENT 
ANdover 3-4224 
BANKERS BLDG. “HICAGO 3, ILL. 
ENJOY 
CAREER $$$$$ 
with us 
Expanding Company, leader in its field, 
offers challenging SALES POSITION to 
ambitious, personable young man with 
exp. SELLING CLIENT SERVICES (not 
products). Salary, expense account guar- 
antee, plus liberal commissions. Space 
sales exp. helpful but not necessary. Send 
brief but complete resume. All replies 

confidential. 

Box 7916, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 

WE NEED A GOOD WRITER 
Excellent opportunity for young man, 
with prominent Chicago agency. Your 
chance to get in big-time work producing 
ideas for famous food and hard-goods ac- 
counts, using television and magazines. 
Handle details, assist with contact, but 
good copywriting is principal job. Give 
outline of experience. Start at $7,500. 

Box 7919, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 
ARTIST. Growing display producer, mid- 
west, not large city, needs fifth creative 
man with ideas, capable of quick color 
comps. Salary open. Write point-of-pur- 
chase exp. and ambitions. 

Box 7918, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 
POSITIONS WANTED 
AGRICULTURAL SALES MANAGER 
Employed. Prefers lower N.Y. area to uti- 
lize 15 years experience. Animal Feed, 
Sales, Merchandising, Advertising, Public 
Relations and Promotion. Age: 38, Mar- 
ried, College, Veteran, Top references: 
salary requirements, $15,000 plus. Write 

Box 7923, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 

ADVERTISING RECEPTIONIST 
Experienced Madison Avenue’s best, per- 
sonable senior, high quality, competent, 
seeks busy agency N. Y. midtown, $3,000. 

Box 7928, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


ADVERTISING PERSONNEL 


Employer—Employee 
Investigate 
our active confidential service 
Betty Clem 
DRAKE PERSONNEL, INC. 


220 S. State © HArrison 7-8600 © Chicago, III. 


ART DIRECTOR 
or 
SAN FRANCISCO 


Package Design 
The man who seeks the challenge 
of developing and administering 
a new program should investigate 
this position. 
This growing manufacturer of 
paperboard packaging materials 
demands the organization and de- 
velopment of a graphic design pro- 
gram. The man chosen will have 
complete responsibility for this 
activity. 
Required is demonstrated creative 
ability and a sales-minded ap- 
proach to design problems. Candi- 
date must have the experience 
necessary to handle administrative 
matters and be thoroughly famil- 
iar with the printing processes 
used in paperboard packaging. 
Write: L. E. Stevenson 
P. O. Box 3611 
San Francisco 6 
Phone: DOuglas 2-2398, Ext. 353 
San Francisco 


PUBLICATION REPRESENTATION 
Proven space selling and/or reporting 
ability. Established location in Cincinnati. 
Will travel 200 mile radius. Have the con- 
fidence of many important ad agencies 
and industrial accounts in this area. 

Box 7920, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


TREASURER - CONTROLLER 
Family man. Experienced in three major 
agencies. Thorough knowledge of agency 
methods, procedures, accounting, state- 
ments, forecasts, cost accounting, office 
and personnel maangement. Good super- 
visor. Available immediately, Chicago 
only. $7,500-$8,500. 

William H. Lynch 2757 Lincolnwood Drive 
University 4-8817 Evanston, Il. 


FOOD, NUTRITION, PHARMACEUTICAL 
copy prepared for promotional brochures, 
publicity, PR. Free-lance or full-time. 
Box 7924, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Advertising-Merchandising Manager 
9 years exp. Proved copy-contact record, 
strong in mdsg. and promotion, sound 
creative, follow-through ability. Excel. 
bkgd: Agency AE; Nat. Chain Ad-Sales 
Prom. Mgr.; Nat. Mfr. Asst. Prom. Mgr. 
Aggressive, 33, married. Seeks to locate 
in Chicago area. 

Box 7922, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


TWO FINE 
OPPORTUNITIES IN 
THE AGENCY FIELD 


Immediate ex ion of our staff 
opens exceptional opportunities 
for two capable yo (25-35) 
advertising men, who will be sat- 
isfied with nothing less than a bi 
future, and whose present wor 
gives evidence they can earn such 
a future. 


We need a creative writer with 
some experience in radio and TV. 
He should be able to present sound 
sales ideas with a touch of i - 
ination. His experience relarabty 
is in agency work. It will be help- 
ful if his personal interests or 
hobbies lie in outdoor fields. Prin- 
cipally his work will be to add 
showmanship to the promotion of 
recreational products. 


We also need a research man, 
familiar with marketing channels, 
with experience in research which 
ualifies him to direct a project 
om the situation survey heough 
to evaluation of results. 


Ours is a well established fey 
in the midwest (not in Chicago 
handling a list of substantial ac- 
counts. Interested in either of 
these opportunities? Send a 
resume of experience and avail- 
ability—snapshot if possible. Re- 
plies confidential. Box 597, Adver- 
tising Age, 200 E. Illinois St., Chi- 
ago, 


ADMINISTRATIVE 
SALES MANAGER 


Our publication is growing and 
we need a man (30-40) with a 
background in publishing. Sales 
training and supervisory experi- 
ence are distinct assets. Must be 
able to undertake responsibilities 
in keeping with our growth. 
Salary, profit sharing and other 
benefits with a progressive na- 
tionally - known publishing 
house. Send us a complete résu- 
mé outlining your experience. 
We'll treat it with strict confi- 
dence and an early appointment 
if it looks promising. 


Box 606 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


CREATIVE ART DIRECTOR 
Wants position with agency in New York 
area. 10 years experience. 32, Male, ex- 
cellent references. 

Box 7925, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


ADVERTISING SALESMAN. . .N.Y.C. per- 
sonable go-getter with good sales rec- 
ord. . .5 years’ experience valuable agency 
and account contacts. 

Box 7921, ADVERTISING AGE - 
480 Lexington Ave., New York 17, N.Y. 


REPRESENTATIVES WANTED 


Established industrial magazine, tops in 
its field, is looking for aggressive and 
energetic West Coast representative. Good 
hame office promotion to back him up. 
State requirements and qualifications in 
first letter. 
Box 7926, ADVERTISING AGE 

480 Lexington Ave., New York 17, N.Y. 


Major Lithographer Wants Salesman 
Leading N.Y. lithographer of P.O.P. and 
general litho, having complete creative 
facilities, modern equipment, including 
letter press and special production ma- 
chinery, has a once-in-a-life-time oppor- 
tunity for top notch producer. If you are 
a successful sales executive now serving 
accounts in this field and want to increase 
earnings and provide more _ extensive 
service, write us in complete confidence 
to, PRESIDENT, 

Box 7927, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


BUSINESS OPPORTUNITIES 
Test Sanders Dandy ABC 3 
Avon Herald News - Nunda News 
Livingston County Leader, Geneseo, N.Y. 
Tops in grass roots value 


ADVERTISING AND SALES 


PROMOTION MANAGER 
Excellent opportunity with one of 
our major clients for man with 
thorough we & of the super 
market field as well as general retail 
field. Must be acquainted with all 
ty of media, capable of working 
with top — of super mar- 
ket chains, and national sales staff. 
Please write or phone for appoint- 
ment to: 

R. D. Schoenbrod, 
Powell & Schoenbrod ovarian 
430 N. Michigan Ave., Chicago 11, Ill. 
MOhawk 4-0620 


“Our 45th Year” 
FOOD ACCT. EXEC. $15M 


4-A agcy. needs sound pkgd. goods exp. 
for major acct. Excellent opportunity. 
AGY. FOOD. MERCHANDISERS $8400. 
28-40. Chain, super market exp. 


GLADER CORPORATION 
“The Agency's Agency”’ 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


Here’s creativeness unlimited! 
ART DIRECTOR — DESIGNER 


Idea man. Clean, modern style—attention, 
clarity the keynote. Proven ability with 
major national agency—15 yrs. experience 
—heavy industrial—some contact. Family 
man, 36. Firm, accounts and income im- 
portant. Top references. 


Box 610 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


investment. 


dence. 
200 E. Illinois St. 


AN OFFER TO THE RIGHT P. O. P. DISPLAY CO. 


I am the president of a small successful Chicago point of purchase display 
company .. . I offer sixteen years of experience, new business and financial 


I require a creative team to back up my efforts . . . an organization deep 
in manpower and experience . . . an organization that wan 
and is set up to go after it . . . now. All replies will be kept in strict confi- 


Kindly write Box 605, ADVERTISING AGE 


new business 


Chicago 11, Ill. 


The Midwest's ) 
outstanding placement 
service for Adv.- Art & 


allied fields. 


By appointment only 
59 E. MADISON + SUITE 1417 
CEntral 6-5670 


BIRCH 
x 


Executive 


Placement 
Counselors 


COPY 
Do you have industrial agency 
experience? Can you write be- 
lievable, interesting headlines 
and copy? Want a good spot with 
a real future? If so, this medium- 
size, Midwestern agency is look- 
ing for you. Tell us (in confi- 
dence) what you’ve done for 
others, what you can do for us. 
Box 607 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Tl. 


ASSISTANT DIRECTOR 
ADVERTISING 
MERCHANDISING & 
PUBLIC RELATIONS 


Broad experience in advertising 
and merchandising essential. 
Consumer food field. Work with 
advertising agency. Fluent 
knowledge of Yiddish, reading 
and writing. This position is one 
of unusual interest and great op- 
portunity. 

Box 604 ADVERTISING AGE 
480 Lexington Ave., N.Y. 17, N.Y. 


ATTENTION 
AGENCY PRINCIPALS 
Young art director, with 9 years big league 
experience and sizable new business poten- 
tial, seeks challenging position with oppor- 
tunity to purchase interest in medium-size 
New York agency. 
Box 608 ADVERTISING AGE 

480 Lexington Ave. New York 17, N.Y. 


ADVERTISING DIRECTOR 


200 East Illinois Street 


BROAD EXPERIENCE 
TO PROMOTE SALES AS 


MERCHANDISING MANAGER 
AGENCY ACCOUNT EXECUTIVE 


From postwar allocations to current “battle of the brands” have been 
in fast moving television—appliance business with top agency and 
brand manufacturers. Have been creative director of national—local 
advertising—all media, sales promotion campaigns, exhibits, conven- 
tions, sales training. Budgets up to $14,000,000. Prior basic training as 
retail salesman, wholesale sales manager, factory fieldman. This 
intensive experience can generate sales for your company or clients. 


Box 6099 ADVERTISING AGE 


Chicago, Illinois 
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Fine, Fast, Fairly Priced Photography 


pics 


photographers 


DEARBORN 2-1062 


187 N. LASALLE, CHICAGO = ILLINOIS 
PUBLICITY COMMERCIAL 
CONVENTION INDUSTRIAL 


ace geen Ae 


‘ plece of adver- 
tising. Send for the NEW 
farm animal clip books of 
ready-to-use Art. $3.00 each 

two for 5.00. jaby 


or 
Chick: and Chickens 


7265 N. Ridge Dr., Omaha, 11 


GENIUSSHIP AWARDS 


~ 
Ww 


‘Admiral’ SHEARS says: 
Be a genius at ad illustration and 
save money too by using the 
Stivers 3000 spot Art Handbook. 
Monthly awards for the best use 
of this idea treasure chest! Free 
Brochure to agencies and Nat 


Ad Mgrs. STIVERS STUDIO 


67 MAIN ST. © SAN FRANCISCO 5, CALIF. 


building better businesspapers ... 


better businesspaper advertising 


OBJECTIVES: To keep sales leadership in the Sanitary Fill 
method of refuse disposal and increase the number of cities 
tinue at the rate of $25 for every $1 spent. More public 
Tue AssociaTeD Business PuBLICATIONS 
Founded 1906 * 205 East 42nd St., New York 17, N.Y. 


officials and sanitary engineers accept the method, more 
cities are using International equipment and Sanitary Fill 


disposal than ever before.” 
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AGENCY: Leo Burnett Company, Inc. 


Sambar) amet Bese Agee ey, 
fight of Way ‘or met, North Babots 


US.52 May Go Here 


How International Harvester 


(Continued from Page 2) 


mission with one torque wrench. 


engine can be worked on from an 
easy chair,” says Mr. Tucker. 


® Safety features introduced in 
the old Tucker will be retained: 


| 
“With the rear deck open, the) 


Padded dash, pop-out windshield | 
and a steering wheel and column. 


that gives upon impact. “It has ger men than I have failed,” he 


taken the industry six years to 
even approach the innovations we 
designed into the original Tucker 
automobile, and they are just now 
getting into the safety parade we 
led,” says Mr. Tucker. 

The new Tucker model has a 
speedometer, but no dashboard. 
Gasoline level and oil pressure are 
to be shown by red light indicators. 

Mr. Tucker plans to go back to 
a wood-and-steel construction, 
which he claims is safer than all- 
steel. He says his car will do bet- 
ter than 100 miles per hour and 
give better than 30 miles to a gal- 
lon of gas. He says that it can be 
made to sell competitively with 
cars in the lowest-price bracket. 


® Mr. Tucker’s big problem is fi- 
nancing. He has been trying to 
raise money privately and said 
that he is close to putting the fin- 
ishing touches on a deal. He admits 
that after his first failure, no bank 
will touch him. He said that he has 
had foreign offers but will not ac- 
cept any of these until he is certain 
that he can not obtain backing in 
the U.S. 

The old Tucker Corp. is now in 
the hands of court-appointed trus- 
tees and Mr. Tucker says it is in 
good shape. He told newsmen that 
he offered his new plan to the 
trustees but they showed no in- 
terest. 


® In his article in Car Life, Mr. 
Tucker writes that his manufac- 
turing and sales plans are so “rev- 
olutionary” that he could get his 
new enterprise rolling with only 


$2,000,000. 


Mr. Tucker still maintains the 
air of a “wronged” man. He charg- 
es that some of his associates in 


placed through Roy S. Durstine 


Preston Tucker Returns with 
A New Car and Old Ambitions 


Tucker Corp. “sold me out.” And/| 


tial part of it, was behind the hys- 


succeeded in closing us down in 
Chicago.” 


® Mr. Tucker said he believes that 
this time the automotive industry 
will give him a fair chance. “Big- 


said. “Henry Ford failed once, as 
did William Durant. R. E. Olds, | 
who will be forever remembered | 
as one of the greatest names in| 
automotive history, lost Oldsmo- 
bile, to start again and build Reo, | 
one of the most respected names_ 
in the industry.” 

Marketing plans for the first 
Tucker came to a stormy halt in) 
1948 when creditors took the com-| 
pany into court. Mr. Tucker and 
six other associates were eventual- 
ly indicted by a federal grand jury 
on charges of conspiracy to de- 
fraud stockholders and violations 
of the Securities & Exchange Act. 


® The government alleged, among 
other things, that Tucker’s adver- 
tising campaign had misled inves- 
tors, dealers who had bought fran- 
chises, and the general public. 
Tucker Corp. had spent some 
$350,000 preparing the public for 
the new car. The advertising was 


Inc. 

Indicted with Mr. Tucker was 
Clifford Knoble, ad director of 
Tucker and a former ad director of 
Chrysler Corp. However, Mr. Kno- 
ble had already had a falling out 
with Mr. Tucker; nine months be- 
fore the government indictment 
was returned, he had gone into 
court with a suit against Tucker 
Corp. for back salary. 


Schoening to AM&F 

Ted Schoening, formerly assist- 
ant director of public relations of 
Chesapeake & Ohio Railway, has 
joined the public relations depart- 
ment of American Machine & 


‘ ; Th 
terical campaign that finally) 4 


Burnett's Marlboro 


Cowboy Is Only ‘55 
Ad Cone Calls Tops 


(Continued from Page 2) 
will convince an agency that it 


gle-size bolt and cap screw so that he also says: “To anyone with the must have your services. 
a mechanic can remove and dis-, brains of a bat there can be little 
assemble the entire engine-trans- doubt that most of the automo-| of 
tive industry, or at least a substan-| 


This was agreed by copy chiefs 
four Chicago agencies in a dis- 
cussion following.Mr. Cone’s talk. 
panel comprised William 
Tyler, Leo Burnett Co.; Gordon 
White, Batten, Barton, Durstine & 
Osborn; Curtis Berrien, Needham, 


‘Louis & Brorby, and Glenn Mar-| 


tin, Campbell-Mithun. 
“There are very few well writ- 


‘ten letters of application coming 


into our agency,” Mr. White said. 


“A good, appealing, sparkling letter 


can open many doors for persons 
who want to work in the advertis- 
ing field.” 

“If an applicant can convince 
me that he can help me with some 
of my problems, he has won the 


ball game,” Mr. Berrien said. 

Mr. Tyler said that application 
letters he has seen are not as good 
as they should be, but he con- 
ceeded that such letters are the 
hardest copy to write. 

Panel members also agreed that 
retail selling and writing for cat- 
alogs is good background experi- 
ence for the ad field. 


Ry-Krisp Buys Robert Q. 
Ralston Purina Co., St. Louis, 
has bought 15 minutes of the 
“Robert Q. Lewis Show” on alter- 
nate Thursdays over CBS-TV. 
Time for Ry-Krisp was bought 
through Guild, Bascom & Bonfigli. 


AUSTRIAN ADVERTISING 
AGENCY 


16, Wollizeile, Vienna 
Tel: R 29 5 50 
Telegrams: OEWERBEGE 
Incorporated Practitioners 
in Advertising 
Member of the International 
Chamber of Commerce 


ALLEGHANY 


$4,702,532.00 
ASHE 


$7, 144,247.00 


WILKES 
$25,090,672.00 


YADKIN 
$7,041, 132.00 


STOKES 
$5, 800,990.00 


ROCKINGHAM 
$41,236,712.00 


FORSYTH 
$158,816,269.00 


WINSTON-SALEM ad 


DAVIE 
$6,841,930.00 


DAVIDSON 
$48, 956,348.00 


— but based on total 
gross sales reported by 
N. C. merchants as required by law 


JOURNAL-SENTINEL 
1l-COUNTY 


Foundry Co., New York, in the 


new position of community rela- | 


tions manager. 


TRADING AREA 
RETAIL SALES- 


IN CUSTOMIZED COVERAGE OF 
THE INDUSTRIAL MARKET! 


Now you can place advertising WHERE you 
want it, WHEN you want it! 

Through Associated Industrial Magazines, a 
group of regional industrial pyblications, advertisers receive these benefits: 


@ Choice of publications covering each region of the U. S. . . . wher- 
; ever prime markets are located. 
@ Opportunity to vary frequency and size of ads in each publication so 
that emphasis is on areas of greatest sales potential. 
@ Listing of local sales offices in each regional publication so that 
readers can inquire and order at nearest source of supply. 
| @ Over 47,000 total circulation to the most important executives in 
industry. 
| For complete information write the publisher nearest you. Ask for the 
**AIM brochure’’. 


B Pacific Factory, 709 Mission St., San Francisco, Col. 


ferret Gre 


yews Kansos Business Magazine, Stormont Bidg., T - 
"=" New Englander Magazine, Statler Bidg., Boston 16, Mass. _ 
Mid-South Mill G industry, Goodwyn Bidg.. Memphis, Tenn 


- $346,809,606.00 


for the State of North Carolina 
fiscal year ending June 30, 1955 


SOURCE—N. C. DEPARTMENT OF REVENUE 


B 
WINSTON-SALEM 


and Northwest North Carolina 


| YOU CAN’T COVER 
NORTH CAROLINA 
WITHOUT THE 
JOURNAL & SENTINEL 


The Journal & Senti- 
nel are the only pa- 
pers in the South of- 
fering a Monthly 
Grocery Inventory — 
an ideal test market. 


WINSTON-SALEM TWIN CITY 


JOURNAL and SENTINEL 


ae MORNING SUNDAY EVENING © 
National Representative: KELLY-SMITH COMPANY 
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SEE “A LOOK AT '65” PUBLISHED by S 


SELL SOUTHERN ARIZONA 


Li FASTEST GROWING AREA 


IN THE NATION FROM 1955 to 1965... 


that’s the considered opinion of leading business analysists, confirmed by 
oficial reports of the U. S. Bureau of the Census. Arizona’s growth as a 
state is spearheaded by Tucson’s progress as a market. Tucson will jump 
from 102nd in population to 62nd by 1965 according to Sales Management. 
Here is the trading center of a solid 3-county area that shares the tremendous 
present and potential growth of the state! Look at the facts . . . check the 
figures .. . for your advertising investment. . . 


Millions of dollars of investment capital are pouring into this area. Here 
in one state are tremendous industrial advantages—climate that allows un- 
interrupted year-round work; land for plant locations away from critical 
areas; abundant labor. Industry’s contribution to Tucson’s economy is 
backed up by many other solid, permanent activities; a great cattle indus- 
try, a 30-million dollar tourist activity, gigantic mining operations . . . 
and a thriving agriculture. Here is opportunity! Here is the logical target 
for your advertising for the next decade of unprecedented development! 


Act now—the trend is to TUCSON! 
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_ BANK DEBITS | 
AUG, 1951 _$ 73,240,000 
AUG. 1955 __$137,656,000 


UP 889%)! 


POSTAL RECEIPTS 


AUG., 1951 
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of the homes in 


Represented nationally by Cresmer & Woodward 


WITH THE ONLY ADVERTISING MEDIUM THAT REALLY COVERS THE AREA! 


Tooton Daily Givrrance be Arizona Daily Star 


the 3-county trad- Morning and Sunday 


ing area, 94% of the homes in the 


demi Pontitees Cucson Daily Citizen 


Evening ‘ 1S 


Two independently owned and operated newspapers produced in the same plant. 
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